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OW  CHICAGO  TRIBUNE  NET  PAID 
DAILY  CIRCULATION  HAS 
INCREASED  SINCE  1933 


TOTAL 

OA/NOl/ERMAy 

C/TyANPSU8UR8A/lf 

M/NoyeRMAy 

mCUMT/ON 

/AT PR£CmNO  y€AR 

C/RCULAT/OA/ 

/ALPREC£P//TO  VfAR 

MAY,  1934  . 

....  11,000 

MAY,  1934  . 

....  7,000 

MAY,  1935  . 

....  1,000 

MAY,  1935  . 

....  2,000 

MAY,  1936  . 

....  18,000 

MAY,  1936  . 

....  19,000 

MAY,  1937  . 

....  37,000 

MAY,  1937  . 

....  29,000 

MAY,  1938  . 

....  16,000 

MAY,  1938  . 

....  9,000 

MAY,  1939  . 

....  58,000 

MAY,  1939  . 

....  45,000 

STILL  ANOTHER  NEW  SLICE  OF  CHICAGO  BUYING  POWER  by  any  two  other  Chkago  newspapers  com- 

IT  NO  INCREASE  IN  COST  TO  TRIBUNE  AOVERTISERS! 


JINCE  May,  1933  Chicago  Tribune  aver¬ 
age  net  paid  total  daily  circulation  has 
stered  a  gain  of  more  than  140,000 — 
ore  than  the  number  of  families  living  in 
aes  the  size  of  Minneapolis,  Cincinnati, 
Talo  and  Washington,  D.  C. 

Right  in  city  and  suburbs  the  gain  during 
;  same  p)eriod  totaled  more  than  1 10,000 — 
oore  than  the  number  of  families  living  in  a 
the  size  of  Indianapolis. 

Rigii  e  up  how  much  you  sell  in  cities  the 
:  of  :  hose  mentioned  above  and  then  Con¬ 
or  tiiat  this  new  slice  of  Chicago  buying 
ver  is  only  a  small  segment  of  the  huge 
rke;  represented  by  Tribune  total  daily 
■ilalion  in  May — more  than  900,000  net 
id. 


Each  month  for  39  consecutive  months 
Tribune  total  daily  circulation  has  registered 
a  gain  over  the  same  month  in  the  preceding 
year.  Each  month  for  42  consecutive  months 
Tribune  city  and  suburban  circulation  has 
shown  a  gain  over  the  same  month  in  the 
preceding  year. 

This  continuing  demonstration  of  the 
Tribune’s  ability  to  widen  the  market  for  its 
own  product  should  be  of  interest  to  those 
who  seek  to  widen  the  Chicago  market  for 
their  products. 

With  more  than  725,000  daily  circulation 
right  in  metropolitan  Chicago,  the  Tribune 
reaches  a  majority  of  all  the  families  in  city 
and  suburbs — and  practically  as  many  met¬ 
ropolitan  Chicago  families  as  are  reached 


bined. 

When  you  build  your  Chicago  advertising 
program  around  the  Tribune,  you  reach  more 
potential  purchasers  of  your  product  than 
you  can  with  any  other  medium. 

Increasing  circulation  means  decreasing 
milline  costs.  To  get  more  for  your  money 
today  .  .  .  and  to  build  a  solid  foundation  for 
future  expansion  .  .  .  see  to  it  that  the 
Tribune  is  your  basic  advertising  medium 
in  Chicago. 

(EIjicaflo  Oribunt 

THE  wAoRLD'S  greatest  NEWSPAPER 

yU  riiiff  f /urarpfiit  gSYEARS^I^ 

Average  net  paid  total  circulation  during  the  official 
six-month  period  ended  March  31 , 1939:  Daily, 903,923 
— Sunday,  1,134,019 
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and  pull  up  at  the  busiest  conference  on  indus¬ 
trial  advertising  you  ever  heard  of. 

Two  hundred  controversial  subjects  will  be 
discussed  in  clinics  large  and  small.  "How  to 
improve  your  effectiveness  as  an  advertising 
manager"  will  be  one  of  the  large  clinics.  The 
first  day  is  Executive's  Day  (bring  your  boss). 

Even  at  lunches  you  will  be  grouped  with 
members  and  guests  having  identical  interests. 

Take  advantage  of  low  transportation  rates, 
hotel  accommodations  at  no  increased  cost 
and  a  guided  tour  of  the  industrial  exhibits  at 
the  World's  Fair  with  a  day  and  a  half  left  over 
to  yourself!  Make  your  hotel  reservations  early! 


Some  of  the  Clinic  Subjects 


FIELD  WORK 
PERFORMANCE  DATA 
DIRECT  MAIL 
INDUSTRIAL  EXHIBITS 
READERSHIP  VALUES 


PUBLICITY 
MARKET  DATA 
MEASURING  RESULTS 
CATALOGS 
SALES  MANUALS 


TIE-UP  WITH  SALES  FORCE 


EXHIBITS 


AWARDS 


LADIES'  PROGRAM 


DINNER  AND  SHOW  AS  USUAL 
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In  the  City  Built  Upon .... 

POPULAR  PREFERENCE 


ITS  LEADING  NEWSPAPER 
IS  AN  OUTSTANDING  EXAMPLE... 


Political  constituencies,  near  aiul 
far,  ilctcrminc  just  WHO  will  Re 
nuinbereil  among  Washington's 
population.  \’ast  changes  occur... 
new  faces  appear  in  the  ('apital 
Stene,  on  the  axerage,  once  every 
four  years — sometimes  oftener  than 
that,  rhese  ehanires  occur  not  only 


Washington.  It  is  manifested  year 
after  year,  administration  after 
administration,  hy  the  vast  majority 
of  people  who  read. ..for  Washing¬ 
ton’s  leading  newspaper,  THE 
ST.\R.  Here  is  a  great  newspaper 
which  shuns  sensationalism  ...  tells 
the  whole  truth.  Here  is  a  news- 


in  the  W  hite  House. ..the  (’.ahinet...the  Congress  paper  with  a  present  average  eireulation  of  1+5,000 
.  .  .  among  the  top-flight  heads  of  governmental  daily  and  155,000  Sunday  in  a  city  of  630,000. 
Inireaus  and  departments.  .\lmost  every  day  Here  is  a  newspaper  which  is  huilt  upon 
witnesses  additions  to  or  vleletions  from  the  rank-  Reader  C<onfidenee,  and  whieh  for  the  last  seven 
and-file  of  governmental  staffs.  'I'he  population  of  years  has  led  the  entire  Nation  in  advertising 
the  National  ('.apital  is  indeed  determined  hy  the  lineage.  .\nd  here  is  a  market  with  a  constant 
political  preference  of  the  folks  “hack  home.”  There  spendable  monthly  income  of  :*i+6,000,000.  It  is  a 
is  another  brand  of  pt)pular  preference  shown  in  combination  which  will  click  for  any  advertiser. 


Svoncicu/  SitUtcoiZ.., 
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one  rotogravure  advertisement  rings  up 
almost  half  a  million  dollars  in  sales  .  .  . 


Making  money  is  merely  a  question  of  reach¬ 
ing  the  right  people  with  the  right  merchandise 
.  .  .  reaching  people  who  buy  with  something 
your  advertising  convinces  them  they  want. 

On  May  28,  Cohen,  Goldman  &  Co.,  makers 
of  Knit-tex,  Worsted-tex,  Tropi-tex  and  Saxon- 
weave  clothes  for  men,  used  a  full-page  color- 
gravure  advertisement  in  The  New  York  Times 
to  advertise  their  Tropi-tex  suits  at  $25  and 
$27.50.  The  advertisement  appeared  exclusively 
in  The  Times  for  the  New  York  territory,  and 
listed  227  dealers  in  New  York,  New  Jersey, 
Connecticut,  Delaware,  Western  Massachu¬ 
setts,  Eastern  Pennsylvania,  Rhode  Island, 
Vermont,  Baltimore  and  Washington,  D.  C. 

“Total  sales,”  Cohen,  Goldman  write,  “as 
reported  by  a  little  over  half  of  our  dealers  in 
this  area,  were  slightly  over  18,000  suits  during 
the  week  following  the  ad.  Broadstreet’s  six 
stores  in  New  York  City  sold  3,244  suits  during 


the  week,  which  represented  five  days,  as  all 
stores  were  closed  Decoration  Day.  The  peak 
day  was  Monday,  May  29,  the  day  immediately 
following  the  ad.” 

Here  is  an  amazing  advertising  result  .  .  . 
proof  that  a  manufacturer’s  advertising  in 
The  New  York  Times  sells  quickly  and  directly 
for  retailers  .  .  .  proof  that  advertising  in  The 
Times  sells — and  sells  big!  Proof,  too,  that  The 
New  York  Times  reaches  people  who  buy  .  .  . 
the  kind  of  people  it  is  easiest  and  7nost  profit¬ 
able  for  you  to  sell. 

THE  STORY  BACK  OF  THIS  STORY 

The  story  of  an  unusual  advertising  success  such  as  this 
is  never  the  story  of  a  single,  isolated  advertisement. 
Back  of  it  there  is  always  the  story  of  consistent  advertis¬ 
ing  which  has  done  its  job  of  paving  the  way  for  the  peak 
advertisement.  For  over  fifteen  years,  Cohen,  Goldman 
&Co.  have  advertised  consistently  .  .  .  using  The  New 
York  Times  Rotogravure  exclusively  in  the  NewYork  area. 


“ALL  THE  NEWS  THAT’S  FIT  TO  PRINT” 
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FOUNDED  IN  1884 


ISSUED  EVERY  SATURDAY 


Gamble  Suggests  15  Points 
For  Newspaper  Advertising 


5AN  FRANCISCO,  June  25 — Sugges¬ 
tions  for  the  development  of  news¬ 
paper  advertising,  designed  to  in¬ 
crease  its  efficiency  and  its  volume, 
were  presented  here  today  by  Fred- 
-ric  R.  Gamble,  executive  secretary, 
American  Association  of  Advertising 
■Agencies,  representing  the  first  such 
recommendations  ever  made  publicly 
jy  the  4-A.  The  presentation  was  in 
a  speech  before  the  concluding  session 
)f  the  California  Newspaper  Advertis- 
.Tg  Managers  Association’s  conven- 
jon,  the  annual  agency -newspaper 
relations  luncheon,  which  was  held 
B  the  Golden  Gate  Exposition’s  Trea- 
■are  Island. 

Study  by  4-A  Committee 

•An  analysis  of  months  of  study  of  sug- 
restions  for  the  advancement  of  news¬ 
paper  advertising  as  made  by  the 
A.AAA’s  National  Committee  on  News- 
.apers  was  given  by  Mr.  Gamble  in 
ie  course  of  an  address  which  delved 
■•ankly  into  the  present  state  of  affairs 
Jid  the  causes  for  this  condition  be- 
:ore  offering  the  answer  to  the  ques- 
;on  of  what  can  be  done  about  it. 
New.snaper  proposals  for  improve- 
Mt  of  advertising  agencies  were 
jted  by  the  speaker,  who  said  the 
agencies  “have  taken  it  on  the  chin” 
3d  are  still  reeling  a  bit. 

"Let’s  see  how  you  can  catch,”  he 
»id.  imposing  an  interjection  in  the 
^xt  of  his  address.  Then  he  proffered 
3e  proposals  as  sugested  by  the 
-AAA  committee  in  a  friendly  chal- 
r3ge  that  brought  enthusiastic  ap- 
suse  from  the  convention  gathering. 
Our  National  Committee  on  News- 
■•pers,  in  which  the  Pacific  Council 
j  ledia  Committee  takes  part,  has  been 
^  work  for  several  months  on  sug- 
istions  for  the  advancement  of  News- 
'^Per  Advertising,”  Mr.  Gamble  said. 

entire  first  section  of  the  pres¬ 
et  draft  is  devoted  to  information, 
4ing  such  essential  items  as  these: 

15  Points 

1-  Audited  circulation,  its  geo- 
^phical  distribution  and  how  sc¬ 
ared  are  essential.  Most  newspaper 
ublishers  recognize  this,  and  over 
papers  are  members  of  the  Audit 
•Jfeau  of  Circulation.  Daily  news- 
■“Per  publishers  who  are  not  mem- 
■'Srsof  the  A.B.C.  cire  urged  to  become 
^bers. 

Information  as  to  incomes  of 
‘^»ders  aids  in  selecting  papers  whic’n 
•*»  the  best  market  for  the  various- 
^  products.  For  some,  higher  in- 
are  needed;  for  others,  greater 
‘•erage  of  lower  incomes  would  be 

'■■'lerable. 

Income  information  should  con- 
"nn  to  government  breakdowns. 
Ibfierences  in  buying  power  of  the 
amounts  of  income  in  various 


Executive  Secretary  of  4-A  Lists  Recommend¬ 
ations  for  Advancement  of  Medium  . . .  Result  of 
Study  by  Agency  Group 


sizes  of  cities  and  in  different  parts 
of  the  country  are  generally  taken 
into  consideration. 

“3.  Information  on  overlapping  of 
circulation  by  families  and  duplica¬ 
tion  of  circulation  by  readers  is  es¬ 
sential  in  determining  coverage. 

“4.  Sex  and  age  of  readers  are  de¬ 
termining  factors  in  the  consumption 
of  many  products  and  should  be  known 
as  far  as  possible. 

“AAAA  Newspaper  Reader  Surveys, 
jointly  supported  by  publishers  are 
the  best  method  so  far  developed,  w'e 
believe,  for  securing  information  as 
to  incomes,  overlapping  and  sex  and 
age  of  readers. 

“(Such  a  survey  is  just  now  being 


Frederic  R.  Gamble 

completed  in  Los  Angeles.  Similar 
surveys  in  other  Coast  cities  would 
help  buyers  use  newspapers  more 
intelligently.) 

“5.  Studies  of  trading  areas  have 
been  made  by  a  number  of  organiza¬ 
tions  including  our  own,  but  as  yet  no 
method  of  delineation  acceptable  to 
all  has  been  devised. 

“Pending  other  solution  of  this  prob¬ 
lem,  we  expect  to  recommend  that  the 
following  three  areas  be  used  for  each 
daily  and  Sunday  paper  separately. 

“a.  Corporate  city.  b.  Metropolitan 
district  (as  defined  by  Bureau  of  Cen¬ 
sus.)  c.  Additional  counties  listed  in 
A.B.C.  reports  showing  ratios  of  cir¬ 
culation  to  families. 

“6.  We  favor  map  or  chart  visual 
presentation  of  newspaper  circulations 
in  these  areas. 

“7.  Facts  as  to  commodity  owner¬ 
ship  and  consumer  sales  through  prop¬ 
erly  conducted  pantry  surveys,  store 
inventories,  etc.,  help  to  demonstrate 


the  effectiveness  of  advertising  and 
are  of  great  aid  in  planning  and  creat¬ 
ing  newspaper  campaigns. 

“We  favor  the  new  programs  of  the 
Bureau  of  Advertising,  A.N.P.A.,  the 
Inland  Press  and  various  state  asso¬ 
ciations  to  supply  more  facts  about 
newspapers  and  newspaper  markets. 

"This  type  of  promotion  will,  in  our 
opinion,  help  dev'elop  more  newspa¬ 
per  advertising. 

“(The  important  point  is  that  such 
data  should  be  scientifically  obtained 
and  correctly  presented.) 

“8.  Linage  figures  as  reported  by 
Media  Records,  Delisser  and  others  fa¬ 
cilitate  the  planning  of  advertising. 

Checking  Copies 

“9.  Checking  copies  as  supplied  by 
publishers  direct  and  through  adver¬ 
tising  checking  bureaus  are  necessary 
to  check  billing,  position  and  printing. 

“10.  The  second  section  deals  with 
rate  and  circulation  policies.  Some  of 
these  problems  are  well  known  to  all 
of  us,  such  as  rate  differentials,  on 
which  cost  accounting  might  shed 
some  helpful  light.  Increasing  cir¬ 
culation  revenues  through- increasing 
subscription  and  single  copy  prices 
might  help. 

“In  the  third  section  of  the  program, 
dealing  with  terms,  the  standard  2% 
cash  discount  is  strongly  advocated. 

“12.  Some  newspapers  still  refuse 
contracts  giving  one-year  rate  pro¬ 
tection,  long  the  standard  of  the  in¬ 
dustry.  Less-than-one-year  rate  pro¬ 
tection  discourages  the  planning  of 
annual  campaigns.  Many  advertisers 
set  up  reserves  for  rate  increases, 
which  are  often  not  used.  Where  no 
reserves  are  set  up  and  rates  are  in¬ 
creased,  cancellations  usually  occur. 

“13.  Selling  individual  newspapers 
in  forced  combination  is,  in  our  opin¬ 
ion,  detrimental  to  newspapers  as  a 
national  advertising  medium  because 
it  interferes  with  their  effective  use. 
Furthermore,  compelling  national  ad¬ 
vertisers  to  use  combination  papers 
which  local  advertisers  may  u.se  in¬ 
dividually  is  discriminatory  and  puts 
the  national  advertiser  at  a  disad¬ 
vantage. 

Standard  Mechanical  Requirements 

“14.  In  a  fourth  section  on  mechan¬ 
ical  requirements,  we  urge  newspa¬ 
per  publishers  to  standardize  their 
minimum  depth  requirements.  A  few 
newspapers  still  have  minimum  depth 
requirements  out  of  line  with  general 
practice,  requiring  special  handling 
and  extra  art  and  mechanical  costs.  It 
would  help  newspaper  advertising,  in 
our  opinion,  if  minimum  depth  re¬ 
quirements  could  be  standardized. 

“Standard  requirements  as  to  plate 
sizes  for  run-of-paper  color  advertis¬ 
ing  should  contribute  to  increased  use 
of  it. 


“15.  It  would  help  materially  to  ad¬ 
vance  the  cause  of  newspaper  adver¬ 
tising  if  all  publishers  would  support 
the  competent  channels  of  advertising 
by  accepting  business  and  paying 
commissions  only  to  those  who  qualify 
and — where  applicable — to  cut  out  so¬ 
licitation  for  direct  placing  by  adver¬ 
tisers  whose  business  now  comes 
through  agencies,  because  it  tends  to 
undermine  the  agency,  the  publishers’ 
source  of  national  business.  Of 
course,  I  am  not  referring  to  the  pub¬ 
lishers  right  himself  or  through  his 
representative,  to  contact  advertisers 
direct,  for  sales  purposes,  keeping  the 
agency  informed. 

“Generally  speaking,  the  more  use¬ 
ful,  accurate  and  pertinent  informa¬ 
tion  you  supply,  the  more  confidence 
the  advertiser  and  agency  will  have  in 
your  paper,  and  the  more  they  will 
use  it — other  things,  such  as  the  ever- 
important  element  of  cost  oj  getting 
results,  being  equal. 

“Let  us  do  these  things  together  to 
step  up  the  efficiency  of  newspaper 
advertising,  which  will  bring  the  vol¬ 
ume  both  you  and  we  desire.” 

Preliminary  Remarks 

In  his  preliminary  remarks  on  pub¬ 
lisher-agency  relationships,  Mr.  (Gam¬ 
ble  discussed  three  questions:  1. 

What  state  of  things  are  we  in? 
2.  What  has  brought  it  about?  3.  What 
can  we  do  about  it? 

Regarding  the  first  question,  he  com¬ 
mended  the  newspapers  for  being  bet¬ 
ter  printed,  better  edited,  having 
larger  circulations.  “The  news  re¬ 
porting  is,  on  the  whole,  more  accu¬ 
rate — despite  what  is  sometimes  said 
of  it  in  Washington — and  there’s  more 
of  it.  The  advertising  they  contain  is 
by-and-large  honest.  (The  Wheeler- 
Lea  law  is  a  help.) 

“Nevertheless  and  notwithstanding, 
these  important  improvements  in  the 
newspaper  as  an  advertising  medium, 
newspaper  linage  is  not  what  you  and 
we  would  like  it  to  be,”  Mr.  Gamble 
stated. 

What  Are  the  Causes 

Regarding  the  second  question  — 
“what  has  brought  this  about?”  he 
said:  “In  large  part  it  is  due  to  the 
general  state  of  business,  and  of  ad¬ 
vertising  which  roughly  parallels  it. 
Another  cause,  no  doubt,  is  the  com¬ 
petition  of  other  media.  Other  media 
have  revamped  their  selling  plans. 

“Another  cause  may  be  that  news¬ 
papers  as  a  group  are  less  able  to 
change  quickly  due  to  the  complexity 
of  their  operation  and  the  high  in¬ 
dividuality  of  publishers.  This  is  un¬ 
doubtedly  an  asset  editorially  but, 
when  group  action  is  called  for  on  the 
business  side,  a  handicap  to  getting 
reliable  facts  on  a  uniform  basis. 

“Still  another  cause  of  low  general 
linage  is  the  local  placing  of  advertis¬ 
ing  for  national  accounts.  It  has  been 
estimated  that  fully  30%  of  what 
should  be  general  linage  comes  in  at 
retail  rates. 

“In  some  localities  the  shopping 
news  has  competed  for  retail  appro¬ 
priations.  has  used  up  some  of  the 
merchants’  money  and  often  resulted 
in  lower  retail  rates — sometimes  even 
below  cost.  Seeking  to  offset  these, 
some  publishers  have  jacked  up  na¬ 
tional  rates,  further  retarding  national 
volume. 

“No  doubt  there  are  other  causes 
(Continued  on  page  24) 
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N.  Y.  Publishers  Hear 

T^lt  TlllTfl  T^rin  J11l.vlO.i2— National  Assn,  of 

XAXL  a  XXXA  a  ^?X  XiX  Broadcasters,  annual  convention. 

Atlantic  City. 

Bad  for  FDR  and  for  U.  S.,  He  Says  ...  Associated  J«i.'  14-15  —  Allied  Daily 

Newspapers,  summer  meeting. 

Dailies  Celebrate  40th  Year,  Honor  F.  P.  Hall,  Seattle.  r  j  tt 

Julv  1*>-16  —  Stanford  Uni- 

Only  Surviving  Founder 

July  21-22  —  Virginia  Press 

MEMBERS  of  the  New  York  State  a  schoolboy's  snowball  fight  compared  Assn.,  convention.  The  Home- 

Publishers  Association  and  New  with  what  a  third  term  political  battle  stead.  Hot  Springs. 

York  Associated  Dailies  held  their  will  be.  I  don’t  want  to  see  the  demo-  Jul.v  22 — Carolinas  Advertis- 

summer  meetings  June  25-28,  at  the  cratic  leadership  of  President  Roose-  ing  Executive  Assn.,  mid-sum- 

Lido  Country  Club,  Long  Beach.  Elach  velt  crucified  with  the  phony  cry  that  mer  meeting.  Charleston,  S.  C. 

group  met  in  two  business  sessions,  he  wants  to  be  a  dictator.  Out  of  it, - 

and  more  than  150  publishers  and  who  could  win?  .  ,.  ..  •  u 

members  of  their  families,  guests  of  “If  Mr.  Roosevelt  were  to  be  re-  ization,  co-ordinating  existing  bu- 
James  E.  Stiles,  publisher  of  the  Nas-  elected,  is  there  any  reason  to  expect  reaus--the  buying  group,  the  adver- 
sau  Daily  Reviw-Star,  and  president  that  an  era  of  internal  peace  and  good-  Rising  bureau,  both  of  which  are  now 
of  the  Associated  Dailies,  were  enter-  will  would  set  in  to  permit  recovery?  operated  separately  from  the  office  of 
tained  on  tours  of  the  Nassau  County  We  didn’t  get  it  after  1936.  We  would  the  associa  ion.  A  new  schedule  of 
park  system,  the  New  York  World’s  be  less  likely  to  get  it  after  1940.  I  dues  was  also  pro^sed,  permitting  a 
Fair,  and  the  south  shore  waterways,  don’t  want  to  see  the  country  sub-  budget  which  would  cover  all  present 


budget  which  would  cover  all  present 


40th  Anniversary  Marked 

The  Associated  Dailies  marked 


jected  to  four  more  years  of  paralyzing  and  proposed  activities.  The  latter 


internal  warfare. 

“If  Mr  Roosevelt  should  run  and 


were  covered  under  five  main  heads: 
1.  Development  of  a  program  and 


paper  staff  were  hosts  at  all  social 
functions,  and  all  expenses  except 
rooms  at  the  club  were  borne  by  the 
local  committee.  Cocktail  parties  were 
held  Sunday  and  Monday  evening  at 
the  club,  and  at  the  World’s  Fair  on 
Tuesday.  All  attractions  at  the  Fair 
were  free  to  the  visitors,  as  were  the 
entertainments  at  Jones  Beach  the 
previous  day.  Lavish  text  and  picture 
coverage  were  given  all  meetings  by 
the  Review-Star,  which  issued  a  spe¬ 
cial  tabloid  section  Tuesday  morning 
carrying  interviews  on  editorial  and 
business  topics.  Its  format  was  “ultra 
modern.” 

■ 

Single  Control 
Of  Press,  Radio 
Allowed  by  FCC 

Reverses  Previous  Action 
in  Approving  Merger  of 
Stations  Owned  by  Dailies 

Washington,  D.  C..  June  28— The 


the  40th  anniversary  of  their  founda-  j  t  afraid  that  manv  of  the  policies  pertaining  to  the  protection  of  Federal  Communications  Commission 

tion  by  presenting  a  gold  life  mem-  fing'^hings  for  which  he  has  sto^  may  circulation  structures  and  the  in-  ^^s  sanctioned  concentration  of  all 
bership  card  to  Frederick  P.  Hall,  pub-  j  ^  j  reaction  I  donH  increased  sale  of  retail  and  general  *'adio  facilities  m  single 

Usher  of  the  Jaruestoicn  Jouriml  and  tUftVL  T  progrer^^^^^  advertising.  -n -1  at  Allentown.  Pa.,  without 

only  survivor  of  the  group  of  10  pub-  j  •  legislative  reforms  wined  out  2.  Institution  of  an  informative  daily  Passing  on  the  broader  question  of 

Ushers  who  formed  the  organization  scuttled  by  another  Hardin^era.  service  during  sessions  of  the  legisla-  Pohcy  involved. 

in  1899.  Mr.  Hall,  who  is  almost  80  j  were  God  I'd  make  Cordell  augmented  by  facilities  for  legal  Reconsidering  action  taken  March 

years  old.  has  been  associated  with  Presidential  candidate  of  the  advice  and  service  on  proposed  legis-  conduct  a 

the  Journal  since  1876.  He  was  given  Democratic  nartv  That  is  the  prac-  lation.  public  hearing  to  determine  whether 

the  card  at  the  joint  annual  dinner  on  •  ,  ^  the  nartv  to  do  Secre-  3.  Supplementing  the  present  labor  such  merger  is  “in  the  public  interest. 

Monday  evening,  with  an  address  by  „  .  hiff  man  a  couraeeous  service  rendered  by  the  central  office  ‘he  Commission  approved  assignment 

Milton  R.  Miller.  Batavia  Netvs.  'f  ®  to  the  larger  newsoaners  to  nromote  ‘he  license  of  Station  WCBA  from 


Ivertising.  control  at  Allentown,  Pa.,  without 

2.  Institution  of  an  informative  daily  passing  on  the  broader  question  of 
rvice  during  sessions  of  the  legisla-  Pohcy  involved. 

re  augmented  by  facilities  for  legal  Reconsidering  action  taken  March 
Ivice  and  service  on  proposed  legis-  ^3,  when  it  was  voted  to  conduct  a 

public  hearing  to  determine  whether 

3.  Supplementing  the  present  labor  such  merger  is  “in  the  public  interest." 


ilton  R.  Miller.  Batavia  Netvs.  ,  .  something  to  give  h’  ‘he  larger  newspaners  to  promote  ^  ‘he  license  of  Station  WCBA  from 

Mr.  Hall,  attar  a  brief  addroas  „f  The  couafry  thaU^  n”:is  «  this  Senerally  more  equitable  and  agree-  "’'•'"K 


acknowledgment,  sought  to  return  to 
his  chair  on  the  dais  and  did  not  notice 
that  in  rising  he  had  pushed  it  close 


Free  Editorial  Page  Vital 

Mr.  Wallace,  keeping  away  from 


able  relations  between  newspaper  Valley  Broadcasting  Company,  which 
business  employers  and  employes  of  ^  ®®.  *®  ‘h^  assignee  of  the  license  of 


...c,  ...  ........fq  ......  ..  ...  ,,  ,  ,  ,  ,  all  members  of  the  association. 

to  the  edge  of  the  platform.  The  chair,  called  on  the  publishers  to  4  increase  in  the  operating  bud-  broadcasting  company  is  con- 

off  balance,  slid  from  under  him.  make  the  editorial  page  the  free  voice  get  for  the  balance  of  1939  and  in  1940  boHed  by  Allentown  Call  Publishing 
throwing  him  to  the  floor  and  for  a  of  the  newsp.apei— free  from  either  the  and  1941  as  may  be  required  to  under-  Company,  publisher  of  the  Call  and 


Station  WSAN. 

The  broadcasting  company  is  con- 


prejudice  of  piersonal  or  class  inter- 


few  moments  dampening  the  happy  P^Jodice  of  personal  or  class  inter-  exnenses.  Chromclc  &  Neivs.  AUen  owns 

spirit  of  the  meeting.  Physicians  who  es  s  of  newspaper  ownership^  5.  Retention  of  a  qualified  news-  «nly  da‘ly  newspapers.  WCRL  and 

were  attending  the  dinner  at  once  ,  Intelligence  mastery  of  the  art  o  paperman  as  assistant  to  the  executive  'V  SAN  likewise  are  the  community  s 
came  to  his  assistance,  and  despite  secretary  to  advise  and  assist  member  “"jy  outlets. 


spirit  of  the  meeting.  Physicians  who  ests  of  newspaper  ownership^ 
wer^.  atfpnrlintt  Intelligence,  masteiy  of  the  art  of 


write  the  expenses. 

5.  Retention  of  a  qualified  news- 


came  to  his  assistance,  and  despite 
Mr.  Hall’s  wish  to  remain  for  the  rest 
of  the  entertainment,  ordered  that  he 
be  removed  to  the  quiet  of  his  room. 


,  .  .  1  j  i.  .  secretary  to  advise  and  assist  member 

IS  not  content  to  leave  unsaid  what  ui-  u  •  .  •  1  . 

,  ,  ,  ,  .,  ,  «  .•  publishers  more  intensively  on  current 

should  be  said  make  an  effective  news- 

paper.”  Mr.  Wallace  went  on.  “The  ^*"0  ems.  u  j  u 

ri'rff  Krv.  A  minority  report,  submitted  by 


The  next  morning,  examination  at  the  Herbert  Cruickshank,  Gannett  News 


The  Commi.'ision  made  no  formal 
explanation  of  its  decision  to  side¬ 
step  on  the  recurring  press-plus-radio 
problem  but  a  spokesman  disclosed 


Long  Beach  Hospital  indicated  that 
he  had  probably  suffered  no  serious 
injury. 


is  calculated  silence.  The  dissembling  "^^oeri  e^ruicKsnaoK,  oanntu  iNcws-  Allentown  ca.se  was  not  regarded 
c  j  paners.  opposed  those  sections  of  the  ,  ,  r  i-  i. 

publishers  sins  of  omi-ssion  and  com-  _ .  ,  a  good  proving  ground  of  policy.  It 


""  crS^^LeT'^riid  eLblJshmrnt  '''a®^Pointed  out_  that  a  better  study 


„  u  *  ■  ,  a  between  the  lines.  The  reader  does  ^  ^ 

hV  f  Z  l  t  know  as  much  of  the  inside  of  the  of  advertising  activities  in  the  central  newspapers  and  .stations 

Burrows  Matthews,  editor  of  the  Bnf-  newspaper  as  the  journalist  knows,  of  a  ‘n  a  larger  community  is  sought. 

Jafo  Co, mer-Eamrg.ss  and  president  of  course-but  the  reader  is  no  moron.  ”00  000  State  Ad  Fund  Considered  significant,  how- 

the  New  York  SUte  Publishers  Asso-  soon  learns  whether  a  new.spaper  Edward  S.  Barlow,  president  of  the  that  the  Commission  at  the  same 

ciation.  who  was  toastmaster;  J.  Russel  jg  honest.  Readers  use  the  letter  col-  Barlow  Advertising  Company,  Syra-  meeting  approved  sale  of  Station 
Sprague,  county  executive  of  Nassau  detector.  The  paper  cuse,  reported  that  the  $200,000  ap-  WFAS  White  Plains  N  Y..  to  Val- 

County  who  welcomed  the  publishers;  discards  the  letter  with  which  propriation  authorized  by  the  legis-  gntine  E  Macy  Jr  and  J  Noel  Maev. 

Tom  Wallace,  editor  of  the  LontsvtUe  disagrees,  or  discriminates  against  lature  for  state  advertising  would  all  ^ho  head  the  company  publishing 

Times,  and  first  vice-president  of  the  space,  or  position,  or  headline,  is  be  spent  outside  of  the  state,  and  seven  of  Westchester  County’s  11  dailv 

TOre^^Tnd  patently  dishonest,  untrue  to  its  trust  would  be  divided  equally  between  new.spapers.  including  one  at  White 

tors,  and  Raymond  Clapper,  ^litical  ^  conservator  of  freedom.”  newspapers,  magazines,  and  radio.  plains.  There  is  no  other  broadcast 


ever,  that  the  Commission  at  the  same 


columnist  for  the  Scripps-Howard  p^^^her  consideration  will  be  given 
ewspapers.  ^  ^  ^  “five-year  plan*’  submitted  to  the 

Against  Third  Term  New  York  State  Publi.shers  Associa- 

Mr.  Clapper,  after  reminiscing  on  tion  by  a  committee  of  which  Mr. 
Washington  experiences  during  the  Stiles  was  chairman.  The  plan  pro¬ 
past  20  years  and  advancing  some  poses  creation  of  a  central  office  organ- 
pungent  criticisms  of  present-day 
legislative  practice,  came  out  strongly 

against  a  third  tenn  for  President  NEWS  AND  FEAT 

Roosevelt. 

“Every  sign  in  Washington  at  the  * 

moment  points  to  a  third-term  race  Gamble  Offers  Suggestions  for 
bj'  President  Roosevelt.”  he  said.  “But  Newspaper  Advertising  ....  3 

I  do  not  know  and  nobody  knows  Results  of  Last  War  Indicate 
whether  he  will  run.  As  one  who  Advertising  Need  Fear 

has  been  generally  sympathetic  with  Nothing  .  5 

what  Mr.  Roo.se velt  had  tried  to  do,  1  White  Pays  Tribute  to  Walt 
sincerely  hope  he  will  decide  not  to  Ma.son  as  Real  “Old  Timer”.  7 

run  I  say  thi.s  both  for  his  sake  and  ;Vho  Flew  Atlantic 

for  the  country's  sake.  Still  “Can’t  Believe  It” .  8 

“I  do  not  want  to  s^  either  the  Advertising  and  Advertising 
country  or  President  Roosevelt  go  Afrenripc  '  in 

through  what  a  third  term  cam-  ^ru  Z  .  "'"'a. . 

paign  will  mean.  If  he  runs,  the  oam-  Advertising  Survey .  11 

paign  will  exceed  in  bitterness  any-  Washington  Gossip  Writer 

thing  that  has  been  seen  in  our  time.  Tarred  and  Feathered .  12 

The  Hoover-Smith  campaign  will  be  _ 


Further  consideration  will  be  given  Resolutions  were  adopted  in  both  station  in  that  community, 
to  a  “five-year  plan”  submitted  to  the  publishers’  groups  in  honor  of  the  late  ■ 

New  York  State  Publi.shers  Associa-  Ralph  E.  Bennett.  Binghamton  Press.  Guild  Che 


and  Prentiss  Bailey.  Utica  Observer- 
Dispatch.  recently  deceased. 

Mr.  Stiles  and  members  of  his  new.s- 
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Guild  Seeks  Chapter 
On  Emporia  Gazette 

Emporia.  Kan..  June  29— Morris 
Watson.  New  York,  vice-president  of 
the  American  Newspaper  Guild,  vis¬ 
ited  the  Emporm  Gazette  Wednesday 
and  talked  a  half-hour  with  news 
room  employes,  inviting  them  to  join 
the  guild.  No  decision  w’as  reached. 
Watson  explained  that  the  guild  fs 
now  organized  in  few  offices  as  small 
as  the  Gazette,  but  explained  it 
wanted  the  Gazette  becau.se  of  the 
prestige  of  the  paper  and  its  editor. 
William  Allen  White.  Following  the 
meeting,  Mr.  and  Mrs.  Wat.son  and 
their  daughter  were  entertained  at 
dinner  by  Mr.  and  Mrs.  White  and 
their  son,  William  L.  White,  of  New 
York.  W.  L.  White,  who  has  worked 
for  magazines  in  New  York,  is  a  mem¬ 
ber  of  the  guild  there,  while  at  the 
same  time  he  is  activ’e  in  management 
of  the  Gazette  with  his  father. 


for  JULY 


19  3  9 


^  MM  ■'VTy  T1*  ■  comes  again  .  .  .  advertisers 

Results  of  Last  War  Indicate 

^  their  campaigns  functioning.  They 

Advertising  Need  Fear  Nothing  IHIS^ 

fears. 

Rise  of  Business,  Beginning  of  Large  Industries,  uevelhatastaj SZoUnUed state's 

,,  _  iftiiiimrk  itself  exists,  Americans  will  keep  on 

Increase  in  Advertising  Between  1914-1919  finding  new  ways  to  do  things— new 

things  to  enjoy  and  to  help  them  im- 

Proof  Advertisers  Need  Not  Fear  the  Future  themselves 

There  is  very  little  ?/  about  that. 

By  L.  M.  HUGHES  „  N  '  ‘  t 

ADVERTISING  NEWS  COLUMNIST,  NEW  YORK  SUN  INeW  lieWbpnill 

NIill  Planned 

K  FEW  WEEKS  ago  the  foreign  cor-  up  right  through  the  “world  war”  pe-  advertising  are  not  available.  The 

respondents  were  saying  that  the  riod,  including  the  19  months  of  our  Outdoor  Advertising  Association  of  T  TV/fie eiCCimrkl 

world  was  further  from  general  war  own  participation.  America  has  figured,  however,  that  1X1  l*llaolOOippi 

than  at  any  time  since  “Munich.”  A  Consider  a  few  general  economic  the  total  of  all  outdoor  advertising  in 

few  months  ago  they  were  saying  that  factors.  The  nation’s  wealth  rose  from  the  country  rose  from  $2,000,000  in  OZ.OUU.UUU  Loan 

the  world  was  very  close  to  general  186  to  nearly  321  billion  dollars  be-  1900  to  $4,000,000  in  1912  to  $15,000,000  from  Chase  National  .  .  . 

^3r  tween  1912  and  1922,  according  to  the  in  1917  and  $35,000,000  in  1921. 

Whether  “near”  or  “far,”  the  if  of  Bureau  of  the  Census.  New  life  in-  The  data  on  business  papers  for  the  qua  moun  rom 

war  has  persisted  for  several  years,  surance  purchases,  the  Association  of  war  period  is  even  more  fragmentary.  Memphis.  Tenn.,  June  26 _ Sufficient 


h  FEW  WEEKS  ago  the  foreign  cor-  up  right  through  t 
respondents  were  saying  that  the  riod,  including  th« 
world  was  further  from  general  war  own  participation. 


Rise  of  Business,  Beginning  of  Large  Industries, 
Increase  in  Advertising  Between  1914-1919 
Proof  Advertisers  Need  Not  Fear  the  Future 
By  L.  M.  HUGHES 

ADVERTISING  NEWS  COLUMNIST,  NEW  YORK  SUN 

up  right  through  the  “world  war”  pe-  advertising  are  not  available.  The 
riod,  including  the  19  months  of  our  Outdoor  Advertising  Association  of 
own  participation.  America  has  figured,  however,  that 


It  has  altered  and  even  tended  to  Life  Insurance  Presidents  reported 
paralyze  certain  economic  processes,  increased  each  year  from  1913  through 
Advertisers  Cautious  1919-  l^om  $2,329,000,000  to  $5,926,000,- 

.Many  business  executives  in  this  of  of  rommer- 


increased  each  year  from  1913  through  widely  diversified  fields  one  .special 

1919,  from  $2,329,000,000  to  $5,926,000,-  jj.t  has  found  that  their  net  earning 

000.  in  1917  were  lOO^y  more  than  in  1911 


In  a  study  of  10  business  papers  in  financial  backing  has  been  obtained  to 
widely  diversified  fields  one  .special-  begin  construction  this  year  of  a  news- 


ist  has  found  that  their  net  earnings  print  mill  in  northeast  Mississippi  with 
in  1917  were  lOO^y  more  than  in  1911,  an  annual  output  of  50,000  tons,  pro- 


muntrv  for  examnle  are  planning  number  of  failures  of  cornmer-  and  increased  20*^  more  in  1918.  In  moters  of  the  plant  in  Tennessee  and 

_ ,•  c _ cial  concerns,  not  including  banks,  view  of  the  fact  that  these  earnings  Mi.s.sissiDDi  said  todav. 


cautiously.  Some  advertisers  hesitate 
to  launch  large  or  sustained  programs. 


cial  concerns,  not  mciuamg  oanKs,  view  of  the  fact  that  these  earnings  Mi.s.sissippi  said  today. 

was  slightly  larger  in  1914  and  1915  were  made  in  a  period  of  mounting  Options  have  been  obtained  on  about 


If  war  comes  ...  it  may  mean  shifting  labor  and  material  costs  and  taxes,  it  100.000  acres  of  timber  land  in  the 

Lkets.  changing  habits,  different  but  in  the  next  foui  years  it  declined  ,s  believed  that  the  advertising  vol-  neighborhood  of  luka.  Miss.,  and  a 
desires.  It  may  reduce  buying  power,  steadily.  "Ifficre  were  only  9^98,.  fad-  ume  of  these  papers  also  .showed  up  470-acre  tract  has  been  purchased 


If  war  comes  directly  to  this  country, 
the  public — faced  by  a  great  big  if  of 
livelihood  and  life  itself — may  buy 
only  the  barest  necessities.  They  may 
not  wait  till  the  Government  starts  to 
ration  them,  before  they  start  striving 
to  conserve  what  little  they  have. 

The  S1.500,000,000-a-year  business 


000  and  liabilities  of  $163,000,000,  as 
against  18,280  failures  in  1914.  with 
assets  of  $265..300,000  and  liabilities  of 
$.357,900,000. 

Wadsworth  &  Walker,  New  York 


five  miles  west  of  that  town  as 


Radio,  of  course,  was  not  then  an  plant  site. 


advertising  medium. 

Advertising  Expanded 


Chase  Bank  Interested 

“We  are  making  arrangements  to 


At  the  outbreak  of  the  “world  war”  borrow  about  $2,500,000  through  the 


advertising  agency,  recently  pointed  ■‘■ome 


adverti.se  rs 


Chase  National  Bank  of  New  York, 


to  conserve  what  little  they  have.  Sears.  Roebuck’s  sales  in  1914  Small  advertisers,  less  influenced  by  and  expect  to  get  another  $2,500,000 

The  S1.500,000,000-a-year  business  ^vere  nearly  $6,000,000  more  than  in  “Wall  Street.”  seized  ttic  opportunity  from  the  Reconstruction  Finance  Cor- 

of  advertising,  advertisers  point  out.  ^9^3  3,3^  vvere  more  than  $31,000,000  U)  expand  their  efforts.  Soon  there  poration  with  the  loan  .secured  as  a 

is  devoted  more  to  products  and  ser-  lapger  in  1917  than  in  1916.  increased  competition  all  'round,  fii'st  mortgage  on  the  mill  and  land,” 

rices  which  improve  standards  of  liv-  -phe  Bureau  of  Advertising  Ameri-  With  foreign  products  no  longer  avail-  said  J.  C.  Jourdan.  Sr.,  luka  business 
ing  than  to  tho.se  few  which  merely  Newspaper  Publishers’  Associa-  able,  many  firms  increased  their  pro-  man. 

preserve  life.  tioP,  hjjs  estimated  that  the  volume  niotion  of  American  items.  'I’hese  “Most  of  the  first  two  million 

If  war  comes,  these  executives  fear,  national  advertising  in  newspapers  ranged  from  soaps  and  perfumes  to  and  a  quarter  has  already  been 
scores  of  millions  of  people  may  be  consistently'  upward  from  1915  liquors  and  gla.ssware.  "See  pledged,”  said  Mr.  Jourdan,  "and  is 

forced  to  reduce  their  purchases  of  through  1919.  Although  data  for  news-  America  First”  campaigns  by  the  rail-  being  used  in  the  purcha.se  of  the  land 

■Jiings  which  merely  add  to  their  papers  as  for  other  major  media,  dur-  foads  made  up  for  a  lot  of  the  loss  in  options.’ 

comfort,  happiness  and  well-being  .  .  .  jpg  the  “world  war”  period,  is  not  foreign  travel  advertising.  Among  the  backers  are  Gordon 

of  automobiles  and  gasoline,  toilet  iHo  fi-onn  waK  imifMrmlv  Following  America’s  entrance,  the  Browning,  former  governor  of  Tennes- 


was  increased  competition  all  'round,  first  mortgage  on  the  mill  and  land,” 
With  foreign  products  no  longer  avail-  said  J.  C.  Jourdan.  Sr.,  luka  business 
able,  many  firms  increased  their  pro-  man. 

motion  of  American  items.  'I’hese  “Most  of  the  first  two  million 


comfort,  happiness  and  well-being  .  .  .  j^g  “world  war”  period,  is  not  fmeivn  travel  advertising. 

of  automobiles  and  gasoline,  toilet  complete,  the  trend  was  uniformly  Following  America’s  entrance,  the  Browning,  former  governor  of  Tennes- 

?oods  and  packaged  medicines,  tobac-  upward.  '  Government  took  over  a  large  part  of  see,  and  "a  great  number  of  wealthy 

CO  and  beverages,  household  appli-  1919  I  W  Sh  output  of  a  number  of  companies.  Mississippians  and  Tennesseeans”  who 

inces  and  furnishings— even  of  food  ncrease  as  They  no  longer  ‘’needed"  to  sell.  Even  were  not  otherwise  identified  by  Mr. 

«nd  clothing.  should  be  noted,  however,  that  in  many  of  these  companies,  anti-  Jourdan.  The  Development  Depart- 

If  war  were  to  ruin  some  of  these  ‘^''cch  case  the  increase  of  1919  cipating  the  day  when  peace  should  ment  of  the  Illinois  Central  Railroad  is 

cusinesses  which  must  u.se  advertis-  1918  was  sharper  than  the  tiend  dur-  tjj.iug  normal  conditions,  continued  co-opK?rating,  he  said. 

it  would  also  ruin  busines.ses  ing  the  war.  Return  to  nmmal  goodwill  campaigns  as  “bu.si-  "More  acreage  than  nece.s.sary  has 

diich  get  most  of  their  revenue  from  conditions,  plus  the  ending  of  war  upsg  insurance”  for  the  future.  been  optioned,  ’  said  Jourdan.  “A 

■ie  publication  of  advertising.  profits  taxes,  doubtless  were  re.spon-  Although  semi  -  luxuries  at  first  favorable  action  from  the  RFC  is  ex- 

r  ,  sible.  , _ ,  ,  ,  _ .  ,  ,  .  ,  iv'cted  and  an  aonlication  for  the  loan 


new.spapers  were: 


to  run  goodwill  campaigns  as  “bu.si-  "More  acreage  than  nece.s.sary  has 
ness  insurance”  for  the  future.  been  optioned,  ’  said  Jourdan.  “A 

Although  semi  -  luxuries  at  first  favorable  action  from  ffie  RFC  is  ex- 
brought  .sales  resistance,  the  higher  and  an  application  for  the  loan 

wages  which  followed  brought  them  be  filed  Plans  do  not  call 

back  again  1918  introduced  the  “silk  !"»  !*  Public  sale  of  .stock.  Although  the 
’’  It  tUr^  business  will  be  more  or  less  a  closed 


■ie  publication  of  advertising.  pmhts  taxes,  doubtless  were  respon-  Afthough  semi  -  luxuries  at  first  *^‘^vorable  action  from  the  RFC  is  ex- 

F  ®  w*  .ho  bureaus  vo.te-h.o-yoa,-  os-  tS” 'wh”'? pli™  ‘Z  ‘S 

.^0  i:K‘'’^uf.ho""VTwS'is  “  “'c™"'  ^  .™  i«n,dS’‘.hV'7k  te.  a  public  »lc  of  .stock.  Although  , he 

.  »l.mirteo.  Aud  irrar  ar.his  ..hirt  ora.”  I.  al»,  changed  the  -ploat,-  wt"  more  of  leas  a  closed 

Muntry  is  concerned,  the  fear  may  s.a.h.iiiio.iMiu  car”  to  the  "pas.senger  car,”  and  vi.rporati^  it  has  not  yet  been  incor 

prove  to  l>e  a  greater  calamity  than  !!!I- .  in’!!!!!!  !!!!.'!  prepared  the  way  for  the  automobile  «vvn- 

war  itself.  y.;  .  VkZZ,  as  a  major  means  of  transportation,  c.s  for  options,  and  only  lana  owners 

No  one  knows  when  w’ar  may  break  .  . .  The  advent  ol  women  into  industry  ‘'’  forested  in  operation  of 

wt.  or  how  general,  intense  and  sus- 
■>ained  it  may  be.  History  never  ex- 


SO.tlon.iHMI 
1  .'il.OOil.'HMl 


or  now  gener-ai.  intense  ana  sus-  a  study  made  bv  Publi.sher.s’  Infor-  ^‘•'"ulatcd  the  u.se  of  labor-saving  de¬ 
emed  It  may  be.  History  never  ex-  ^^^tion  Bureau,  of ‘expenditures  of  ad-  "7*"®  / 

actly  reneats  itself  No  one  dares  .•  j-  „  c-inAnn  j  cau.sed  them  to  spend  more  for 

J  it-iJtais  ii.siii.  iNii  out  uaits  vcrtisers  spending  SIO.OOO  and  up  an-  ,  j  *  1  . 

Pfedict  the  course  of  a  future  ‘  world  n  ■  -tr  ,  ■  j  r  clothes  and  toilet  preparations. 

,.  ,  couist  01  a  luiuit  nugijy  ,n  .16  magazines  and  farm  , 

■'ar  on  the  basis  of  the  first  one.  The  pajjgrs  showed-  fact,  it  should  be  noted  that  .sev- 


In  fact,  it  should  be  noted  that  .sev¬ 
eral  of  today’s  major  advertising  cl  is- 
sifications — automobiles,  cigarettes. 


*ar  on  the  basis  of  the  first  one.  The  pajjgrs  showed-  fact,  it  should  be  noted  that  .sev- 

*eapon.s.  the  conditions,  the  objec-  ^  oral  of  today’s  major  advertising  cl  is- 

!^''®^-_evcn  the  contending  forces,  may  .  *i')'f.'ii!l  n'lil  sifications — automobiles,  cigarettes. 

Pe  different.  ini.' !  !v\i0ii!iitiii  electric  appliances,  movies  —  were 

Eut  jt  we  may  bar  the  possibililv  i'M7 .  4J.iiiio.()0'i  horn  during  that  war.  Such  w-ar 

■flat  the  United  States  itself  were  to  .  49..iiio.imiii  babies’’  now  repre.sent  more  than  half 

invaded,  we  should  doubtless  find  .  rv.riMi.iuM)  national  advertising  expenditures 

’'he  fear  .short-lived  and  bu.siness  here  Ycar-by-year  estimates  for  outdoor  in  all  major  media. 

fppidly  becoming  ‘‘normal.”  as  soon  '■  - - 

hostilities  had  begun.  ,  COURT  DENIES  "SUPER  POWER"  TO  WLW 

^  1914-'ra,  ypunrCavrilo'"prim"p  WASHINGTON  D.  C,  June  ^Thc  Dfetrict  of  Colun.bi,-,  Courl  of  Appeal. 

Jcco-..:.  .,.-’  .7  .  ...  Has  rillerl  that  the  FoHoral  rr.mniiin  AatiAnc  rrcrAmicclcr. 


the  mill  will  swap  their  timber  for 
stock.” 

luka  is  a  town  of  about  2,000,  lo¬ 
cated  125  miles  .south  of  Memphis, 
near  the  Alabama  line.  The  route  of 
the  proposed  Tenne.sscc  -  Tombigbee 
canal  runs  through  the"  plant  property 
and  would  offer  cheap  water  transpor- 


.  /9./imi.i;im)  nf  national  advertising  expenditures 

Ycar-by-year  estimates  for  outdoor  in  all  major  media. 

COURT  DENIES  "SUPER  POWER"  TO  WLW 


electric  appliances,  movies- we  re  tat  ion  for  the  paper.  The  canal.' pro- 
L  ^  war.  Such  war  vided  for  in  the  Rivers  and  Harbors 

babies  now  rcpre.sent  more  thim  half  which  has  already  been  passed 


^ssinated  Austria’s  Archduke.  Fear  .  ruled  that  the  Federal  Communications  Commission  acted  withm  its  Boston  Daihi  Record  -md  Bo<<- 

?fpsped  the  United  States  that  sum-  I’tJhts  in  declining  to  lenew  the  license  of  Station  WLW,  Cincinnati.  O..  to  American  hive  sent  out  nianv 

fr-  The  business  trend  line  shot  t>Perate  on  ‘‘super  power.  The  broadcaster  has  contested  the  order,  but  the  p„.,,j.3rd  reminders  of  their  offer  to 

“own.  The  New  York  Stock  Exchange  court  points  out  that  the  license  was  for  experimental  purposes  only  and  the  335  every  week  for  red-hot  news 

Commission  has  the  power  to  decide  whether  the  need  for  experimentation  telephoned  the  city  editor,  and 

Eut  soon  business,  and  advertising,  continues  to  exist.  Other  station  operators  had  protested  that  WLW  blankets  ai<o  tf)  develop  any  films  or  plates  of 

going  up  again.  They  continued  their  territories  and  attracts  advertising  contracts  from  them.  snapshots  of  any  news  tins. 


by  the  Hou.se,  connects  the  Tennessee 
river  with  the  Warrior  and  thence  the 
Gulf  of  Mexico. 

TVA  power  would  be  u.sed. 

$25  FOR  NEWS  TIPS 

The  Boston  Daihj  Record  and  Bos- 
ton  American  have  sent  out  many 
po.stcard  reminders  of  their  offer  to 
pay  $25  every  week  for  red-hot  news 


snapshots  of  any  news  tips. 
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EDITOR  &  PUBLISHER 


Calif.  Ad  Managers  See 
Future  For  Newspapers 


As  an  antidote  for  those  fearful  of 
the  future,  Mr.  Penter  offered  a  pic- 


kelsen.  Redwood  City  Tribune,  and 
J.  W.  Metcalfe,  Alhambra  Post-Advo- 


Coast  Group  Hears  Morris  Penter, 

H.  C.  Bemsten,  F.  Gamble,  W.  S.  Kellogg 
At  San  Francisco  Meeting 


ture  of  a  city  without  a  newspaper  for  cate,  presidents  of  the  northern  and 
lli  days.  He  proposed  an  analysis  of  southern  units,  respectively,  alternated 
the  “package  you  are  selling,”  and  as  chairmen. 

urged  that  men  be  trained  to  sell  that  Prime  consideration  of  the  reader's 
package.  Every  newspaper  in  every  rights  was  urged  by  Mrs.  Katherine 
city  in  every  market  has  “without  F.  Robertson,  classified  advertising 
question”  a  definite  spot  in  that  par-  manager,  Berkeley  Gazette,  as  the 
ticular  area,  he  asserted,  declaring  best  way  to  develop  classified  adver- 
dominant  circulation  of  comparatively  tising. 

minor  importance.  Classify  Merchants 

“Our  main  difficulty,  as  advertising  Classification  of  merchants  accord- 


SAN  FRANCISCO,  June  25— News- 


nble,  W.  S.  Kellogg  dominant  circulation  of  comparatively  tising. 

minor  importance.  Classify  Merchants 

sting  “Our  main  difficulty,  as  advertising  Classification  of  merchants  accord- 

executives,  is  taking  the  time  to  train  ing  to  one  of  three  general  ap- 
niwspaper  consideration,  saying  that  uur  men  properly,  Mr.  Penter  said,  peals — social,  logical  or  emotional — 


papers  spoke  for  themselves  this  often  times  he  felt  it  would  be  fitting  Make  them  all  heroes  today— so  that  and  direction  of  contacts  along  that 
weekend  through  Coast  leaders  who  for  the  newspapers  to  make  a  “shot-  won  t  be  gone  tomorrow.  one  line  to  promote  display  space  sales, 

concluded  that  this  hero  of  today  most  gun  appeal”  to  the  agencies.  Bernsten  s  prediction  of  make-  was  advised  by  E.  B.  Brown,  San 


decidedly  would  not  be  gone  tomor-  Such  a  plea,  he  said,  would  be  to  *’evision  came  after  presenting.  Pedro  News-Pilot.  He  cited  an  experi- 

row.  the  effect  of  “lookie  here,  Mr.  Anthony  through  slides,  reproductions  of  pages  ence  with  a  client  of  a  social  type 

This  paraphrase  on  the  topics  taken  Adverse  Advertising  Agency,  you’ve  the  Rochester  (N.  Y.)  Times-  who,  continually  given  emotional  rea- 

by  two  speakers  serves  to  summarize  been  a  going  with  our  Nell  News-  Union  together  with  figures  from  a  sons  for  advertising,  had  consistently 
the  California  Advertising  Managers  paper  Advertising  for  nigh  onto  50  survey  made  for  the  Bureau  of  Ad-  refused.  The  social  approach  was  used 


Association  convention  which  ended  years  now.  Off  and  on  you  carry  on 
today  at  the  Golden  Gate  International  quite  a  flirtation  with  Maude  Maga- 


vertising  by  Reader  Service,  using  the  after  classification  and  it  was  found 


Gallup  method. 


the  prospect  had  regarded  solicitors  as 


Exposition. 


zine  Advertising.  Rosie  Radio  Adver- 


Santa  Barbara  was  selected  as  the  tising  or  Beatrice  Billboard  Adver- 


This  survey,  which  as  yet  has  been  not  being  “regular  guys”  because  of 
tested  over  but  an  inconclusive  period  their  not  having  taken  time  to  chat 


1940  convention  city. 


tising,  and  the  time  has  about  come  time  apparently  has  triple  value,  with  him. 


“Here  Today — Gone  Tomorrow’’  was  to  declare  your  intentions  and  get  ■  Bersten  declared, 
the  subject  taken  by  Morris  Penter,  spliced  up.”  B  will  provide  sj 

publisher,  Oakland  Post-Enquirer,  Report  on  Legislature  R^wspajjer  salesm< 

who  concluded  his  address  with  the  fr,*a,i  r>ot,r>noi 


Mr.  Bersten  declared.  “The  local  newspaper  is  very  near 

“It  will  provide  sales  ammunition  and  very  dear  to  the  advertiser  and 
for  newspaper  salesmen  to  use  on  both  the  reader  alike,”  declared  James  Gill, 


^  retail  and  national  accounts;  ammuni-  South  Coast  News  of  Laguna  Beach, 

triumphant  assertion  that  the  hero  of  if  newspapers  on  “But  the  product  must  be  maintained, 

today  who  will  not  be  gone  tomorrow  f competing  media.  Shame  and  advertising  copy  cannot 

is  the  newspaper  advertising  executive  a.^-eport  on  the  recent  ^.hich  for  a  long  time  outstripped  them  and  do  not  mix.” 

who  has  visio?!  foresight.  cLrage  and  SnS’^’to  i£tuTng.^^Tlv'in^Unro^^  'a  providing  traffic  counts,  reader  in-  “We  will  take  a  swell  beating  unless 
aggressiveness.  The  declaration  came  T^ne  Advertising  Service  San  similar  forms  of  research  the  situation  is  not  aided  by  food 

at  the  conclusion  of  a  well-rounded  t  ^*7  ,  -  c  ^  si  g  ae^ice,  san  piatenal.  copy  changes  within  six  months.” 

.  r  _  Jose,  and  chairman  of  the  San  Fran-  . _ W.Uer 


material. 

Will  Revolutionize  Makeup 


reply  to  critics  of  newspapers.  chapter  of  the  AAAA  was  intro- 

Bernsten  Speaks  duced  by  Don  Mikkelsen  before  Mr.  “  new: 

“Newspapers  Speak  for  Themselves”  Bruhn  presented  Mr.  Gamble  in  a  brief  on  which  to  evaluate 
was  the  topic  of  H.  C.  Bernsten.  Pacific  speech.  umns  and  features.  It 

Coast  manager.  Bureau  of  Advertising,  Mr.  Penter  waded  into  action  by  buying  of  feature  n 
American  Newspaper  Publishers  Asso-  charging  into  the  question  of  radio  sounder  business  basis. 


copy  changes  within  six  months.” 
warned  Walter  Marto,  Monrovia  News- 


“It  will  give  the  newspapers  a  basis  Bost.  Mr.  Marto  described  the  South- 


Bruhn  presented  Mr  GambleTn  a' brief  on  which  to  evaluate  their  own  col-  crnCalifornia  situationof  intensede- 
foeTch^^^^^^^  ^  umns  and  features.  It  will  place  the  velopment  of  super-markets,  sales 

Mr  Penter  waded  into  action  bv  buying  of  feature  material  on  a  based  on  price  advertising  alone  and 
ivir._  t'eniei  waaea  into  action  oy  the  introduction  of  carnivals,  free 


/\nieiican  ixewspaper  ruoiisners /\sso-  uiio  uie  question  oi  rauiu  hi-pakfast-s  hill  hillv  anH  nip  paling 

ciation.  Mr.  Bernsten  declared  that  influence.  He  described  the  limit^  “It  will.  I  believe,  revolutionize  the  ^^ntests,  orchestra  Ld  theatrical  at- 
newspaj>ers  have  found  their  voice,  extent  to  which  the  newspaper  and  the  art  ot  newspaper  make-up  placing  this  anj  nihpi-  ctnnio  ac  a  mpan« 

and  predicted  a  revision  of  newspaper  radio  are  comparable.  too  on  a  sounder  business  basis,  and  of  meeUnrthe  intense 

makeup  multiplying  the  value  of  “The  radio  is  a  neutral,  information  creating  an  entirely  new  school  of  stimulated  until 

newspaper  advertising  and  of  news-  transmitting  agency.  The  newspaper  make-up  men.  It  may  mean  that  make-  some  places  it  totals  45%  of  adver- 


paper  editorial  content.  The  forecast  is.  generally,  a  partisan,  information  up  men  will  be  trained  to  put  their  volume  he  said  But  the  copy 

was  based  on  carefully  tabulated  sur-  transmitting  agency,”  he  asserted.  pages  together  not  only  with  an  eye  based  entirely  on  cut  prices, 

veys  of  readership— a  “traffic  count.”  “If  the  broadcasting  companies  took  for  news  and  art,  but  with  a  very  mtionallv  advprti-ipd  anoHs  havp  been 

These  statemenis  were  riiade  at  San  sides  and  of  themselves  advocated  the  keen  eye  on  the  business  office.  For  Marto  fears  a  bubble- 

Jose  Saturday,  second  day  of  the  election  or  defeat  of  a  candidate,  then  it  the  mere  placement  of  a  certain  bursting  experience  He  advocated 

three-day  convention  which  concluded  only  their  influence  would  be  measur-  story  next  to  a  certain  ad  can  double  rnarWpt  advprtisinv  mndplpd  after  de¬ 
today  on  Treasure  Island  with  the  an-  able.  The  person  who  uses  the  radio  or  triple  the  readership  of  both  items,  store  copy  after  a  personal 

nual  agency  -  newspaper  relations  to  convey  his  propaganda  may  or  may  and  increase  the  return  of  the  adver-  which  he  found 

luncheon.  Speakers  at  the  Exposition  not  be  influential,  but  the  radio,  of  tiser  accordingly,  then  the  art  of  make-  pereons  visited  made 

gathering  were  Frederic  R.  Gamble,  itself,  is  not  influential.  up  will  indeed  take  a  new  and  inter-  .  .  .f  eprvice 


gathering  were  Frederic  R.  Gamble,  itself,  is  not  influential.  up  will  indeed  take  a  new  and  inter- 

New  York  City,  executive  secretary  of  “One  might  as  well  say  that  the  esting,  and  a  valuable  turn.” 

the  American  Association  of  Advertis-  Western  Union  or  the  Post  Offices  is  These  observations  were  based  on 
ing  Agencies;  William  S.  Kellogg,  pub-  influential.  Influential  use  may  be,  the  increased  readership  of  those 
lisher,  Glendale  News-Press  and  pres-  and  often  is,  made  of  these  agencies,  pages,  as  shown  in  the  survey,  which 
ident  of  the  California  Newspaper  Opinion  is  created  and  directed  contained  pictures;  the  heavy  reader- 
Publishers  Association,  and  August  through  them,  but  not  by  them,  ship  of  comic  pages;  the  light  reader- 
Bruhn,  Los  Angeles  manager  of  Me-  Therein  the  radio  differs  fundamental-  ship  of  advertising  carried  on  pages 


45%  of  the  persons  visited  made 
their  purchases  on  the  basis  of  service 
and  courtesy. 

Shows  Color  Movie 
Declaring  “we  newspapermen  know 
we  learn  85%  by  eye,  but  we  go  forth 
to  sell  space  by  talking,”  Paul  Jen¬ 
kins,  publisher.  Imperial  Valley  Post- 


Cann-Erickson,  Inc.,  and  chairman  of  ly  from  the  newspaper.  The  news-  which  contained  no  illustrated  stories  Pres®,  of  El  Centro,  presented  his  emor 
the  Pacific  Coast  Council,  A.A.A.A.  paper  is  both  an  information  trans-  and  which  used  mildly  informative  promoting  Ae  Imperial  Valley. 

Mr.  Gamble’s  challenge  “let  us  do  ""‘iftirig  agency  and  a  protagonist.  As  stories  rather  than  vivid  news  stories,  u ■ li • 

things  together  to  step  up  the  efficiency  readership  of  some  Ridondo^BLch! 


xnmgs  logeiner  lo  siep  up  me  emciency  ,  .  : — . ...dj  duu  ou  me  ncdvy  icducismiJ  oujuc  -  t  j 

of  newspaper  advertising”  which  con-  compared  to  the  radio,  but  types  of  pages  bearing  such  stories  South  Bay  Breeze  of  Redondo 


eluded  his  address  on  “Newspaper- 
Agency  Relations”  brought  an  enthus¬ 
iastic  burst  of  applause  from  the  gath- 


there  the  comparison  stops: 


Mr.  Penter  expressed  doubt  that  this  illustrated  with  charts,  he  said, 
new  threat  of  television  is  as  far  dis-  Nine  other  phases  of  newspaper  ad- 


marriage  licenses  and  stories  in  advocating  the  camera 


ering  in  the  Exposition  Administration  television  set  manufacturers  vertising  problems  were  scrutinized 

Building’s  dining  hall.  have  indicated.  in  a  program  over  which  Don  Mik- 


Building’s  dining  hall. 

Hits  Pressure  Groups 

Mr.  Kellogg  issued  a  frank  plea  for 
a  determined  stand  against  “un- 
American  and  unethical”  boycotting 
efforts  of  pressure  groups.  He  cited 
a  recent  instance  from  Southern  Cali¬ 
fornia  where  a  newspaper  advertising 
campaign  was  stopped.  The  adver¬ 
tiser  explained,  that  letters  containing 
petitions  (in  multigraph  form  with 
space  left  for  signatures)  had  been 
received  in  large  numbers  asking  that 
the  newspaper  advertising  be  aban¬ 
doned  because  most  newspapers  were 
not  in  favor  of  the  $30  a  week  or  so- 
called  Ham  and  Eggs  pension  plan. 
The  pressure  was  such  that  the  adver¬ 
tiser  had  decided  to  drop  his  cam¬ 
paign,  at  least  until  the  agitation  was 
halted,  the  newspapers  were  informed. 

Mr.  Kellogg  issued  to  the  agency 
group  present  an  appeal  for  greater 


H.  C.  Bernsten,  left. 
Pacific  Coast  man¬ 
ager,  Bureau  of  Ad¬ 
vertising,  ANPA,  and 
Morris  Penter,  cen¬ 
ter,  publisher,  Oak¬ 
land  (Cal.)  Post- 
Enquirer,  who  were 
among  speakers  at 
sessions  of  the  Cali- 
f  o  r  n  i  a  Newspaper 
Advertising  Manag¬ 
ers  Association  con¬ 
vention,  are  shown 
with  Justus  Craemer, 
publisher.  Orange 
News. 


$175  salesman  capable  of  doing  a 
$5,000  job”  in  annual  edition  work. 

Kenneth  Stacey,  San  Jose  News,  pro¬ 
posed  co-operation  with  the  magazine 
Sunset  in  a  “Homes  of  the  West”  cam¬ 
paign,  with  newspapers  purchasing  a 
home  plans  booklet  for  distribution  in 
a  13-week  advertising  campaign. 

Herb  Caen,  San  Francisco  Chronicle 
columnist,  spoke  at  the  Saturday  din¬ 
ner  session  and  helped  distribute 
following  awards  for  the  year  to  win¬ 
ners  from  64  entries; 

Best  special  edition;  1,  Burlingame 
Advance;  2,  Visalia  Times-Delta. 

Most  Original  Special  Page:  1.  San 
Mateo  Times;  2,  Monrovia  Daily  News 
Post. 

Best  example  of  merchandising  co¬ 
operation;  1,  Alhambra  Post-Advo¬ 
cate;  2,  Hollywood  Citizen-News. 

Best  city  wide  promotion  event:  li 
Palo  Alto  Times;  2,  San  Mateo 

Best  consistent  local  campaign  sold 
to  a  specific  local  account:  1,  Pasa¬ 
dena  Star-News;  2,  Petaluma  Argus- 
Courier. 
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White  Tribute  to  Walt  Mason 
Calls  Him  Real  “Old  Timer  ” 


Hired  Him  from  Keeley  Institute  to  Write  for 
Gazette  Where  He  Made  Fame  and 
Fortune  with  His  Rhymes 


shop,  and  the  boys  and  girls  adored 
him.  It  was  they  who  coined  the 
name,  “Uncle  Walt.”  He  took  it  be¬ 
cause  he  loved  it.  and  it  was  his 
pseudonym  for  30  years. 

He  never  went  modem.  He  was  an 
old  timer  to  the  end.  Conservative  in 
his  reading,  he  particularly  admired 
the  writers  of  the  Eighteenth  century 
and  the  early  Nineteenth.  He  was 
widely  read.  Though  he  had  had  less 
than  a  year’s  schooling  all  his  life,  no 
one  knew  his  way  around  better  in 
British  and  American  poetry.  He  had 
a  sort  of  contempt  for  the  erudition 


of  college  professors  in  the  line  of 
English  literature.  He  knew  practi¬ 
cally  and  well  much  that  they  knew 
academically,  and  he  was  proud  of  his 
in  with  fellows  who  were  trying  to  deeper  loyalty  to  the  beauties  of  the 
drink  'er  down  and  asking  the  land-  literature  that  he  enjoyed, 
and  finally  pull  lord  to  come,  fill  the  flowing  bowl.  Of  course  a  man  like  that  loved 

When  I  got  back  from  Colorado  two  horses  and  animals.  In  the  wreck  of 
on  to  months  later,  the  business  manager  his  fortune  after  he  took  to  the  road, 
me  and  said:  “We  have  got  to  do  he  clung  to  a  little  pinto  pony.  That 
Three  something  about  this  man.  Mason.”  pony,  hitched  to  a  buckboard,  he  drove 
What?”  I  asked.  He  said:  “He’s  into  Emporia  the  first  time  he  came 
He  writes  all  here  in  1907.  Until  the  automobile 
over  the  place— locals,  editorials.  He  crowded  out  the  pony  and  a  surrey — 
sits  down  at  the  telegraph  desk  he  had  with  a  fringed  top — he  stuck 
We  are  two  to  horses. 

days  back  on  his  copy  now.  Some-  Then  he  got  a  car,  a  pretty  good  one, 
one’s  got  to  shut  him  off.  1  don’t  and  lavished  upon  his  car  the  love  he 
tackle  him  for  fear  he  will  take  to  bestowed  upon  horses.  He  always  had 
drink.”  dogs  around  him  and  he  took  them  in 

Had  Never  Seen  Him  his  car.  He  drove  until  his  deafness 

,  ,  ..  T  1-  j  made  it  dangerous.  Then  he  rode,  and 

It  was  a  funny  situation.  I  had  before  he  left  Emporia,  when  prosper- 
never  seen  hinv  He  came  toddling  j 

into  the  office  half  an  hour  after  I  ^  y^y^  syndicated 

came  that  morning  and  there  was  the 

old  timer.  He  had  on  h*s  new  suit  They  were  his  only 

and  he  had  that  particular  kind  of  a  extravagance.  He  built  his  dream 
clean  shave  that  reveals  the  fact  that  ^  brown 

It  IS  not  the  usual  hirsute  habiliments  ^bingles  and  a  green  roof  and  a  two- 
of  his  face  kind  of  slick  and  chalky,  car  garage.  But  the  two  cars  drove  him 
But  his  eyes  were  a-twmkle  and  his  California  where  the  roads  were 
fat.  dimpled  face  was  a-sinile  and  his  They  were  no  good  in  Kansas 

flexible,  gentle  hands — the  hands  of  an  20  years  ago 

artist  and  not  an  executive — had  a  soft,  ...  .. 

affectionate  pressure.  And  then  and  ***''^'  Chanqed-Always  Old  Timer 
there  being,  we  were  friends  for  life.  ^  "ave  visited  him  several  times  in 
I  never  mentioned  drink  to  him.  I  California.  There  he  lived  the  same 
never  lectured  him.  The  subject  of  kind  of  a  life  he  lived  in  Emporia.  He 
booze  never  came  up  in  our  many  con-  picked  him  out  here  half  a  dozen 

versations.  I  knew  he  was  having  loafing  places,  the  hang-over  of  his 
a  fight  with  his  appetite  despite  the  rejmrtorial  days  when  he  used  to 
Keeley  cure.  Sometimes,  at  rather  visit  around  with  steady  news 
long  intervals,  I  would  see  him  get  sources. 

up  from  his  desk  and  rush  out  of  the  ^  little  town  of  La  Jolla,  Cal.,  he 
)iol  and  I  used  to  read  Walt’s  stuff  office  and  get  aboard  a  little  buck-  ^  ojo  beat  that  he  had  in 

with  delight.  And  I  knew  about  his  board  with  a  pinto  pony  attached  Emporia  a  barber  shop,  a  drug  store, 

various  adventures.  So  when  he  wrote  thereto.  He  would  drive  madly  down  3  garage— the  ghost  of  me  livery  stable 

n’e  from  the  Keeley  Institute  in  1907,  the  street  and  out  of  town  and  be  Eighties  and  Nineties  and  a 

I  knew  who  he  was,  though  I  had  gone  maybe  an  hour,  maybe  two  j  floor  lawyers  office  or  insurance 
never  seen  him.  Here  is  what  he  hours,  maybe  half  a  day,  maybe  all  <^®3ler  s  place  the  usual  round  of 
wrote:  day.  But  he  showed  up  in  due  course  town  places  where  men  ex- 

“You  will  note  this  letter  is  on  the  with  a  gleam  in  his  eye  and  a  beaming  be 

stationerv  of  the  Keelev  Institute  I  so  that  I  knew  he  had  licked  the  7”  lived  and  ^  he  died,  m  pov- 

SaTof  KelXMr'i  ha*  aSr 

walls  I  feel  full  of  high  hopes  and  “The  dreams  have  quit”  “What  revolutionary  changes 

^eS  resolve  and  a  few  mS  iLr  dreams?”  I  asked.  “Oh,”  he  said,  brought  in  our  business  by  the  intro- 
^S^k^u^nd  find  S  T  have  "Von  don’t  know,  do  you?  I  mean 

buying  sealskin  sacques  for  the  brew-  dreams  about  liquor.  God,  they  re  with  the  linotvne  men^in  th#: 

er’s  daughter.  I  have  tried  every-  awful!  I  hope  to  get  nothing  worse  ^"XsLn  he  hklrt^  oTd 
thing — Dr.  Keeley’s  stimulating  influ-  than  that  in  hell!  ’  And  he  grinned,  __ j  u  .Up  tramn^nrintPi 

ence  and  also  exalted  purpose  and  half  ashamed,  turned  quickly  away  ,  ,  ,,  .  ,  ,  ...  ,  . 

iron-clad  resolution.  They  have  all  and  trotted  out  of  the  office.  And  I  prfsperitv-f^d  it 
failed.  One  thing  is  left  me.  I  want  knew  he  had  kept  the  course,  he  had  around  $15  000  or  $20  000  ' 

to  try  a  prohibition  town.  Will  you  fought  the  fight,  he  had  won  the  battle.  ygar-Jretended  to  be  anyAin’g  bu‘ 
give  me  a  job?  It  is  not  a  matter  of  A  Hog  for  Work  a  rhyming  reporter,  a  wanderinf 

money.  Figure  out  what  ,I  can  rent  But  he  was  still  an  old  timer.  He  minstrel — an  old  timer  to  the  end 

a  room  and  get  my  board  for  and  that  was  a  hog  for  work.  He  would  work  ■ 

is  my  salary.”  any  place  on  the  paper.  He  had  no  NEWSPRINT  INQUIRY 

I  was  in  Colorado  writing  a  novel —  hours.  He  came  down  at  night  and  Grand  jury  investigation  of  Pacifi( 
“A  Certain  Rich  Man,”  to  be  exact—  wrote  copy.  And  he  lived  and  Coast  newsprint  prices  is  continuinj 
when  the  letter  came.  I  had  been  breathed  a  newspaper  man,  funda-  at  the  rate  of  two  session*!  weeklv  hi> 


By  WILUAM  ALLEN  WHITE 

EDITOR,  EMPORIA  (KAN.)  GAZETTE 

WALT  MASON  was  an  old  timer,  his  alcoholism  being  periodic,  he  would 
When  you  have  said  that,  you  have  begin  to  drink,  neglect  his  work,  get 
told  the  story  of  his  life  and  work,  ashamed,  drink  more,  l  .1  "  '  „  ,  " 

He  got  into  the  newspaper  business  out.  After  he  got  a  new  suit  of 
as  a  pressman  and  began  reporting  clothes  and  spruced  up  a  little, 
news  55  years  ago.  He  made  his  first  the  next  town  he  would  go  and  the  met 
local  reputation  on  the  Atchison  Globe  process  would  be  repeated, 
from  1885  to  1890,  or  thereabouts.  He  times  he  went  to  the  Keeley  Institute 
was  what  is  known  as  an  ‘‘all  around”  and  three  times  fell  off  the  water  choking  us  full  of  copy, 
reporter.  There  was  no  other  kind  wagon. 

of  reporter  on  the  Globe  at  that  time.  I  knew  his  work  all  that  time.  When  even 
The  Globe  had  no  telegraph  report  he  was  on  the  Atchison  Globe  in  the  and  writes  funny  heads, 
and  drove  an  Associated  Press  morn-  Eif 
mg  paper  out  of  business  by  stressing 
’lie  local  news.  The  reporter  in  those  T 
days  had  to  hustle  as  well  as  to  write. 


Walt  Mason 
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EDITOR  6.  PUBLISHER 


Writer  Who  Flew  Atlantic 
Still  “Can’t  Believe  It” 

Women  Reporters  Had  Brief  Nap  During 
Clipper's  29-Hour  Hop  to  Azores,  But  Men 
“Didn't  Want  to  Miss  Anything" 

By  SHERMAN  B.  ALTICK 

AVIATION  EDITOR,  NEW  YORK  SUN 

I  STILL  can't  believe  it!  I  have  new  mode  of  transport  as  we  were  at 
eaten  breakfast  in  New  York,  seeing  the  old. 
lunched  in  New  Orleans  and  dined  the  Although  it  was  one  continuous 
same  evening  on  round  of  champagne  from  the  time  we 
Broadway.  I  have  left  New  York  until  we  returned, 
eaten  dinner  in  everyone  kept  their  typewriters  busy 
New  York  and  grinding  out  their  versions  of  what 
breakfast  the  ocean  flying  was  like, 
next  morning  in  It  took  us  just  42  hours  and  28 
Hollywood.  I’ve  minutes  elapsed  time,  including  1 
dined  on  Broad-  hour  and  11  minutes  at  the  Azores 
way  and  the  next  and  11  hours  and  28  minutes  at  Lisbon 
morning  eaten  to  reach  Marseilles.  And  when  we 
breakfast  in  the  arrived  at  Marseilles,  the  receptions 
shadow  of  the  began.  There  was  only  one  lull  and 
palms  of  Bis-  that  was  our  first  evening  in  Paris, 
cayne  Boulevard,  It  was  intended  to  give  us  a  chance 
Sherman  B.  Altick  Miami.  to  rest.  But  did  it?  Most  of  those 

But  to  have  on  board  had  never  seen  Paris  and 


Miami. 
But  to 


luncheon  on  Broadway  on  a  Saturday  those  that  had,  had  not  seen  it  for 
noon  and  dinner  in  Paris  48  hours  years.  So  the  first  night  was  a  sight- 
later  is  something  that  still  has  a  seeing  trip  from  one  end  of  Paris  to 
veteran  air  traveler  like  myself  dizzy,  the  other.  The  next  day  began  with 
Now  top  that  with  luncheon  in  New  invitations  to  luncheons,  dinners  and 
York  on  a  Saturday  (June  17)  and  parties  and  they  continued  through 
luncheon  eight  days  later  in  the  same  the  next  day  terminating  with  a  con- 
place  (Sunday,  June  25)  after  spend-  ference  at  the  home  of  the  Duke  and 
ing  three  nights  and  a  day  in  Lisbon  Duchess  of  Windsor, 
and  two  days  and  three  nights  in  Paris  There  was  very  little  sleeping 
and  you  have  something  that  the  aboard  the  plane  either  over  or  back. 


French  would  call  tres  fantastiqne. 

All  the  Comforts  of  Home 


The  comfortable  berths  were  mussed 
up  a  little  by  the  women.  One  or  two 


Only  the  wings  of  flight  could  make  ^he  men  crawled  away  from  the 
this  possible.  The  Atlantic  Clipper,  s^iokmg  room  to  relax  a  bit. 


the  41 -ten  flying  boat  that  we  used 
for  the  first  preview  of  trans-Atlantic 


Writers  Helped  Each  Other 

Going  over,  several  of  the  girls  re¬ 


passenger  service  zipped  us  across  the  tired  after  finishing  their  stories  but 
Atlantic  and  brought  us  back  with  all  they  left  word  that  they  wanted  to  see 


the  comforts  of  home.  Hot  meals, 
comfortable  berths,  hot  and  cold  run- 


Venus  come  up  like  a  flashing  airway 
beacon — red  and  white — and  they  did. 


So  this  is  Paris!  The  American  newspapermen  and  women  who  crossed  the  Atlantic  both 
ways  on  the  Atlantic  Clipper  are  pictured  in  front  of  the  Air  France  plane  which  dew 
them  from  Lisbon,  after  an  overnight  stop,  to  the  French  capital.  They  arrived  eiactly 
471/2  hours  after  leaving  New  York.  L.  to  r.:  John  C.  A.  Watkins,  AP  Feature  Service 
and  Baltimore  Sun;  Leonard  Engel,  Science  Service;  Miss  Violet  Sweet  Haven,  INS; 
Captain  Sherman  B.  Altick,  New  York  Sun  and  Bell  Syndicate;  Inez  Robb,  King  Fea¬ 
tures;  Leland  Stowe,  New  York  Herald  Tribune  (behind  gloved  hand);  Mrs.  Alice  Rogers 
Hager,  NANA;  pilot  of  Air  France;  a  member  of  the  French  welcoming  group;  Marjorie 
Shuler,  Christian  Science  Monitor;  Wayne  Thomis,  Chicago  Tribune-New  York  Daily 
News  Syndicate;  Mrs.  Anne  M.  Archibald,  Pan-American  Airways,  Washington;  Don 
Wittemore,  NBC  engineer;  a  French  receptionist;  Jean  GrafRs,  NEA  Service,  and 
Devon  Francis,  AP.  Harry  W.  Frantz,  U.P.,  was  not  present  when  the  above  picture 

was  taken. 


Mts'r>,  Hicks,  Iron,  w itteniorc  ami  3  plane  that  I  knew  had  a  penchant 

n.,uMsn„  who  .Hurocl  Uy  lH.at  w.ih  tlu.r  j  ^  p  ^  ^ 

t'MUipmem:  Miss  Shuler,  Mrs.  .\rcliih;thl  and  j  xi_  ^  e,  • 

Mr.  Van  ihi>en.  who  planned  ti>  return  later  Eddie  Stinson  and  the  writer  aloit  in 
hy  the  northern  route  clipper  in  .Inly.  A  this  particular  plane  to  show  hoW  it 
seventh  reporter  who  maile  the  westwnnl  IIiKht  WOUld  maneuver,  put  it  into  a  stall  and 
W.VS  .\nsel  Talhiirt.  .vvmtion  e<litor  of  the  away  we  Spun.  I  looked  at  Stinson  and 
Xew  York  Herald  Trihnne.  who  thunihe.l  h.s  gtinson  looked  at  me.  There  Were  no 
uay  home  from  Marseilles.  He  had  lieen  at-  i_  *  i  ^  r%  ^  ^ 

tending:  the  Italian  aviatitm  conferences  at  psrachutes  aboard.  Peed,  who  was  at 
Rome.  the  controls  turned  and  said;  “Cap, 


way  noine  ironi  .Marseilles,  iie  nan  oeeii  ai-  l  .  i  i  t-,  ,  , 

tendiiiK  the  Italian  aviation  conferences  at  pnrachutes  aboard.  Peed,  who  was  at 
Rome.  the  controls  turned  and  said;  “Cap, 

Miss  Haven,  who  put  over  a  story  dofit  get  led,  we  ve  licked  the  flat 
under  the  by-line  of  Capt.  Wallace  D.  m  this  buggy.  I  still  wasrit  so 


Culbertson,  skipper  of  the  plane,  was 
dubbed  “Scoops”  in  mid-Atlantic  by 


spin  in  this  buggy.”  I  still  wasn’t  so 
sure  about  it  and  looked  around  for 
the  exits.  At  that  he  kicked  the  con- 


the  writers.  She  also  finished  up  the  ea^e^  out  in  a 

round-trip  with  the  monicker  “Susa-  fil'de.  Stinson  admitted  that 

bel,”  but  no  one  seems  to  know  just  ^he  first  time  in  his  life  he  really 


why. 

All  five  of  the  women  dressed  for 
dinner  the  first  evening  but  none  of 


was  frightened. 

Other  Times  It's  Work,  Work,  Work 

These  are  but  some  of  the  events 


ning  water,  overstuffed  chairs,  vene-  after  about  an  hour's  sleep.  Flying 
tian  blinds — in  tact,  anything  you  from  New  York  to  Europe  one  loses 
would  find  in  a  comfortable  home.  five  hours  and  when  you  lose  it  in  a 
Over  and  back  there  was  not  one  day.  it  means  something.  It  was  a 
moment  when  anyone  aboard— the  18  case  of  everyone  aboard  wanting  to 
newspaper  reporters,  broadcasting  men  see  everything  that  went  on  and  fear- 
and  representatives  of  Pan-American  ing  that  they  would  miss  something  if 
Airways  office  staff — felt  the  least  con-  they  retired.  Everyone  saw  the  sun- 
ctrn.  It  was  smooth  sailing  along  sets  and  the  .sunrises  on  the  Atlantic 
the  skyways  from  start  to  finish,  and  they  undoubtedly  saw  the  same 
Even  at  low  altitudes  the  slight  bumps  thing  in  Paris  because  they  hadn’t  a 
were  not  severe  enough  to  cause  any  chance  to  do  anything  else  due  to 
alarm  among  several  who  were  making  the  rounds  of  social  events, 
their  first  long  distance  aerial  journey.  The  entire  group  of  syndicate  and 
At  times  we  could  sw  the  ocean  lash-  wire  service  writers  was  congenial, 
ing  below  us.  At  other  times  the  sea.  They  helped  the  radio  broadcasters  on 
too.  was  ca  m  but  riding  aloft  was  far  j^e  first  night,  they  helped  each  other 
smoother  than  the  most  comfortable  vvith  facts  and  figures  and  with  very' 
deck  on  the  largest  ocean  liner.  ,  ,,  .  . 


the  men  could  because  none  had  f^e  life  of  an  aviation  editor.  There 
brought  along  a  tuxedo,  being  limited  ^re  a  number  of  pleasant  ones  that  are 
in  the  amount  of  baggage  they  could  lasting  memories.  Those  thrilling 
take.  events  have  left  their  impression.  The 

Bubbling  wine  for  the  first  break-  1*^8  of  an  aviation  writer  might  not 
fast  was  an  innovation  as  the  plane  sound  like  work,  but  there  are  times 
neared  the  Azores  and  coming  back  when  it  is  a  continuous  grind.  For 
there  was  a  loving  cup  of  champagne  example,  none  of  the  men  covering 


— one  pint  in  a  ten  cent  store  pitcher — • 
for  the  Captain's  dinner,  but  the  .skip- 


aviation  in  the  New  York  area  had  a 
minute’s  rest  in  three  days  after  the 


per's  services  were  needed  on  the  Hindenburg  crash.  Covering  the  air 
flight  bridge  and  he  did  not  even  see  races  at  Cleveland  in  the  old  days 
the  decorations  on  the  tables.  when  they  lasted  ten  days  was  work, 

Greatest  Thrill  of  Coreer  ^11  day  long  covering 

~  X-  n-  1  the  events  and  in  the  evening  writing 

The  trans-Atlantic  flight  was  prob-  ^^^ning  leads  kept  us  busy  with 

ably  the  greatest  thrill  this  writer  has  .  Hillv-d.illv  or  cniov  the 


few  exceptions  none  held  out  anything 


Unlike  the  rolling  that  one  felt  passed  down  from  the  flight 

aboard  the  Zepj^lin  Hindenburg,  deck.  Besides  the  writer  the  17  other 
there  was  not  the  slightest  toss  during  previewers  included; 
the  9.200  mile  journey  over  and  back.  t  ,  , 

,,,  ..  <•  ,  .1  a-  L.  W  .IMU-  Ihoiii.is.  (  hic.iKM  1  nbitiie  n.nly  News 

Despite  the  fact  that  the  flight  was  .Symlic.'ile :  Devon  l-'r-vncis.  .\I*;  I.eon.'inl  Kniiel. 
uneventful,  it  was  thrilling — so  much  Science  Service:  Dr.  H.vrry  W.  I'r.inU.  11'; 
SO,  that  most  of  those  aboard  stayed  Hiaftis.  .\K. A:  Mrs.  Alice  Rogers  H.iger. 

awake  through  the  night  over  and  Vven  IXS:  ine^ 

the  night  back  on  the  long  hop  be-  vriViirr  Momtor.  i.ei  iml  Stowe,  Xew  York 
tween  the  Azores  and  Port  Washington  Heinl.l  Tribune  Syinlie.He;  John  C.  A.  \V:it- 
in  the  hope  that  something  might  kins.  ,\1*  I'V.vtnre  Service;  Ceorge  Hicks.  .\  lU'; 
happen.  But  nothing  did.  ^ H''''I<l"‘on.  i  MS;  Moii  Trout.  CMS:  Don 

B  i-  ±  \Ai  'M.  Wittemore,  NMC:  William  I.  \'an  Dnsen.  Pan- 

Receptions  to  Writers  .Vmerican  anil  Mrs.  Anne  .M.  .Xrchibabl.  al-o 


King  Features;  .Marjorie  Sbnler,  Cliri.ttiitii 
Sririicc  Monitor:  l.elainl  .Stnwe.  Xew  York 
Her;ilil  Tribune  Symlicale;  John  C.  .\.  W'at- 


Clyile  Honlilson.  CMS;  Mob  Trout.  CMS:  Don 
Wittemore,  NMC;  William  I.  \*an  Dnsen.  Pan- 
.\meric.in  ami  Mrs,  Anne  .M.  .Xrchibabl.  also 


A  school  of  whales  surprised  at  the  "f  Pan-.Xmerican.  The  writer,  besides  cov 


sight  of  a  roaring  man-bird  of  such  tlu'  Xini.  serviced  Mell  Syndicate  ;ind 

magnitude  as  the  Clippier  raced  like  ‘  •  ‘'"papers, 

hell  from  the  shadow  cast  by  the  early  Only  six  of  the  18  who  flew  to 
morning  sun.  A  ship  now  and  then,  Europe  made  the  return  trip.  Those 
and  a  dash  toward  the  windows.  With  remained  abroad  included: 

powerful  glasses  we  could  see  the  ,  ’'a'' j'>i'>ed  the  NK.X’s  Pans 

rails  of  the  boats  lined  with  humanity  .,,,,1  Sl.me.  «ho  remained  in  F.iiroae  to  stndv 
just  as  interested  at  the  sight  of  this  conditions;  the  f.nir  In.iadcasling  representa- 


powerful  glasses  we  could  see  the 
rails  of  the  boats  lined  with  humanity 
just  as  interested  at  the  sight  of  this 


ao.y  ineK.eaicsiinriumiswiuernas  dilly-dally  or  enjoy  the 

enjoyed  in  his  more  than  t^  years  of  functions  that  accompanied  the 

covering  aviation  events.  These  have  ^^ow.  Now  that  the  races  are  only 
included  narrow  escapes  m  nexv  types  ^  but  still  means 

of  craft,  nights  with  Americas  leading  vvork 

pilots--Lindbergh.  Chamberlin,  Hswks,  p,  ^be  Atlantic  was  not  all 

Post,  Rickenbacker.  Turner  and  Doo-  bes  and  cream,  either.  Most  of  us 

httle-rapid  trips  across  he  Continent  p,  schedules  and  data  for  our 

fu  *  desks  before  we  departed  that  re- 

that  fall  the  lot  of  a  trained  aviation  study  and  many  hours 

writer.  Probably  my  narroxvest  es-  We  laid  down  skeleton  stor- 

cape  was  m  the  crash  of  the  Hinden-  ^bat  could  be  followed  closely  by 
burg.  Scheduled  to  go  to  Europe  and  ,be  desks,  so  there  would  be  no  mis- 
rcturn  on  the  Zeppelin  on  its  ill-fated 

flight.  I  was  forced  to  cancel  my  pa.s-  , 

sage  because  the  British  coronation  tniitt  v  TTF  TTP 

kept  my  aviation  associates  and  myself  LI  ALL  I -It  AUHJ  lir«-Ur 
on  other  assignments.  We  were  to  A.  co-operative  tieup  between 
have  been  the  guests  of  the  German-  San  F rancisco  Chronicle  and 
government  and  were  to  hav’e  visited  Francisco  radio  station  ESFO  is  an 
all  the  aviation  plants  before  return-  nounced  to  the  extent  that  KSrU 
ing  to  the  U.  S.  on  the  airship.  Lowell  using  on  Mondays  feature  materi 
Thomas  was  among  those  tied  up  by  from  the  Chronicle’s  weekly  new 
the  British  coronation,  who  also  was  magazine,  This  World,  and  the  ®UPP 
scheduled  to  be  on  the  airship.  ment  in  turn  is  calling  attentioii  to  tn 

Probably  my  greatest  actual  fright  KSFO  broadcast  in  its  weekly  Sun  } 
was  on  a  flight  with  Garland  Peed  in  edition. 
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If  E  A  Revises  Constitution 
During  Alaskan  Trip 


(By  teh'graph  to  Editor  I’lblisherJ 

SEATTLE.  Wash.,  June  29  —  NEA 
members  and  guests,  numbering  400, 
returned  here  today  enthusiastic 
about  the  54th 
annual  conven¬ 
tion  on  board  the 
SS.  Aleutian  on 
a  cruise  in  Alas¬ 
kan  waters  dur¬ 
ing  which  they 
(Tsited  m  o  n  u  - 
nents  o  f  scenic 
beauty  and  his- 
Mric  interest,  in¬ 
cluding  Sitka, 

Ket  c  h  i  k  an  . 
ffrangel.  Peters¬ 
burg,  Juneau. 

Seward,  Anchor¬ 
age,  Mount  McKinley,  Skagway,  Fair¬ 
banks,  Valdez,  Cordova,  Columbia  and 
hundreds  of  ice  glaciers,  and  the  now 
iamous  Matanuska  Valley. 

Weather  conditions  were  ideal,  and 
■Merest  was  keen  in  program  discus- 
ions  covering  multitudinous  problems 
affecting  the  press.  President  W.  H. 
Conrad,  Medford  (Wis.)  Star-Neivs, 
presided. 

NEA  Constitution  Revised 

The  feature  of  the  convention  and 
.\laskan  pilgrimage,  aside  from  the 
scenic  wonders  and  the  fine  fellowship, 
*as  a  revision  of  the  constitution  and 
by-laws  of  the  NEA  ^providing  for  a 
Nebraska  non-profit  corporation,  the 
object  of  which  is  to  unite  newspaper 
editors  and  publishers  of  the  U.  S.  in 
voluntary  mutual  aid  and  to  promote 
and  protect  the  welfare  of  members 
and  newspapers. 

The  Constitution  further  provides 
'bat  the  group  "act  as  an  educational 
.’enter  and  medium  for  dis.semination 
il  knowledge  and  information  as  to 
mproved  methods  of  managing  and 
inducting  newspapers  for  the  mutual 
-’nprovement  of  those  employed  in  the 
■arious  branches  of  the  professions  of 
lurnalism  and  iifliliated  arts.” 

Four  classes  of  membership  include 
Active,  Sustaining,  Affiliate  and  Asso¬ 
ciate.  Board  directors  consist  of  a 
president,  a  vice-president,  treasurer 
>nd  seven  directors,  five  to  be  elected 
“ad  two  serving  by  virtue  of  their  posi- 
'•!ons,  one  being  immediate  past  presi¬ 
dent  of  the  NEA  and  the  other  the 
president  of  the  Newspaper  Associa¬ 
tion  Managers.  An  advisory  council 
3  provided  on  policy  and  procedure. 
■l>e  purpose  of  which  is  to  crystallize 
Ww  state  associations  and  evolve  plans 
tor  effective  cooperation  between  state 
snd  national  groups. 

Seven  Regional  Groups 
The  United  States  is  divided  into 
^ven  regional  groups  to  be  repre- 
^nted  on  the  board  of  directors.  Re- 
Son  One  is  composed  of  Connecticut, 
^ine.  Massachusetts,  New  Hamp- 
^e.  New  York.  Rhode  Island  and 
Vermont.  Region  Two  is  composed 
’d  Delaware,  Maryland.  New  Jersey, 
®hio,  Pennsylvania,  Virginia,  West 
'irginia  and  District  of  Columbia. 
Region  Three  includes  Alabama, 
^orida.  Georgia,  Kentucky,  Missis- 
^i,  Panama  Canal  Zone,  Puerto 
Tennessee,  North  and  South 
Molina. 

Region  Four  includes  Arkansas. 


Changes  Made  to  Unite  Editors  in  Voluntary 
Mutual  Aid  and  to  Promote  Welfare  of 
Members  .  .  .  400  on  Voyage 


Kansas,  Louisiana,  Oklahoma,  Texas, 
Colorado,  and  New  Mexico. 

Region  Five  includes  Illinois,  In¬ 
diana.  Michigan  and  Wisconsin. 

Region  Six  includes  Iowa.  Minne¬ 
sota,  Missouri.  Nebraska,  North  and 
South  Dakota. 

Region  Seven  is  composed  of  Alaska, 
Arizona,  California,  Hawaii,  Idaho, 
Montana,  Nevada,  Oregon,  Utah, 
Washington  and  Wyoming. 

Constitution  Effective  in  1941 

The  new  constitution  and  by-laws 
will  go  into  effect  for  the  calendar 
year  of  1941. 

Howard  Palmer,  Greenwich  (Conn.) 
Press  was  unanimously  elected  presi¬ 
dent;  Walter  H.  Crim,  Salem  (Ind.) 
Republican  Leader,  vice-president;  W. 
H.  McIntyre,  Vondolier  Business  Mail, 
treasurer.  Directors  are:  Roy  A. 
Brown,  San  Rafael  (Cal.)  Indepen¬ 
dent;  Raymond  B.  Howsed,  London 
(O.)  Press;  Edwin  Fabels,  Lawrence 
(Ky.)  Republican;  A.  S.  Hardy, 
Gainesville  (Ga.)  News;  H.  C.  Ball. 
Hood  River  (Ore.)  News;  W.  H.  Con¬ 
rad,  Medford  Star-News;  and  Vernon 
T.  Sanford,  president.  Newspaper  As¬ 
sociation  Managers,  Inc.,  Oklahoma 
City,  Okla.  Arne  Rae,  executive  sec¬ 
retary,  Chicago,  was  highly  compli¬ 
mented  upon  his  administration  of 
NEA  affairs  and  continued  in  office 
for  the  1940  period. 

Dave  Eck,  who  was  in  charge  of 
the  Alaskan  cruise,  was  made  trans¬ 
portation  chairman. 

Sentiment  strongly  favored  New 
York  City  for  the  1940  convention, 
Texas  in  1941,  and  Kentucky  in  1942. 
The  directors  approved  New  York 
City  for  1940. 

The  NEA  heartily  endorsed  a  move¬ 
ment  to  provide  broader  training  in 
departments  and  schools  of  journal¬ 
ism.  including  instruction  in  adver¬ 
tising,  business  management,  circula¬ 
tion  and  other  practical  training  sup¬ 
plementing  academic  courses  in  news 
and  editorial  work,  and  authorized  its 
committee,  headed  by  Walter  H.  Crim, 
chairman;  W.  W.  Loomis  and  Walter 
D.  Allen  to  continue  co-operation 
with  other  national  organizations  in 
the  establishment  of  a  national  coun¬ 
cil  on  professional  education  for  jour¬ 
nalism. 

Retiring  President  W.  H.  Conrad 
was  highly  complimented  upon  his 
self-sacrificing  devotion,  loyalty  and 
efficient  administration  of  NEA  affairs, 
and  presented  with  a  huge  traveling 
bag  as  a  token  of  appreciation. 

Group  Hits  Free  Publicity 

The  resolutions  committee  report 
presented  by  Chairman  .  Fred.  B. 
Wachs,  Lexington  (Ky.)  Herald- 
Leader,  was  unanimously  adopted 
and  provided  for  action,  1— On  free 
publicity;  2 — Fair  and  equitable  postal 
rates  on  second  class  matter  including 
maintenance  free  in  county  system; 
3 — A  request  to  the  Secretary  of  Com¬ 
merce  and  the  Bureau  of  the  Census 
for  more  adequate  census  figures  for 
weekly  newspapers;  4 — More  vigi¬ 
lance  in  meeting  regulatory  and  re¬ 
strictive  legislation  enacted,  or  im¬ 
pending  under  federal  laws  and  de¬ 
signed  to  impair  the  well-being  of 
newspapers  and  curtail  their  services. 


The  latter  resolution  follows: 

“Whereas,  tlie  Fair  Stan«lar<l«*  Act  ut 

Congress,  such  as  pertains  to  tlio  tnaxinmm 
work  week  aiul  the  provision  ft»r  lime  ami  a 
half  pay  f»»r  overtime  labor,  is  creating  an 
intolerable  hanlship  upon  small  tlaily  news- 
paiiers  and  country  weeklies  <»f  nmre  than 
3, OOP  circulation ; 

‘'WiiKRKAS.  98^^  or  more  of  the  gross  busi¬ 
ness  of  most  newspaiKTs  comes  from  within 
the  home  state  and  county  of  publication,  and 
newspapers  are  not  actually  engaged  in  inter¬ 
state  Commerce  under  any  practical  or  reason¬ 
able  interpretation; 

Stresses  High  Salaries 

“Whereas,  in  most  communities  the  average 
work  week  of  employes  of  newspapers  is 
shorter,  and  the  working  conditions  generally 
are  considerably  more  advantageous,  than  those 
of  other  imlustries,  or  in  retail  and  other 
business  establishments  which  employ  labor; 

“Whereas,  the  salaries  ami  wages  paid  by 
newspai»er  publishers  are  as  high  or  higher 
than  those  of  most  other  business  or  imlustry 
in  the  local  communities,  with  lay-otTs  <if  em¬ 
ployes  practically  unknown,  due  to  the  con¬ 
tinuity  and  regularity  of  newspajier  production; 

“Whereas,  in  small  local  communities,  the 
newspaper  and  its  job  printing  ilepartment  is 
practically  the  only  instiluti(»n  restrictefl  by 
this  law  and  is  at  an  unfair  disadvantage  in 
Competition  with  4ahers  not  so  restricte<l; 

“Whereas,  in  the  small  ccmimunities  there 
are  no  men  and  women  skilled  in  the  printing 
and  allied  trades  who  are  unemployed,  hence 
no  skilletl  newspaper  workers  are  available  for 
extra  or  part-time  work,  and 

“Whereas,  on  account  of  the  existing  high 
salaries  and  wages  jiaid  by  >niall  community 
newspa]»ers.  as  comi>ared  witli  other  kinds  of 
employment  in  the  same  communitie'-.  the 
reiiuirement  of  time-and-a  half  ])ay  for  over¬ 
time  labor  after  40.  42  fir  44  hours  will  be  con- 
tiscalor>  to  many  newsiiaper  pitbli>hers  not 
now  exemjited  liy  the  act,  if  continued  inde.i- 
nitely.  and 

“Whi  REAS,  there  is  now  pemlin^r  in  tin-  lower 
House  of  Congress  a  bill  sponsored  liy  Kep- 
resfutalivi*  John  \V.  (iwynne.  of  lowa.  kr.own 
as  MU  49(R).  ami  a  similar  tmasure  in  the 
.Senate  introduced  by  Senator  tiny  Mark  (id- 
lette,  known  as  S  23.U.  both  of  which  otter  an 
amendment  to  the  I'air  Labor  Stamlards  Act 
to  exempt  all  newspapers  i;nd<-r  5.000  circula¬ 
tion.  and 

“WllKKKAS.  the  proposed  amendment  would 
bring  relief  from  the  intolerable  conditions 
impoxed  by  the  Wages  and  Hours  Act  for  a 
large  majority  of  the  small  daily  as  well  as 
weekly  newspapers  of  the  nation,  and  apjiear- 
to  be  the  only  practic.al  metho<l  to  attempt  t(j 
secure  relief  for  the  sin  iller  community  <laily 
and  weekly  papers  at  this  time; 

“'I'liEKEFORE.  bf  it  res<.lvt(l  that  the  Nation.al 
Editorial  Association  meinl  ers  in  annual  Con- 
vtntifin  instruct  its  otlicers  and  directors,  its 
legislative  committee  and  its  Washington  rep¬ 
resentative  to  c*»ntinue  their  etTorts  to  obtain 
favorable  action  in  both  the  House  and  the 
Senate  on  this  proposed  measure  for  the  relief 
of  small  community  d.iily  and  weekly  news¬ 
papers; 

“That  the  legislative  secretary  be  instruettd 
to  give  full  publicity  to  these  bills  to  amend 
the  Fair  Lalwir  Standards  Act.  through  as-»o- 
ei  -tion  bnlittins  to  the  membership  of  this 
.  •‘Sociation.  and  that  all  members  of  the  a>so- 
ciatioii  present  and  absent  from  this  conven¬ 
tion  be  urged  to  write  letters  or  st-ml  telegrams 
to  their  repre-entatives  in  Congress  urging 
their  supimrl  of  this  measure.  * 

Six-aking  of  the  future  of  NEA  un¬ 
der  the  new  charter  and  by-laws,  the 
new  president,  Howard  Palmer,  of 
Greenwich  Press,  said: 

Must  Promote  Organization 
"The  biggest  job  of  the  directors  of 
the  NEIA  for  the  coming  year  is  to 
carry  forward  as  rapidly  as  possible 
the  movement,  now  well  begun,  of 
making  the  association  the  national 
federation  of  state  press  associations 
which  its  founders  visioned. 

“Much  progress  has  been  made  in 
the  last  two  years  toward  this  goal. 
We  now  have  23  state  associations 


affiliated  with  the  NEA.  The  conven¬ 
tion  just  closing  has  set  up  the  ma¬ 
chinery  which  we  hope  will  prove  an 
incentive  to  the  other  25  states  to 
come  in  and  have  a  prominent  voice 
in  the  management  of  the  associa¬ 
tion’s  affairs.  It  is  our  hoj>e  that  the 
plan  of  proxy  voting,  to  become  ef¬ 
fective  in  1941,  will  encourage  state 
associations  that  now  are  loosely 
organized  to  tighten  their  organiza¬ 
tions  to  the  point  where  they  will 
qualify  for  affiliation. 

“During  the  coming  year  it  will  be 
our  purpose  to  make  the  NEA  as  use¬ 
ful  to  the  publishers  of  the  weekly 
and  small  daily  newspapers  of  the 
country  as  po.ssible.  It  will  be  our 
aim  to  strengthen  the  services  which 
the  association  is  now  rendering  and 
to  broaden  them  as  rapidly  as  is  con¬ 
sistent  with  our  finances. 

“During  the  past  six  months  our 
new  legislative  secretary,  Ame  Rae, 
has  been  busy  in  completing  the 
organization  of  the  office  and  planning 
for  the  convention.  During  the  com¬ 
ing  year  he  will  be  able  to  give  his 
time  to  the  planning  and  carrying  out 
of  a  program. 

“We  will  still  need  a  lot  of  help  to 
bring  about  the  improvements  for 
which  we  are  all  looking.  The  situa¬ 
tion  still  calls  for  a  lot  of  tolerance 
and  a  great  amount  of  co-operation. 
Just  in  the  measure  that  we  can  de¬ 
velop  tolerance  and  co-operation  will 
we  succeed.” 

About  100  members  and  guests  of 
NEA  have  gone  on  today  to  San 
Francisco,  where  they  will  be  at  the 
Fairmont  Hotel  an  June  30  and  July  1. 
After  visting  the  San  Francisco  Fair 
they  will  visit  Los  Angeles,  San  Diego 
and  other  important  cities  in  the 
Southwest. 

Messrs.  Howard  Palmer,  Walter 
Crim,  Walter  Allen,  W.  H.  Conrad 
and  Fred  Hill  are  accompanying  Lars 
E.  Bladine,  McMinnville  (Ore.)  Tele¬ 
phone-Register,  to  the  annual  meet¬ 
ing  of  the  Oregon  Newspaper  Pub¬ 
lishers’  Association,  of  which  he  is 
president,  and  which  is  to  be  held  at 
the  famous  Timberline  Lodge  on  the 
side  of  Mount  Hood,  some  60  miles 
f:’om  Portland. 

CHICAGO  DELEGATES 

Members  of  the  Chicago  Newspaper 
Guild  at  their  meeting  this  week 
elected  delegates  to  the  ANG  con¬ 
vention  at  San  Francisco,  beginning 
July  31,  and  instructed  the  delegation 
to  submit  the  name  of  Harry  Wohl. 
president  of  the  local  guild,  for  ANG 
vice-president.  Besides  Wohl,  Hearst 
guild  strikers,  the  following  Chicago 
delegates  were  chosen:  Don  Stevens, 
executive  secretary;  A.  H.  Jackson, 
Chicago  Times;  and  Graham  Dolan, 
Chicago  Tribune. 

N  .Y.  WEEKLIES  MEET 

In  a  special  six-day  Summer  meet¬ 
ing,  June  23-28,  devoted  entirely  to 
acquainting  themselves  with  all  phases 
of  the  New  York  World’s  Fair,  about 
200  members  of  the  New  York  Press 
Association  heard  Fair  spokesmen 
voice  their  appreciation  of  the  gen¬ 
erosity  of  the  press  in  its  treatment 
of  Fair  news  during  the  construction 
period.  Lee  W.  McHenry,  publisher, 
Gneida  Democrat,  and  president  of 
the  association  of  New  York  State 
weeklies,  presided. 

SECREST  WITH  POST 

J.  D.  Secrest,  one  of  throe  Washing¬ 
ton  refK)rtcrs  who  testified  recenly 
before  a  House  sub-committee  regard¬ 
ing  the  use  of  dictagraphs  in  a  Dis¬ 
trict  of  Columbia  milk  investigation, 
was  erroneously  referred  to  (E.  &  P. 
June  17,  page  4)  as  being  connected 
with  the  Washington  Herald.  Mr. 
Secrest  has  been  a  reporter  on  the 
Washington  Post  for  10  years. 
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Bulk  of  Chain  Store  Ads 
Go  to  Newspapers 

Survey  Covering  16,853  Stores  Shows 
Dailies  Received  56.53%  of  Advertising 
Appropriations 


WASHINGTON,  D.  C..  June  27— Food 

chain  store  groups  with  aggregate 
sales  in  excess  of  one  billion  dollars 
in  the  1937-1938  fiscal  year  showed  an 
overwhelming  preference  for  newspa¬ 
pers  over  radio  in  disbursing  their 
advertising  budgets. 

A  survey  made  by  the  National 
Association  of  Food  Chains  discloses 
that  S56.53  of  each  $100  spent  for 
advertising  went  to  purchase  news¬ 
paper  space,  as  against  S5.69  paid  out 
for  radio  time.  And  these  figures  fail 
to  present  a  complete  picture  of  news¬ 
paper  preference  over  other  media 
for  the  reason  that  the  accounting 
system  used  in  arriving  at  division  of 
the  dollar  classifies  a  wide  variety  of 
non-circulative  promotion  as  “adver¬ 
tising.”  For  instance,  the  cost  of 
handbills,  store  banners  and  posters, 
window  pennants,  programs,  and  house 
organs  is  reflected. 

$6,368,442  Spent  in  Newspapers 

The  study  of  advertising  covers  36 
companies  operating  16.853  stores  with 
sales  in  the  12-month  period  surveyed 
amounting  to  $1,071,2^,000,  Break¬ 
ing  down  this  outlay,  the  following 
figures  appear: 

Newspapers.  $6,368,442  —  5  6.53^  ; 
handbills.  $1,704,112—15.13%;  radio, 
$641,521—5.69%;  all  other  (including 
billboards,  store  banners  and  posters, 
window  pennants,  programs,  maga¬ 
zines,  etc.),  $2,552,317—22.65%. 

“Newspapers  constituted  the  most 
important  medium  of  advertising  used 
by  the  food  chains.”  the  report  of 
N.  A.  F.  C.  asserts.  “Of  the  ^  com¬ 
panies  covered  in  this  survey,  only  7 
devoted  less  than  50%  of  their  adver¬ 
tising  dollar  to  newspapers,  and  ex¬ 
actly  one-half  of  the  companies  con¬ 
centrated  more  than  70%  of  their  ad¬ 
vertising  expenditures  with  newspa¬ 
pers. 

“The  percentage  of  newspaper  to 
total  advertising  shown  in  Table  33 
(set  out  above)  was  not  typical  with 
the  majority  of  the  reporting  food 
chains  since  it  is  heavily  weighted  by 
large  and  medium  size  companies  that, 
on  the  whole,  employed  newspaper 
advertising  in  smaller  proportion  than 
the  small  companies.  Food  chains 
operating  more  than  500  stores  each 
and  those  ojjerating  from  100  to  500 
stores  spent  about  the  same  propor¬ 
tion  of  their  advertising  dollar  with 
newspapers,  and  the  percentage  for 
both  groups  of  stores  was  nearly 
equal  to  the  aggregate  for  all  36  com¬ 
panies.  The  group  of  smaller  com¬ 
panies  —  operating  fewer  than  100 
stores  each — showed  that  more  than 
72%  of  advertising  expenditures  were 
made  with  newspapefs.  In  the  case 
of  3  of  these  companies,  newspapers 
were  the  only  advertising  medium  em¬ 
ployed.” 

In  another  phase  of  the  study,  42 
food  chains  were  covered,  represent¬ 
ing  42.75%  of  the  estimated  chain  food 
store  sales  in  1937.  If  their  advertis¬ 
ing  expenditures  were  also  propor¬ 
tionate  to  those  of  the  rest  of  the  in¬ 
dustry,  says  the  report,  all  food  chains 


spent  about  $27,500,000  for  advertising 
during  the  year.  Proceeding  upon 
that  assumption,  the  study  estimates 
that  food  chains  spent  $15,545,000  for 
newspaper  space  in  the  12-month 
I>eriod. 

Radio  Not  Important  to  Chains 

The  report  includes  the  following 
discussion  of  other  media; 

Handbills — “It  should  be  noted  in 
this  connection  that  expenditures  for 
handbills  frequently  are  an  additional 
contribution  to  newspapers.  Many  of 
the  reporting  companies  have  definite 
policies  which  require  handbills  to  be 
printed  on  the  job  presses  of  local 
newspapers  whenever  possible.” 

Radio — “So  far  as  1937-1938  was 
cerned,  radio  does  not  seem  to  have 
been  an  important  advertising  media 
for  the  food  chains,  and  with  21  of  the 
36  companies,  radio  did  not  enter  into 
the  advertising  plan  in  any  way.” 

The  survey  does  not  include  the 
14,000-unit  Atlantic  &  Pacific  Tea 
Company  system,  largest  operator  in 
the  United  States  in  that  field  and  the 
only  food  chain  which  has  engaged  in 
institutional  advertising  through  news¬ 
papers. 

Included,  however,  are  Kroger  Com¬ 
pany,  which  with  4,000  retail  stores,  is 
next  in  size  to  A.  &  P.;  Safeway  Stores, 
National  Tea,  American.  First  Na¬ 
tional,  Grand  Union,  Bender,  and  nu¬ 
merous  smaller  organizations. 

Among  Advertising  Folk 

C.  W.  GRANGE,  regional  sales  man¬ 
ager  of  the  International  Research 
Corporation,  is  resigning  to  become 
advertising  man¬ 
ager  of  the  Ale- 
mite  Division  of 
Stewart  -  Warner 
Corporation,  ef¬ 
fective  July  1. 
L.  R.  Light  will 
act  as  assistant 
to  Mr.  Grange. 
C.  C.  DeWees 
will  continue  as 
advertising  man- 
ager  of  the 
Stewart  -  Warner 
radio  and  house- 
h  o  1  d  appliance 
divisions,  with  W.  E.  Macke  as  assis¬ 
tant.  Mr.  Grange  for  12  years,  until 
1927,  was  a  member  of  the  Chicago 
advertising  staff  of  the  Curtis  Pub¬ 
lishing  Company.  Previously,  for 

seven  years,  he  was  a  member  of  the 
editorial  staffs  of  Omaha.  Louisville 
and  Owensboro,  Ky.,  newspapers  and 
a  reporter  for  the  Associated  Press 
in  Chicago. 

Harold  Cabot  &  Co.,  Inc.,  Boston 
agency,  announces  that  Henry  W.  Pat¬ 
terson,  executive  vice-president  has 
been  elected  to  the  board  of  directors. 
Mr.  Patterson  joined  the  Cabot  agency 
at  its  founding  in  1930,  and  was  elected 
vice-president  in  1931. 

Arthur  Hirose.  research  director  of 
the  McCall  Corp.  was  elected  pres¬ 
ident  of  the  Market  Research  Council 


C.  W.  Grange 


of  New  York.  June  23  at  its  annual 
election,  to  succeed  D.  E.  Robinson, 
general  manager  and  research  direc¬ 
tor  of  the  Federal  Advertising 
Agency.  Arno  H.  Johnson,  research 
director  of  the  J.  Walter  Thompson 
Co.,  succeeds  Mr.  Hirose  as  vice- 
president,  and  W.  S.  Johnson,  research 
director.  Vice  Chemical  Co.  succeeds 
Arno  H.  Johnson  as  secretary-trea¬ 
surer.  L.  D.  H.  Weld,  research  direc¬ 
tor  of  the  McCann-Erickson  Co.,  suc¬ 
ceeds  Stanley  I.  Clark  of  This  Week 
as  executive  committee  -  man  -  at- 
large.  With  the  retired  president, 
Mr.  Robinson,  the  new  officers 
will  constitute  the  executive  com¬ 
mittee. 

Oliver  F.  Drummond,  president.  Ad¬ 
vertising  Club  of  Boston  and  New 
England  repre.sentative  of  the  Crowell 
Publishing  Co.,  and  Louis  Glaser. 
new  president  of  the  club  and  also 
head  of  the  Glaser  Advertising  Agency 
of  Boston,  are  among  the  speakers  in 
the  “Advertising  At  Work”  series  of 
radio  talks  on  Monday  nights,  pre¬ 
sented  through  the  co-operation  of 
the  Advertising  Federation  of  Amer¬ 
ica. 

Ross  Federal  Research  Corp.  an¬ 
nounces  the  appointment  of  W.  J. 
Shine  as  co-ordinator  of  research  ac¬ 
tivities  in  the  executive  offices  under 
Mr.  C.  B.  Ross.  Director  of  Research. 
Mr.  Shine  had  been  in  charge  of  re¬ 
search  sales  for  Ross  Federal  in  Cin¬ 
cinnati. 

Joseph  Scheioeler.  for  the  last  two 
years  an  account  executive  in  the 
New  York  office,  has  been  elected  vice- 
president  of  Tracy-Locke-Dawson, 
Inc.  Edwin  W.  Ebel  has  joined  the 
New  York  office  of  the  agency,  as 
head  of  its  marketing  and  merchand¬ 
ising  department.  For  the  last  four 
years,  Mr.  Ebel  has  been  with  the 
trade  extension  division  of  the  Amer¬ 
ican  Weekly,  and  prior  to  that  was 
marketing  director  of  Calkins  & 
Holden. 

Thomas  R.  Hopkins,  recently  in¬ 
structor  in  advertising  and  marketing 
at  the  University  of  Illinois,  has  joined 
the  Omaha  office  of  Beaumont  and 
Hohman,  Inc. 

E.  Harold  Greist,  formerly  vice- 
president  of  Gardner  Advertising  Co., 
has  joined  the  New  York  office  of 
Moser  &  Cotins,  Inc. 

Richard  M.  Hyde,  formerly  with  the 
Stationers’  Corp.,  has  been  named  art 
director  and  production  manager  in 
the  Los  Angeles  office  of  Gerth- 
Knollin  agency. 

Joseph  O.  Wallace,  formerly  with 
the  art  department  of  the  A1  Paul 
Lefton  Company,  Philadelphia,  is  now 
engaged  in  a  similar  capacity  with  the 
Richard  A.  Foley  Advertising  Agency, 
Inc. 

George  Mason,  formerly  with  J. 
Walter  Thompson  Co.,  Chicago,  has 
been  appoint^  director  of  publicity 
and  advertising  for  Pennsylvania 
Central  Air  Lines  with  headquarters 
in  Pittsburgh. 

A.  Walter  Seiler,  president,  Cramer- 
Krasselt  Co.,  Milwaukee  agency,  will 
head  a  committee  of  Milwaukee  busi¬ 
nessmen  which  will  separate  the  bet¬ 
ter  business  bureau  from  the  Associa¬ 
tion  of  Commerce  and  reorganize  it 
on  an  independent  basis  to  permit  a 
freer  and  more  militant  policy  for 
the  bureau. 

Walter  L.  Doty,  account  executive 
with  Lord  &  Thomas  offices  at  San 
Francisco  for  the  past  decade,  will 
become  editor  of  Sunset  magazine  in 
mid-July. 


Campaigns  and  Accounts 

A  NEW  DEPARTURE  in  motion  pic¬ 
ture  advertising  is  being  planned  for 
“Four  Feathers,”  soon  to  be  released 
through  United  Artists.  In  addition 
to  a  national  campaign  in  color  sched¬ 
uled  for  Li/e,  Look  and  the  American 
Weekly,  a  budget  of  approximately 
$100,000  will  be  allocated  to  newspapers 
in  numerous  cities  promoting  first-run 
engagements  of  the  picture.  These 
advertisements,  ranging  from  1,200 
lines  to  full-page  units,  will  appear  in 
two  colors  in  all  cities  where  color  is 
available  in  newspapers.  This,  accord¬ 
ing  to  Lynn  Farnol.  director  of  adver¬ 
tising  and  publicity  for  United  Artists, 
is  believed  to  be  the  first  widespread 
use  of  color  in  “day  and  date”  adver¬ 
tising  of  a  motion  picture.  Donahue 
&  Coe  is  the  agency. 

Louis  D.  Ricci,  export  manager  of  the 
Gillette  Razor  Co.,  announced  June 
29  that  the  J.  Walter  Thompson  Co. 
has  been  appointed  advertising  agent 
for  Gillette  in  South  and  Central 
America  and  the  Philippine  Lslands. 

The  Frank  E.  Campbell  Funer.\l 
Church  of  New  York  City,  one  of  the 
first  establishments  of  its  kind  to  use 
extensive  newspaper  advertising,  will 
make  special  use  of  this  black  and 
white  and  rotogravure  advertising  to 
publicize  its  new  establishment  at 
Madison  Avenue  and  81st  Street  in 
Manhattan.  N.  W.  Ayers  &  Son,  Inc., 
has  the  account. 

J.  A.  Folgeg  &  Co.,  Kansas  City, 
Mo.,  has  appointed  Lord  &  Thomas. 
New  York,  as  its  advertising  agency 
effective  July  24,  1939. 

WiLSHiRE  Leathercrafters.  Los  An¬ 
geles  manufacturers  of  flat  leather- 
ware.  bill  folds  and  coat  cases,  includ¬ 
ing  the  “Wilshirette”  special  line  for 
women,  has  appointed  Emil  Brisacher 
and  Staff  to  handle  a  national  adver¬ 
tising  campaign  which  will  start  next 
fall. 

The  Richard  A.  Foley  Advertising 
Agency,  Inc.,  is  placing  newspaper 
advertisements  for  Hollywood  Health 
Bread  in  cities  throughout  Massachu¬ 
setts,  Pennsylvania,  New  Jersey,  Dela¬ 
ware  and  Maryland. 

Blue  Line  Hosiery  Mills.  Denver, 
Pa.,  manufacturers  of  Bijou  Hosiery, 
has  appointed  Mac  Gurney  Advertis¬ 
ing,  Inc.,  New  York,  to  direct  its  ad¬ 
vertising  campaign. 

Francis  E.  Miller,  president  of  Dis¬ 
tilled  Liquors  Corp.,  New  York— 
makers  of  Hildick  Applejack  Brandy 
— announces  that  the  first  advertise¬ 
ment  of  newspaper  campaign  to  be  run 
in  Metropolitan  New  York  during  the 
summer  months  has  just  been  released. 
Copy  features  the  “Tall  Fellow”  a  new 
long  drink  made  of  Hildick  Applejack 
Brandy  and  Lime  Cola.  Charles  W. 
Hoyt  Company,  Inc.  has  the  account. 

Ruthrauff  &  Ryan,  Inc.,  Chicago,  has 
been  named  by  Chappel  Bros..  Rock¬ 
ford,  Ill.,  to  handle  advertising  for 
Ken-L-Ration  and  Ken-L-Biskit,  dog 
foods.  Elmo  Sales  Corp.  of  Phila¬ 
delphia,  manufacturers  of  the  Elmo 
line  of  cosmetics  has  also  appointed 
Ruthrauff  L  Ryan,  to  handle  the  ad¬ 
vertising  of  all  its  products. 

Norwich  Pharmacal  Co.,  has  ap¬ 
pointed  William  Esty  &  Co..  Inc.,  to 
direct  advertising  for  Amolin  Powder. 
Newspapers  and  radio  in  New  York 
state  will  be  used. 

Mr.  Harold  Lang,  president  of  West- 
bury  Frocks,  Inc.,  has  appointed  the 
Abbott  Kimball  Co.,  Inc.,  to  direct  its 
advertising  and  promotion  campaign- 
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The  ADVERTISING  SURVEY 


By  WARREN  L.  BASSETT 

AJI  INTERESTING  experiment  in 
advertising  and  merchandising 
*hich  has  caused  business  repercus¬ 
sions  from  coast  to  coast  was  com¬ 
pleted  last  week  when  the  second  of 
two  newspaper  advertisements  was 
placed  by  Consolidated  Oil  Corpora¬ 
tion.  New  York,  explainin't  the  firm’s 
reasons  for  advancing  the  tank  wagon 
price  of  Sinclair  ga.soline  a  half  cent 
a  gallon. 

Placed  in  50  Dailies 

The  first  adverti.sement.  which  ap¬ 
peared  week  before  last  in  large  space 
01  50  newspapers  in  major  cities,  an¬ 
nounced  the  price  rise  effective  June 
14  in  the  42  states  in  which  the  firm 
iperates.  The  copy  discussed  the 
increase  as  followst 
"The  industry  will  not  be  on  a  sound 
lasis  until  if  receives  an  adequate  re¬ 
am  for  its  products. 

"The  industry  cannot  continue  to 
perate  on  a  product -price  level  which 
toes  not  permit  the  refiner-marketer 
:o  meet  his  costs  and  recover  what  he 
pays  for  his  raw  material — crude  oil. 

We  believe  the  public  is  willing  to 
pay  a  fair  price  for  gasoline  and  other 
petroleum  products  in  order  that  the 
industry  may  continue  to  employ  the 
iOOO.OflO  people  on  its  payrolls,  pay  a 
fair  return  on  the  capital  invested  in 
•he  industry,  carry  a  tax  burden  of 
more  than  $1,2.50.000,000  annually, 
and  .supply  the  consumer  with  the 
best  fuels  and  lubricants  at  rea.sonable 
prices." 

It  was  the  hf)pe  of  Harry  F.  Sin¬ 
clair,  chairman  of  the  executive  com¬ 
mittee  of  Consolidated,  that  other  oil 
5rms  would  see  the  light  and  al.so 
increase  prices.  Some  did.  some 
didn’t. 

La.st  week,  in  an  adverti.sement  a 
page  deep  and  three  columns  wide  in 
ihe  same  list  of  new.spapers,  Mr.  Sin¬ 
clair  presented  a  signed  statement  in 
»hich  he  editorialized  on  the  price  in¬ 
crease  and  quoted  a  number  of  the 
many  communications  received  after 
■die  first  ad  had  appeared. 

“Have  We  Started  Something?”  the 
copy  asked,  and  went  on  to  state  that 
we  are  not  trying  to  run  any  business 
but  our  own.”  Quotations  from  a 
midwest  banker,  a  financial  writer,  a 
labor  leader,  a  publi.sher,  an  oil  trade 
journal,  and  a  steel  ma.ster  followed. 
>11  praising  the  attempt  to  bolster  the 
industry  by  increa.sed  revenues. 

Aqgreitivenest  Praised 
The  banker  said;  "If  there  were 
nthers.  not  only  in  your  own  line  but 
>lso  in  other  fields,  that  had  the  firm 
conviction  and  the  willingness  to  pro¬ 
claim  and  defend  it,  I  think  we  could 
hrget  all  about  national  legislation.” 

other  writers  praised  Sinclair  for 
kis  courage  and  aggressiveness. 

“I  do  not  believe  that  130,000,000 
Americans  want  depressed  or  profit- 
‘Css  industries.”  Mr.  Sinclair’s  mes¬ 
sage  concluded.  "The  people,  I  think, 
*ant  more  jobs,  good  wages,  more 
purchasing  power  and  general  pros- 
P*rity.  They  are  willing  to  pay  rea¬ 
sonable  prices  to  make  these  things 
^ssible  by  up-building  American  in- 
dustry  in  the  American  way.” 
litis  interesting  attempt  to  pry  up 
•n  industry  and  put  a  chunk  under  it 
Pfoved  one  thing  at  least,  according 
b  officials  of  Consolidated  Oil  Cor¬ 
poration — the  punch  and  power  of 
newspaper  space. 

,  Imm^iately  after  the  first  adver- 
'•sement  appeared  telegrams  and  let¬ 


ters  by  the  hundreds  began  pouring 
into  branch  offices  and  the  Now  York 
headquarters. 

The  thing  that  impressed  Consoli¬ 
dated  officials  was  the  number  of  in¬ 
dustries  and  occupations  represented. 
Messages  came  from  lawyers,  bankers, 
merchants,  a  macaroni  manufacturer, 
newspapers,  a  drug  chain.  Virtually 
all  praised  Consolidated's  move 
highly. 

Mr.  Sinclair  followed  up  his  news¬ 
paper  messages  with  a  two-page  let¬ 
ter  to  leaders  of  various  industries, 
further  elaborating  his  views  and  ask¬ 
ing  their  opinions.  Whether  these  re¬ 
plies  will  form  the  basis  for  further 
advertising,  officials  could  not  state. 

Because  of  competitive  conditions 
the  price  increase  had  to  be  rescinded 
in  six  states — New  Jersey,  Pennsyl¬ 
vania,  Delaware,  Maryland.  Ohio  and 
Texas,  but  “about  60  to  70%  of  it 
stuck”  an  official  said. 

The  copy  which  cau.sed  such  wide 
ripples  throughout  the  business  world 
was  placed  by  Federal  Advertising 
Agency,  New  York. 

■ 

Crawford  Gives  Plaque 
To  N.  Y.  Ad  Club 

In  an  informal  luncheon  ceremony 
at  the  Advertising  Club  of  New  York 
June  26,  where  ho  was  guest  of  honor. 
Sir  William  Crawford,  president  of  the 
Incorporatcxl  Practitioners  in  Adver¬ 
tising  of  Great  Britain  and  head  of  his 
own  agency  in  London,  prc.sentod  to 
G.  Lynn  Sumner,  president  of  the 
club,  a  g(M)d-will  plaque  and  greetings 
from  the  Column  Club  of  London,  th.it 
city’s  newspaper  organization,  of  which 
he  is  president. 

In  his  brief  presentation  talk.  Sir 
William  praised  U.  S.  advertising  tech¬ 
nique,  methods  and  practices  as  “the 
means  through  which  British  adver¬ 
tising  has  come  of  age.” 

Commenting  on  advertising  over  a 
CBS  national  hook-up  Sunday  night. 
Sir  William,  stating  that  it  is  "a  great 
and  a  good  force  in  busine.s.s,”  cau¬ 
tioned  his  audience  to  "treat  it  with 
great  care.” 

"This  educational  and  stimulating 
business  called  advertising  can  achieve 
real  and  enduring  results  for  trade 
and  commerce  and  government,”  he 
said,  “but  we  advertising  men  must 
make  ourselves  responsible  trustees  of 
its  welfare.  Under  the  competitive 
system  advertising  is  a  frightful  neces¬ 
sity. 

“It  is  the  one  force  in  this  age  which 
can  create  and  make  and  hold  trade. 
There  is  no  alternative  to  it.  It  is  be¬ 
cause  I  believe  in  it  that  I  ask  greater 
requisites  on  the  creative  side  of  ad¬ 
vertising.  Advertising  must  never 
promise  more  than  it  can  perform, 
must  be  more  than  truthful,  must  be 
sincere  and  restrained.”  , 

Sam  Widenfelt,  vice-president  of  the 
Swedish  Advertising  Association,  and 
general  sales  manager  of  the  Swedish 
Lithographic  Corporation,  another  for¬ 
eign  visitor  to  the  AFA  convention, 
presented  a  book  to  Mr.  Sumner  Mon¬ 
day  from  Swedish  ad  men  describing 
the  advertising  problems  of  that 
country. 

APPOINTS  "SPECIAL" 

The  Harrisburg  (Pa.)  Telegraph 
has  appointed  Chas.  H.  Eddy  Co.,  Inc., 
as  its  national  advertising  representa¬ 
tive,  effective  July  1. 


INCREASES  BUDGET 

With  the  production  budget  ap¬ 
proximately  $25,000,000,  showing  a  40% 
increa.se,  R.K.O. -Radio  Pictures,  Inc., 
has  increased  its  advertising  budget 
accordingly  and  $2,500,000  will  go  to 
advertising  in  newspapiers,  magazines 
and  outdoor  posters.  Newspapers  as  in 
the  past  will  receive  about  three- 
quarters  of  the  appropriation.  Lord  & 
Thomas  is  the  agency. 

■ 

Gannett  Chain  Issues 
A<i  Success  Brochure 

Intended  for  circulation  among  ad 
agencies  and  national  adverti.sers  as 
tangible  and  concrete  evidence  of  the 
quick  and  healthy  re.spon.se  from  local 
newspaper  advertising,  "101  Case 
Histories  of  Newspaper  Advertise¬ 
ments  That  Made  Good.”  gat’nered  at 
random  in  recent  months  by  Gannett 
Newspapers  and  compiled  in  brochure 
form,  was  issued  this  week  by  t’nat 
organization. 

Selected  from  hundreds  of  examples 
of  ads  that  have  made  good,  the  ads 
represent  a  variety  of  goods  and  serv¬ 
ices.  Many  of  the  ads  contained  in 
the  brochure  were  designed  and  writ¬ 
ten  by  the  merchants  themselves, 
others  by  the  service  departments  of 
the  various  Gannett  Newspapers  in 
which  they  were  published. 

The  brochure’s  foreword  notes  that 
“the  best  evidence  of  what  newspaper 
advertising  can  do  is  what  newspaper 
advertising  has  done,”  and  the  bro¬ 
chure  uses  that  as  its  theme.  The 
local  retail  ad  samples  contained  in 
the  publication  are  broken  down  into 
the  following  classifications:  hou.se 
furnishings,  women’s  apparel,  men's 
apparel,  shoes,  grocery  products,  drug 
store  sundries  and  miscellaneous. 
After  each  classification  its  1938  lin¬ 
age  as  used  in  the  19  Gannett  news¬ 
papers. 

■ 

MAY  ROTO  DECLINES 

Departing  from  the  upward  trend 
for  the  first  quarter  of  1939,  newspapier 
rotogravure  advertising  linage  for 
May  showed  a  slight  decrease  of  3.84% 
as  compared  with  the  same  month  a 
year  ago,  according  to  figures  re¬ 
leased  this  week  by  Kimberly-Clark 
Corporation.  Total  roto  volume  for 
May  amounted  to  1,052,305,  a  decrease 
of  42,064.  National  gravure  advertis¬ 
ing  totaled  680,738,  representing  a  gain 
of  74,455,  or  12.27%.  Local  roto  lin¬ 
age  amounted  to  371,567,  a  decrease  of 
116,519,  or  23.87%,  for  the  same  com¬ 
parable  period.  It  is  significant,  how¬ 
ever,  that  May,  1938,  included  five 
Sundays  as  against  four  Sundays  in 
May  this  year.  Monotone  copy 
amounted  to  910,709  lines,  as  compared 
with  141,596  in  color  roto.  At  the  end 
of  the  first  four  months  this  year,  to¬ 
tal  roto  linage  was  ahead  16.2%,  with 
national  roto  advertising  volume 
showing  a  35.8%  increase. 

HASKELL  RENAMED 

Amory  L.  Haskell  of  Red  Bank,  N.  J., 
manufacturer  and  sportsman,  was  re¬ 
elected  as  the  non-salaried  director  of 
the  New  Jersey  Council,  official  state 
advertising  agency,  June  23  in  Trenton. 
Haddon  Ivins,  editor.  Union  City 
(N.  J.)  Hudson  Dispatch  and  State 
Librarian,  was  elected  chairman,  and 
Mrs.  Patrick  Henry  Adams  of  Maple¬ 
wood,  president  of  Federated  Women’s 
Clubs  of  New  Jersey,  was  chosen  vice- 
chairman  to  succeed  Charles  P.  Mes- 
sick.  Frank  D.  Holmes,  Jr.,  of  Trenton, 
,  was  re-elected  secretary.  He  is  also  a 
director  of  the  State  Board  of  Com¬ 
merce  and  Navigation. 


PNPA  AD  CONFERENCE 

Harrisburg,  Pa.,  June  27 — Pennsyl¬ 
vania  newspaper  advertising  men  will 
hold  a  two-day  Display  Advertising 
Conference  at  the  Fort  Stanwix  Ho¬ 
tel,  Johnstown,  Sept.  15-16,  under  the 
direction  of  the  Pennsylvania  News¬ 
paper  Publishers’  Association.  Freder¬ 
ick  R.  Long,  advertising  director  of 
the  Chester  Times,  chairman  of  the 
PNPA  Advertising  Committee,  named 
the  following  advertising  men  in 
charge  of  the  conference:  J.  Wilbur 
Werry,  Johnstown  Tribune  and  Demo¬ 
crat;  George  A.  Lessig,  Pottstown  Mer¬ 
cury  and  News;  Joseph  W.  Simpson. 
Philadelphia  Evening  Bulletin;  Les¬ 
ter  Day,  Carlisle  Sentinel;  James  W. 
Flanagan,  Scranton  Times;  L.  G. 
Shenk,  Lancaster  Newspapers,  Inc., 
Lancaster,  Pa. 

STORE  PROFITS  OFF 

Based  on  aggregate  dollar  figures 
for  430  firms  operating  547  depart¬ 
ment  stores,  the  annual  survey  of  the 
Bureau  of  Business  Research,  Harvard 
University  Business  School,  released 
June  26,  shows  that  net  department 
store  sales  for  1938  amounted  to 
$1,459,595,863,  of  which  $54,421,461  was 
expended  for  advertising.  This  latter 
sum,  totaling  3.75%,  is  slightly  more 
than  the  3.6%  for  1937  when  net  sales 
amounted  to  $1,547,897,414,  based  on 
aggregate  dollar  figures  for  458  firms 
operating  532  stores.  Department 
store  profits  in  19.38  were  down  41 
per  cent  from  1937,  the  survey  re¬ 
vealed. 


W.  R.  NEEDHAM 

William  R.  Needham.  39,  president 
of  Needham  &  Grohmann,  Inc.,  New 
York  agency,  died  in  Larchmont, 

N.  Y.,  on  June  28  after  a  two-month 
illness  of  heart  disease.  Born  in  Lake 
Forest,  Ill.,  he  received  a  BS  degree 
from  Cornell  University  in  1925.  In 
1931  Mr.  Needham  and  H.  Victor 

Grohmann  founded  the  ad  agency 

bearing  their  names.  Mr.  Needham 
had  been  president  since.  He  was  the 
author  of  many  newspaper  and  maga¬ 
zine  articles  on  hotel  work,  hotel 
publicity  and  hotel  advertising  and 
had  won  two  contests  in  the 

field. 

GETS  CUDAHY  ACCT. 

Chicago,  June  29— -Erwin,  Wasey  & 
Co.,  Chicago,  has  been  appointed  to 
handle  the  advertising  of  the  meat 
product  division  of  Cudahy  Packing 
Co.,  Chicago,  effective  at  once.  Irving 
Auspitz,  formerly  of  Au.spitz  &  Lee, 
local  agency,  has  joined  Erwin,  Wasey 
agency  and  will  handle  the  Cudahy 
account.  Old  Dutch  Cleanser  will 
continue  to  be  placed  through  Roche, 
Williams  &  Cunnyngham,  Inc.,  Chi¬ 
cago. 

$100,000  N.  J.  ADS 

Trenton,  N.  J..  June  27 — An  item  of 
$100,000  to  be  expended  by  the  New 
Jersey  Council  in  advertising  the 
state’s  resources,  products  and  attrac¬ 
tions,  was  included  in  the  general  state 
fund  appropriation  bill  which  passed 
the  House  here  yesterday.  The  bill, 
covering  the  fiscal  year  starting  July  1, 
was  previously  approved  by  the  Senate 
and  will  become  law  with  Governor 
Moore’s  signature. 

AGENCY  CHANGES  TITLE 

Effective  as  of  July  1,  1939,  Ingalls- 
Advertising,  Boston,  announces  a 
change  of  firm  name  to  Ingalls- 
Miniter  Company. 


EDITOR 
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WashingtonGossipWriter 
Tarred  and  Feathered 


Count  Igor  Cassini,  Times-Herald  Columnist, 
Set  Upon  by  Five  Men  . . .  Alleged  Assailants 
From  Prominent  Warrenton,  Va.,  Families 


WASHINGTON,  D.  C..  June  28— Three 
members  of  socially  prominent 
Warrenton.  Va.,  families  were  held 
for  grand  jury  action  and  two  others 
were  being  sought  this  week  after  a 
Sunday  morning  “tar  -  and  -  feathers 
party”  in  which  Count  Igor  Cassini, 
columnist  for  the  Washington  Times- 
Herald,  was  the  victim. 

The  newspaperman  claims  he  was 
maltreated  because  he  wrote  an  item 
on  the  disappointment  of  a  Virginia 
sportsman  who  had  failed  to  receive 
an  invitation  to  the  British  Embassy 
garden  fete,  and  also  predicted  the  en¬ 
gagement  of  a  socially  prominent 
debutante. 


MaximHin  10  Years 

Cassini  complained  to  the  authori¬ 
ties  with  the  result  that  warrants  were 
issued,  under  a  Virginia  statute  which 
fixes  a  maximum  penalty  of  10  years’ 
imprisonment,  naming  the  following: 

Ian  Montgomery,  38,  and  his  brother, 
Colin,  28.  sons  of  Robert  H.  Mont¬ 
gomery,  the  non-invitee  to  the  garden 
fete  in  honor  of  the  King  and  Queen 
of  England. 

Alex  Calvert,  21,  son  of  Mr.  and  Mrs. 
George  Calvert,  long-time  residents 
of  fashionable  Warrenton  and  brother 
of  Virginia  Calvert  whose  engagement 
to  John  Peyton  the  columnist  had  pre¬ 
dicted. 

Ian  Montgomery  and  Calvert  sur¬ 
rendered  voluntarily  and  were  placed 
under  $2,500  bonds  for  the  September 
term  of  the  grand  jury.  Authorities 
were  told  Colin  Montgomery  was  out 
of  the  city  but  would  surrender  upon 
his  return. 

Arrested  in  connection  with  the 
case,  and  released  in  $250  bond,  was 
Thomas  A.  P.  Krock.  the  son  of  Ar¬ 
thur  Krock.  Washington  correspond¬ 
ent  of  the  New  York  Times.  He  was 
taken  into  custody  after  he  had  dis¬ 
played  an  unloaded  pistol  with  the 
explanation  that  he  feared  Cassini’s 
assailants  might  try  to  get  him.  He  is 
a  close  friend  of  Cassini’s.  In  Warren¬ 
ton  police  court  Monday,  he  was  fined 
$20,  plus  costs. 

Cassini,  who  comes  by  his  title 
through  his  mother.  Countess  Mar¬ 
guerite,  daughter  of  the  Russian  Am¬ 
bassador  to  the  United  States  during 
the  Presidency  of  Theodore  Roosevelt, 
was  a  guest  at  a  dance  in  the  Warren¬ 
ton  Country  Club  Saturday  night.  He 
was  called  from  the  ballroom  by  a 
doorman  who  reported  the  Cassini 
automobile  had  been  struck  bv  an¬ 
other.  Outside  the  clubhouse,  the 
columnist  told  police,  he  was  pounced 
upon  by  five  men  and  the  painful  and 
embarrassing  incidents  followed. 

Wrote  Own  Story 

“As  objectively  as  a  reporter  who 
has  been  taken  for  a  ride  can  write, 
these  are  the  facts  on  what  happened 
to  Igor  Cassini  yesterday  morning,” 
began  the  Count’s  own  by-lined  story 
as  published  in  Monday’s  Times- 
Herald. 

The  article  told  of  the  ruse  by  which 
he  was  brought  outside  the  building 
and  of  his  seizure  by  the  quintet. 
Taken  in  an  automobile,  the  story  con¬ 
tinued,  he  was  told  his  items  on  the 
garden  party  and  the  reported  en¬ 
gagement  had  marked  him  for  emascu¬ 
lation,  both  as  a  punishment  to  him 


SPOKE  ON  FAR  EAST 


Miles  W.  Vaughn,  night  news  editor 
and  prior  to  that  for  10  years  Far 
Eastern  manager  of  United  Press,  and 
Robert  Aura  Smith,  New  York  Times 
expert  on  Far  Eastern  affairs,  dis¬ 
cussed  the  tense  British-Japanese 
situation  in  China  during  a  broadcast 
over  Columbia  network  Sunday,  June 
25.  The  broadcast  was  one  of  CBS’ 
“The  World  Today”  series,  presented 
to  clarify  the  muddled  phases  of  in¬ 
ternational  relations. 


and  a  deterrent  to  other  “rats”  and 
“foreigners.”  One  of  the  men  had  a 
razor  which  he  intended  to  use  but 
was  persuaded  by  his  companions  to 
put  away,  Cassini  related.  The  auto¬ 
mobile  was  brought  to  a  stop  on  a 
little-used  road,  whereupon  the  col¬ 
umnist  was  undressed,  beaten  and 
then  coated  with  road  tar  and  turkey 
feathers,  he  wrote. 

When  his  assailants  left,  he  walked 


Copyright,  19.t9,  by  the  H'asliinglon  Times- 
Herald. 

Count  Igor  Cassini  removing  the  effects  of 
the  tar  and  feather  party. 


to  a  nearby  farmhouse  for  aid.  He 
was  taken  to  Fauquier  County  Hos¬ 
pital,  Warrenton.  where  the  tar  and 
feathers  were  removed  by  applications 
of  kerosene  and  ether. 

Count  Cassini  prepares  his  column 
several  days  in  advance  of  publication 
and  had  devoted  his  contribution  for 
Tuesday  publication  to  pre-dance 
house  parties  which  he  attended  at 
Warrenton. 

After  paying  high  compliment  to 
the  hosts  and  hostesses  of  the  fashion¬ 
able  community,  he  made  mention  of 
his  departure  to  attend  the  country 
club  dance  and  concluded  with  this 
prophetic  paragraph: 

“And  now.  dear  ladies  and  gents  of 
Warrenton,  Va.,  I  leave  you  for  the 
day,  to  be  back  soon  with  some  more 
news.” 

While  the  columnist  consulted  an 
attorney  with  a  view  to  civil  action 
against  his  assailants,  opinion  in  War¬ 
renton  was  divided  on  the  seriousness 
of  the  incident.  Tlie  Times-Herald 
quoted  Governor  Price  and  U.  S.  Sen¬ 
ator  H^rry  F.  Byrd  as  regretful  that 
the  affair  had  taken  place  in  the 
“State  of  Presidents.”  On  the  other 
hand,  young  Warrenton  horsemen 
were  taking  a  collection  to  purchase 
medals  for  presentation  to  the  three 
men  under  arrest. 


TAX  ERROR 

Washington.  D.  C.,  June  26— The 
Treasury  Department  has  admitted 
error  in  the  assessment  of  income  and 
excess  profits  tax  totaling  $25,704 
against  the  Peoria  (Ill.)  Star,  and  has 
adjusted  the  company’s  account,  it 
was  announced  here  today.  The  taxes 
in  dispute  covered  the  period  from 
1933  to  1937,  inclusive. 


New  York  Fair 
Has  New  Press 
Pass  Policy 


New  York  City  and  out-of-town 
working  newspapermen’s  wives  and 
families  will  be  permitted  to  pass  into 
the  New  York  World’s  Fair  with  Fair- 
issued  complimentary  passes  for  the 
duration  of  the  Fair.  Perley  Boone, 
Director  of  Press,  told  Editor  &  Pub¬ 
lisher  this  week. 

The  new  ruling,  brought  about 
through  an  agreement  between  the 
Fair’s  Treasury  and  Press  Depart¬ 
ments  recently,  goes  into  effect  im¬ 
mediately,  he  said. 

Local  Men  to  Get  One-Day  Posset 
Under  it,  Mr.  Boone  announced, 
local  working  press  members  can  get 
a  one-day  pass  for  their  wives  and 
families  by  applying  with  them 
directly  to  him  or  to  his  secretary  in 
the  Fair’s  Press  and  Promotion  Build¬ 
ing.  adjacent  to  the  Administration 
Building.  The  pass,  however,  will  be 
honored  only  on  the  day  issued,  he 
noted,  and  each  pass  will  bear  the  day 
issued  stamped  on  its  face. 

As  another  step  in  liberalizing  the 
Fair’s  press  pass  policy,  the  Director 
of  Press  said  five-day  passes,  the  most 
popular  issue,  and  which  are  issued 
to  occasional  working  press  men  and 
to  out-of-town  reporters,  editors  and 
photographers,  are  to  be  issued  to 
these  men’s  wives  and  families. 

This  type  pass,  heretofore  good  only 
for  two  weeks  when  it  had  to  be  re¬ 
newed  with  much  red  tape,  now  will 
be  honored  for  the  duration  of  the 
Fair,  he  said.  Bearing  a  picture  of 
the  person  to  whom  issued,  it  will  be 
renewable  with  five  new  tickets 
whether  the  tickets  had  been  used  up 
in  “five  days,  five  weeks  or  months.’’ 

Posing  for  a  picture  of  identification, 
“which  is  a  nuisance,”  he  noted,  also 
is  eliminated  under  the  new  policy,  the 
original  remaining  in  effect  for  the 
duration  of  the  Fair. 

Persons  wishing  this  type  pass  will 
apply  for  them  in  the  rotunda  of  the 
Fair’s  Administration  Building  where 
a  recently-augmented  staff  handling 
only  this  type  of  work  is  quartered, 
the  Director  of  Press  said.  All  re¬ 
quests  for  this  pass  should  be  made  to 
William  Hayes,  in  charge,  or  his  assist¬ 
ant,  Joe  Lopes,  transferred  this  week 
from  the  press  section  to  the  new  post. 

Must  Have  Identification 
Mr.  Boone  cautioned,  however,  that 
out-of-town  newsmen,  as  in  the  past, 
will  be  required  to  present  credentials 
from  their  superiors  identifying  them¬ 
selves  as  working  newspaper  men. 
Without  such  identification,  he  said, 
no  pass  will  be  issued. 

liie  demand  for  out-of-town  press 
passes  “has  doubled  in  the  past  two 
weeks  and  the  Fair  now  is  getting  the 
full  impact  of  the  out-of-town  influx,” 
Mr.  Boone  stated,  adding,  this  condi¬ 
tion  is  partly  responsible  for  the  Fair’s 
new  press  pass  policy.  He  said: 

“Since  the  opening  of  the  Fair  two 
months  ago  we’ve  wanted  to  put  into 
effect  a  more  liberal  policy  on  press 


passes  so  that  working  newspaper¬ 
men’s  wives  and  their  families  might 
get  the  free  entry  privilege.  Because 
of  Treasury  Department  regulations 
we  could  do  nothing  about  it  until 
now.  These  regulations  have  been 
changed  and  so  has  our  press  pass 
policy.” 

Mr.  Boone  said  out-of-town  daily 
newspaper  publishers  and  their  wives 
have  had  complimentary  season  passes 
since  the  Fair  opened  and  there  will  be 
no  change  in  their  status  in  this  re¬ 
gard. 

He  also  announced  that  two  press 
department  staff  members,  Lee  Brown, 
formerly  in  charge  of  the  Fair’s  Work¬ 
ing  Press  Building,  and  Charles  C. 
Greene,  Fair  director  of  promotion,  are 
on  a  six-weeks  national  good-will  tour 
calling  at  newspaper  offices,  hotels, 
travel  agencies  and  Chambers  of  Com¬ 
merce  to  offset  the  adverse  publicity 
the  Fair  has  had  in  recent  weeks  in 
regard  to  its  high  food  prices. 


Courant  to  Omit 
Cause  of  Death 
From  Obituaries 


Hartford,  Conn.,  Daily 
Says  “Heart  Trouble" 
Alarms  Readers 


Acting  “upon  the  suggestion  of 
medical  men,”  the  Hartford  (Conn.) 
Courant,  “the  oldest  newspaper  in 
America  published  daily,”  announced 
Tuesday  that  hereafter  the  “cause  of 
death”  will  be  omitted  from  the  news¬ 
paper’s  obituaries  with  some  excep¬ 
tions. 

George  B.  Armstead,  managing  edi¬ 
tor,  told  Editor  &  Publisher  that  the 
report  of  “heart  trouble”  in  many  in¬ 
stances  alarms  readers  unnecessarily. 
This  diagnosis,  he  said,  has  been  in¬ 
creasingly  given  whereas  the  disease 
is  not  more  prevalent  now  than  in 
former  years. 

Mr.  Armstead’s  statement  follows: 

“Upon  the  suggestion  of  medical 
men  we  have  decided  that  in  ordinary 
practice  we  will  not  mention  the  diag¬ 
nosis  when  heart  failure  is  given  as  the 
cause  of  death.  This  is  not  a  hard  and 
fast  rule.  It  will  not  be  observed 
where  copy  readers  or  editors  decide 
the  diagnosis  contributes  an  important 
angle  to  a  death  story.  For  instance, 
should  a  person  die  while  driving  an 
automobile,  the  cause  might  be  an 
important  point.  When  an  important 
public  character  dies  the  cause  usually 
is  news,  and  interesting  enough  to  call 
for  publication. 

“Competent  medical  opinion  here  is 
that  reporting  ‘heart  trouble’  in  so 
many  cases  as  has  been  the  practice 
lately  has  greatly  alarmed  many 
newspaper  readers,  unneces.sarily.  It 
is  also  medical  opinion  here  that  this 
diagnosis  in  recent  years  has  been  in¬ 
creasingly  given  by  medical  men 
where  there  w'as  in  reality  an  under¬ 
lying  cause  such  as  diabetes  or  acute 
indigestion,  perhaps  of  long  standing, 
and  when  the  so-called  heart  failure 
was  merely  the  last  phase  of  the 
fundamental  disorder.  This  has  made 
it  falsely  appear,  these  medical  men 
feel,  that  heart  trouble  has  been  much 
more  prevalent  in  recent  years  than 
heretofore.  This  they  feel  is  not  the 
true  situation.  In  addition.  I  might 
add,  other  medical  men  feel  that  some 
disorders  have  been  diagnosed  as 
“heart  ailments”  which  were  not  that 
at  all.  but  rather  a  form  of  acute  indi¬ 
gestion.  With  all  this  in  mind  we  are 
making  a  flexible  policy  to  meet  the 
situation  rather  than  a  hard  and  fast 
rule — all  hard  and  fast  rules  we  try  to 
avoid.” 


I 
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V\^ide  World  Gets  London 
Photos  Direct -to -Office 

In  Experiment  with  Western  Union,  Picture 
Service  Hooks  Land  Line  Wires  to  Cable 
Circuit  for  Successful  Results 

WORKED  OUT  in  co-operation  with  sign  or  basic  construction  of  the  Wide 
the  Western  Union  Telegraph  Com-  World  equipment.  Within  a  few  days 
jany,  Wide  World  Photos,  a  New  York  after  this  work  was  started  the  re- 
rinics  subsidiary,  last  week  demon-  '  '  ‘  a, ! 

iirated  the  feasibility  of  successful 
sicture  transmission  from  London 
iirect  to  any  U.  S.  newspaper  office 
and  of  the  eventual  linking  of  Euro¬ 
pean  and  American  wired  photo  net¬ 
works  by  means  of  trans-Atlantic 
able. 

In  the  nature  of  an  experiment, 

Wide  World  received  two  pictures  of 
Their  Majesties’  return  to  England, 

L’ansmitted  from  London  over  sub¬ 
marine  circuits  to  its  own  Wired  Photo 
recorder  in  the  Wide  World  laboratory 
at  the  New  York  Times  on  West  43rd 
Street. 

Land  Line  Wires  Used 

This  new  milestone  in  picture  trans¬ 
mission  was  accomplished  by  hooking 
WU  land  line  wires  in  WU’s  main 
ruilding  in  downtown  New  York  to  its 
able  circuit,  and,  on  the  Wide  World 
end,  by  hooking  the  other  end  of  the 
ind  lines  to  Wide  World’s  altered 
experimental  receiver. 

The  transmission,  worked  out  in  co¬ 
rporation  with  WU  engineers  and  util- 
iing  their  transmission  equipment  in 
Ixindon,  was  successful  in  point  of 
rune  saved  and  in  the  pictorial  quality 
if  the  received  pictures,  it  was  said 
i!  Wide  World. 

The  pictures  selected  for  the  test 
bowed  the  King  iind  Queen  and  their 
laughters  riding  through  London  and 
appearing  before  the  welcoming  crowd 
iom  a  balcony  of  Buckingham  Palace. 

In  addition  to  the  Times,  which  used 
rhem  both  on  June  23,  the  day  after 
ransmission,  the  Boston  Herald,  Bos- 
■OH  Globe,  Toronto  Globe  and  Mail, 

'(onfreal  Star  and  Windsor  Star,  also 
-ied  them  that  day,  their  pictures  be- 
ng  re-transmitted  from  the  Times  to 
bese  offices. 

Fifty  other  Wide  World  client  news¬ 
papers  used  them  in  one  form  or  an¬ 
ther  that  day.  These  clients  received 
•'•eir  copies  by  plane  and  by  train. 

Saved  Valuable  Time 
The  experiments,  according  to  Wide 
^orld  officials,  were  intended  to  dem- 
'Ktrate  that  a  direct-to-office  trans¬ 
mission  would  save  valuable  time 
therwise  lost  in  delivery  of  the  nega¬ 
tive  through  New  York  City  traffic 
estimated  at  about  30  minutes)  and 
*ould  make  pictures  available  for 
iniultaneous  transmission  to  other 

■fwspapers,  particularly  those  pub-  _ _ _  ... 

•shing  p.m.’s  and  faced  with  dead  lines,  received  in  New  York. 

The  results  were  highly  gratifying, 

^was  said,  both  to  Wide  World  and 
^  engineers  for  the  signals  repeated 
WU  to  Wide  World  enabled  the 
picture  service  to  have  its  own  nega- 
ive.  processed  and  dry,  in  its  printing 
•^e  just  eight  minutes  after  the 
lansmission  was  completed  in  London. 


ceiver  was  ready  for  its  trans-Atlantic 
test,  it  was  pointed  out. 

AP  Also  Experimenting 

The  Associated  Press  has  been  mak¬ 
ing  similar  experiments  at  its  offices 
in  Rockefeller  Center  for  the  last 
fortnight. 

International  News  Photos  and 
Acme  Neswpictures  are  in  the  early 
stages  of  experimentation  in  this 
direct-to-office  field  and  now  are  mak¬ 
ing  the  physical  changes  necessary  for 
such  transmission. 

During  the  past  few  months,  WU 
has  given  U.  S.  papers  a  high  fidelity 
facsimile  and  picture  service  by  using 
its  permalloy  cable  for  this  purpose. 
A  transmitter  in  London  is  equipped 
with  auxiliary  apparatus  which  pro¬ 
duces  a  picture  signal  especially  suit¬ 
able  for  transmission  over  this  type  of 
circuit. 

The  picture  signal  is  received  at 
Hammels,  Long  Island,  N.  Y.,  the 
western  terminus  of  the  trans-Atlantic 
cable  and  is  there  corrected  for  dis¬ 
tortion  and  converted  to  one  suitable 
for  land  line  transmission.  There  it 
is  relayed  to  the  WU  main  office  at 
60  Hudson  Street,  N.  Y.,  where  it  is 
imprinted  on  two  recorders. 

One  recording  is  made  on  film  which 
may  be  used  for  as  many  prints  as  the 
client  may  desire  and  the  other  on  a 
specially  sensitized  paper  developed 
by  WU  engineers,  that  produces  a  vis¬ 
ible  image  as  the  signal  impulses  strike 
it  and  serves  to  show  the  operator 
the  quality  of  the  negative  being 
received. 

The  negative  is  then  processed  and 
delivered  to  the  newspaper. 

Stress  Its  Experimental  Stage 

It  was  made  plain  by  WU  and  Wide 
World  that  these  transmissions  were 
wholly  experimental  but  that  they 
were  entirely  successful  in  the  matter 
of  time  saving  and  in  the  quality  of 
the  photos  received  from  the  cable 
signals. 

If  carried  from  the  experimental  to 
the  practical  phase,  all  picture  .services 
will  be  in  a  position  to  assure  their 
subscriber  papers  of  the  complete 
elimination  of  delays  due  to  cross¬ 
city  delivery  and  negative  processing 
and  will  be  in  a  position  to  offer  such 
papers  spot  news  photos  from  Europe 
received  in  all  parts  of  the  U.  S.  and 
Canada  at  the  same  moment  they  are 


Lower  P.O.  Rates  on  Ad 
Matter  Okayed  by  ICC 

Washington,  D.  C.,  Juno  26 — Over 
the  objections  of  Chairman  Joseph  B. 
Eastman,  the  Interstate  Commerce 

- ^ - ... -  Commission  has  consented  to  a  down- 

•K  hour  later  pictures  of  ward  revision  in  fourth  class  postal 

Royal  family  were  speeding  on  rates  on  catalogs  and  other  printed 
by  plane  and  train  to  subscriber  advertising  matter.  Eastman  dissented 
■twspapers  of  Wide  World,  it  was  on  the  ground  that  there  has  been  no 
i’Wnted  out.  showing  that  the  service  will  not  be 

Very  little  alteration  in  standard  rendered  at  less-than-cost  to  the  Gov- 
^uipment  was  required  for  the  ini-  ernment. 

^  test,  it  was  said  at  Wide  World.  Mail  order  houses  had  asked  for 
few  minor  changes  necessary  to  the  reduction  of  approximately  50% 


-  - necessary 

^pt  the  receiver  to  a  slower  drum 
'We  made,  but  all  modifications  were 
^mpleted  without  changing  the  de¬ 


in  rates  and  the  Post  Office  Depart¬ 
ment  approved  on  the  theory  that  it 
will  increase  revenues. 


Harold  R.  Deal,  left,  manager,  advertising 
and  sales  promotion,  Associated  Division, 
Tide  Water  Associated  Oil  Company,  at 
San  Francisco,  congratulates  Norton  W. 
Mogge,  his  successor  as  president  of  the 
Pacific  Advertising  Clubs  Association.  Mr. 
Mogge  is  manager  of  J.  Walter  Thomp¬ 
son's  offices  at  Seattle. 

Norton  Mogge,  of 
Thompson  Agency# 
Heads  PACA 

Elected  at  Oakland 
Meeting  .  .  . 

J.  G.  Stahlmon  Speaks 

Oakland,  June  28 — With  new  offi¬ 
cers  elected  and  the  all-inclusive  ad¬ 
vertising  course  offered  in  the  third 
annual  “University  of  Advertising,” 
the  thirty-sixth  annual  convention  of 
the  Pacific  Advertising  Clubs’  Asso¬ 
ciation  concludes  tomorrow  with  golf 
tournaments  and  other  recreation 
events. 

An  all  star  faculty  was  provided  for 
three  days  of  intense  studies  in  vari¬ 
ous  advertising  fields,  with  James  G. 
Stahlman,  publisher,  Nashville  (Tenn.) 
Banner  and  immediate  past  president 
of  the  American  Newspaper  Fhib- 
lifhers’  Association,  acting  as  dean  of 
the  newspaper  school.  Assisting  Dean 
Stahlman  in  the  courses  arranged 
under  direction  of  Frank  C.  Wheeler, 
manager,  Rodney  E.  Boone  Organiza¬ 
tion’s  San  Francisco  office,  were  Carl 
H.  Gertridge,  vice-president,  McKes¬ 
son  &  Robbins  in  charge  of  Langley  & 
Michaels.  San  Francisco,  and  Dr.  Chil¬ 
ton  Bush,  executive  head  of  the  divi¬ 
sion  of  journalism  at  Stanford  Uni¬ 
versity. 

Stahlman  Speaks 

Telling  those  present  that  “it  is  your 
obligation  to  help  keep  the  press  free 
by  refraining  from  any  effort  to  fetter 
it,”  Mr.  Stahlman  said; 

“You  in  this  audience  control  ex¬ 
tensive  advertising  appropriations. 

“You  have  finally  awakened  to  the 
fact  that  if  we  are  to  preserve  this 
democracy  of  ours,  we  have  a  tre¬ 
mendous  sales  job  to  perform.  As 
business  men.  you  sell  your  goods, 
your  services  or  your  ideas  through 
advertising.  You  have  already  come 
to  know  that  in  addition  to  selling  all 
of  these  you  must  sell,  as  you  so  aptly 
call  it,  ‘The  American  Way,’  to  the 
American  people.  That  selling  is  best 
accomplished  through  advertising  and 
that  is  your  major  job  today. 

“Paraphrasing  a  distinguished  news¬ 
paper  friend  of  mine,  Frank  Tripp, 
may  I  say  that  in  spite  of  all  the  Tug- 
wells,  the  Thurman  Arnolds,  in  spite 
of  all  the  propaganda  and  all  the  lies 
that  have  been  told  about  advertising, 
it  still  stands  as  the  only  means  by 
which  this  highly  geared  industrial 
system  of  ours  can  be  kept  grinding 


and  by  which  the  millions  of  our  un¬ 
employed  can  be  put  piermanently 
back  to  work.” 

America  must  sell  or  sink,  he  said. 
“Since  that  is  true,  advertising,  your 
advertising,  has  a  definite,  immediate 
service  which  it  must  render  America, 
if  this  so-called  democracy  of  ours  is 
to  endure.  That  service  is  a  cour¬ 
ageous  campaign  of  education  which 
will  unmask  the  demagogues  and  show 
American  labor,  now  being  ruthlessly 
exploited  by  its  own  blind  leadership 
and  by  scheming  politicians,  that 
labor’s  salvation  and  its  future  rest  in 
jobs,  more  jobs,  all  created  by  your 
advertising,  and  not  with  politicians 
and  communistic  advisers  who  seek  to 
destroy  the  source  of  all  work. 

‘‘A  free  press  could  render  no  ser¬ 
vice  more  worthy  of  the  enduring 
regard  and  gratitude  of  the  nation 
than  to  use  all  the  powers  and  re¬ 
sources  at  its  command  to  bring 
American  business  and  the  American 
government  into  that  unity  of  under¬ 
standing,  interest  and  trust  which, 
above  all  things,  is  the  crying  need 
today,”  Mr.  Stahlman  said. 

Mogge  Elected  President 
Norton  W.  Mogge,  manager,  J.  Wal¬ 
ter  Thompson  Company  at  Seattle, 
was  elected  president  of  the  PACA  to 
succeed  Harold  R.  Deal,  manager,  ad¬ 
vertising  and  sales  promotion  of  the 
Associated  Division,  Tide  Water  Asso¬ 
ciated  Oil  Company,  of  San  Francisco. 
Mr.  Mogge  served  during  the  past  year 
as  senior  vice-president. 

Douglas  MePhee,  president  of  the 
Oakland  Advertising  Club  and  a  mem¬ 
ber  of  the  Safeway  Stores  organiza¬ 
tion,  was  elected  senior  vice-president 
at  Tuesday’s  election.  William  Borrie 
of  Vancouver  (B.  C.)  Sun  was  chosen 
secretary-treasurer  with  Miss  Hazel 
Evans  of  Tacoma,  Wash.,  Anderson 
Printing  Co.,  vice-president  at  large. 
Jack  Leatherman,  president  of  the 
Sacramento  (Cal.)  Advertising  and 
Sales  Club,  was  named  vice-president 
of  District  4,  succeeding  Earle  V. 
Weller,  of  'Tomaschke  -  Elliott  Co., 
Oakland. 

Vancouver,  B.  C.,  was  chosen  as  the 
1940  Convention  city. 

The  convention,  which  drew  more 
than  1,000  persons  from  all  parts  of 
the  Far  West,  opened  at  the  Golden 
Gate  Exposition  Sunday  with  a  west¬ 
ern  “Salute”  to  advertising  and  the 
reports  of  the  five  district  vice-presi¬ 
dents.  On  .succeeding  days  the  sessions 
opened  with  7:30  breakfast  programs 
and  presented  hour  “classes”  devoted 
to  each  major  phase  of  advertising. 

As  an  Exposition  fedture,  the 
PACA  arranged  for  an  extensive  ex¬ 
hibit  of  advertising  in  two  sections  of 
the  Homes  and  Gardens  Building  on 
Treasure  Island.  The  exhibit  will  be 
continued  until  July  28. 

Gamble  Talk  Cancelled 
Because  of  a  mi.sunderstanding  re¬ 
garding  arrangements  on  Monday  and 
because  Frederic  Gamble,  executive 
secretary,  American  Association  of 
Advertising  Agencies,  had  a  schedule 
forcing  his  departure  from  Oakland 
Monday  night,  Mr.  Gamble’s  speech 
before  the  convention  was  cancelled. 
Five-minute  speakers  described  how 
unusual  problems  were  solved. 

A  convention  resolution  approved  a 
report  on  consumer  relations  pre¬ 
pared  by  Evelyn  Blewett,  Los  An¬ 
geles,  and  commended  the  report  to 
member  clubs  “for  study  and  appro¬ 
priate  action.” 

The  report  advocated  conferences 
with  boards  of  education,  women’s 
clubs,  business  and  civic  organizations 
to  determine  what  material  is  being 
used  in  schools,  what  information  the 
public  wants  and  how  these  interests 
can  be  considered  co-operatively;  for¬ 
mation  of  a  coordinating  council  to 
“establish  a  coordinated  philosophy  of 
educating  consumers.” 
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m  •  issued  at  West  Jefferson,  N.  C.,  was  tor,  A.  Eugene  Bolles.  reports  as  other 

XXdS  IVI  f|  elected  president  of  the  Rotary  club,  activities  the  presentation  of  a  silver 

“  "  w  X  X  Lfl  TJ  X  X%AXX  which  functions  there  as  a  chamber  cup  to  the  premier  grower  of  potatoes 

^  commerce  and  merchants  associa-  on  muck  land;  the  organization  of 

m  1  CL  \  1^  A1*C  t*on  as  well  as  a  civic  club,  because  tournaments,  with  silver  cups  for  the 

X  V^i  XAX9  XXX  XXX  X  Jt  O  he  and  his  paper  were  almost  entirely  winners  among  local  and  county  ten- 

responsible  for  its  organization  in  nis  players,  and  presentation  of  tro- 
.  11TN-1*  jisrif  •  April,  1938.  The  Syland  Post  also  phies  to  the  outstanding  girl  high 

CcunpQl^nS  of  Smcill  DdillGS  cmd  vVBGKIiGS  in  helped  to  establish  through  public  sub-  school  athlete  and  to  the  annual 

•scription  a  full-time  county-wide  regatta  of  the  Sodus  Bay  Yacht  Club. 
16  Months  ForCGd  Jury  ProbGS,  RaiSGd  health  department,  and  organized  a  ^he  South  Pasadena  (Cal.)  Review 

rural  electrification  co-op.  with  a  ^  weekly  published  by  Fred  M.  Rol- 
Funds  for  Many  Local  PrO)GCtS  membership  of  about  1,000  farmers.  originated  the  idea  of  a  Golden 

About  160  miles  of  REA  lines  is  now  pj^sts  celebrating  the  community’s 
By  WALTER  E.  SCHNEIDER  well  under  way,  Mr.  Anderson  says,  anniversary.  The  event,  at- 

Another  weekly,  S.  L.  Raddon’s  tended  by  5,000  persons,  generated 
This  w  the  .second  of  two  articles  on  courts  his  conviction  on  three  different  Park  Record,  published  in  Park  City,  new  civic  interest.  Three  hundred 

community  service  rendered  by  the  charges.  These  included  grand  lar-  Utah,  tells  of  a  civic  achievement  persons  relived  in  a  colorful  pageant 

non-metropolitan  newspapers  of  the  ceny  of  103  acres  of  land  belonging  duplicated  in  many  other  communities  the  romantic  history  of  the  com- 
United  States.  In  the  survey  con-  to  the  district,  theft  of  a  barn,  and  by  newspapers  in  this  and  other  years  munity  since  the  coming  of  the  Span- 

ducted  by  Editor  &  Publisher  recently  grand  theft  of  $1,293  of  taxpayers’  — the  laying  of  the  cornerstone  of  a  ish  padres  150  years  ago.  As  a  con- 

among  a  representative  group  of  mem-  money.  The  weekly  forced  a  grand  War  Veteran’s  Memorial  Building,  tribution  to  the  event’s  success,  the 
bers  of  the  National  Editorial  Associa-  jury  investigation  of  criminal  charges  which  project  it  had  spionsored  on  be-  Review  carried  on  a  sustained  cam- 
tion.  reports  from  46  small  dailies  and  against  the  secretary  in  the  face  of  half  of  the  Legion,  on  May  20.  ’The  paign  culminating  with  the  issuance 
weeklies  showed  the  extent  and  great  opposition  from  a  majority  of  directors  structure  will  cost  $100,000,  with  of  a  64-page  Golden  Fiesta  edition. 


health  department,  and  organized  a 
rural  electrification  co-op.  with  a 
membership  of  about  1,000  farmers. 


The  South  Pasadena  (Cal.)  Review, 
a  weekly  published  by  Fred  M.  Rol¬ 
ens,  originated  the  idea  of  a  Golden 


About  160  miles  of  REA  lines  is  now  pj^sts  celebrating  the  community’s 


well  under  way,  Mr.  Anderson  says. 


anniversary.  The  event,  at- 


variety  of  their  civic  accomplishments  of  the  municipal  district  and  despite  an  additional  cost  of  $10,000  to 
during  1938  and  the  first  four  luoiitlis  the  hands-off  attitude  of  civic  leaders  furnish  it. 

of  1939.  The  first  article  appeared  in  and  taxpayers.  In  Spanish  Fork.  Utah,  the  weekly 

the  June  10  issue.  Defeated  Project  Approved  Sjuinish  Fork  Press’  community  serv- 

NEWSPAPER  SERVICE  took  an  un-  The  Ocononiou’oc  (Wis.)  Enterprise,  ice  took  the  form  of  highway  beautifi- 


Adult  and  youth  recreation  were 
the  activities  upon  which  the  Zeeland 
(Mich.)  Record  centered  its  1939 
efforts  to  date.  The  weekly,  of  which 


NEWSPAPER  SERVICE  took  an  un-  uconomowoc  t^ r,nierprise 

usual  turn  in  Wyoming  this  spring  whose  jmbli^er  is  C.  W.  Brown,  spon- 


ice  took  the  form  of  highway  beautifi-  A.  Van  Koevering  is  editor,  has  estab- 
cation.  A  “lilac  lane”  was  established  lished  in  this  town  of  4,000  a  soft-ball 


when Horn Sn^L  Comnanv  sored  a  $75,000  school  bond  issue  which  on  the  state  highway  adjacent  to  the  league  that  plays  three  nights  each 

Jcowlev  had  such  flTrelS^vS  was  successfully  passed  about  four  city  when  club  women  took  hold  of  week,  but  its  pride  centers  upon  a 

o  Snned  leetabW  weeks  after  a  $65,000  issue  had  been  Editor  Elish  Warner’s  idea.  The  $20,000  athletic  field,  floodlighted, 

warfLS  wdth  the  nrosnect  of  havinu  rejected  by  the  voters.  This  was  the  women  formed  a  committee,  interested  equipped  for  various  sports.  The 

was  i^ea  w  p  p  ,  ,  school  district’s  nart  of  the  PW A  nroi-  the  state  road  commission,  the  county  Record  is  now  projecting  a  youths 

to  curtail  farmer  acreage  devoted  to  tho  in  .in,  ic 


this  year’s  crops. 

The  Casper  (Wyo.)  Tribune  Herald 


and  president,  organized  a  publicity 
sales  campaign,  called  on  newspapers 
throughout  Wyoming  for  support. 


gained  backing  of  civic  organizations  year  sponsored  a  fund-raising  cam- 


ect  for  the  enlargement  of  the  high  planning  board,  and  the  city  and  in  guidance  organization  whose  aim  is 
school  The  weeklv  after  the  first  fhe  very  near  future  the  scenic  at-  to  provide  vocational  training  to  re- 
of  whichTuv'j"  E  Vanwaris"Xor  bond  issue  drew  a  small  vote,  encour-  traction  will  become  a  reality,  accord-  veal  and  develop  boys’  real  interests 

aged  resubmission  and  construction  to  Mr.  Warner.  and  to  provide  an  incentive  for  well- 

of  the  building  resulted.  Beautification  Project  directed  moral  conduct. 

The  Claremont  (Cal.)  Courier  last  Another  beautification  project  was  Weekly  It  Impressive  Record 

year  sponsored  a  fund-raising  cam-  the  transformation  of  private  estate  The  community  service  performed 


aged  resubmission  and  construction  to  Mr.  Warner. 


of  the  building  resulted. 

The  Claremont  (Cal.)  Courier  last 


Beautification  Project 

Another  beautification  project  was 
the  transformation  of  private  estate 


including  Wyoming  Lions  clubs,  with  paign  to  secure  $1,200  to  buy  mate-  overgrown  with  weeds  into  a  small  by  the  Sheldon  (Iowa)  Mail  is  varied 
surprising  results.  Thousands  of  rials  for  a  Mexican  recreation  and  park  almost  in  the  center  of  the  busi-  but  impressive.  The  weekly,  accord- 

cases  of  canned  goods  moved  to  con-  social  hall  in  an  attack  on  the  prob-  ness  section  of  Waitsburg,  Wash.,  by  ing  to  Paul  C.  Woods,  co-publisher, 

sumers.  the  warehouse  surplus  was  lem  of  juvenile  delinquency  and  the  weekly  Waitsburg  Times.  TTie  purchased  nine  acres  of  ground,  im- 

reduced.  a  new  market  opened  in  adult  crime  arising  from  “dismal  con-  mansion  on  the  estate  was  razed  by  proved  it  into  a  park  with  funds 

many  Wyoming  towns  and  stores,  and  ditions”  in  a  colony  of  Mexican  citrus  fire  several  years  ago  and  (he  place  totaling  $10,000  from  various  sources. 


farm  contracts  assured  growers  for  the  workers  within  the  city  limits,  re-  was  an  eyesore  until  Editor  E. 


and  deeded  the  park  to  the  city  of 


current  season,  all  at  no  cost  to  the  ports  the  weekly’s  editor,  Frederic  Wheeler  of  the  Times  obtained  per-  Sheldon.  The  weekly  also  promul- 


company  and  in  the  interest  of  a  valu¬ 
able  industry. 

Hospital  Officials  Indicted 

Exposure  of  conditions  at  the  East- 


Graeser.  The  Mexicans  built  the  hall  mission  from  the  heirs  to  convert  the  gated  a  $90,000  community  building, 

with  their  own  hands  and  also  super-  estate  into  a  park.  The  aid  of  club  and  Mr.  Woods  served  as  chairman  of 

vised  its  construction.  women  and  municipal  officials  was  the  building  committee.  The  paper, 

Early  in  the  spring  of  1938  the  niarshalled  behind  the  project  and  the  he  says,  was  largely  responsible  for 


ern  State  Hosnital  for  the  Insane  at  Caroline  Progress,  a  weekly  published  pewspaper  added  utility  to  the  jpark  s  the  success  of  the  election  approving 
Lexington  Kv.  which  led  to  the  in-  ^t  Bowling  Green,  Va.,  advocated  for  b^^tity  with  the  construction  of  sev-  it.  Uniforms  costing  $850  were  pur- 


Lexington,  Ky..  which  led  to  the  in-  tiowUng  ureen,  Va.,  advocated  lor 
dictment  of  the  State  commissioner  of  Caroline  County  a  consolidated  high 
welfare  and  several  of  the  hospital’s  schixil  to  supplant  five  poorly- 
attendants,  was  among  the  civic  equipped  schools  within  a  radius  of 


eral  horseshoe  courts. 


chased  for  the  school  band  in  another 


school  to  supplant  five  poorly-  The  Hatboro  (Pa.)  Public  Spirit,  six  Record  project;  the  paper  “alone  and 
aiieiiuaiiis,  was  among  me  civic  equipped  schools  within  a  radius  of  months  ago  suggested  and  sponsored  a  unaided”  secured  a  Federal  Savings 
achievements  of  the  Lexington  Leader  l®ss  than  30  miles.  The  plan  was  community  house  project  and  is  now  and  Loan  Association  and  secured  co- 
published  by  J.  G.  Stoll.  The  cam-  adopted  late  last  summer.  Next  fall  ready  to  head  a  drive  for  funds,  ac-  operation  in  the  sale  of  necessaiy 
paign  also  led  to  the  resignation  of  the  Pupils  of  three  of  the  schools  will  as-  cording  to  R.  W.  Robinson,  the  stock;  also  it  originated  and  succe^- 
hospital  superintendent.  Other  feath-  semble  in  a  new  $140,000  centrally-  weekly’s  vice-president.  The  Public  fully  urged  to  a  successful  condu- 
ers  in  the  Leader's  cap  include  ex-  located  high  school.  Because  of  bitter  Spirit,  in  keeping  with  its  name,  also  sion  the  rebuilding  of  broken  curbing 

nreiudice  two  schools  are  not  coming  has  hammered  away  with  local  busi-  throughout  the  city,  and  had  two 


posure  of  unsanitary  conditions  in  prejudice  two  schools  are  not  coming  has  hammered  away  with  local  busi-  throughout  the  city,  and  had  two 

some  of  the  dairies  serving  the  city,  'f'  this  time,  according  to  Daphne  ness  men  in  a  campaign  for  a  new  garbage  routes  established  by  ch> 
which  brought  about  more  rigid  in-  Dailey,  editor  of  the  Progress.  This  railroad  station  and  the  railroad  re-  council. 

spection  and  improvement  of  the  milk  spring  the  paper  campaigned  for  tlia  cently  agreed  to  this  project,  Mr.  Rob-  Varied,  too,  is  the  list  of  achieve- 

supply;  a  campaign  against  dilapi-  adoption  of  a  county  health  unit  un-  inson  reports.  ments  of  the  Jefferson  County  Union 

dated  houses  for  rent,  owned  by  people  '1®*'  Virginia  plan  of  state-county  Parking  Facilities  Expanded  published  at  Fort  Atkinson.  Wis.,  by 

of  means,  which  has  aroused  new  in-  financing  of  such  a  program.  Thus  Another  tvne  of  oublic  service  was 


of  means,  which  has  aroused  new  in-  hnancing  ol  _ 

terest  in  slum  clearance;  and  an  ex-  the  plan  has  been  refused  by  the  performed  in  Wellesley,  Mass  when  P^ace  in  the  Wisconsin  ex¬ 
pose  of  conditions  at  the  Kentucky  supervisors.  the  Townsman,  weekly,  published  by  '"unity  service  contest  in  April  The 

Houses  of  Reform  which  brought  sev-  Community  Spirit  Promoted  Hilma  L.  Linnell,  helped  in  the  allevia-  PaP*r  "ot  submit  any  single  en- 

eral  indictments  and  an  improvement  In  Fosston,  Minn.,  where  E.  Foss  tion  of  the  town’s  parking  problem.  It  terprise  or  ^^ice  ^t  a  group  o 
in  treatment  of  boys  at  this  institution,  publishes  The  Thirteen  Towns,  com-  was  virtually  impossible  to  find  park-  P^ojecte  carried  on  52  weeks  m 
The  Lexington  Herald’s  record  for  munity  service  of  this  weekly  was  iug  space,  so  the  Townsman  promoted  year.  TOey  included:  A  Future  a 
the  past  year  is  not  quite  so  spectacu-  directed  mainly  toward  organization  the  use  ol  a  piece  of  railroad  land,  Plowing  Conte^;  C^lt  o 

lar  as  that  of  the  Leader.  Both  papers  of  community  groups,  including  a  leased  to  the  town  for  a  park  at  a  Howie  Weiss  Day  Banque  , 

are  published  by  Mr.  Stoll.  The  Booster  Club,  a  Parent-Teachers  As-  dollar  a  year,  as  a  parking  area  for  similar  affairs. 

Herald-Leader  jointly  sponsored  a  sociation,  and  the  staging  of  various  shoppers.  Town  officials  did  not  co-  The  Mexico  (Mo.)  Leader,  ownM 
learn-to-swim  campaign  for  boys  and  community  events.  Similarly,  in  operate  until  the  newspaper  enlisted  and  edited  by  L.  M.  White,  laund^ 
girls  from  8  to  15  years  of  age,  and  Groton,  N.  Y.,  the  Journal  and  Cou.Her  business  and  other  representatives  in  a  movement  to  make  Mexico  “Th« 
the  Herald  also  conducted  various  fostered  the  observance  of  Old  Home  the  project,  hired  a  lawyer  to  Iris  City,”  offering  cash  priz«  and 
minor  promotions  of  its  own.  Day  last  year.  Lawrence  H.  Jacobs,  straighten  out  legal  complications  and  enlisting  the  active  co-operation  of 

The  Oakdale  (Cal.)  Leader,  of  which  the  weekly’s  editor  and  publisher,  who  secured  enough  cinders  free  for  use  the  local  Garden  Club.  This  v 
Louis  Meyer  is  publisher,  last  month  was  in  charge  of  publicity,  started  in  in  the  new  area.  At  a  town  meeting  and  weekly  paper  also  participated  m 

marked  the  culmination  of  a  two-year  May  to  run  stories  of  the  village  homes  tbe  lawyer  presented  the  suggestion  a  successful  fight  against  the  corrupt 

battle  it  had  waged  to  clean  up  what  painted  and  brightened  up  in  anticipa-  and  it  was  approved.  The  newspaper  .political  ring  in  the  State. 


Parking  Facilities  Expanded 

Another  type  of  public  service  was 


W.  D.  Hoard  &  Sons  Co.  ’This  weekly 


Mr.  Meyer  describes  as  “a  sorry  mess”  tion  of  the  homecoming  of  friends  in  later  collected  sufficient  funds  from 
in  the  affairs  of  the  Oakdale  Irrigation  the  latter  part  of  August.  Several  business  men  to  pay  the  lawyer’s  fee 
District.  H.  M.  Tennant,  who  served  hundred  post  cards  were  mailed  to  of  $150- 

as  secreta^,  assessor  and  manager  of  many  former  residents  and  the  day  The  Newark  (N.  Y.)  Courier,  week- 
the  land  department  for  three  years  was  a  huge  success,  according  to  Mr.  ly,  conducted  a  campaign  for  estab- 
began  serving  a  one  to  ten  year  term  Jacobs. 


The  Newark  (N.  Y.)  Courier,  week¬ 
ly,  conducted  a  campaign  for  estab- 


Tulip  Balbt  Imported.  Sold 

Last  fall  the  Hamburg  (Iowa) 
porter  blazed  a  new  trail  in  news¬ 
paper  commimity  service  when  ^ 
weekly  imfiorted  from  Holland  30,000 


.  Q  one  to  ten  year  term  Jacobs.  lishment  of  a  garbage  collection  sys-  tulip  bulbs  which  were  sold  at  cost 

in  San  Quentin  penitenUary,  May  8.  Ed.  M.  Anderson,  editor  and  pub-  tern,  now  in  the  hands  of  the  village  to  the  community  in  three  days.  Ac- 
a  ter  he  had  fought  through  three  Usher  of  the  Syland  Post,  a  weekly  boarf  of  trustees.  The  Courier’s  edi-  (Continued  on  page  25) 
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RETAIL  SALES  VOLUME 

Shift'  of  Ohio 

Total  Sales 

AREA  Volume 

3S  Weeks-I  S31 

-A  Cuyohoqo  County  .  .  .(Clovciand)  $274,348,163.06 
•if  Counties  (Adjocett  to  Cleveland)  .  .  184,236,050.23 
Hamilton  Countv.  ...  (Cincinnati)  138,411,943,42 

Franklin  County . (Columbus)  95,044,910.89 

Lucas  County . (Toledo)  ...  82,240,580.45 

•it  Summit  County .  (Akron) .  73,521,643.77 


Montgomery  County  (Dayton)  .  69,855,720.73 

•if  Molioninq  County  ( Younqstoven)  50.596,429.18 
Stork  County  (Canton)  ..  49.297.809.06 


Total  for  above  9  markets 

51,022.553,300.79 

Grand  total  for  state. 

1.283.778.104.98 
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THI  COMPACT  CLIVEIAND  MARKET  SSIT.OOO  OeS  10— 4f.  OP  OHIO'S  RETAIl  SALES 


More  sales  managers  and  top  executives 
are  realizing  the  extra  dividends  in  the 
form  of  extra  business  within  their  reach 
in  the  Cleveland  2*for-l  market. 

In  this  area — ^(jreater  Cleveland  and  the 
26  adjacent  counties — more  than  one. 
third  of  Ohio  retail  sales  are  made.  Here 
are  many  industrial  cities  and  prosper¬ 
ous  towns  closely-knit  with  5, (KM)  miles  of 
improved  highways,  making  distribution 
effective. 

And  the  most  attractive  factor  is  that 
this  2-for-l  market  is  delivered  by  the 
Plain  Dealer — at  ONE  low  cost! 

Ask  your  distributor  or  representative 
in  northeastern  Ohio  about  the  impor¬ 
tance  of  this  market— Cleveland  PLUS 
the  26  counties.  Then  ask  your  advertis¬ 
ing  agency  how  the  Plain  Dealer  covers 
this  Cleveland  2.for-l  market  at  ONE 


^otc:  In  till'  nhovc  chart,  (.treater  Gleveland  and  the  26  netylihoring  counties 
are  indicated  hy  the  tivo  shaded  bars. 


low  cost. 


CLEVELAND  PLAIN  DEALER 

\ationnl  Representatives,  John  B.  If  ’oodieard,  Inc. 


'arket! 


Prentiss  Bailey, 
Former  Utica,  N.  Y., 
Publisher,  Dead 

Retired  in  1937  as  Head  of 
Observer-Dispatch  and 
Daily  Press  .  .  .  Was  65 

Prentiss  Bailey,  65,  who  retired  in 
October,  1937,  as  publisher  of  the 
Utica  (N.  Y.)  Observer-Dispatch  and 
Daily  Press,  died 
June  24  at  his 
home  in  Utica 
following  a  heart 
attack  suffered 
the  day  before. 

His  wife,  the 
former  Camilla 
A.  Roberts,  whom 
be  married  in 
1902.  and  a  sister, 

Mrs.  C  .  Gray 
Capron,  of  Utica, 
survive. 

Born  in  Utica,  Prentiss  Bailey 
Mr.  Bailey  early 

entered  newspaper  work  on  his  fath¬ 
er’s  paper,  the  old  Utica  Observer, 
doing  various  jobs  around  the  plant. 
He  became  president  of  the  Observer 
in  1913  on  the  death  of  his  father,  E. 
Prentiss  Bailey,  who  was  editor  and 
principal  owner,  and  continued  in  that 
capacity  until  Frank  E.  Gannett,  pub¬ 
lisher,  Gannett  Newspapers,  merged 
the  paper  with  the  Herald-Dispatch. 

He  then  was  appointed  publisher  of 
the  Observer-Dispatch.  He  also  be¬ 
came  publisher  of  the  Daily  Press  in 
1935  when  that  paper  joined  the  Gan¬ 
nett  group.  He  was  honorary  presi¬ 
dent  of  the  New  York  State  Publish¬ 
ers’  Association  from  1937-1938. 

Author  of  Graphology  Book 

Upon  his  retirement  from  active  du¬ 
ties,  Mr.  Bailey  devoted  much  of  his 
time  to  civic  affairs.  He  was  a  former 
president  of  the  Utica  Y.  M.  C.  A.,  and 
chairman  of  the  local  Better  Business 
Bureau.  A  few  years  ago,  in  a  letter 
to  Editor  &  Publisher,  he  wrote  of  his 
brief  experience  as  an  author  in  his 
early  twenties: 

“I  decided  that  an  author’s  life  was 
the  ideal  existence  and  accordingly,  I 
quit  the  newspaper  business,  visited 
unusual  and  queer  corners  of  the  city 
(Utica)  making  notes  for  future  ‘color.’ 
During  that  year — it  lasted  that  long 
— I  wrote  a  book  on  graphology,  ‘What 
Handwriting  Indicates,’  and  G.  P.  Put¬ 
nam’s  Sons  having  accepted  it,  have 
been  sending  me  semi-annual  royalty 
checks  ever  since.  It  is  published  un¬ 
der  the  pseudonym  of  ‘John  Rexford’ 
for  I  did  not  want  to  spend  the  rest  of 
my  life  reading  character  from  hand¬ 
writing.” 


Circulation 
lor  May 

106,980 

IS  the  average  net  paid  daily 
culation  of  The  Baltimore  Sun 
oming  and  evening  issues)  dur- 
the  month  of  May,  1939. 

'  circulation  of  The  Sun- 
Sun  averaged  191,677  per 
’ay, 

Evmrything  in  Baltimer* 
Ravoloet  Around 


The  Utica  Observer,  of  which  Mr. 
Bailey’s  father  was  principal  owner, 
was  one  of  the  oldest  papers  west  of 
the  Hudson  River.  It  was  started  as 
a  weekly  in  1817. 

Mr.  Bailey,  with  his  wife,  spent  his 
vacation  last  year  cruising  600  miles 
on  waters  in  or  adjacent  to  New  York 
State. 

Mr.  Bailey  was  a  member  of  the 
advisory  councils  of  Utica  Memorial 
Hospital  and  the  Children’s  Hospital 
Home,  and  served  as  a  trustee  of  the 
Home  for  the  Homeless.  A  member  of 
the  Westmin.ster  Church,  he  was  in¬ 
terested  in  the  Rescue  Mission  and 
served  on  its  Board  for  many  years. 
In  19.35  he  was  named  honorary  presi¬ 
dent  of  the  State  Isaac  Walton  League. 

He  was  a  member  of  the  Utica 
Chamber  of  Commerce,  Fort  Schuy¬ 
ler  Club,  Rotary  Club,  Oneida  His¬ 
torical  Society,  Engine  Eleven,  Clay¬ 
ton  Yacht  Club,  Automobile  Club  of 
Utica,  Amicable  Lodge,  F&AM;  Mo¬ 
hawk  Valley  Consistory,  Ziyara  Tem¬ 
ple,  Nobles  of  the  Mystic  Shrine.  He 
was  an  amateur  astronomer  and  was 
a  member  of  the  Amateur  Astrono¬ 
mers’  Association. 

■ 

Dallas  and  Ft.  Worth 
Bury  the  Hatchet 

Fort  Worth,  Tex.,  June  25 — As  a 
further  symbol  that  the  hatchet  of 
enmity  between  Fort  Worth  and  Dallas 
has  been  buried,  the  rotogravure  sec¬ 
tion  of  today’s  Sunday  Fort  Worth 
Star-Telegrain  filled  its  front  page 
with  a  reproduction  of  a  recent  oil 
portrait  of  George  B.  Dealey,  owner 
of  the  Dallas  Morning  News. 

The  portrait,  depicting  Mr.  Dealey 
in  the  act  of  studying  a  front  page  of 
his  paper,  was  unveiled  recently  at 
the  second  “family  party”  of  the  News' 
607  employes. 

On  April  30  the  rotogravure  section 


of  the  News  had  devoted  its  first  and 
sixth  pages  to  sixteen  pictures  illus¬ 
trating  the  activities  of  Amon  G. 
Carter,  publisher  of  the  Star-Tele¬ 
gram.  News  officials,  however,  said 
there  was  nothing  pre-arranged  about 
the  mutual  compliments,  and  they 
had  not  been  notified  Mr.  Dealey’s 
portrait  was  to  appear  in  the  Star- 
Telegram. 

NON-SUIT  DECLARED 

Newark,  N.  J..  June  27 — A  non-suit 
in  the  $300,000  claim  of  Lucius  T. 
Russell  against  the  Newark  Morning 
Ledger  Co.,  w’as  granted  here  yester¬ 
day  by  Circuit  Court  Judge  Eld  win  C. 
Caffrey.  The  case,  which  had  been 
heard  by  a  jury  all  last  week,  ended 
by  application  of  Mr.  Russell’s  coun¬ 
sel.  Mr.  Russell  formerly  was  pub¬ 
lisher  of  the  Ledger.  His  claim  was 
based  on  an  alleged  agreement  made 
in  June,  1935,  that  he  was  to  be  em¬ 
ployed  for  life  at  $400  a  week  in  an 
advisory  capacity.  Mr.  Russell  was 
discharged  in  1937,  which,  he  con¬ 
tended,  was  a  breach  of  the  contract. 
The  defendant  argued  that  Russell’s 
repeated  criticisms  of  the  newspaper’s 
management  were  acts  of  such  disloy¬ 
alty  as  to  justify  his  discharge.  A 
counterclaim  of  the  defendant’s  against 
Russell  for  return  of  $27,000  in  salary, 
based  on  the  contention  that  he  re¬ 
ceived  the  money  under  misrepresen¬ 
tation  that  he  would  work  for  the  pa¬ 
per’s  interest,  was  dropped  June  23. 

■ 

NEW  4-A  MARKET  STUDY 

Volume  VIII- a  of  “Market  and 
Newspaper  Statistics”  has  just  been 
released  by  the  American  Association 
of  Advertising  Agencies.  It  deals  with 
the  58  U.  S.  and  Canadian  key  cities 
with  more  than  100,000  population  in 
which  newspapers  were  audited  to 
Sept.  30  and  Dec.  31,  1938. 
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in  thirty  days 


Phil  McMullen, 
general  manager  of  the 
Blackwell  (Okla.)  Journal 
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National  Advertising  is 
controlled  and  directed  by 
practical  men  who  are  con¬ 
stantly  reaching  out  for 
new  avenues  of  newspaper 
promotion.  There  aren’t  as 
many  of  these  national  ad¬ 
vertising  key-men  as  you 
misht  imagine.  Yet  they 
DEMAND  the  FACTS! 
EDITOR  &  PUBLISHER, 
with  a  highly  specialized 
reader  circulation  DOES 
reach  these  very  men.  They 
hok  to  it,  52  times  a  year, 
for  neics — and  guidance. 
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101  CASE  HISTORIES  OF  NEWSPAPER 
ADVERTISEMENTS  THAT  MADE  GOOD 
answers  three  questions  uppermost  in  the 
minds  of  advertisers  and  advertising  agents 
today*  Designed  solely  as  a  factual  study, 
this  book  is  now  being  presented  through 
our  New  York,  Chicago,  and  Pacific  coast 
offices,  to  advertisers  and  advertising  agen^ 
cies  as  our  contribution  to  a  more  successful 
use  of  the  advertising  dollar* 


The  Rochester  Tiines-ITiion.  The  Rochester  Democrat  &  Chronicle,  The  Hartford.  Conn..  Times,  The  KImira 
Star-(Tazette,  The  Elmira  Advertiser,  The  Elmira  Telejirani.  The  Utica  Ohserver-Dispatch.  The  Utica  Daily 
Press.  The  Ithaca  Journal,  The  Newhnrjih  News.  .The  Beacon  News.  The  Albany  Knickerlxicker  News,  The 
0{;denshnrg  Journal.  The  Plainfiehl.  N.  J.,  Courier-News,  The  Olean  Times-Herald,  The  Malone  Telejiram. 
Danville.  111.,  Commercial  News,  Saratoga  Springs  Saratogian.  Massena  Observer. 

J.  P.  McKinnev  and  Son — New  Y(»rk,  Chicago.  San  Francisco 
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E  D  I 


ANOTHER  "IF"  ON  WAR 


IN’1'KI{KS'1'1N(J  s|MH‘ulati()ii  (i!i  wliat  will  liap- 

|M‘ii  to  a<lvt‘rtisin}>'  if  war  sluaild  ln’t-ak  out 
olficially  in  KurojM'  and  Asia  is  advaiurd  on  aii- 
otluT  i>a<;v  of  this  issiu'.  Its  author  shares  Hditok 
41;  1*1  lu.isMKu's  In'liof  that,  provided  tlie  I’nited 
States  was  u()t  directly  involved,  the  course  of 
atlvertisiiif'  would  1h‘  upward  after  husiuess  had 
recovered  from  the  inevitable  shink  of  the  first 
major  eonfliets. 

There  is  no  immediate  jirospeet.  in  ease  of  a 
EurojK'an  or  Asiatic  war.  that  the  I'nited  States 
itself  would  go  on  a  war  f«M)ting.  with  industry 
nationalized.  trans]H»rtation  and  fmalstuffs  ra- 
tioneil,  and  luxuries  talnM).  That  seems  j)retty 
remote. 

On  the  other  hand,  it  would  1h‘  rash  to  iM-lieve 
that  a  new  war  would  cause  the  expansion  <if 
business,  industry,  and  advertising  like  that  of 
1JH4-1919.  Our  present  plant  is  so  large  ami  so 
incompletely  occupie«l  that  a  tremendous  inflation 
of  manufacturing  could  Ik*  handled  without  ex¬ 
traordinary  new  investment.  .M.so  to  Ik*  consid¬ 
ered  as  an  advertising  factor  is  that  the  war  i)rotits 
taxes  were  still  in  effect  in  1919,  and  were  con- 
.sidered  by  many  at  that  time  as  important  in  the 
great  upsurge  of  advertising.  .\nd  as  one  wise  ad¬ 
vertising  man  said  then:  ".V  lot  of  folks  are  going 
to  learn  that  you  don't  cut  down  profits  by  adver- 
ti.sing.” 

They  did,  but  it  is  not  probable  that  adver¬ 
tising  appropriations  will  Ik*  exempt  from  taxa¬ 
tion  in  future  war  tax  laws. 

We  sometimes  think  that  all  of  us  (incliuling 
Editok  &  Pi  bi.ishkk)  give  tcK)  much  time  ami 
thought  to  what  might  hap|K‘n  if  war  came.  .\ml 
we  .sometimes  wonder  whether  that  hor.se-i)ower 
might  not  Ik  In'tter  applied  toward  preventing  the 
advent  of  war.  No  tem|K)rary  upward  course  of 
advertising  would  compensate  for  the  least  part  of 
the  permanent  damage  another  war  would  inflict 
on  our  institutions. 


WAS  IT  NEWS? 


1  A  L 


good  man  out  of  the  good  treasure  of  his  heart 
bringelh  forth  that  which  is  good;  an  evil  man  out 
of  the  evil  treasure  of  his  heart  hringelh  that  which 
is  evil:  for  of  the  abundance  of  the  heart  his  nioiith 
speakelh.  St.  Luke,  Vl:4ij. 


think  the  |>re.ss  made  it.self  just  as  ridiculous  as 
Mr.  Fortel  by  printing  his  old  wives’  tale. 

Of  course,  the  next  layman  that  .says  be  can 
forecast  accurately  the  .sex  of  his  im|K*nding  chil¬ 
dren  will  not  receive  as  much  attention  as  Mr. 
Fortel.  That  will  Ik*  Itecau.st*  editors  are  just  like 
most  other  jKople.  and  (hm’t  usually  fall  for  the 
.same  gag  twice. 

(“Wanta  In't?”) 


FUTILE  REGULATION 


WELL,  last  week  the  wife  of  a  Newark.  New 

.Jcr.sey,  linen  supply  .salesman,  gave  birth  to  a 
lK)uncing  baby  girl,  and  next  week  we  may  read 
that  the  city  editors  of  .some  metro|K>litan  daily 
iiew.spapers  have  lanight  jointly  the  Br(K)klyn 
Jiridge. 

Editors  are  iKople.  really  not  much  le.ss  naive 
than  the  average  citizen,  and  maylK*  that  is  why 
it  was  not  suprising  that  .so  many  gave  j)rominent 
.sjiacx'  to  the  story  of  the  man  who  predicted  jxtsi- 
tively  that  he  was  about  t«)  iKCome  the  father  of 
ii  lK)y.  Of  course  it  was  “interesting  read¬ 
ing,”  but,  in  retrosjK'ct,  was  there  a  .single  reason 
to  think  a  linen  supply  .salesman  had  found  the 
answer  to  one  of  the  .secrets  of  nature  that  has 
baffled  man.  to  .say  nothing  of  woman,  ever  since 
Cain  ami  .VIkI  j)ut  in  their  ajipcarancc? 

.\nd  such  a  simple  [Mizzle;  an  even  money  In't 
every  time.  Nothing  like  finding  a  needle  in  a 
liaystack.  or  turning  lead  into  gold.  Ju.st  two  [xis- 
.sible  choices,  a  boy  or  a  girl.  Bet  on  either  one 
without  rhyme  or  rea.son  and  it’s  still  a  fifty-fifty 
shot  you’re  right. 

\Miat  would  have  Ixhmi  [iroved  if  Mrs.  Fortel’s 
infant  was  a  \)oy?  If  it  was  a  letdown  for  Air. 
Fortel  and  the  press  when  he  failed  on  his  first  big 
j)ublic  preiliction,  imagine  the  deflation  that 
w  ould  have  occurred  if  luck  had  been  with  him  the 
first  time,  e.stabli.shing  him  as  an  “expert,”  before 
his  .system  proved  a  dud. 

Ju.st  a.sk  a  few  lay  readers — to  say  nothing  of 
the  medical  profession — and  see  if  they  don’t 


...  AND  NOW,  EVEN  AS  THEN 

For,  lo,  the  winter  is  pa.st. 

The  rain  is  over  and  gone; 

The  flowers  ap[M‘ar  on  the  earth. 

The  time  of  the  singing  birds  is  come, 

.Vml  the  voice  of  the  turtle  is  heard  in  the  land  . 

Song  of  Songs, 

A  ttributed  to  Solomon . 


WALT  MASON 


LK^rOB  advertisements  a[>iM‘aring  in  .Arizona 
newspa|)ers  after  today  (July  1)  must  Im*  con¬ 
fined  to  “in.stitutional  co|)y.”  according  to  rulings 
under  a  new  law.  What  “institutimial  eojiy” 
means  is  not  yet  certain,  and  [irobably  w  ill  never 
1k‘  defined  iK-yond  [irohibition  of  announcements 
featuring  ([Uality  or  [irice.  d  hat,  of  course,  means 
that  advertising  of  alcoholic  iH'verages  will  1m'  the 
exce[)tion  ami  not  the  rule. 

FiniTOH  &  Ptui.isHKR  has  often  noted  the  [)rob- 
lenis  iidierent  in  hard  liquor  adverti.sing,  and,  u|) 
to  this  nnunent.  Indieves  that  more  g<KKl  than 
harm  will  result  from  free  exercise  of  the  adver- 
tisijig  |)rivileges.  subject  to  state  li<{m)r  laws  ami 
the  canons  of  good  taste.  .Advertising  does  not 
ab.solutely  [)rotect  the  consumer  against  inferior 
gcMKls.  but  the  comjK'tition  In'twi-en  adverti.sed 
brands  um{uestionably  makes  for  the  cfuisumer's 
])rotection.  .V  ban  on  de.scrii)tive  or  |)rice  adver¬ 
tising  |)lay.s  into  the  hands  of  the  un.scrui)ulous 
distiller,  brewer  and  distributor,  against  firms 
whicb  have  built,  througb  adverti.sing,  a  rej)uta- 
ticn  for  integrity,  and  iKiiefits  the  consumer  in  no 
ap[)reeiable  degree.  The  cost  of  advertising  is  in¬ 
finitesimal  against  an  individual  li<|m)r  sale. 

.Arizona’s  intent  is  .sai<l  to  Ih*  to  sto|)  “uidiealthy 
eommercialization  of  the  industry,”  and  in  a<ldi- 
tion  to  the  regulations  on  new.s[)ajM'r  and  ontd(Mir 
adverti.sing.  the  tem|H‘rance  enforcement  divi.sion 
has  ruled  out  several  words  normally  used  to  <le- 
scribe  drinking  [diU'es.  That,  to  <Mir  mind,  is  an¬ 
other  in.stauce  of  hitting  the  .shadow  instead  of  the 
substance.  A’ou  don’t  change  [Ko[)le’s  habits  or 
apiH'tites  by  [>ainting  ojit  “Bar”  and  substituting 
“Tavern”  over  the  door.  A'ou  don’t  make  a  drink¬ 
ing  man  turn  to  caramels  by  kee[)iug  whisky 
advertising  out  of  the  ])a|>er.s.  “Commercializa¬ 
tion”  is  inevitable  .so  long  as  we  di.s|H‘n.se  .sfiirits 
umler  ])rivate  enter[)ri.se,  and  until  we  are  ready 
to  go  the  whole  rmite,  make  the  liejuor  traffic  a 
state  or  national  niono|M)ly.  with  a  jH'rmit  .system 
as  strict  as  that  of  Sweden,  any  talk  alMMit  ending 
commercialization  is  ])o[)|»yc<M'k  ami  hyiHK-risy. 
l’|)  to  m)w,  we  see  little  enthu.siasm  here  for  Swe¬ 
den’s  methods,  de.s|)ite  their  a|)parently  excellent 
results  in  Scandinavia. 


WE  WISH  TILAT  the  millions  of  Americans  of 

two  generations  who  have  enjoy«'d  the  rliyined 
|)ro.se  of  Walt  Mason  could  read  the  appreciation 
of  him  written  by  his  long  tiim*  lioss.  William 
.Allen  White,  in  this  i.ssue.  It  is  a  diK  uiucnt  which 
will  Im-  read  and  (pioted  again  and  :igaiii  in  the 
histories  of  our  journalism,  for  it  sheds  a  light  of 
rare  and  iM-autiful  ([uality  u|M>n  a  day  gone  by. 

We  wish  also  that  it  might  Ik*  read  by  the  heart- 
le.ss  [)rie.st.s  of  “effieit'ncy”  who  iH-lieve  that  a  inan'.s 
U*.st  days  are  iM'hind  him  when  he  passes  til. 
Walt  Ma.son  might  well  have  lK*<‘n  considercil  a 
down-ancl-outer  at  t.>.  He  wsis  a|>|»arenlly  a  con¬ 
firmed  lKM)zer,  like  many  another  skilh-d  writer 
and  [rrinter  of  the  hand-.s«*t  days.  His  p.-<-uliar  .skill 
was  known  to  Middle  Western  editors,  but  in  those 
days  of  genuine  ruggedne.ss  and  genius,  it  attracted 
no  great  notice. 

Mr.  White’s  giimble  on  Walt  Ala.scm,  we  snp- 
[MKse,  is  merely  one  of  a  thou.sand  unsung  out- 
stretchings  of  his  hand  as  inlitor  of  the 
(idzette,  but  it  was  a  goiMl  one  for  all  comrrned. 
including  the  public,  to  whom  Mason's  news  in 
rhyme  was  widely  distributer!  by  his  gmal  friend 
(ieorge  Matthew  .Adams.  .Adams,  ami  .Mason, 
and  White — all  names  w  hich  recall  a  simpler  ami 
a  ha|)pier  day  in  .American  journali.sm  and  Ameri¬ 
can  lib* — a  day  when  a  4a-year-old  grarbiate  of 
the  Keeley  cure  cmdd  walk  into  a  strange  town, 
with  an  extra  .shirt,  81. .‘Jo  in  his  [>ants.  a  horse  and 
a  deere[)it  buggy,  “no  ambition  and  no  confidence 
in  the  future,”  and  live  to  Ih*  famous,  and  healthy 
to  his  7Sth  year. 

Walt  Wason  and  Bill  White  s|)an  the  old  and 
the  new  .Americas,  and  Bill  White,  we  lH*lieve 
could  .s|)eak  for  both  when  he  .says  “I  have  .s**en 
the  [)ast  and  I  am  not  afraid  of  the  future." 


READERS  AS  TEACHERS 

THE  Hirniingham  .\ew.s  ami  Age-IIerald  is  giving 
away  two  trips  a  week  to  the  New  Aork 
World’s  Fair  for  the  Ixst  100-word  letters  from 
readers  on  this  engaging  title:  “M.v  chief  ohjection 
to  the  Birmingham  News  or  .Age-Herald.” 

A’<ni  might  ex|H*ct  the  airing  of  a  wide  a.ssort- 
ment  of  grouches,  ami  there  wjis.  To  the  amaze¬ 
ment  of  the  management,  the  largest  nuinlx*r  of 
unfavorable  c<Mnments  related  to  the  api)arently 
trivial  practice  of  |>utting  the  radio  log  and  radio 
column  on  different  [Miges  a<*eording  to  the  ex 
igeneies  of  make-u|).  The  reailers  want  that  m- 
formation  in  a  regularly  a.s.signed  spot.  One 
reader  won  a  [irize  by  .suggesting  a  new 
ty|M)gra|)hieal  ilre.ss;  another  was  rewarded  for 
eom|>laining  that  advertising  was  not  censored 
sternly  emnigh. 

The  “objections"  registered  by  reailers  come 
under  alMuit  ,‘1(1  heads,  .several  of  wiru'h  neeil 
cau.se  no  .slee|)le.ss  nights.  Others  are  worth  seri¬ 
ous  attention.  The  reader's  view  may  Ih*  ha.sed 
on  an  inconi|)lete  understanding  of  [iracliial  [>ul»- 
lishing  (piestions.  but  it  is  alsi)  likely  that  he  "iH 
turn  up  irritating  conditions  which  exist  nierel) 
lKcau.se  no  one  lias  ever  noteil  them.  1  he  Bir¬ 
mingham  .scheme  is  alMiiit  as  attractive  as  aii> 
we  have  heard  of  as  a  means  of  making  the  J)uh- 
lic  study  its  news|)ajKrs  ami  give  the  juibli.sher 
a  .s|M>ntaiu*(Mi.s  and  candid  critiei.sm. 
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STREET  SCENE  WITH  JOHNSON 

A  GENTLEWOMAN  BEGGED  I  would  give  her 
my  arm  to  assist  her  in  crossing  the 
which  I  accordingly  did;  upon  which  she  offered 
me  a  shilling,  supposing  me  to  be  the  watchman. 
I  perceived  she  was  somewhat  in  liquor.  ^ 
— Boswell’s  “Life  of  Johnson- 
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PERSONAL 

mention 


OJJATHAN  DANIELS,  editor,  Ra- 
Iftgh  (N.  C.)  News  &  Observer,  and 
jthor.was  recently  unanimously  voted 
“an  adopted  son 


torial  page,  and  Mrs.  Waymack,  sailed 
recently  for  a  trip  to  Europe.  Mr. 
Waymack  plans  to  tour  the  principal 
capitals  of  European  nations  to  obtain 
first  hand  information  concerning  in¬ 
ternational  affairs. 


FOLKS  WORTH 
KNOWING 


ivillg 

i’ork 

frimi 

i-tiiiii 


of  New  England” 
at  a  meeting  of 
the  New  England 
Council,  York 
Harbor,  Me.  He 
is  visiting  New 
England  in  quest 
for  material  for 
a  book.  He  re¬ 
cently  addressed 
the  Council. 


Jonathan  Daniels 


Richard  Lloyd 
Jones,  editor  and 
publisher,  Tulsa 
(Okla.)  Tribune, 
to  the  board  of 


Neal  Van  Sooy,  publisher  of  the 
Azusa  (Cal.)  Herald,  first  vice-pres¬ 
ident  of  the  California  Newspaper 
Publishers’  Assn.,  was  recently  elected 
president  of  the  Los  Angeles  profes¬ 
sional  chapter  of  Sigma  Delta  Chi. 
Other  officers  chosen  were  Ronald 
Wagoner,  manager  of  the  Los  Angeles 
UP  bureau,  vice-president;  Warren 
Lewis,  Angelus  Engraving  Co.,  secre¬ 
tary;  Roy  L.  French,  head  of  the 
University  of  Southern  California 
school  of  journalism,  treasurer;  and 
William  S.  Kellogg,  Glendale 
(Cal.)  News-Press,  CNPA  president, 
director. 
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js  been  elected 
rjstees  of  Knox  College. 

L  Arthur  Sweeny,  publisher, 
Geensburg  (Pa.)  Review  and  Tribune 
d  Secretary  of  Welfare  of  Penn- 
RA-ania  was  the  principal  speaker  at 
ze  72nd  semi-annual  meeting  of  the 
Association  of  Trustees  and  Medical 
isperintendents  of  the  Pennsylvania 
iite  and  Incorporated  Hospitals  for 
Cental  Diseases  and  Defects,  held  at 
:*  Allentown  State  Hospital,  June  23. 
Charles  A.  Webb,  president,  Ashe- 
'!t  (N.  C.)  Citizen-Times  and  vice- 
drman  of  the  North  Carolina  park 
amission,  recently  addressed  the 
Asheville  Kiwanis  Club  on  the  Blue 
?ige  Parkway  and  the  Great  Smoky 
Luntains  national  park  in  western 
Isrth  Carolina  and  eastern  Tennessee, 
'be  dedicated  this  summer. 

Major  Raymond  B.  Bottom,  presi- 
£al  Virginia  Press  Assn,  and  pub- 
der  of  the  Newport  News  (Va.) 
/.ily  Press  and  Times-Herald,  told 
it  Virginia  Retail  Merchants’  Assn, 
•ae  20  that  “there  should  exist  the 
eatest  harmony  and  the  most  sym- 
;rietic  understanding”  between 
swspapers  and  local  merchants, 
drover  C.  Hall,  Jr.,  editor,  Mont- 
,wy  (Ala.)  Advertiser  addressing 
^  Alabama  writers’  conclave  June 
!at  Monevallo,  Ala.,  criticized  news- 
?er  writing  as  containing  “too  little 
■portorial  interpretation”  and  urged 
fater  journalistic  freedom  in  news 
porting. 

lames  L.  Bland,  publisher.  Walnut 
■ige  (Ark.)  Times-Dispatch  and 
■nier  president  of  Arkansas  Press 
jn.,  is  slated  to  become  employers’ 
presentative  on  the  Workmen’s  Com- 
sation  Commission  when  and  if  the 
becomes  operative,  following  a  spe- 
election. 

Herbert  Agar,  associate  editor, 
''Jiirillc  (Ky.)  Courier- Journal  and 
-itzer  prize  winner,  gave  the  an- 
^  Phi  Beta  Kappa  address  at  Har- 
University  June  23,  stating  in 
it  that  the  Republican  and  Demo- 
^<tic  quadrennial  conventions  are 
=3surd  vaudeville  shows,  a  burlesque 
'democracy.” 

^  0.  H.  Grier,  of  the  Wilmington 
^1)  Journal-Every  Evening  and 
brning  News  editorial-writing  stedf 
former  editor  of  the  Every  Eve- 
y  and  a  member  of  the  advisory 
;incil  of  the  Delaware  Employment 
S)[ke,  has  been  named  to  the  Public 
’^ty  Commission  filling  an  unex- 
term  ending  July  31,  1942.  He 
•ilso  secretary-treasurer  of  the  Del- 
^-Va  Press  Assn. 

"oha  McClelland,  Jr.,  formerly  of 


on. 


Wilmer  M.  Jacoby,  former  publisher 
of  the  Pittsburgh  Sun  Telegraph,  has 
been  appointed  to  the  Pennsylvania 
State  Workmen’s  Compensation  Board 
by  Governor  James.  Mr.  Jacoby  has 
served  as  secretary  of  the  Retail  Mer¬ 
chants  Association  of  Pittsburgh  and 
chairman  of  the  zoning  board  of  Ad¬ 
justment  of  Pittsburgh. 

Luther  Harrison,  Oklahoma  City 
Daily  Oklahoman  editorial  writer,  was 
awarded  an  honorary  doctor  of  letters 
degree  June  9  by  Erskine  college  at 
Due  West,  S.  C.  Harrison  was  also 
the  principal  speaker  for  graduation 
exercises  of  his  alma  mater. 


In  The  Business  Office 


DOUGLAS  D.  “DOUG”  MARTIN, 
Pulitzer  Prize-winner  (1932)  and 
associate  editor  of  the  Detroit  Free 
Press,  might  have 


added  the  extra 
laurel  of  war 
correspondent  in 
France  to  his 
wreath  but  for 
the  testiness  of 
an  Army  brass 
hat. 

“It  was  while  I 
was  on  the  De¬ 
troit  News  in 
1917,”  he  says, 
■‘that  I  was  sent 
to  Camp  Custer 
as  war  cor  re - 


OLIVER  J.  KELLER,  vice-president 

and  general  manager,  Pittsburgh 
Post  Gazette;  Edward  T.  Leech,  edi¬ 
tor,  Press,  and  Harry  M.  Bitner,  pub¬ 
lisher,  Sun  Telegraph,  were  among 
the  group  of  newspapermen  on  an  in¬ 
spection  trip  to  the  Creighton  (Pa.) 
plant  of  the  Pittsburgh  Plate  Glass 
Company  June  20. 

Owen  Smith,  local  advertising  man¬ 
ager,  of  the  Pawhuska  (Okla.)  Daily 
Journal -Capital  for  the  last  several 
years,  began  work  last  week  for  the 
state  department  of  public  safety  in 
Oklahoma  City. 

Edith  Allan,  manager  of  the  Los 
Angeles  office,  California  Newspaper 
Publishers  Assn.,  and  W.  R.  Twining, 
manager  of  the  San  Francisco  office, 
have  shifted  posts  temporarily.  Twin¬ 
ing  will  spend  four  weeks  in  Los 
Angeles,  while  Miss  Allan  occupies  the 
San  Francisco  office  two  weeks,  and 
then  takes  a  two-week  vacation. 


D.  D.  Martin 


spondent  intending  to  go  overseas 
with  the  339th  Infantry.  I  sent  out  a 
story  from  camp  on  troop  movements 
which  passed  the  censor  but  annoyed 
the  commander.  So  I  was  banished 
from  camp.  Later  the  commander, 
through  the  Secretary  of  War,  apolo¬ 
gized,  but  it  was  too  late;  the  339th 
Infantry  had  sailed  three  days  before.” 

‘‘Doug,”  born  in  Benton  Harbor, 
Mich.,  in  1888,  started  newspaper  work 
setting  type  and  feeding  the  press  in 
the  News  Palladium  in  his  home  town 
in  1908.  Editing  special  editions  for 
papers  in  Mishawaka,  Ind.,  and  Esca- 
naba,  Mich.,  brought  him  eventually 
as  telegraph  editor  to  the  State  Re¬ 
publican  at  Lansing  in  1914.  In  1915 
he  was  made  citj’  editor  and  in  1917 
managing  editor.  Meanwhile  he  had 
gone  to  the  Detroit  News  as  Sunday 
editor  (1915),  city  editor  and  news 
editor  (1917). 

In  1918  he  joined  the  Dearborn 
(Mich.)  Independent,  served  as  Wa.sh- 
ington  correspondent  and  18  months 
later  left  to  edit  the  Masonic  News,  a 
national  magazine,  where  he  remained 
for  nine  years.  Two  years  at  the 
head  of  his  own  ’  advertising  agency 
brought  him  in  1931  to  the  Detroit 
Free  Press  as  associate  editor  in  charge 
of  the  women’s  page  and  features. 

In  1932  he  won  the  Pulitzer  Prize 
with  four  colleagues  for  coverage  of 
the  American  Legion  convention. 


^wento  Bee,  has  joined  the  Long- 
^  (Wash.)  Daily  News,  as  associate 
.  ^  father  John  McClelland,  Sr., 
•^^er. 


j^Hjiam  W.  Waymack,  editor  of  the 
“oines  Register  &  Tribune  edi- 


W.  J.  Foster,  advertising  manager, 
Marshall  (Mich.)  Evening  Chronicle, 
has  been  appointed  to  the  city  coun¬ 
cil,  filling  a  vacancy  created  by  resig¬ 
nation  of  a  member. 


Dan  Bowerman,  Pacific  Coast  busi- 
ne.ss  representative  for  the  United 
Press,  and  Mrs.  Bowerman  have  re¬ 
turned  from  a  vacation  in  Mexico 
City. 

Bayard  Heimer,  of  the  New  York 
Herald  Tribune  promotion  depart¬ 
ment  resigned  effective  July  1  to  join 
the  New  York  City  fire  department. 
He  will  report  to  the  fire  school  to 
commence  training  on  that  day. 

G.  L.  Marable  of  Anderson  (Ind.) 
Herald  advertising  staff  has  joined 
the  Nashville  (Tenn.)  Times  in  a 
similar  position. 

Keith  Paine,  former  circulation 
manager  of  Bremerton  (Wash.)  News- 
Searchlight,  has  joined  the  Longview 
(Wash.)  Daily  News. 

David  Williamson,  for  the  last  two 
years  with  the  Son  Francisco  News 
advertising  staff  has  been  named  Pa¬ 
cific  Coast  manager  of  Geyer,  Cor¬ 
nell  &  Newell,  Inc.,  with  headquar¬ 
ters  at  Oakland,  Cal.  Mr.  William¬ 


son  was  with  Fenger-Hall,  Ltd.,  be¬ 
fore  going  with  the  News. 

Charles  Higgins,  of  the  Oklahoma 
City  Daily  Oklahoman  and  Times 
promotion  department  staff  has  re¬ 
signed  to  join  the  Halsell-Humphrey 
Advertising  Agency  of  Oklahoma 
City. 

Robert  F.  Timm,  until  recently  na¬ 
tional  advertising  manager  of  the 
Sheboygan  (Wis.)  Daihj  Press,  has 
incorporated  with  Martha  J.  and 
Christine  Timm,  the  Litho-Arts,  Inc., 
a  firm  which  he  acquired  recently. 


In  The  Editorial  Rooms 


ROBERT  T.  HAYS,  managing  editor, 
El  Dorado  (Ark.)  Daily  News  and 
Times,  took  office  June  29  as  president 
of  the  Lions  Club  of  that  city. 

George  O.  Williams,  managing  editor. 
Albany  (N.  Y.)  Times-Union,  ad¬ 
dressed  the  Rensselaer  Kiwanis  Club 
June  22  at  the  Club  Edgewood. 

Ralph  H.  Mitchell,  for  the  last  year 
managing  editor  of  the  Merced  (Cal.) 
Sun-Star,  has  announced  his  resigna¬ 
tion,  taking  effect  immediately.  No 
successor  has  been  named  for  Mitchell 
who  will  take  an  extended  vacation 
in  the  Pacific  Northwest  before  an¬ 
nouncing  his  future  plans. 

A1  Warden,  sports  editor,  Ogden 
(Utah)  Standard-Examiner,  has  been 
(Continued  on  next  page) 


YOUR  COLUMN 

SATURDAY 

PRODUCED 

TREMENDOUS 

STATEWIDE 

SENSATION. 

OUR  NEWSPAPER 
CONSIDERED  IT 
EXCEEDINGLY 
BULLY  SCOOP. 

Dolph  G.  Frantz,  editor  of  The 
Shreveport  Journal,  wired  this  to 
Drew  Pearson  and  Robert  S.  Allen, 
about  tbeir  story  relating  to  Gov¬ 
ernor  Leebe  and  tbe  WPA  in 
Louisiana. 

Tbe  Journal  carrying  tbis  column 
sold  out — at  60  cents  a  copy. 

(iovernor  Lcehe  resigned. 

Anotber  big.  bistorie  scoop  by 

THE 

WASHINGTON 

MERRY-GO-ROUND 

I 

Scoops  like  tbis  pay.  Manebester 
Roddy,  president  and  publisher 
of  The  Los  Angeles  Daily  News, 
said  last  Saturday  in  his  front¬ 
page  eoiuiun: 

"One  reason  for  tbe  amazing 
growth  of  Tbe  Daily  News  is  The 
\\  asbington  Merry-Go-Round,  by 
Dri'w  Pearson  and  Robert  S.  Al¬ 
len.  Montb  after  niontb  these  two 
super  reporters  give  our  readers 
inside  information  weeks  and 
sometimes  niontbs  before  it  is 
available  elsewbere.” 
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named  to  direct  the  annual  American 
Legion  junior  baseball  tournament  in 
July.  Warden  is  official  scorer  of  the 
Utah-Idaho  baseball  league. 

Richard  Marriott,  an  Australian 
newspaper  man  at  present  employed 
by  the  Montreal  Star  on  the  exchange 
system,  has  been  named  official  his¬ 
torian  of  this  year’s  voyage  of  the 
Nascopie,  Dominion  Government  ship, 
to  the  Arctic.  The  Nascopie  leaves 
Montreal,  July  8  and  returns  to  Hali¬ 
fax  Sept.  26. 

Harold  Kaess,  Boston  Evening  Tran¬ 


script  baseball  editor,  was  knocked 
from  the  box  in  the  third  inning  of 
the  annual  game  between  Boston 
sports  writers  and  the  Fenway  Park 
employes  at  the  Park  June  22,  but 


been  acting  as  graduate  assistant  in 
the  School  of  Journalism.  University 
of  Wisconsin,  this  past  year. 

Walter  Wilkie,  Minneapolis  Jour¬ 
nal  artist  and  Mrs.  Wilkie,  are  the 


escaped  defeat  when  the  game  ended  parents  of  twin  daughters,  Corine  and 

Constance,  born  June  23  at  the  Eitel 
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in  a  5-5  tie  in  the  middle  of  the  sixth 
inning.  Jack  Onslow  caught  for  the 
writers. 

J.  Charles  Daoust,  sports  editor,  of 
Le  Droit,  Ottawa,  District  Convener  of 
the  Quebec  Lacrosse  Assn.,  has  or¬ 
ganized  the  Ottawa  and  District 
Lacrosse  Assn.,  with  senior  and  junior 
divisions.  Lacrosse  had  been  extinct 
for  seven  years  in  the  Capital  of  Can¬ 
ada. 

Harry  Kussmaul,  Boston  Evening 
Transcript,  won  the  Class  A  honors 
in  the  Boston  Newspapermen’s  golf 
tournament  at  Belmont,  Mass.,  Coun 


Hospital,  Minneapolis. 

Mims  Thomason,  Detroit  business 
representative  of  United  Press,  and 
Mrs.  Thomason  are  the  parents  of  a 
daughter,  Ann  Elizabeth,  born  June 
17  at  Cottage  Hospital,  Grosse  Pointe 
Farms,  Mich. 

Jerry  Greene,  Chicago  Daily  News 
reporter  and  rewriteman  for  the  past 
three  years,  is  resigning  July  1,  to 
become  a  free-lance,  roving  South 
American  correspondent  for  U.  S. 
newspapers.  He  and  Mrs.  Greene 
plan  to  sail  for  South  America  early 
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try  Club  June  19,  with  a  75-77  while  next  October  and  will  establish  head 
Herb  Black,  Boston  Globe,  was  sec-  quarters  in  Buenos  Aires. 


7,  Lions’  Club  State  Convention  Issue, 
14  pages. 

New  York  Herald  Tribune.  June  11 
Summer  Resorts  and  Travel  Section] 
28  pages,  containing  39,391  lines  of  ad¬ 
vertising. 

Worcester  (Mass.)  Evening  Gazette 
and  Telegram,  June  6,  June  Brides  and 
Graduates  Section,  6  pages. 

Janesville  (Wis.)  Daily  Gazette, 
June  15,  “The  Land  of  the  Black- 
hawk,”  48-page  tabloid  resort  sec¬ 
tion. 

Houghton  (Mich.)  Daily  Mining 
Gazette,  June  18,  Third  Annual  Tour¬ 
ist  Edition,  48  pages. 

Garden  City  (Kan.)  Daily  Tele¬ 
gram,  June  14,  Southwest  Resource 
Edition,  48  pages,  6  sections. 

Eureka  (Cal.)  Humboldt  Standard, 
June  15,  “Invitation  to  the  Redwoods” 
edition,  86  pages. 
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ond  with  90-78.  In  Class  B,  John  H. 
F’enton,  Boston  Herald,  was  first  with 
104-86  and  Harry  Friedenberg,  Herald, 
second  with  103,88.  Tied  for  best  net 
in  Class  A  were  Black.  J.  C.  Beale, 
Herald,  and  M.  J.  Jacobson,  Globe,  all 
with  78. 

A.  T.  Coleman  Jr.,  city  editor  of 
LaGrange  (Ga.)  Daily  News  resigned 
effective  July  1  to  become  editor  of 
Dublin  (Ga.)  Courier -Herald.  W.  M. 
Harrison,  publisher  who  had  also 
served  as  editor  and  general  manager, 
will  continue  in  charge  of  the  papier 
and  devote  more  time  to  the  business 
nianagement. 

Henry  C.  Callaway,  editor  of  the 
Bluefield.  Va.  section  of  the  Bluefield 
(W.  Va.)  Daily  Telegraph,  has  been 
named  chairman  of  the  “Oldest 
Miners"  conte.st  for  the  Southern  Ap¬ 
palachian  Exhibit  to  be  held  in  Blue- 
field.  Aug.  17,  18  and  19. 

J.  Erwin  Gifford,  former  city  editor 
of  Fhishing  (N.  Y.)  North  Shore  Jour¬ 
nal,  and  more  recently  with  the 
Standard  News  Assn.,  has  joined  the 
New  York  Herald  Tribune  society 
department. 

Francis  E.  Whitmarsh  has  resigned 
as  sports  editor  of  the  Worcester 
(Mass.)  Evening  Gazette.  Edward  W. 
Scannell  has  been  assigned  to  the  piost 
tempHirarily. 

Mr.  and  Mrs.  Chas.  K.  Brown, 
sports  editor  and  national  advertising 
manager,  respectively,  of  the  Staun¬ 
ton  (Va.)  Leader  Papers,  have  re¬ 
turned  from  a  vacation  spient  at  White 
Sulphur  Springs  and  Cleveland.  O. 

Ray  Liihr.  formerly  with  Springfield, 
Ill.,  and  Chicago  United  Press  bureaus, 
i.s  the  new  manager  of  the  Lincoln, 
Neb.,  UP  bureau.  He  replaces  Joe  W. 
Miller,  who  leaves  July  1  to  become 
advertising  and  publicity  council  for 
the  Nebraska  A.ssociation  of  Beer  Dis¬ 
tributors. 

James  M.  Hutcheson,  Spokane  Asso¬ 
ciated  Press  correspondent,  has  been 
transferred  to  the  Seattle  AP  bureau 
effective  June  19  and  night  editor 
James  F.  Thomas.  Jr.,  advanced  to 
cor  respondent  in  Spokane.  John  M. 
Hewins.  former  Chronicle  spiecial  fea¬ 
ture  writer,  has  become  the  new  night 
editor. 

Ray  Brecht,  who  resigned  as  Harris¬ 
burg  correspondent  for  the  Phila- 


Wedding  Bells 


CHENEY  COWLES,  managing  editor, 

Spokane  (Wash.)  Daily  Chronicle, 
to  Sarah  Elizabeth  Ferris  of  Spokane, 
June  14.  Mr.  Cowles  and  his  bride 
have  left  for  Honolulu  for  their  honey¬ 
moon. 

Frank  M.  Matthews,  night  bureau 
manager.  United  Press  at  Pittsburgh, 
to  Miss  Jane  Burnside  of  Clarksburg, 
W.  Va.,  on  June  24  in  Clarksburg. 

William  E.  Taylor,  of  the  New  York 
Herald  Tribune  News  Service,  to  Miss 
Lorraine  Huyck,  of  Brooklyn,  June  25 
in  Brooklyn. 

Kermit  Buntrock.  news  editors. 
Storm  Lake  (la.)  Pilot-Tribune  and 
Register  to  Miss  Lucile  Wilson,  June  9 
in  Sioux  City. 

Regis  Welsh,  sports  writer,  Pitts¬ 
burgh  Press,  to  Miss  Alfreda  Nardina 
in  Pittsburgh,  June  26. 

Lessing  L.  Engelking,  assistant  night 
editor.  New  York  Herald  Tribune,  to 
Miss  Hess  Houghton,  formerly  an  ed¬ 
itorial  secretary  on  the  same  pap>er, 
June  29  in  Plainfield.  N.  J. 

Harold  Alvin  Ball.  Boston  Evening 
Transcript  editorial  staff,  to  Miss  Kate 
Landon  Rickey  of  Boston,  there, 
June  24. 


Hears!  Daily 
Sponsors  Huge 
Citizens'  Rally 


Special  Editions 


Marking  New  York  City’s  first  for¬ 
mal  observance  of  Citizenship  Day, 
more  than  20,000  p)ersons,  called  the 
greatest  peace-time  exhibition  of  j)a- 
triotism  in  the  city’s  history,  gathered 
in  Central  Park  Mall  on  June  25  to 
hear  inspired  words  of  U.  S.  Senators, 
Congressmen,  jurists  and  other  offi¬ 
cials  of  all  branches  of  national  state 
and  city  government  under  the  spon¬ 
sorship  of  the  Hearst  New  York  Jour- 
nal-American. 

Forerunner  of  what  may  become  a 
national  holiday  as  proposed  by  U.  S 
Senator  Rush  D.  Holt,  of  West  Vk' 
ginia,  who  said  that  the  program 
“should  be  duplicated  in  every  city  in 
our  country,”  in  his  address  before 
the  assemblage,  2,000  young  citizens 
took  a  solemn  vote  of  good  citizen¬ 
ship  to  climax  the  celebration.  The 
young  citizens,  turned  21,  had  become 
of  age  to  vote. 

Speakers  Laud  Journal-American 

National  sp>eakers,  contributing  their 
bit,  praised  the  Journal-American  and 
Hearst  newspapers  in  leading  the 
movement  for  national  observance  of 
Citizenship  Day.  In  closing  the  meet' 
ing,  Messmore  Kendall,  President 
General,  Sons  of  the  American  Revo 
lution,  presiding  chairman,  said: 

I  feel  we  all  owe  a  great  debt  of 


DENVER  R(X:KY  MT.  NEWS,  June 
10,  Vacation  and  Tourist  Edition,  28  appreciation  to  the  New  York  Jourri^ 
pages,  2  sections,  with  first  and  last  and  American  for  sponsoring  this  ob 


pages  of  each  section  printed  in  black 
and  green. 

Boston  Herald,  June  11,  Summer 
Resorts  and  Travel  Section,  12  pages; 
Star  Spangled  Banner  supplement, 
containing  words,  music  and  story. 
May  29. 

Hackensack  (N.  J.)  Bergen  Evening 
Record,  June  9,  1939  Vacation  Sec¬ 
tion,  22  pages. 

Boston  Sunday  Post,  June  11,  Sum¬ 
mer  Travel  Section.  8  p>ages. 


servance  of  Citizenship  Day.  I  move 
we  stand  to  express  that  appreciation 

Attorney  General  John  J.  Bennett 
Jr.;  U.  S.  Attorney  John  T.  Cahill;  and 
New  York  Assemblyman  Robert  T. 
Wagner,  Jr.,  also  commended 
newspaper  for  its  sponsorship. 

Those  who  pointed  out  the  pitfalls 
to  avoid  on  the  piath  of  good  citizen¬ 
ship  for  the  assembled  young  men  and 
women  included  U.  S.  Senator  James 
M.  Mead,  of  New  York;  Senator  Holt 
Representative  Hamilton  Fish,  of  New 
York;  Judge  Irving  Lehman  of  the 


delphia  Record,  has  returned  to  the 
Philadelphia  Evening  Bulletin  rewrite 
staff. 


Fall  River  (Mass.)  Herald  News,  .  „  „ 

May  31.  B.  M.  C.  Durgee  Graduating  Court  of  Appeals;  U.  S.  Attorney  La 
Class  edition,  two  sections.  an'i  Attorney  General  Bennett. 

D  ,  c  J  /-I  L  T  no  Leaders  of  the  world  of  sport  ana 

the  theater  also  performed  before  and 
addressed  the  gathering 


arith  an  avera(e  certified  oet  paid 
foUowi; 


‘A.B.C."  at 


SU  Moothi 

Ended 

Net 
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Totnl  Dit* 
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30, 1938 . 

12,360 

13.312  j 

1937 . 

11,482 

12,751 

1936 . 

10,778 

11,801 

1936 . 

10,225 

11,333 

1934 . 

9.359 

10.692 

1933 . 

8,796 

10.320 

1932 . 

0.920 

101987 

1931 . 

10,497 

11.669 

1930 . 

10.816 

12,216 

1929 . 

9.878 

11.105 

1928 . 

K662 

10.223 

G.  Selmer  Fougner,  editor  of  the 
New  York  Sun's  “Along  the  Wine 
Trial”  column  was  one  of  the  speak- 


The  day  was  officially  proclaim^ 
Citizenship  Day  by  Stanley  H- 
Howe,  executive  secretary  to 
York’s  Mayor  Fiorello  H.  LaGuardia 

Paul  Schoenstein,  Journal-American 


mer  Resort  and  Trav’el  Section,  12 
pages. 

Albany  Times-Union.  May  28,  His¬ 
toric  Albany  and  World’s  Fair  edition, 

28  pages,  two  sections. 

- — .  Liiu  spuaK-  Buffalo  (N.  Y.)  Courier. Express,  - 

ers  at  the  National  Council  of  State  tabloid  World’s  Fair  section,  city  editor,  who  was  in  charge  oi  w- 

Liquor  Dealers’  meeting  this  week  in  24  pages.  ranging  the  program,  was  aided  by 

Saratoga  Springs  (N.  Y.)  Saratogian,  Sanford  E.  SUnton, 

June  8.  Saratoga  County  High  School  -olp. 

Graduation  Edition,  40-page  tabloid,  stem  said  similar  Citizenship  Day 
r-j  D  T  A  brations  have  been  held  in  leadw 

Ce^rRaynds  (la^  Gazette,  June  4,  throughout  the  country  under 

Vacation  Edition,  12- tabloid  pages.  auspices  of  local  Hearst  nevrspa 

La  Junta  (Colo.)  Democrat,  June  pers  in  recent  weeks 


the  Hotel  Pennsylvania,  New  York. 

James  L.  C.  Ford,  formerly  of  the 
United  Press  New  York  City  staff, 
has  accepted  an  assistant  professor¬ 
ship  in  the  School  of  Journalism  at 
the  University  of  Oregon.  Ford  has 
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To  Get  His  Story 

Follows  Phoned  Orders 
To  Get  Secret  Interview 
With  Irish  Plotters  in  N.  Y. 


Monday,  Tuesday  and  Wednesday  of 
this  week.  The  startling  revelations 
were  cabled  to  London  by  Reuters 
and  the  Associated  Press  of  Great 
Britain.  Among  the  disclosures  to  the 
Sun  reporter  were  plans  to  send  an 
expeditionary  force  into  England. 
The  “agents"  also  described  the  actual 
results  in  their  campaign  to  bomb  the 
public  services  of  English  cities. 

Story  Grew  Out  of  Hunch 

■  ^n-  ivT  VIC-  The  scoop  grew  out  of  an  assign - 

Edmund  Gilligan,  New  York  Sun  jjy  Edmond  Bartnett,  Sun  city 

reporter,  went  through  some  strange  Gilligan  several  months 

jounralistic  paces  last  week  to  obtain  York’s  Irish- 

American  clubs  for  any  local  angles 
on  the  first  bombing  in  England  Jan. 
12.  The  reporter,  son  of  Irish  immi¬ 
grants  from  the  west  coast  of  Gal¬ 
way,  browsed  around  and  before  long 
the  series  of  mysterious  telephone 
calls  began. 

Proceeding  with  the  utmost  caution. 


Edmund  Gilligan 


long  -  sought 
explanation  of 
the  widespread 
bombings  in 
England.  A  se¬ 
ries  of  mysteri¬ 
ous  telephone 
calls  resulting 
from  his  weeks 
of  investigation 
in  New  York 
culminated  in  an 
8*/2  -  hour  inter¬ 
view  with  four 
purported  Amer¬ 
ican  agents  of 


the  Irish  Republican  Army  who  de¬ 
clared  the  I.R.A.  has  formally  declared 
war  on  England  and  is  carrying  on 
that  war  with  an  expeditionary  force 
of  secret  agents  in  London  and  other 
English  cities. 

The  revelations  took  place  under 
extraordinary  circumstances,  precau¬ 
tions  against  trickery  being  so  elab¬ 
orate  that  the  interview  took  on  a 
story  book  air.  Before  reaching  the 
undisclosed  meeting  place,  a  residence 
in  the  Bronx  which  serves  as  the 
agents’  headquarters,  Mr.  Gilligan  was 
required  to  take  a  subway  train  to 
125th  Street,  wait  there  until  10  P.M. 
Thursday.  June  22.  then  take  another 
train  to  a  station  not  far  from  Pelham 
Bay. 

Smoked  Two  Cigarettes  at  Once 

Then,  following  instructions  tele¬ 
phoned  to  him  previously,  the  reporter 
sauntered  down  the  stairs,  smoking 
two  cigarettes  and  wearing  a  corn¬ 
flower  in  his  right  lapel.  When  he 
reached  the  street  he  threw  away  one 
of  the  cigarettes  with  an  air  of  sur¬ 
prise,  changed  the  flower  to  the  left 
lapel,  and  stood  stock  still. 

Three  men,  apparently  casual  strol- 
‘Ors,  passed  and  repassed,  taking  dis¬ 
creet  glances  now  and  then  at  the  re¬ 
porter.  One  of  them  paused  and 
c^hed  the  discarded  cigarette  with 
fiis  foot.  At  this,  a  yellow-haired 
.young  man,  without  a  hat,  stepped  out 


the  I.R.A.  agents  phoned  word  several 
times  that  when  "the  time  was  ripe” 
he  would  get  his  story.  Then  came 
the  call  which  resulted  in  arrange¬ 
ment  for  his  mysterious  jaunt  to  the 
secret  Bronx  headquarters. 

Mr.  Gilligan  has  been  with  the  Sun 
nine  years  and  his  previous  notable 
stories  include  an  interview  in  1934 
with  PU-Yi,  Japanese  puppet  em- 
perior  of  Manchukuo.  Forty-two  and 
a  1926  Harvard  graduate,  he  was  for¬ 
merly  on  the  Boston  Globe,  Boston 
Record  and  Boston  Sunday  Post  be¬ 
fore  going  to  New  York.  He  has  writ¬ 
ten  several  books,  including  a  novel. 
“Boundary  Again.st  Night,’’  published 
last  year.  A  new  book,  “White  Sails 
Crowding,”  will  appear  in  the  fall. 

■ 

N.  Y.  Fair  Adds  Casey 
As  Press  Liaison  Man 

Leo  Casey,  veteran  New  York  news¬ 
paper  man  has  resigned  as  rewrite  man 
for  the  Neir  York  Daily  News  to  take 
up  his  duties  as  liaison  man  between 
Grover  A.  Whalen,  New  York  World’s 
Fair  President,  Perley  Boone.  Fair 
Dii'ector  of  Press,  and  the  New  York 
newspapers,  on  June  27.  Announce- 


Classified  Peaks  | 
Ahead,  Gwaltney 
Tells  Coast  Group  ' 

Says  Outlook  Is  Good 
for  Last  Half  of  '39  .  .  . 

Sees  Happy  Era  in  40's 

Oakland,  Cal.,  June  29 — Opening  of 
a  happy  era  for  classified  newspaper 
advertising  was  predicted  by  Harry 
Gwaltney,  Milwaukee  Journal,  in 
sounding  the  keynote  of  the  Pacific 
Coast  Classified  Advertising  As.socia- 
tion’s  convention  here  today.  Mr.  | 
Gwaltney  spoke  on  behalf  of  the  Asso-  ! 
ciation  of  New.spaper  Cla.ssified  Ad¬ 
vertising  Managers,  of  which  he  is  ' 
the  founder. 

Mr.  Gwaltney  and  Joseph  R.  Know- 
land,  publisher,  Oakland  Tribune,  ad-  ' 
dressed  the  association’s  international  j 
luncheon  which  followed  an  opening 
session  in  which  delegates  met  with 
the  Oakland  Real  Estate  Board  in  a 
session  conducted  by  Joseph  Immel. 
San  Francisco  News. 

Sees  Gains  Replacing  Losses 

“Although  some  newspapers  are 
.showing  losses  and  a  great  many  more 
are  having  difficulty  in  making  their 
1938  classified  figures,  the  outlook  is 
still  good,”  Mr.  Gwaltney  said.  “The 
last  half  of  1939,  in  all  probability,  will 
be  much  better  than  the  first  half. 

“In  my  opinion  1940  will  be  much 
better  and  with  two  or  three  years 
of  good  general  business,  classified 
advertising  throughout  America  will 
reach  all-time  peaks.  Conditions  are 
such  that  newspapers  generally  can 
and  should  spend  more  money  with 
full  expectation  of  immediate  divi¬ 
dends  rather  than  wait  for  future 
benefits.” 

Representatives  from  all  parts  of 
the  far  west  were  assembled.  W.  H. 
Conrad  Medford  (Mass.)  Star-News 
and  immediate  past  president  of  the 
National  Editorial  Association,  was 


ment  of  his  appointment,  made  this  scheduled  to  arrive  by  plane  from  a 


week  by  Mr.  Whalen,  said: 

“Mr.  Perley  Boone  will  continue  as 
director  of  the  press.  In  connection 
with  Mr.  Boone’s  services  to  the  New 
York  World's  Fair,  Mr.  Whalen  stated 
that  his  work  was  a  most  outstanding 
piece  of  journalism.  For  three  years 
under  Mr.  Boone’s  direction  the  press 
of  the  world  has  been  supplied  with 
information  about  the  progress  of  the 
New  York  World’s  Fair.” 


.  . .  Casey,  42.  has  been  a  general  news 

ni  the  shadows,  approached  the  re-  reporter  and  rewrite  man  for  the  News 
spoke  a  word  in  Gaelic.  for  a  little  over  a  year.  Previously,  he 
ihe  reporter  followed  the  newcomer  had  been  attached  to  the  Republican 
wn  the  street  and  stepped  into  a  National  Committee’s  publicity  de- 
‘juiousine  drawn  up  at  a  certain  ad-  partment.  He  was  formerly  reporter 
ess.  Four  men  were  in  the  car.  and  city  for  the  old  New  York 
ne  yellow-haired  youth  closed  the  Evening  Graphic,  p.m.  tabloid,  and 
of  the  car  and  walked  off.  The  also  worked  for  the  United  Press  and 


*veral  streets,  sped  past  a  small  burial 
pound,  and  ran  into  a  driveway  be- 
'ween  hedges. 

English  Acetnt  Faknd 

Until  then,”  Gilligan’s  story  re- 
none  of  the  men  had  spoken, 
the  car  stopped,  one  of  them 
in  a  precise  English  accent: 
**1*5  may  seem  rather  a  lark,  but  it's 
suite  necessary.  You  are  going  into 


HOST  TO  20  BOYS 

Twenty  boys,  winners  in  a  recent 
circulation  contest,  were  the  guests  of 
the  Gloversville  -  Johnstown  (N.  Y.) 
Leader-Republican  and  Morning  Her¬ 
ald  this  week,  when  they  spent  two 
full  days  at  the  New  York  World’s 
Fair.  A  third  day  was  devoted  to 


*  house  where  there  are  many  records  sightseeing  in  New  York  during  which  small  ads  in  newspapers:  maximum 
and  a  great  deal  of  money.’ 

His  companions  laughed  at  his  Eng- 
^  accent.  He  changes  it  then  to 
*  Galway  tune.  Later  he  said  that 
is  a  training  school  in  Dublin 
*nich  teaches  volunteers  how  to  imi- 
te  Englishmen  in  voice,  dress  and 
la  They  then  go  to  Eng- 

d  to  join  the  campaign.” 
tk  ^Uligan’s  exclusive  story 
instalments 


which 


ran  in 
appeared 


time  the  group  visited  the  Statue  of 
Liberty,  Empire  State  Building  and 
saw  the  Giants  play  Boston. 

KENNETH  COLLINS  WEDS 

Kenneth  Collins,  assistant  to  the 
general  manager  of  the  New  York 
Times,  and  Miss  Laura  Reilly,  of  Al¬ 
monte,  Que.,  were  married  June  30 
in  the  Church  of  the  Transfiguration 
(Little  Church  Around  the  Comer). 


Portland  meeting  to  .speak  Saturday 
morning. 

■ 

ANPA  Booklet  Tells 
Value  of  Small  Ads 

What  newspaper  advertising  can  ac¬ 
complish  for  firms  operating  on  mod¬ 
est  budgets  is  demonstrated  in  “Big 
Business  From  Small  Ads,”  a  42-page 
study  issued  this  week  by  the  pro¬ 
motion  and  research  department  of 
the  Bureau  of  Advertising,  American 
Newspaper  Publishers  Association. 

The  book  tells  how  a  number  of 
such  firms  increased  sales,  opened 
new  markets,  .stepped  up  distribution, 
introduced  new  products  and  per- 

_  _  _  _ _  formed  other  important  merchandising 

started,  turned  rapidly  through  the  New  York  Evening  Journal,  now  tasks  through  small  space  advertising. 

the  Journal -American.  jjj  describing  each  advertiser’s  ex¬ 

perience,  the  book  reproduces  a  typi¬ 
cal  ad  in  actual  size,  outlines  the 
schedule  employed  and  the  results  ob¬ 
tained,  and  presents  a  statement  from 
the  advertiser  or  agency  regarding 
the  effectiveness  of  the  space  used. 

The  advertising  campaigns  reviewed 
in  the  book,  the  foreword  points  out, 
“utilize  the  principal  advantage  of 


1933  1934  1955  1936  1957 

Every  National  Vilverti.ser  now 
asks  fnie  parainounf  fjnestion  of 
ineilia: — “What  is  the  HI  YING 
POWER  of  the  city,  the  snrroninl- 
ing  trade  area  the  finaneial  tein- 
j>o  of  the  .State  .\S  WHOLE?" 
Newspaper  advertising  to  prove 
proiitahle,  MUST  talk  to  a  eir- 
enlation  eapalde  of  porkrt-hook 
rf‘sptuist>. 

Kansans  are  progre.ssive.  modern, 
amhitioiis.  Ihey  live  in  attrae- 
tiv<‘  homes,  perfeidly  appointed. 
I  hey  have  money  with  which  to 
satisfy  tlieir  needs  and  even  their 
craved  luxuries.  This  1.880.999 
group  is  foundationed  on  prac¬ 
tical  soure«\s  of  stcatly  income. 
Topeka  and  its  trading  area  of  21 
drive-in  (bounties  reflects  the  fin¬ 
aneial  stahilitv  of  tin*  State. 


\r.Kiri  i.Ti  KI-: — 

tot.ll  K.'ins,iK 
.■irci  (ii'votcd  to  174  - 
oSft  line  farniw,  with 

oiitmit  annual  value 

of  $.Ti4. 000,000. 
BKKK  C.\TTI,K — 

4tli  111  Nation.  Yeasly 
value.  $.i7,17.'>.670. 
IIINKK.II.S — 

.AviTiKe  yearl.v  out- 
nut,  $011. 00,5. 047. 
TK.\NSI*OKTATION — 
Riulway  networks  of 
O.OOO  miles,  l.'i  steam 
railway  systems. 
Total  valuation; 
^•.::i.i.tU7.7»)«. 

M.\Xl  K.XCTl  KIMi: 
l.otIH  Diaiits.  .Annual 
value.  $.'>0(1, 1)00. out) 


frequency  and  continuity  of  advertis¬ 
ing  messages  on  a  limited  outlay.” 

Almost  every  important  advertising 
classification  is  represented  in  the 
study.  Among  products  included  arc: 
Gilbey’s  Spey-Royal  scotch.  State  of 
Maine  potatoes,  Richfield  gasoline, 
Oakite,  Hudson  automobiles.  Hartley’s 
marmalade,  Salada  tea.  Pine  Bros, 
cough  lozenges,  Cuticura,  Switzerland 
Swiss  cheese  and  Gorton’s  codfish. 


Qlly?  ®oppka  Batl^  (Eapttal 

TOPEKA,  KANSAS 
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Konsos  City,  Son  froncisco 
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papers.  Such  statements  are  without- 

Gamble  Offers  15  out  fact  or  foundation.  Profits  gen- 

erally  are  too  low  in  the  agency  busi- 
ir  OintS  lor  We^VSpQperS  ness.  The  average  profit  last  year  of 
continued  from  page  3  our  members  reporting  billing  under 

- $2,000,000  a  year  was  less  than  6/10 

such  as  lack  of  new  advertisers,  in  of  1%  of  their  total  billing.  The  aver- 


Skott  leikQi 


times  when  potential  enterprisers  are  agg  profit  to  agencies  billing  from 
not  startng  new  ventures;  taxes,  un-  $2,000,000  to  $5,000,000  was  slightly 


certainties  and  risks  being  too  great,  less.  Those  billing  from  $5,000,000  to 


Meantime,  some  go  out  through  obso-  $10,000,000  showed  a  profit  of  about 
lescence  and  for  the  same  causes  11/4%.  And  those  billing  $10,000,000 


OFTEN  THOUGHT,  but  seldom 
printed,  the  following  report  of  a 
recital  in  Fayetteville  (Ark.)  Times: 

“Jack  Boroughs,  pupil  of  Glees  Mc- 
Kray,  will  be  resented  in  a  piano 
recital  Tuesday  evening.” 


which  prevent  new  ones  from  form¬ 
ing. 

“What  can  be  done  to  increase  ad¬ 
vertising?”  Mr.  Gamble  asked. 


and  over  showed  an  average  profit  of 
about  1  2/3%. 

“Ten  years  ago  the  average  profit 
of  all  agencies  reporting  was  about 


“At  our  annual  AAAA  Convention  that  of  the  most  successful  group  to- 
last  month  one  of  our  members  re-  day. 


ported  on  what  nine  leading  publish-  “Radio  advertising,  by  and  large. 


ers  of  newspajjers,  magazines  and  has  reduced,  not  raised,  our  average 
business  papers  had  to  say  about  ad-  net  profits.  B.R.  (before  radio)  agen- 


vertising  agencies  when  they  speak  cies  had  all  the  same  departments. 


critically — and  anonymously. 

Publisher's  Criticisms 


writers,  artists,  etc.,  as  now.  To  work 
successfully  in  radio,  we  had  to  add 


“Among  the  points  made  were  the  radio  specialists.  But  appropriations 


following: 


haven’t  grown  and  good  creative 


We  can’t  get  to  see  the  controlling  workers  for  publication  advertising 


factors — the  agency  heads  and  ac 
count  men. 


can’t  be  cut  to  equalize.  An  agency 
unequipped  to  handle  newspaper  ad- 


You  agency  people  don’t  properly  vertising  is  no  agency.  The  result  is 


evaluate  editorial  material. 

“  ‘An  agency’s  idea  of  a  “full  sched- 


a  lower  average  net  profit. 

“Why  shouldn’t  you  publishers 


ule”  is  6  pages  in  a  magazine  or  3,000  know  these  facts  about  the  agency 


lines  in  a  newspaper. 


We  convert  your  white 


“•You  agencies  request  ungodly  space  into  advertising  influence  for 
amounts  of  free  service,  market  sur-  ^ke  advertiser.  You  should  know 


veys,  etc. 

“  ‘You  agencies  are  not  enough  in- 


more  about  us  and  we  about  you. 
“As  a  means  of  improving  our  mu- 


terested  in  building  new  advertisers.’  understanding,  wouldn  t  it  be  a 

"There  is  a  lot  of  justification  for  j.  idea  for  committees  of  our  two 


some  of  these  criticisms  and  some  jus-  ladies  to  get  together  from  time  to 
tification  for  most  of  them.  We  have  . . 


ing  a  bit,  but  it’s  all  to  the  good  and  Advertising  Executives  Asso- 

much  benefit  should  come  from  the  ciaticm  and  with  the  Inland  Press  in 


work  we  are  starting  on  them. 
"The  importance  of  position 


newspaper  advertising  has  been  get- 


ting  increasing  attention.  The  reader 
ship  studies  bring  this  out,”  he  con 
tinued. 


place  it  where  it  will  help  build  sales  committees  are  available  for  confer- 
and  help  the  advertiser  show  a  profit.  yours. 


That  is  the  best  way  to  make  our  ad¬ 
vertising  accounts  grow. 

"To  do  this,  the  agency  seeks  the 
media  channels  which  will  produce 
the  best  results  at  the  lowest  cost — 
to  the  advertiser,  not  to  the  agency. 
No  agency  worth  its  salt  can  be  in¬ 
fluenced  by  a  medium  being  more  or 
less  profitable  than  another — to  the 
agency.  It  can’t  afford  to.  Competi¬ 
tion  and  general  volume  being  what 
they  are,  the  agency  has  its  hands  full 
making  the  clients’  advertising,  as  a 
whole,  succeed. 

"There  was  recently  some  bandying 
about  of  agency  profit  figures,  includ¬ 
ing  references  to  higher  percentage  of 
profits  in  radio  billing  than  in  news- 


Since  1925 


.  .  .  The  Personnel  Bureau  has 
served  hundreds  upon  hundreds 
of  employers  by  putting  them  in 
touch  with  capable  employes — 
men  recommended  because  they 
are  especially  qualified  for  the 
job. 


Whether  it  be  an  editor,  man- 


Let  Your 
Readers 


aging  editor,  copy  reader,  or 
reporter,  he  can  be  obtained 
through  The  Personnel  Bureau, 


Decide ! 


(.corgc  \V.  Sliiiipsoii.  luiled  Washiiij;;- 
Ion  lU'WspaiR-r  corrcs|)oiutcnt,  aiul 
author  of  "Nus>('cls  of  Knowle<I(;c'." 

"Popular  (Questions  .Xnsucrcil,  ' 
"  I  hin!{s  Worth  Knouing,"  and  "I'n- 
(oininon  Knowlwlgc,  ' — uidolv  quoted 
aulhorilv  on  little  knimn  facts.  Mr. 
Slinqtson  writes  the  most  interesting 
feature  a|i|>earing  anywhere  called: 


Registrants  are  trained  and  ex¬ 
perienced  in  newspaper,  press 
association,  magazine,  publicity 
and  allied  fields. 


IVrtte  or  tvire — 


You'd  Be  Surprised"  THE  PERSONNEL  BUREAU 


Put  it  in  your  ncws|)a|K-r.  It's  a  fine 
feature  for  sch<x)l  chihlren.  Write  lor 
sample  weekly  sets. 


James  C.  Kiper,  Director 

35  E.  Wackcr  Drive,  Chicago.  III. 


The  George  Matthew  Adams 
Service 

444  Madison  Ave.  New  York,  N.  Y. 


A  nation-wide  non-profit  aerTiee  anp- 
ported  br  Sigma  Delta  (3ii,  Profeaaioa- 
al  Jonmaliatie  Fraternity. 


IRYING  TO  BE  Oh!  so  nice,  in  a  re¬ 
port  of  a  prominent  local  wedding, 
Linden  (Tex.)  Cass  County  Sun  put 
its  foot  in  it  in  this  fashion  recently: 

“The  bride  looked  stunned  in  a 
navy  blue  sheer  traveling  ensemble. 
.  .  .  The  bride  was  looking  fine  in  his 
traveling  suit,  with  a  white  carnation 
in  the  lapel.” 


POSSIBILITY  of  a  solar  libel  suit 

was  averted  by  the  Newark  Eve¬ 
ning  News  when  it  published  a  front 
page  retraction  June  24  of  erroneous 
information  in  its  weather  report  the 
preceding  day. 

The  correction  notice,  by-lined  by 
Uncle  Wiggily,  stated: 

“Through  a  typographical  error  the 
time  of  the  rising  of  the  sun  yester¬ 
day  was  given  as  5:45  a.m.  It  should 
have  been  given  as  5:25  a.m.  It  is 
regretted  the  impression  was  given 
the  sun  was  20  minutes  late  getting  to 
work  yesterday  and  this  correction  is 
made  in  justice  to  the  sun.  Other 
weather  iirformation  on  page  5.” 


THE  CUB  REPORTER  for  the  Albia 

(la.)  Republican  who  was  assigned 
to  cover  the  class  play  of  the  high 
school  came  in  for  his  share  of  literary 
fame  when  the  following  turned  up 
in  his  story: 

“The  auditorium  was  filled  with 
expectant  mothers,  eagerly  awaiting 
the  appearance  of  their  offspring.” 


SOME  STRANGE  accidents  must 
happen  on  the  football  fields  around 
Uniontown,  Pa.  According  to  the 
Uniontown  Daily  News  Standard,  the 
athletic  association  will  pay  compen¬ 
sation  of  $150  for  accidents  to  foot¬ 
ball  players  resulting  in: 

“Both  arms  broken  above  the 
knees.” 


SHE  CALLED  the  Tulsa  World  and 
asked  for  the  makeup  editor,  hav¬ 
ing  heard  that  newspapers  had  such 
persons  on  their  staff. 

John  Booker,  makeup  editor,  an¬ 
swered  the  telephone. 

“Could  you  tell  me  please  what 
store  sells  -  -  rouge?”  in¬ 

quired  the  sweet  young  thing. 


taken  it  on  the  chin  and  are  still  reel-  doing  this  with  the  News- 


the  Central  States  and  there  seems 
to  be  a  good  likelihood  of  similar  meet- 


FROM  the  Minneapolis  Journal, 
June  20: 

“DCXl  PUT  UNDER 

OBSERVATION  AFTER 

BITING  ALDERMAN” 


THE  KELLYS  had  everything  their 
own  way  in  Ayrshire,  Iowa,  June  19. 
Miss  Vivian  Kelly  of  Ayrshire  be¬ 
came  the  wife  of  Clayton  Kelly  of 
Rockwell  City,  Iowa,  with  Maurine 
Kelly,  sister  of  the  bride,  as  brides¬ 
maid  and  Robert  Kelly,  brother  of 
the  bridegroom,  as  best  man. 

Rev.  John  S.  Kelly  of  Denver  per¬ 
formed  the  marriage  and  Rev.  Jolm  J. 
Kelly  of  Graettinger,  Iowa,  read  the 
nuptial  mass. 

County  Correspondent  John  B 
Kelly  wrote  the  story,  adding  that  he 
was  “no  relation.” 


Editor  &  Publisher  will  pay  $2  for  fact 
“Short  'Take”  accepted  and  published.  Thost 
not  used  will  not  be  returned. 


“Our  Pacific  Council  has  a  Coast 
Media  Committee  and  each  of  our  four 
Coast  Chapters  in  San  Francisco,  Los 


“Most  agencies  seek,  as  well  as  they  Angeles,  Oregon  and  Washington,  has 
know  how,  to  create  advertising  and  local  Media  Committee.  These 


"Why  not  get  together  and  talk 
things  over?” 


■-x  -■  — 
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POR  JULY  1,  1939 


day  convention  of  the  group  held  at 
What  Our  Murfreesboro,  near  Nashville,  June  16 

^  and  17.  Officers  for  1939-40  elected  at 

RcadorS  Scry  this  convention  are  Paul  Sims,  pub- 

_ _  lisher  of  the  Brownsville  (Tenn.)  State 

”  ]  IT  j  Graphic,  president;  F.  L.  Tardy  of  the 

Phil  Payn©  S  Part  in  Camesboro  Sentmel,  Horace  V.  Wells 

,,  j .  TWf  V  Clinton  Courier  and  Bert  Hodge 

Building  IN.  I.liGVfS  of  the  Hardeman  County  (Bolivar) 

To  Editor  &  Publisher:  Walter  E.  Times,  vice-presidents;  Roy  C.  Cole- 
Schneider’s  story  on  the  first  two  son  of  the  Fayette  Falcon,  Comersville, 
decades  of  the  Daily  News  was  bril-  re-elected  secretary, 
liantly  written.  It  was  analytical.  It  ■ 

was  entertaining.  It  caught  and  SeBS  Fr©©  PrOSS  Threat 

translated  the  dynamic  spirit  of  the  .  n  i  •  t.-ii 

genius  who  founded  the  tabloid.  How-  In  MOVl©  DOOKing  Dill 
ever,  without  detracting  from  the  re-  Washington.  D.  C.,  June  27— A  seri- 
markable  achievement  of  Captmn  threat  to  freedom  of  the  press  if 

Joseph  M.  PatteKon,  I  think  that  the  Neely  block  booking  bill  becomes 

part  Philip  playM  in  the  forecast  today  by  Karl  Hob- 

meteoric  rise  of  the  News  circulation  liizelle,  publisher  of  the  Dallas  Dis- 
between  1919  and  1926,  when  Hearst  patch-Jounial  and  president  of  the  In- 
coaxed  him  to  resign  as  managing  ^erstate  theater  circuit  of  Texas, 
editor  to  accept  the  same  position  with  jyjj.  Hoblitzelle,  in  Washington  to 
the  Mirror,  deserved  more  than  casual  jjscuss  the  matter  with  various  federal 
mention  in  agate  type.  officials,  declared  that  the  measure,  if 

Patterson  niay  have  been  genius  enacted,  might  establish  a  precedent 
No.  1  of  the  New^  but  anyone  a^o  £qj.  federal  regulation  which  could  be 
was  associated  with  the  hero  of  Old  extended  to  include  other  fields  of 
Glory  when  he  was  amazing  other  creative  endeavor,  such  as  the  press, 
m.  e.s  with  his  exploits  in  tabloid  radio,  fiction  and  magazine  writing. 


jouimlism  will  tell  you  that  he  was  directed  attention  to  Section  4 

genius  No.  2.  „  .  ■  x  of  the  Neely  bill,  which  provides  that 

Started  Crusades;  Had  Many  Beats  picture  distributors  must  fur- 

You  must  recall  the  crusades  that  nish  to  exhibitors,  before  any  film 
he  started  and  carried  to  success;  the  js  leased,  a  complete  synopsis  of  the 
beats  that  he  and  his  staff  put  over  story  of  the  picture,  an  outline  of  all 
on  all  the  other  newspapers.  Remem-  scenes  as  they  will  appear,  and  com¬ 
ber  the  Ward  case?  The  expose  of  the  plete  dialog  used  in  all  scenes  depict- 
abortion  syndicate?  Remember  a  man  j^g  vice,  crime  or  sex.  Failure  to 
named  Green  and  how  morning  after  provide  such  an  outline,  or  failure  to 
morning  the  News  was  scooping  the  follow  the  outline  in  exact  detail  in 
town  with  interviews  with  this  man  production  of  the  film,  would  subject 
while  m.  e.’s  of  other  papers  were  tear-  the  distributor  to  a  fine  of  $5,000  and 
ing  their  hair  as  frenzied  efforts  to  imprisonment  for  one  year, 
locate  him  proved  unavailing?  Payne  “jf  the  federal  government  can  ap- 
bad  this  important  witness  ensconced  ply  such  restrictions  to  the  creative 
in  a  hotel  in  Hackensack,  and  at  the  art  of  motion  picture  production,’’  he 
psychological  moment  turned  him  over  pointed  out.  “there  is  every  reason  to 
to  the  authorities.  believe  that  similar  restrictions  and 

Remember  the  eclipse  edition?  It  censorship  could  be  applied  to  the 
was  the  first  New  York  had  ever  seen  publication  of  newspapers  and  maga- 
so  quickly  after  the  phenomenon  oc-  zines  and  the  broadcasting  of  radio 
curred.  It  was  on  the  street,  as  I  re-  programs.” 
call,  about  20  minutes  afterward.  ■ 

Remember  the  lucky  dollar  and  ANNENBERG  EXCUSED 

other  contests,  such  as  Didiever  and  t-.-  .  •  .  a..  t.th-  t  ^ 

%doncha?  These  contests  brought  Attorney  William  J.  Camp- 


Community  Service 
Takes  Many  Forms 

continued  from  page  14 

cording  to  Fred  W.  Hill,  editor,  the 
papier  is  also  carrying  on  work  on  a 
Peony  Festival. 

In  recent  months  the  Alliance 
(Neb.)  Times-Herald  financed  the 
first  of  a  series  of  pump  irrigation 
wells  in  Box  Butte  County  at  a  cost 
of  $3,500,  which  has  since  been  re¬ 
paid  by  the  land  owner.  Last  fall, 
with  most  of  the  county  suffering 
from  prolonged  drouth,  this  farmer 
took  $30,000  in  cash  crops  from  600 
acres  under  this  well.  There  are  now 
10  wells  in  the  county  and  more  are 
planned,  Ben  J.  Sallows,  publisher  of 
the  weekly,  pxiints  out.  The  Times- 
Herald  also  spxmsored  a  livestock  sales 
pavilion  this  spring  and  on  the  op>en- 
ing  day  1,200  head  of  cattle  were  sold 
through  the  ring.  Money  that  form¬ 
erly  went  out  of  the  county  is  now 
being  paid  out  and  spent  there  as  a 
result  of  this  newspaper  community 
service. 

Sponsored  Railroad  Tours 

The  greatest  efforts  of  the  Crawford 
County  Press,  published  by  J.  Alvin 
Druyor  at  Prairie  du  Chien,  Wis., 
were  centered  on  special  tours  in  con¬ 
junction  with  railroads,  bus  lines  and 
boat  lines  to  bring  tourists  to  that 
city.  In  1938  more  than  3,000  persons 
went  to  Prairie  du  Chien  on  these 
tours.  One,  out  of  Chicago  and  Min- 
neapxilis,  on  the  Burlington  Railroad, 
carried  750  pieople  in  three  weeks’ 
time.  The  weekly  also  has  been  agi¬ 
tating  for  a  river  front  park  of  almost 
1.000  feet  on  the  Mississippi  River, 
now  being  completed  after  three  years 


tadquarters  in  Chicago. 

John  Mitchell. 
Managing  Editor,  Union  City 
(N.  J.)  Hudson  Dispatch. 

Tennessee  Press  Group 
Visits  Cuba 

Nashville.  Tenn.,  June  27 — Fifty- 
••id  members  of  the  Tennessee  Press 
Association  and  their  families  returned 
“®day  from  a  joint  tour  to  Cuba, 
’here  they  were  received  and  enter- 
^ined  by  nearly  all  of  the  high  rank- 
officials  of  the  little  island. 

Roy  M.  Woodfin,  retiring  president 
®  ffie  association  and  editor  and  pub- 
^er  of  the  South  Pittsbtirg  (Tenn.) 
’‘afier,  headed  the  delegation,  acting 
spokesman  on  the  several  occasions 
“  Wblic  receptions  during  their  visit. 

trip  included  visits  to  all  prin- 
■pal  points  of  interest  in  Havana  and 
short  talks  with  Col.  Fulgencio 
tista,  dictator  of  the  country,  the 
sKident  of  the  house  and  senate, 
a  reception  at  the  home  of  Presi- 
^^Lerado  Bru. 

trip  followed  the  annual  two- 


ffei  the 
paint? 


THE  SI  N  is  llip  New  York  trad¬ 
ing  area’s  great  POIN'T-OF-SALE 
newspaper  for  advertisers.  It 
carries  the  selling  message 
straight  into  substantial  homes 
within  the  market! 


of  intensive  effort.  At  one  time  it 
was  necessary  to  pioll  the  electors  of 
the  city  to  convince  the  City  Council 
that  the  majority  of  the  citizens 
favored  the  program. 

National  Bank  Established 
The  Stark  County  News  published 
at  Toulon,  Ill.,  by  James  A.  Nowlan, 
offers  other  weeklies  “a  record  to 
shoot  at” — 353  paid-up  men  members 
of  a  civic  club  in  a  town  of  1,200.  All 
community  projects  are  carried  on 
through  this  club,  with  the  weekly 
promoting  some  club  project  or 
committee  work  in  each  issue.  Edi¬ 
tor  Robert  J.  Nowlan  calls  the  club 
“an  organization  whose  members 
thoroughly  believe  in  boosting  (and 
boasting  of)  their  community  to  make 
it  a  better  place  in  which  to  live” — 
and  it  is  newspaper  community  serv¬ 
ice  which  fosters  this  spirit. 

George  E.  Myers,  editor  of  the 
Earlville  (Ill.)  Leader,  regards  the 
weekly’s  campaign  for  a  national 
bank  in  Earlville  as  the  highlight  of 
the  past  year’s  community  service. 
This  community  of  1,000  had  two  na¬ 
tional  banks  go  into  receivership  in 
1933,  and  since  that  date  there  have 
been  no  banking  facilities.  Last  De¬ 
cember  the  weekly  attained  its  goal 
since  1933  when  the  National  Bank  of 
Earlville  was  opiened.  “We  \mder- 
stand  that  it  was  the  only  national 
bank  to  be  opened  in  a  town  of  this 
size  in  the  nation  in  the  past  year,” 
comments  Mr.  Myers.  The  weekly’s 
aid  in  organizing  the  bank  and  sell¬ 
ing  stock  was  “invaluable,”  according 
to  H.  J.  Miller,  chairman  of  the  bank 
organization  committee.  The  Leader 
also  conducted  an  expose  of  town¬ 
ship  school  fund  manipulation  which 
resulted  in  court  action  and  the  re¬ 
turn  of  nearly  $2,000  of  school  funds, 
appropriation  of  which  Editor  Myers 
describes  as  “highly  questionable.” 


ANNENBERG  EXCUSED 

District  Attorney  William  J.  Camp- 


Ti 


up  to  more  than  30,000  replies  in  one  reporters  this  week  that  he 

fiaw  *1 _ _  _ _  ...u _ nad  no  plans  to  subpoena  M.  L.  An- 


day,  and  in  those  years,  when  the  subpoena  M.  L.  An- 

•Vews  was  fighting  for  its  first  million,  "enberg,  Philadelphia  Inquirer  pub- 
•Jiat  was  a  lot  of  replies.  information 

As  one  who  worked  with  Phil  Payne  service,  to  appear  before  the  federal 
ooth  on  the  News  and  other  papers,  f  Chicago  investigating 

1  could  go  back  over  the  files  and,  I  tax  payments.  If  Mr.  An- 

•^ink.  prove  to  your  satisfaction  that  I’enberg  wants  to  appear  before  the 
■je  man,  whom  Hearst  later  paid  Jury,  he  might  be  allowed  to,  Camp- 
>30.000  a  year,  was  responsible  in  a  stated.  Campbell  said  Im  had  not 
cry  great  measure  for  insuring  the  from  the  publisher  The  grand 

uccess  of  the  News  in  the  early  days.  ’s  continuing  its  work  on  the  case 

>hile  Captain  Patterson  still  had  his  P’’®* 

cadquarters  in  Chicago.  vailed  since  it  began  investigation. 

John  Mitchell  ff  ’’“f  expected  the  case  will  be 

Manaeine  Editor.  Union  CAin  completed  until  late  in  July. 


“keep.s  up  with  Hitter  to  the  minute’ 

WE  Ri:c:OMMEND  I T— 

Heyvvood  Broun 
Robert  Dell 
Hugh  S.  Johnson 
Drew  Pearson 
Johannes  Steel 
Lei  and  Stowe 
Hendrik  van  Loon 
Wvthe  Williams 


'I  lic  Hour  i.s  a  bulletin  issued  twice  a  month  tor  the  ex¬ 
clusive  use  of  editors,  colunitiists  atid  radio  tiews-cotit- 
inentators.  It  cotitains  ittforttialioti  tiot  el.sewhere 
avaihahle  relatin'^  to  conditiotis  in  the  I'liird  Reich  and 
Nazi  activities  in  U.  S.  atid  abroad. 

.Subscription:  $5.00  jicr  aiiitiun 
(.Stimpli’  cii/’V  uf'oii  request) 
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Editorial  Offices; 


11  W.  42nd  St. 


New  ^’ork  City 


26— A  DVERTISING 


EDITOR  &  PUBLISHER 


HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  week  an  advertising  classification  will  be  analyzed  In 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 


No.  123. 


Restaurants  Can  Advertise  Specials 


WE  HAVE  YET  to  visit  a  town  or 
city  in  the  United  State.s,  regardless 
of  its  size,  where  we  did  not  find  at 
least  one  restaurant,  hotel  dining 
room,  grill,  or  lunch  car  but  what  had 
built  for  itself  a  local  and  regional 
reputation  because  of  some  specialty 
developed  by  the  chef  or  the  owner. 

In  Canton.  Ohio,  the  experienced 
traveler  almost  always  heads  for  a 
plate,  or  a  special  order  of  "Bender’s 
Fries.”  In  this  restaurant  one  may  ob¬ 
tain  an  order  of  fried  potatoes  that 
we  have  never  seen  duplicated  any¬ 
where  in  the  United  States.  More 
than  two-thirds  of  all  the  dishes 
served  in  this  restaurant  have  listed 
after  each  item:  “and  Bender’s  Fries.” 

In  Washington,  D.  C.,  the  sea  food 
fan  invariably  makes  one  stop  at 
O  Donnell’s.  Here  at  the  Oyster  Bar 
one  may  find  the  finest  fresh  and  .salt 
water  sea  food.  If  the  traveler  likes 
Mexican  food,  he  can  go  to  1920 
Pennsylvania  Avenue  and  sit  down  in 
a  typical  Mexican  restaurant,  where 
genuine  Mexican  chili  con  carnc  and 
tamales  are  served  at  a  ridiculously 
low  price. 

Most  of  us  have  neglected  our  res¬ 
taurant  advertising  prospects  and  this 
is  true  in  the  small  towns  as  well  as 
in  our  larger  cities,  in  .spite  of  the 
fact  that  the  habit  of  “eating  out” 
has  grown  each  year  for  the  pa.st  ten 
years. 

Restaurant  Sales 

IN  1929  THE  American  public  spent 
approximately  $2.12.5,000.000  on  out¬ 
side  eating  and  drinking.  In  1934, 
$1,391,000,000  was  spent.  The  next 
four  years  show  striking  increases. 
In  19^  our  outside  food  bill  jumped 
to  $2,391,000,000:  1936,  $2,702,000,000; 
1937,  $2,878,000,000  and  1938,  $2,673.- 
000,000. 

People  evidently  like  a  change  from 
their  home  diets  and  home  menus. 
Otherwise,  eating  and  drinking  places 
would  not  have  increased  in  number 
so  rapidly,  during  the  depression 
years  nor  would  they  have  sold  over 
$2,000,000,000  worth  of  their  products. 

Specialties  to  Win  Customers 
OUR  OCT.  1,  1938.  column  was  de¬ 
voted  to  restaurant  advertising.  A 
local  salesman  on  a  paper  with  about 


10,000  circulation  took  this  article  to 
one  of  his  local  prospects — an  Italian — 
who  operates  a  modest  restaurant  and 
a  small  bar.  The  proprietor  of  this 
restaurant  .said  that  he  was  willing 
to  try  a  little  experiment  and  out  of 
several  discussions  came  the  following 
idea. 

The  regular  price  in  this  restaurant 
for  a  spaghetti  dinner  with  two  cups 
of  coffee  and  rolls  is  35c.  The  proprie¬ 
tor  said  he  thought  the  simplest  way 
to  get  people  to  visit  his  restaurant 
at  least  once,  was  to  offer  them  this 
dinner  on  a  given  evening  for  10c. 
Two-inch  advertisements  were  pre¬ 
pared  and  run  on  Monday,  Wednes¬ 
day  and  Thursday  stating  that  on  Fri¬ 
day  evening  from  5  to  9  p.m.  this  res¬ 
taurant  would  .serve  a  full  spaghetti 
dinner  with  home-made  meat  or 
mushroom  sauce,  two  cups  of  coffee, 
rolls,  at  a  special  price  of  10c. 

The  response  to  the  first  week's  ad¬ 
vertising  was  not  great.  Many  people 
saw  the  advertisements,  but  most  of 
them  felt  that  it  was  impossible  for 
a  restaurant  owner  to  serve  a  full 
spaghetti  dinner  for  10c.  Thousands 
of  people  in  this  community  pass  this 
restaurant  every  day.  It  looked  re¬ 
spectable  from  the  outside  but  the 
price  was  so  low  that  it  seemed  ridi¬ 
culous.  The  second  week  showed  a 
slight  increase  in  new  customers. 
Gradually  the  news  about  this  spe¬ 
cial  meal  spread  from  tho.se  who  had 
sampled  it.  At  the  end  of  three  months 
the  proprietor  said  that  this  special 
had  increased  his  regular  business 
more  than  40''f.  and  the  interesting 
thing  to  us  is  that  this  campaign  has 
continued  through  the  spring  and 
early  summer  months  and  we  have 
been  told  that  it  will  continue  indefi¬ 
nitely. 

How  to  Find  Prospects 

THE  HOTEI.S  and  restaurants  classi¬ 
fication  of  Media  Records  proves 
that  there  has  been  an  increase  in 


THE  MARK 
OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 
COVERAGE 

UNITED  PRESS 


this  clas.sification.  In  1929  hotels  and 
restaurants  accounted  for  .8%  of  total 
retail  advertising  measured  by  Media 
Records.  This  figure  increased  grad¬ 
ually  through  1938  when  it  accounted 
for  1.6'Jr  of  all  local  advertising.  This 
is  a  100'^  increase  over  1929.  It  is  a 
live  cla.ssification  and  the  prospects 
are  all  listed  in  the  local  classified 
telephone  directory. 

In  every  town  and  city  one  may 
find  one  or  more  restaurants  that 
have  developed  some  specialty — it  may 
be  steaks  and  chops,  broiled  over 
charcoal;  it  may  be  their  pastry;  it 
may  be  their  coffee;  it  may  be  the 
fact  that  they  use  only  green  vege¬ 
tables;  it  may  be  that  they  have  de¬ 
veloped  special  Chinese  dishes.  Swed¬ 
ish  dishes,  Mexican  dishes  or  German 
dishes.  It  takes  a  little  time  to  locate 
these  restaurants  but  any  member  of 
the  local  staff  can  with  $5  and  in  two 
weeks  time  find  the.se  restaurants, 
sample  their  food  and  once  this  is 
done  the  campaign  can  be  prepared. 

Frequency  of  Ads 
MOST  RESTAURANTS  are  open  365 
days  a  year.  Therefore,  the  logical 
schedule  for  a  restaurant  would  be 
one  ad  each  day.  A  one-inch  ad  placed 
on  the  moving  picture  page,  sports 
page,  or  on  the  page  where  the  radio 
programs  are  listed  would  within  a 
month  be  seen  by  practically  every 
reader  of  the  paper.  A  special  with 
the  price  should  always  be  shown  in 
this  little  one-inch  ad.  Seven  inches 
weekly  at  $1  an  inch  seems  to  us  to 
be  a  very  modest  appropriation.  If 
the  rate  is  50c  an  inch,  the  cost  to 
the  restaurant  is  $3.50.  After  these 
one- inch  ads  have  app>eared  for  three 
months  and  the  restaurant  owner  has 
evidence  that  these  ads  have  brought 
in  new  customers  and  that  his  sales 
have  increased,  then  suggest  increas¬ 
ing  the  .space  to  two  inches  daily.  In 
a  two-inch  ad  one  may  list  the  com¬ 
plete  menu,  a  special  dinner  and  25 
or  .30  words  can  be  u.sed  if  the  res¬ 
taurant  has  .some  individual  dish  that 
is  to  be  offered  at  a  special  price  as 
did  the  Italian  restaurant  owner. 

Talk  Percentages 
THE  SIMPLEST  WAY  to  increase  the 
linage  of  a  restaurant  account  is  to 
start  on  a  percentage  basis.  If  one 
inch  used  daily  for  three  months  will 
show  a  certain  increase  in  total  sales 
and  this  one- inch  ad  represents  a  cer¬ 
tain  percentage  of  the  increase  ob- 
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tained,  then  the  same  ptneentage 
.should  be  used  when  busine.ss  justi¬ 
fies  increasing  the  space. 

Stated  another  way,  if  the  adver¬ 
tiser  agrees  to  spend  2%  of  his  gross 
.sales  for  advertising  and  he  is  sold 
the  idea  of  running  seven  ads  a  week 
the  increase  in  the  size  of  the  ads  is 
automatic.  You  can’t  run  any  more 
in.sertions  but  you  can  increase  the 
ad  size  as  the  business  grows. 

Value  to  National  Department 

EVERYWHERE  WE  travel  now,  we 
see  evidence  of  the  constructive 
work  being  done  by  the  Bureau  of 
Advertising.  Paper  after  paper  is 
revamping  its  rate  card  so  that  a 
.small  adverti.scr  can  u.se  more  inser¬ 
tions  each  week,  and  he  can  do  this 
at  a  rate  that  is  fair  when  compared 
with  a  large  advertiser  who  has  a 
space  contract.  Frequency  of  inser¬ 
tion  i.s,  to  our  way  of  thinking,  the 
most  important  factor  in  building  a 
local,  regional  or  national  advertising 
success  story.  Two  or  three  restau¬ 
rant  success  stories,  particularly  those 
where  the  advertiser  has  u.sed  his  lo¬ 
cal  paper  .seven  times  a  week,  will 
provide  national  salesmen  with  the 
evidence  they  all  need  to  convince 
the  national  advertiser  and  his  agency 
of  the  importance  of  using  newspa¬ 
pers  constantly,  and  to  convince  them 
that  there  is  no  substitute  for  fre¬ 
quency  of  insertion  in  a  daily  news¬ 
paper.  Every  day  we  see  evidence  of 
how  important  this  is  in  building  local 
contracts  and  regional  contracts.  Copy 
is  important  but  frequency  of  in¬ 
.sertions  is  all-important. 

A  $5  bill,  a  critical  student  of  food, 
and  two  weeks  spent  in  a  shopping 
tour  of  a  few  restaurants  will  un¬ 
earth  worthw’hile  prospects,  and  once 
a  restaurant  i.s  started  on  a  continuous 
.schedule  the  paper  has  one  less  worry 
about  “.seasonal  advertisers.’’ 
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Promotion  Cost  Less  Than 
%%  of  U.  S.  Sales  Totals 

That  Is  One  of  Findings  of  Twentieth  Century 
Fund  Survey  of  Money  Spent  to  Advertise 
Goods  .  .  .  Ranges  From  Less  Than  1%  to  18% 

iXSWERING  a  question  which  long  “Advertising  is  needed  to  educate 
has  been  in  the  forefront  of  adver-  the  consumer  to  use  new  products, 
<r-consumer  relations,  “How  much  particularly  tho.se  of  a  technically 
i  the  advertising  cost  is  tagged  on  complex  nature.  Air  conditioning, 
j  a  finished  product?”  an  exhaustive  hydraulic  brakes  on  motor  cars,  the 
•jrvey  of  the  problem  by  a  special  importance  of  vitamins  in  diet  have 
search  staff  of  the  Twentieth  Cen-  all  been  made  familiar  to  the  con- 
jry  Fund,  New  York,  released  this  sumer  through  advertising.  But  it  is 
cek.  finds  that  money  spent  to  ad-  just  as  true  that  the  consumer  has  been 
ertise  commodities  in  the  U.  S.  ranges  bombarded  with  bombastic  claims 

a  fraction  of  17c  of  the  price  of  about  useful  products  and  with  a  lot 
r.lshed  goods  to  a  maximum  of  some-  of  nonsense  about  useful  or  harmful 
-hat  over  18%.  ones.” 

The  total  expenditure  for  advertis-  While  paying  tribute  to  the  effective- 
:i  probably  amounts  to  less  than  3%  ness  of  national  advertising  in  widen- 
:  the  aggregate  sum  paid  by  “terminal  ing  markets  for  goods  and  creating 
;jyers’'  for  finished  goods,  the  survey,  the  mass  demand  that  has  helped  to 
dikh  is  in  the  form  of  a  report  to  make  the  spectacular  economies  of 
ae  Distribution  Committee  of  the  mass  production  possible,  the  staff  ex- 
■and.  finds.  amines  some  of  the  effects  of  com- 

Cigarette  Per-Unit  Cost  Low  petitive  advertising  ,  ,  .  ,  , 

The  research  staff  cautioned,  how-  examples  of  the  kinds  of 

ser.  that  “advertising  takes  so  many  whose  production  cost  and  in- 

1  .  . j  1  ^  t./  herent  qualities  do  not  vary  greatly 

jrms  and  vanes  so  widely  among  dir-  -  u 

ierent  types  of  distributors  and  kinds  """f 

fprodu^s  that  it  is  hazardous  to  P^^ucts  as  cigarettes  toothpaste. 

any  generalization  about  it.”  P^^^^aged  medicines. 

Surveying  the  cigarette  field,  a  fact  ^«s»"^tics  and  many  other  drug  store 

by  the  research  staff  is  the  low 
per-unit  cost  of  advertising  in  some  omo  i  e  ires, 
f  the  most  intensely  advertised  lines.  Some  Practices  Criticized 

Thus,  the  total  bill  for  cigarette  adver-  Criticizing  some  advertising  prac- 
iing  in  1937  is  estimated  at  $45,000,-  tices,  the  staff  found  that  when  manu- 
'M,  “yet  the  average  cost  for  cigar-  facturers  of  essentially  equivalent 
eues  selling  at  14c  is  little  more  than  products  put  on  huge  advertising  cam- 
ialf  a  cent  a  package,”  the  staff  cited,  paigns  to  exploit  supposedly  superior 
■Uong  the  same  lines,  the  report  features  of  one  brand  over  other 
showed  that  the  costs  of  advertising  a  brands,  or  merely  to  create  “consumer 
popular  and  nationally  exploited  soft  consciousness”  for  a  particular  brand, 
srink  amount  to  less  than  16/lOOths  the  end  result  might  be  higher  prices 
f  a  cent  for  each  five-cent  glass.  A  to  the  consumer. 

;i)untry-wide  baking  concern  reports  Commemting  on  this  situation,  the 
akertising  expenditures  of  less  than  report  said: 

ii^-tenth  of  a  cent  for  each  10c  pack-  “Whatever  the  nature  of  the  adver- 
■te  of  crackers.  tising,  the  consumer  often  pays  more 

The  cost  of  advertising  a  standard  for  a  nationally-advertised  branded 
wakfast  food  is  given  as  three-tenths  article  than  for  a  similar  article  sold 

1  a  cent  for  a  15c  package.  For  a  under  a  private  brand  or  no  brand  at 
^’s  shirt  of  popular  brand,  selling  all.  Being  forced  to  ‘choose’  among 

2  $1.95,  the  advertising  expense  is  several  private  brands  of  a  commodity 
simated  at  six-tenths  of  a  cent  per  like  canned  corn  costs  consumers  lit- 

and  a  national  advertising  bed  tie  or  nothing  but  the  cost  of  having  a 
*et,  selling  at  $1.75,  is  listed  as  car-  choice  among  advertised  brands  of 
"ing  an  advertising  expense  of  one  toothpaste,  for  example,  may  be  ap- 

preciable.” 

Analyzing  the  role  of  advertising  as  Citing  other  factors  that  bear  on 
■social  force,  the  report  said:  instances  of  advertised  products  carry- 

-  ing  higher  prices  than  unadvertised 
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ones,  the  report  said:  “it  frequently 
costs  much  more  to  maintain  an  elab¬ 
orate  and  far-flung  organization 
needed  to  provide  continuous  national 
distribution  of  a  trade-marked  article 
than  it  does  to  distribute  a  standard 
product  through  traditional  channels 
to  a  readily  accessible  market.” 

Again,  the  report  showed  that  buy- 
er.s  sometimes  pay  more  for  unbranded 
articles  than  for  advertised  brands. 
The  advertised  article,  “because  of  ad¬ 
vertising  and  other  expenses — and 
often  higher  profits”  may  carry  a 
relatively  high  price.  The  staff  said. 
“Since  this  price  rather  than  cost  or 
inherent  value  establishes  a  standard 
of  value  in  the  consumer’s  mind,  the 
retailer,  buying  an  unbranded  substi¬ 
tute  at  a  much  lower  price,  is  able  to 
sell  it  at  a  higher  mark-up  than  he 
otherwise  could.” 

Shows  Advantages  from  Ads 

However,  the  report  pointed  out 
that  such  must  be  considered  in  rela¬ 
tion  to  the  undoubted  advantages  aris¬ 
ing  from  advertising.  The  report  com¬ 
mented: 

“Advertising  as  a  technique  of  sell¬ 
ing  is  closely  necessary  in  the  market¬ 
ing  of  many  kinds  of  goods.  It  is  a 
useful  selling  method  which,  like 
other  selling  methods,  can  be  used  for 
bad  as  well  as  good  ends.  It  may,  and 
often  does,  make  large-scale  low-cost 
distribution  possible.  It  may,  and 
usually  must  result  in  maintaining 
standards  of  quality.  And  it  may, 
and  often  does  create  a  demand  not 
only  for  the  advertised  product  but 
for  many  unadvertised  substitutes. 

“It  is  not  safe  to  conclude  that  even 
substitute  brands,  now  able  to  take 
advantage  of  the  ‘price  umbrella’ 
raised  by  national  advertisers,  could 
sell  their  products  more  cheaply  if 
the  national  advertising  were  to  stop. 
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Perhaps  the  general  demand  created 
by  advertising  would  also  stop.  More¬ 
over,  such  by-products  of  advertising 
as  the  radio  and  magazines  and  news¬ 
papers  may  be  worth  more  to  the  con¬ 
sumer  than  the  added  cost  of  the  ad¬ 
vertised  commodities.” 

The  research  report  was  prepared  by 
Paul  W.  Stewart  and  J.  Frederic  Dew- 
hui'st,  economist  of  the  Twentieth 
Century  Fund.  The  chairman  of  the 
Distribution  Committee,  which  super¬ 
vised  the  survey  and,  on  the  basis  of 
factual  findings,  will  make  a  series  of 
recommendations  to  the  public  for  in¬ 
creased  efficiency  in  the  distributive 
system,  is  Willard  L.  Thorp,  director 
of  research.  Dun  and  Bradstreet. 

■ 

Asks  Co-operation  of 
Press  and  Bar 

Frank  R.  Ahlgren,  executive  editor 
of  the  Memphis  (Tenn.)  Commercial 
Appeal,  suggested  a  pooling  of  re¬ 
sources  by  lawyers  and  editors  to 
preserve  the  freedom  of  the  press,  in 
an  address  before  the  Mississippi  Bar 
Convention  at  Biloxi,  Miss.,  last  week. 

Stressing  the  common  heritage  of 
the  press  and  the  bar — the  obligations 
of  maintaining  a  free  press  and  free¬ 
dom  of  thought — Mr.  Ahlgren  said  in 
his  talk  on  “The  Lawyer,  the  jjeople 
and  the  Press.’’  “I  hope  that  because 
of  the  inherent,  commimal  interests 
of  the  lawyer,  and  the  press,  the  peo¬ 
ple  of  this  great  Nation  of  ours  will 
continue  to  be  aided  and  abetted  in 
their  aims  to  thrive  and  progress 
under  the  mantle  of  democracy.” 

Mr.  Ahlgren  said  “it  is  the  duty  of 
lawyers  and  newspapermen  to 
strengthen  the  judicial  branch  of  our 
government  by  helping  to  eliminate 
those  influences  that  tend  to  prevent 
fair  and  impartial  trials  in  our  courts.” 
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Hatlo  Panel  Lets  Readers 
See  Selves  As  Others  Do 


Register  and  Tribune  Syndicate  an¬ 
nounced  this  week  is  ready  for  im¬ 
mediate  release  to  newspapiers.  This 
newest  biography  by  the  famous  biog- 


lished  in  book  form  under  the  title 
“Your  City.” 

Broun's  Congress  Bee 


rapher  of  Linc^n,  Na^leon  Bismark.  hEYWOOD  BROUN,  United  Featuk 


By  WALTER  E.  SCHNEIDER 


Roosevelt  and  Hindenburg,  has  not  as 
yet  appeared  in  book  form. 

According  to  the  syndicate,  “Dr. 


Syndicate  columnist  and  publisher 
of  the  Connecticut  Nutmetj,  is  un- 
daunted  by  his  previous  defeats  at 


Oh  lead  some  power  the  giftie  gie  us 
To  see  oursels  as  others  see  us! 

— Robert  Burns,  in  “To  a  Louse.’’ 


MIRRORING  the  human  foibles  en¬ 
countered  by  newspaper  readers  in 


Ludwig  uncovers  factors  that  would  office  seeking.  He  announced  this  week 

r  the  giftie  gie  us  explain  Hitler  even  to  himself”  and  at  Stamford,  Conn.,  where  he  has 

thers  see  us!  reveals  “why  Germans  distrust  Hitler  lived  for  15  years,  that  he  will  be  a 

,  ?7i  “To  a  Louse.”  — three  bitter  disappointments  in  candidate  for  the  Democratic  nomina- 

love— and  the  reasons  why  Hitler  is  tion  for  Congress  from  Fairfield 

ous  football  cartoon  to  the  Call’s  sports  doomed.’  County  in  1940. 

editor.  It  clicked,  more  were  pub-  Titled  “Adolph  Hitler,  a  revealing 


every  walk  of  life,  every  day.  Jimmy  lished,  and  eventually  he  became  the  biography  ...  an  amazing  prophecy,” 


Hatlo  is  making  paper’s  editorial  cartoonist. 

quite  a  success  “They’ll  Do  It  Every  Time”  grew  out 


it  will  appear  in  12  installments. 

More  than  40  newspapers  already 


Washington  News  Digest 
DAVID  LAWRENCE,  of  Washington, 
D.  C.,  announced  this  week  that  his 


of  portraying  of  Mr.  Hatlo  s  series  of  football  have  signed  for  the  Hitler  biography,  syndicate  is  ready  to  publish  a  weekly 

people  as  others  toons  that  had  a  wide  following.  The  •^hich  was  obtained  direct  from  Lud-  report  for  business  executives  on 

see  them.  His  San  Francisco  Call-Bulletin  and  its  wig  in  Switzerland  in  connection  with  Washington  developments.  The  items, 

daily  panel,  sister  paper  in  Los  Angeles,  the  Her-  i^qqIi  rnagazine,  according  to  Henry  P.  condensed  to  50  words  each,  will  con- 

"They  11  Do  It  aid  &  Express,  asked  him  to  do  a  3  or  Martin,  Jr.,  manager  of  the  syndicate,  tain  not  just  opinions  or  predictions. 

Every  Time,’  4  column  sports  page  panel  replying  basic  facts  of  rulings  and  signi- 

enjoys  a  w  i  de  the  daily  cartoon  of  T.  A.  “Tad  Dor-  Leam-to-Swim  Week  ficant  news. 

following  three  gan,  which  had  been  continued  for  t  ^  c  ■  t 

years  after  na-  some  time  after  the  latter’s  death  in  THE  ANNUAL  I^arn  to  Swim  for  Outina 

tional  distribu-  1929.  When  its  popularity  was  estab-  ,  throughout  ^  pf'pommf’r  u  t 

tion  was  started  lished  in  those  cities  a  few  years  later,  U.  S.  this  week,  has  been  marked  ARTHUR  PFROMMER,  chief  account- 

bv  King  Fea-  “They’ll  Do  It  Every  Time”  was  syn-  by  the  release  by  syndicates  of  a  num-  ant  of  King  Features  Syndicate, 

TUREs  Syndicate,  dicated  by  King  and  today,  according  of  feature  stories  on  swimming,  was  chairman  of  arrangements  for  the 


but  the  basic  facts  of  rulings  and  signi¬ 
ficant  news. 


TURES  Syndicate, 


because  readers  to  its  sponsors,  it  appears  in  124  news- 
continually  recognize  in  his  “every  papers  in  the  U.  S.  and  10  in  Canada, 
day  valentines”  an  unpopular  trait  of  Mr.  Hatlo’s  feature  also  appears 


r  'm  years  after  na-  some  time  after  the  latter’s  death  in  T  T  "v,  .  Kina  Outina 

^  tional  distribu-  1929.  When  its  popularity  was  estab-  Health  Wwk.  obse^ed  throughout  ^ 

k  ^  V  tion  was  started  lished  in  those  cities  a  few  years  later,  Ibe  U.  S.  this  week,  has  been  marked  ARTHUR  PFROMMER,  chief  account- 

^ - — — *  bv  King  Fea-  “They’ll  Do  It  Every  Time”  was  syn-  by  the  release  by  syndicates  of  a  num-  ant  of  King  Features  Syndicate, 

Jimmy  Hatlo  TURES  SYNDICATE,  dicated  by  King  and  today,  according  of  feature  stories  on  swimming,  was  chairman  of  arrangements  for  the 

because  readers  to  its  sponsors,  it  appears  in  124  news-  The  United  Feature  Syndicate  sent  annual  outing  of  King  employes  held 

continuallv  recognize  in  his  “every  papers  in  the  U.  S.  and  10  in  Canada,  out  a  story  on  the  health  value  of  Wednesday  at  Bear  Mountain  Inn.  The 
j  1  ^  1  *  •*  f  tr  *1  ’  f  *  1  swimming,  written  by  Eleanor  Holm,  trip  on  the  S.S.  Mayfair  to  Bear  Moun- 

day  valentines  an  unpopulm-  trait  of  Mr.  Hatlo  s  feature  also  appears  swimmer  and  star  of  Billy  tain  was  made  by  more  than  200  em- 

a  friend,  a  relative  or  an  office  asso-  rather  frequently  in  monthly  or  semi-  Aquacade.  Central  Press  re-  ployes,  including  Joseph  V.  Connolly, 

ciate^r  ^  Japs  themselves.  monthly  house  organs  whose  editors  ^ 

on  President  Roose-  president.  John  Brogan,  foreign  sales 

Deflating  the  ego  of  chiselers,  pests,  take  delight  in  caricaturing  executives  ~  ii  _ _ i  ai. _ _ _ ’  u  -  u-ii 

,,  ai  i  r  jv-  iTi-  jxi_  1.  t  -li-  11  velt,  Johnny  Weismuller  and  Alyce  manager,  captained  the  men  s  baseball 

fakers,  office  loafers  and  bombastic  and  others  whose  frailties  are  well-  McHenry,  the  1939  Swim  for  team  and  Lily  Zoha,  secretary  to  Jack 

bos^sforthecjwdis  ffie  HaJspe-  known  among  the  company  s  em-  Health  Week  Girl,  as  three  outstand-  Hornaday,  of  the  sales  department. 

cialty.  Human  failings  depicted  in  the  ployes.  The  panel  often  shows  up  .  ,  ,  u  _  _ _ ™ 

r,-'  uju  r  u  jx  i-u-  1  mg  examples  of  persons  who  swam  headed  the  women  s  team, 

feature  strike  a  responsive  Jord  be-  types  such  as  a  credit-grabbinpales  thL  way  to  health  The  NEA  Syndi-  „  ■ 

cause  the  incidents  the  artist  portrays  executive  or  a  c.garette-moocher  so  ^  WRITER  BRINGS  SUIT 

are  true  to  life,  sugar-coated  with  its  populanty  m  the  commercial  field  u,,  luie.  p  t  t _ . . - 


humor  to  bring  a  good-natured  laugh  is  easily  understood, 
at  the  expense  of  a  familiar  figure  in 

home,  office  or  country-  club.  Follows  Father's 

200  to  300  Letter*  Weekly  ^  qUj^T  CORN 

The  success  of  "They’ll  Do  It  Every  rity  Journal  me 


written  by  Miss  Holm.  Weismuller  and 


WRITER  BRINGS  SUIT 

E.  J.  Costello,  former  Chicago  news- 


other  stars  of  the  Aquacade,  on  “My  paperman  and  writer  of  special  arti- 


Secret  of  Swimming.” 


Follows  Father's  Footsteps 

IN  A  QUIET  CORNER  of  the  Kansas  AP's  Presidential  Series 
City  Journal  morgue,  a  serious  iiyrrvr>r^AM  rtta-tw  v 


Time  can  be  measured  by  the  bulk  young  man  who  sits  at  his  drawing 

of  the  Hatlo  mail  bag.  according  to  ' _ board  long  hours 

King  Features.  Each  week  between  ||K  sketching  c  a  r  - 

200  to  300  suggestions  for  cartoons  are  toons  is  following 

received.  These  provide  the  ideas  for  ^  the  footmens 

about  two-thirds  of  the  panels  pro-  „  f  "  famous 

duced  and  each  cartoon  suggested  car-  father  and  car¬ 
ries  the  cartoonist's  ‘Thanx  to  - ”  H  'wT  toonist  He  is 

for  the  contribution.  Since  many  of  Calvin  Alley  son 

the  ideas  are  duplicated.  Mr.  Hatlo  the  late  J  P 

uses  the  first  one  received,  but  he  al-  \  Alley,  who  drew 

ways  .sends  a  note  of  thanks  for  evei-y  ‘  W  f^,.  the  Memphis 

sugge.stion  not  used.  ''  ^  Commercial  Ap-  Beatty’s  s 

Mr.  Hatlo  this  week  moved  from  the  f  years  made. 

West  Coast  to  New  York  to  King’s  - = -  pr,d  w-as  winner  build-ups. 

headquarters,  into  which  flows  an  Calvin  Alley  of  the  Pulitzer  means, 

ever-increasing  stream  of  letters  con-  prize  in  1923 

taining  cartoon  suggestions.  He  is  xhe  elder  Alley  was  originator  of  NEA  Has  ' 


cles  in  magazines  and  other  period¬ 
icals,  has  filed  a  petition  in  the  U.  S. 
District  Court,  Chicago,  naming  Wal¬ 
ter  W.  Head  and  the  General  Ameri¬ 
can  Life  Insurance  Company,  St, 


♦  L-  %  MORGAN  BEA-TTY,  Washington  t  if/  r  ^ 

at  his  drawing  ..  ,  xu  ad  r-  *  o  _  •  Uite  Insurance  Company,  St, 

board  long  hours  ^'^riter  for  the  AP  Feature  Service,  Louis,  defendants  in  a  $100,000  dam¬ 

sketching  c  a  r  -  after  doing  re jarch  for  a  series  on  age  suit,  alleging  damage  to  his  pro¬ 
toons  is  following  presidential  build-ups.  distnbutj  his  fessional  reputation.  According  to  the 

in  the  footsteps  Zf'  ?  if  ^  ft,  ^  complaint  filed.  Mr  Costello  charges 

X  -  that  an  accident  will  make  the  next  xu.,*  A/f„  u _ i  _ _ _ «  ran 


mai  an  win  inaxe  uie  next  president  of  the  Gen- 

President.  Eighteen  presidents  were  American  Life  Insurance  Com- 

historical  accidents,  he  declares,  five  Costello  of  having 

inherited  the  job.  and  only  two  ^t  a  bribe  from  his  insurance 


f  r  iiicii  dll  dL;k,t\JCiiL  will  Jiidivc:  iii^  ii^al 

f.  ^  President.  Eighteen  presidents  were 

a  er  an  car-  historical  accidents,  he  declares,  five 
All  ^  ^  inherited  the  job.  and  “only  two 

f  tVi ^  1  demonstrated  beforehand  their  un- 

Aii  ^  j'  questioned  capacity  to  lead  the  na- 
Alley-,  who  drew  tion”-Washington  and  Jefferson. 


neiueu  ...e  joo.  anu  im.y  .wo  ^t  a  bribe  from  his  insurance 

•monstrated  beforehand  them  un-  for  alleged  suppression  of 

lestioned  capacity  to  lead  the  na-  Costello’s  articles,  entitled  “Robert 
m  -Washington  and  Jefferson.  E^^oiet  O’Malley  and  the  Missouri 

Beatty’s  series  tells  how  nresidents  State  Life.”  which  were  recently  pub- 


are  made,  what  is  behind  today’s  Hshed  in  the  Chicago  Daily  News. 
build-ups.  and  what  the  third  term  ■ 


Calvin  Alley 


making  his  home  temporarily  at  the  the  famous  humorous  character  Ham- 


NEA  Has  Test  on  Cities 


FLEISHER  ARRIVES 

Wilfrid  Fleisher,  veteran  Tokyo  cor¬ 
respondent  for  the  New  York  Herald 


Pennsylvania  Hotel  with  his  wife 


bone.  After  his  father’s  death,  young 


NEA  SERVICE  furnished  to  its  client  Tribune,  arrived  in  New  York  on 
newspapers  recently  a  test  of  the  June  23  on  a  vacation.  Mr.  Fleisher. 


^n  of  a  veteian  Lo.s  Angeles  TNmes  Alley  started  drawing  the  philosophic  value  of  cities  as  a  desirable  place  to  whose  family  resides  in  Sweden,  will 
printer.  James  Hat  low.  Jimmy  Hatlo  panel.  This  feature,  “Hambone’s  live,  developed  by  Dr.  E.  L.  Thorndike,  sail  for  there  after  a  brief  stay  in  New 


worked  on  the  Times  as  a  printer  s  ap-  Meditations,”  now-  appears  in  about 
prentice  and  later  in  the  art  depart-  70  newspapers,  including  the  Journal, 
ment  aft^  bemg  asked  to  leave  Los  jg  distributed  by  Dominion  News 


Meditations,”  now-  appears  in  about  famous  psychologist  who  evolved  the  York  and  will  return  to  U.  S.  again 
70  newspapers,  including  the  Journal.  I.Q.  tests  for  individuals,  and  pub-  before  sailing  back  to  Japan. 


Angeles  High  School  because  his  bent  Bureau.' Ltd.,  Montreal, 
for  the  drawing  board  was  illustrated  •  ,,  a, 

all  too  clearly  by  his  choice  of  elective 


subjects.  Instead  of  the  required  Alley  kept  him  amused  by  letting  him 
subjects  of  ancient  history.  English  and  marks  on  paper^ 

the  like,  the  aspiring  artist  included  V 

illustration,  cartooning,  poster  work,  Hambone. 

life  class  and  mechanical  drawing—  But  young  Alley  wanted  a  career  as 
until  his  scholastic  sinning  found  him  »  political  or  news  event  cartoonist, 
out.  It  w'as  a  case  of  making  up  the  When  he  walked  into  the  Journal  office 


Ar* 

Features 


SYNDICATE 


News 

Photos 


lost  periods  or  getting  out,  so  Mr. 
Hatlo  got  out  and  turned  to  newspaper 
work. 

Did  Editorial  Cartoons 

After  five  years  with  the  Times  he 
was  told  to  avoid  the  glare  of  a  draw¬ 
ing  board  light,  so  he  entered  automo¬ 
bile  publicity  work.  He  also  did  a 


BRESSLER 

EDITORIAL  CARTOONS 
Each  year  more  client  papers  sponsor  local 
exhibits  of  Harry  Bressler’s  oriirinals.  Mil¬ 
lions  of  readers  who  follow  his  work 


“Features  with  a  Future” 
queen  features.  INC. 
12  So.  12th  Street 
Philadelphia,  Pa. 


recently  he  informed  J.  W.  West,  man-  lions  of  re.-uiers  who  follow  his  work  - - -  -  „ 

ixninfT  xx/fitxxi-  ♦V.-j*  V,x>  V.XX-.-X1  assumc  Iw  is  the  paper's  staff  cartoonist.  PSYCHOLOOV.  Dr.  Crane’s  "C.T^e  Reeora.. 

aging  editor,  that  he  wanted  a  board  Address.  Times  Building.  New  York,  N.  Y.  Daily,  illustrated.  ‘‘S-in-l"  feature,  eovem* 

and  a  place  where  he  could  figure  out  ■  -  love  and  marriace  problems,  children.  P^- 

such  drawings  or  receive  suggestions  NEWS  SaV’h.vH?ne!'’cvery  week"'‘piurmai" 

from  those  on  the  editorial  staff  His - - -  vice.  Ilnpkins  S.rndirate,  Ine.,  t  liirano.  Bel 

_ _ _ ^„i _  _ 1.  J  CABLE.  Backeround  of  cable  news  by  au-  Syndirate,  Inc.,  New  York 

serious  cartoon  work  has  aroused  tlioritative  writers  from  all  corners  of  the  - - - - - - 

favorable  comment  in  Kansas  City.  world.  Send  for  samples.  World-Wide  News  KKI.ICilni  S.  The  bisTB-esI 
Allxx.,  xUxx  A™ _ : _ A  x."! J  Service.  Newton,  Maas.  church  crowd;  and  for  tiu 


favorable  comment  in  Kansas  City. 
Alley  attended  the  American  Acad- 


oc  r,  J  X-  •  -  emv  of  Art,  Chicago,  in  nrenaration  MEXic.AN  news:  “CAVALCADE  OF  mex-  for  deficiencies 

turn  as  a  salesman  of  auto  advertising  -  ,  .  .  ICO"  by  "Bin”  wells  a  weekly  dispatch  from  Penna. 


and  then  became  automobile  editor  of  newspaper  career.  MEXICO  city.  Two  dollars 

the  old  San  Francisco  Bulletin.  Next  ,  ^  ^  Well,  Features.  Box  ao2.Y. 

he  joined  the  San  Fraticisco  Call  ad-  Ludwig  s  Hitler  Biography  information  service. 

vertising  department  and  his  resump-  EMIL  LUDWIG  l*s  written  a  rapid-  foun^°  our'^^vire  of 'invahua 
tion  of  cartooning  dates  from  the  day  fire  biography  of  Adolph  Hitler,  circulation  and  reader  inter 

in  1925  when  he  submitted  a  humor-  complete  in  10.000  words,  which  the  st?,*  N.R,'w™shinBtonTD."c' 


MEXICO  CITY.  Two  dollars  monthly.  Write 
Wells  Features.  Box  302.1,  Hollywood,  Cal. 

INFORMATION  SEKYTCE.  Complete  service 
for  your  readers.  Newspapers  have  for  years 
found  our  service  of  invaluable  assistance  to 


KKI.ir.IOl  S.  The  hircest  i  roud 
rhurch  crowd:  ;inil  for  them  m  \v-p.'U>^*r«  uo 
le.'ist.  The  wt'i'klv  Kllis  L. -m.m  makes  WP 
for  fUfieiencioTS.  Kill**  S4*r\lo‘,  Swjirthmorf. 


KniTORS!  Li\'  *n  up  voiir  ehnr«'h  pace 
THE  WKEK  IN  RELIGION.’ 
minute  nwiew  of  important  evt  nt- 
N>w«  Service,  Fourth  .\veniie,  N.  »• 


fire  biography  of  Adolph  Hitler,  Cireulation  and  reader  interest.  For  fletwU  YOFR  FEATFRE.  H  your  featutj^  ifl 

r  in  AAA  J  iw-  u  ♦u  Haskin  service,  316  Eye  writiniT.  it’s  worth  advertisin?.  Ask  us 


rates  in  SYNDICATE. 
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(Here  is  an  intimation  that  the  Court 
may  in  future  refuse  to  apply  the  Act 


.f  -•  ^  ^  .J  than  create  a  suspicion  of  the  existence  (Here  is  an  intimation  that  the  Court 

I  I  afl  l*fl  d.Hd  of  f^ot  to  be  established.”  may  in  future  refuse  to  apply  the  Act 

•"  On  the  other  hand,  in  line  with  the  by  holding  that  the  discharged  em- 

_  m  ^  tni  wording  of  the  statute  permitting  the  ployes  were  participants  in  an  unlaw- 

If  H  ^1  I  h  Board ‘‘to  take  such  affirmative  action  ful  strike.)  (3)  The  Board’s  acts  must 

*  XX^?V^X  ...  as  will  effectuate  the  policies  of  be  remedial  and  not  punitive;  that  the 

this  Act,”  the  Supreme  Court  has  de-  reinstatement  of  the  sit-downers 
,  1  w  •  j  TT  1.  tJ  J  creed  enforcement  of  the  Board’s  or-  would  not  effectuate  the  policies  of  the 

Discussion  OI  Attitudo  Upon  Wnicn  oocircl  ders  disestablishing  a  company  union,  Act  under  Section  10  (c)  but  would 

.  .  (The  Greyhound  Cases  303  U.  S.  261,  rather  encourage  illegality  and  vio- 

HaS  Pr©dicClt©ci  S©V©ral  D©ClS10nS  27I),  and  reinstating  striking  employes,  lence  and  would  work  in  contravention 

Prior  to  the  Supreme  Court’s  decision  of  the  statute. 

Which  Hav©  B©©n  R©v©rs©d  in  NLRB  v.  Mackay  Radio  and  Tele-  The  dissent  of  Mr.  Justice  Reed, 

graph  Co.,  there  was  some  dispute  in  concurred  in  by  Mr.  Justice  Black,  re- 

By  BENIAMIN  WERNE  the  cases  as  to  the  status  of  employes  fused  to  append  any  qualifications  to 

EDITOR,  ANNUAL  SURVEY  OF  ECONOMIC  LEGISLATION  who  had  voluntarily  left  employment  the  term  ‘‘striking  employe.”  The 

as  a  result  of  a  labor  dispute.  Now  minority  justices  would  commit  the 

N  THE  MIDST  of  the  almost  nation-  [2]  13  CCA  6th)  is  outstanding.  In  it  is  well  settled  that  although  an  em-  problem  of  reinstating  employes  guilty 

wide  demand  for  amendment  of  the  that  case  the  employer  argued  his  ployee  may  have  struck,  he  still  re-  of  serious  offenses  to  the  discretion  of 


On  the  other  hand,  in  line  with  the  by  holding  that  the  discharged  em- 
wording  of  the  statute  permitting  the  ployes  were  participants  in  an  unlaw- 
Board  ‘‘to  take  such  affirmative  action  ful  strike.)  (3)  The  Board’s  acts  must 
...  as  will  effectuate  the  policies  of  be  remedial  and  not  punitive;  that  the 
this  Act,”  the  Supreme  Court  has  de-  reinstatement  of  the  sit-downers 
creed  enforcement  of  the  Board’s  or-  would  not  effectuate  the  policies  of  the 
ders  disestablishing  a  company  union.  Act  under  Section  10  (c)  but  would 
(The  Greyhound  Cases  303  U.  S.  261,  rather  encourage  illegality  and  vio- 
271),  and  reinstating  striking  employes,  lence  and  would  work  in  contravention 
Prior  to  the  Supreme  Court’s  decision  of  the  statute. 

in  NLRB  v.  Mackay  Radio  and  Tele-  The  dissent  of  Mr.  Justice  Reed, 
graph  Co.,  there  was  some  dispute  in  concurred  in  by  Mr.  Justice  Black,  re- 
the  cases  as  to  the  status  of  employes  fused  to  append  any  qualifications  to 
who  had  voluntarily  left  employment  the  term  ‘‘striking  employe.”  The 
as  a  result  of  a  labor  dispute.  Now  minority  justices  would  commit  the 


wide  demand  for  amendment  of  the  that  case  the  employer  argued  his  ployee  may  have  struck,  he  still  re-  of  serious  offenses  to  the  discretion  of 

Wagner  Act,  the  political  mudslinging,  crosspetition  for  review  solely  upon  tains  his  relationship  as  employe  to  th^  Board  which  should  be  free  from 

concessions  by  the  Administration  and  the  ground  that  there  was  no  substan-  his  employer.  Furthermore,  it  is  not  judicial  interference.  The  repercus- 
ie  Labor  Board,  as  well  as  Congress’  tial  evidence  to  support  the  finding  of  necessary  that  there  should  have  been  sions  of  this  decision  are  being  felt  in 

*eming  reluctance  to  amend  the  law  the  Board  or  its  order.  The  holding  an  unfair  labor  practice  on  the  part  of  fhe  Apex  Hosiery  Case  and  the  an- 

iis  session,  the  question  frequently  of  the  ca.se  has  been  incorporated  into  the  employer  which  causes  the  rup-  swerability  for  treble  damages  by  the 
as  to  the  allocation  of  responsi-  a  ruling  of  the  Circuit  Court  of  Ap-  ture  between  the  parties.  It  is  enough  sit-downers  under  the  Sherman  Act. 
jility  for  resolving  the  bitter  feuds  in  peals  for  the  ninth  Circuit  [see  NLRB  merely  that  work  ceased  ‘‘in  connec-  The  outcome  will  depend  upon  the 


ie  ranks  of  American  Industry. 


V.  Union  Pacific  Stages  Co.  99  F  (2d)  tion  with  a  current  labor  dispute”  pending  appeal,  legislative  lobby  and 


Because  of  the  scope  of  the  topic  153,  1771,  which  in  the  course  of  a  (NLRB  v.  Mackay  Radio  &  Telegraph  fhe  political  horizon. 


iiid  its  innumerable  ramifications  run-  long  opinion  reviewing  the  order  of  Co.  304  U.  S.  333) . 
ing  the  gamut  of  ethical,  political,  the  Board,  exhibited  displeasure  with  Sit-down  Strike  Invalidated 

philosophical,  legal  and  economic  con-  the  methods  employed  by  the  Board.  where  the  strikin 


CORRECTION 

The  New  York  News  Bureau  Asso- 


jhUosophical,  legal  and  economic  con-  me  memoas  employed  oy  me  Doaiu.  where  the  striking  employes  display  ^  incws  oureau  asso- 

sderations.  we  must  delimit  our  brief  The  alleged  prejudice  of  the  Board  in  rondiiel  while  the  Board  haa  financial  news  service,  and 

amment  to  one  single  phase.  We  favor  of  employes  was  in  this  instance  decreed  reinstatement  of  emnloves  News  of  America,  an  affiliate 

sleet  a  practice  of  the  Board  that  has  found  to  be  a  factor  in  the  decision,  various  offenses  the  Lurts  offices  in  Washington,  D.  C.,  and 

had  unfortunate  results  and  one  which  and  the  court  was  not  slow  to  call  at-  loathe  to  enforce  such  or  dissolving  as  com¬ 
mas  not  infrequently  come  under  the  tention  to  the  “distorted  picture”  of  ^ers.  In  a  decision  characterized  as  stated  in 

ensure  of  Appellate  courts:  The  the  employers  activities  as  presented  .  imnortant  sten  to  confine  Editor  &  Publisher s  story  June  1/ but 

Background  Theory,  upon  which  the  by  the  Board^  Said  the  Court:  commission  government  within  the  discontinued  operations  as  of  the 

Board  has  predicated  not  a  few  deci-  “.  .  .  the  Board  replies  to  a  large  Constitution,”  the  Su-  business  on  that  date  only. 


Board  has  predicated  not  a  few  deci-  “.  .  .  the 
■ions  which  have,  on  appeal,  been  re-  extent  upon 
■ersed.  In  develop! 

Iilorged  Area  of  Interstate  Commerce  oi^inaiy  juc 
It  will  be  recalled  that  the  jurisdic-  eration  o 
:ion  of  the  Board  revolves  about  un-  ®  noye 
air  labor  practices  affecting  com-  , 
aerce,”  which  has  been  defined  to  P 


All  d  vilcti  LCi  cia  -rs  o  rt  t  .  -r  i 

‘its  most  important  step  to  confine  Editor  &  Publisher  s  story  June  1  /  but 
commission  government  within  the  discontinued  operations  as  of  the 


extent  upon  what  it  terms  background.  j^LRB 

In  developing  this  perspective,  the  Mptf.nl„r«ical  Pnm  t.'iQ  i 


Fansteel  companies  will  remain  in  exist- 


ordinary  judicial  approach  to  the  con¬ 


sideration  of  evidence  is  abandoned  sit-down  strike.  The  Court  was 

and  a  noyel  method  invoked  by  which  confronted  with  a  problem  which 

statements  inade  by  dissatisfied  em-  reaching  in  scope  since  it  con- 

ployes  upon  their  examination  in  chief  organized  labor  and  all  in- 


Mettalurgical  Corp.  (59  Sup.  Ct.  490)  Woodworth,  presi- 

for  the  first  time  passed  on  the  validity  organizations,  retains 

of  the  sit-down  strike.  The  Court  was  ^  ^as^stated. 

here  confronted  with  a  problem  which  T  n  /^TTT 

was  far  reaching  in  scope  since  it  con-  ,  * 

rpmoH  all  nrcrani^^H  lahr^r  anrl  all  in.  Eos  Angeles  handbill  ordinance. 


.  burdening  or  obstructing  f  K  r"  Th  employ  organized  a  year  ago,  was  declared  un- 

«rce  or  the  free  flow  of  com-  labor.  The  Court  had  to  choose  be- 

^erce”  In  reviewing  Board  orders,  specific  instances,  this  evidence  was  tween  two  evil.s,  the  sitdown  strike  of  States  District  Judge  L.  R.  Yankwich. 


i:  Supreme*  C^rLsTeatSen-' 

,  f  •  .  .  made  on  cross  examination.  On  the  >•  i  ,  , _  _ .. _  ,  , _ — _ 


as^witness  the  JonL  &^Laughlin  oulld  ?he  *^ch^r«es  sit-down  strike  was  acconTpaa- 

301  U.  S.  1),  Santa  Cruz  (303  U.  S.  ‘>T,cials  which  dispu  ed  the  charges,  Uosp^iss,  the  ac- 

wT  iiTvariablTEeg.idrd' where^^  Uons  of  the  Company  were  deemed  the 
sup.  Ct.  206)  cases.  n-  *  ■  -j  ••  l^ss  reprehensible  of  the  two  groups. 

Formerly  litigants  whose  intere.sts  (jd  at  1,581.  'If  rein.^ate- 

lave  been  adversely  affected  by  the  EviHonco  Roauired  li!  f  urged  upon  the  Court 

MRB  challenged  the  latter‘s  rulings  ufi  the  unfair  labor  practices 

on  jurisdictional  grounds;  that  is.  they  Although  of  late  courts  have  had  to  precipitated  the  strike,  (2)  that  de¬ 
claimed  that  the  Board  was  without  concern  themselves  le.ss  with  the  issue  spite  the  discharge  for  illegal  conduct, 
•lie  requisite  power  to  proceed  again.st  Jurisdiction  than  heretofore,  there  is  under  the  Wagner  Act  these  men  were 
he  particular  company,  or  that  the  a  corresponding  increase  in  the  cases  striking  employes,  and  d)  that  re¬ 
sets  which  were  alleged  to  be  unfair  ®  findings,  m.^atement  was  proper  in  order  to 

»ere  not  committed  in  interstate  com-  ^LRB  v.  Columbia  Enameling  &  effectuate  the  policies  ’  of  the  Act. 
^erce;  hence,  did  not  come  under  the  T  n  T.q  ^he  Court  pointed  out  that  (1)  the 

Board’s  scrutiny.  That  argument  is  NLRB  y.  Sans  Manufacturing  Co.  (59  employes  had  their  remedy  under  the 

rapidly  lo.sing  ground  and  emphasis  is  ^UP.  Ct.  508)  were  the  first  cases  Ac  .  and  that  the  Company  ought  not 

^ore  and  more  being  placed  upon  the  Supreme  Court  has  ruled  to  be  deprived  of  its  right  because  of 

iaulty  fact-finding  by  the  Board.  It  the  facts  as  found  to  be  without  its  own  extra-legal  conduct.  (2)  By 
Ganoid  charge  that  the  same  govern-  support  of  substantial  evidence.  Siio-  section  2.  (3)  o  the  Act  the  term 

cental  organ  .should  not  have  the  said  Mr.  Justice  striking  employe  mus  be  considered 

power  to  determine  the  facts  of  the  Co  umbia  case,  is  more  to  mean  lawfully  striking  employe” 

rases  which  it  is  called  upon  to  de-  ®  scintilla  and  must  do  more  since  to  others,  the  Act  does  not  apply, 

r-de,  for  the  capacity  to  find  facts  r— ————————————— 

^  be  the  capacity  to  reach  a  con- 

Among  the  many  circuit  court  opin-  g  /  *  4  J  /f } 

■ons  concerned  with  the  evidence  upon  I  I 

*hich  the  Board  has  rested  its  find-  f 

“’'gs  of  fact,  that  of  the  court  in  NLRB  —  P*  TUI  /ITO 

'■  Thompson  Products  Company  (97F  1  L  L  t  iVl  A  1  S 


ful  labor  practices  of  the  Company. 
As  the  sit-down  strike  was  accompan¬ 
ied  by  violence  and  trespass,  the  ac- 


Sup,  Ct.  206)  cases. 

Formerly  litigants  whose  interests 
have  been  adversely  affected  by  the 
MRB  challenged  the  latter’s  rulings 
rn  jurisdictional  grounds;  that  is,  they 


even  where  apparently  corroborated.  Company  were  deemed  the 

was  invariably  disregarded  wherever  reprehensible  of  the  two  groups, 

there  w.^  a  conflict  in  the  evidence.  rein.state- 

^  ‘  ment,  the  Board  urged  upon  the  Court 

Substantial  Evidence  Required  (i)  that  the  unfair  labor  practices 


a  corresponding  increase  in  the  cases  “striking  employes,”  and  (3)  that  re¬ 
challenging  the  Board’s  findings,  instatement  was  proper  in  order  to 
NLRB  V.  Columbia  Enameling  &  “effectuate  the  policies”  of  the  Act. 
Stamping  Co.  (59  Sup.  Ct.  501)  and  The  Court  pointed  out  that  (1)  the 
NLRB  V.  Sans  Manufacturing  Co.  (59  employes  had  their  remedy  under  the 
Sup.  Ct.  508)  were  the  first  cases  Act,  and  that  the  Company  ought  not 
W'herein  the  Supreme  Court  has  ruled  to  be  deprived  of  its  right  because  of 
all  the  facts  as  found  to  be  without  its  own  extra-legal  conduct.  (2)  By 
support  of  substantial  evidence.  Su’o-  section  2.  (3)  of  the  Act  the  term 
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"This  Paper  is  read 
on  every  page," 

Replied  the  managing  editor  to 
the  new  staff  writer  who  plead¬ 
ed  for  a  lead  on  Page  1.  “We 
do  not  have  to  chop  a  good 
article  in  two  to  insure  atten¬ 
tion.” 

Careful  editing,  with  its  com¬ 
plement  —  Certified  reading 
quality — had  produced  a  paper 
really  read,  not  just  glanced  at. 

For  dependable  stereotyping,  rely  on 
Certified  Mats,  made  in  the  U.  S.  A. 

CERIIFIED  DRY  MAT  CORPORATION 

9  Rockefeller  Plaza,  Dept.  P 
New  York,  N.  Y. 
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60 -Inch  Focal  Length 
Camera  Lens  Cost  $1,600 


By  JACK  PRICE 


SINCE  PUBLICATION  in  last  week's 
issue  of  details  of  the  60- in.  focal 
length  lens  which  the  Associated  Press 
photographic  department  recently 
added  to  its  equipment  additional  in¬ 
teresting  facts  concerning  it  have  been 
disclosed. 

Approximately  a  year  and  a  half 
ago  Al.  Niemeyer.  head  of  the  Medo 
Photo  Supply  Co.  went  to  England  to 
arrange  details  for  the  manufacture  of 
this  lens.  His  company  had  been  im¬ 
porting  the  40- in.  lenses  used  on  many 
of  the  Big  Berthas;  but  he  realized 
that  adding  20  in.  to  a  telephoto  lens 
was  something  of  a  problem  that 
called  for  unusual  planning. 

English  Firm  Utilized 
Dallmeyer,  the  English  firm  of  lens 
manufacturers,  drafted  the  measure¬ 
ments  and  weight  which  Niemeyer 
checked  for  cost  and  practicability  of 
operation.  This  data  was  later  re¬ 
leased  to  Joseph  Sprague  of  the 
Graflex  corporation  who  produced  the 
working  diagram  of  the  camera  and 
lens  mounting. 

When  all  plans  were  approved  the 
order  for  the  lens  was  given.  After 
numerous  unsuccessful  attempts  in¬ 
volving  a  loss  of  quite  a  few  hundred 
dollars,  satisfactory  lens  molds  were 
produced.  However,  while  grinding 
and  polishing,  a  crack  developed  in  the 
rear  element  of  the  lens.  This  necessi¬ 
tated  a  new  start.  The  lens  was  finally 
finished  a  year  later  and  shipped  to 
Mr.  Niemeyer.  It  required  another 
six  months  to  fit  and  mount  this  spe¬ 
cially  constructed  combination. 

Now  that  this  Super  Big  Bertha  is  a 
demonstrated  success  Niemeyer  an¬ 
nounces  that  he  can  duplicate  its  pro¬ 
duction  whenever  a  similar  camera  is 
wanted.  Some  six  to  eight  months 
will  be  required  before  delivery.  The 
cost  of  the  lens  alone  is  estimated  at 
about  $1,600. 


the  numerous  chemicals  used  in  ordi¬ 
nary  photography  are  presented  at 


some  length. 

From  time  to  time  this  department 
has  recommended  that  cameramen 
preserve  the  various  pamphlets  issued 
by  manufacturers,  but  understanding 
the  general  laxity  and  other  idiosyn¬ 
crasies  of  photographers,  we  feel  that 
the  advice  is  too  often  disregarded. 
Nevertheless  it  is  suggested  that  the 
Photo-Lab-Index  be  included  as  part 
of  the  standard  technical  literature  of 
every  photographer  who  desires  ac¬ 
curate,  up-to-the-minute  information. 
Price;  $3.50.  Quarterly  supplements; 
$1.00  per  year. 


Camera  Knights 


WHEN  Ken  Liddell,  photographer  for 
the  Regina  (Sask.)  Leader-Post. 
clicked  his  camera  at  King  George 
_  and  Queen  EUz- 


U! 

Pro 


Ken  Liddell 


abeth  at  the 
Royal  Canadim 
Mounted  Police 
barracks  m  Re¬ 
gina  during  the 
royal  visit  May 
25,  he  thought 
he  had  a  good 
picture,  but  it 
turned  out  to  be 
far  better  than 
he  had  estimated. 

The  picture 
was  hailed 
one  of  the  finest 


RIDDER  RE-ELECTED 

Charles  H.  Ridder.  publisher.  Catho¬ 
lic  Nexcs,  was  re-elected  president  at 
the  annual  meeting  of  the  Catholic 
Press  Association.  June  22-24.  at  the 
Hotel  Commodore,  New  York.  More 
than  250  persons  attended.  The  as¬ 
sociation  now  has  137  publications  as 
members  and  w’ill  celebrate  its  50th 
anniversary  Nov.  11. 


Al.  Niemeyer,  of  Medo  Photo  Supply  Co., 
weighing  the  new  60-Inch  focal  length  lens 
upon  Its  arrival  In  this  country. 

Extension  Light 

A  NEW  TYPE  of  spring  clamp  exten¬ 
sion  light  has  just  been  introduced 
by  Mendel.sohn  the  speed-gun  manu¬ 
facturer.  There  are  many  types  of 
lamps  now  on  the  market  but  this  new 
device  has  features  which  make  it  a 
helpful  accessory  to  photographers 
who  employ  side  and  back-lighting  in 
connection  with  speed-flash  synchro¬ 
nization. 

The  nov'el  idea  incorporated  in  the 
new  device  is  the  double  connection 
built  into  the  upper  part  of  the  socket. 

This  piermits  the  photographer  to 
make  several  connections  using  the 
same  plugs  now  fitted  for  the  stand¬ 
ard  speed-gun.  The  socket  is  a  push 
type  having  a  spring  in  the  center  for 
contact  with  the  base  of  the  bulb. 

Two  or  three  of  the  new  devices 
may  be  used  with  the  regular  three¬ 
cell  battery  lamp  holder.  As  many  as 
may  be  desired  could  be  hooked  up 
but  the  more  lamps  used  the  more 
power  is  necessary.  Another  feature 
of  the  lamp  is  its  usefulness  in  high 
speed  synchronization.  There  is  a 
short  lead  which  may  be  connected 
with  the  battery  case  when  the  lamp 
is  clamped  to  the  camera.  This  al- 


"SPECIALS"  NAMED 

Thomas  F.  Clark  Co.,  Inc.,  has  been 
named  special  representative  of  the 
JeSersonville  (Ind.)  News.  Others 
named  were  Mitchell  &  Ruddell,  Inc., 
Carthage  (Mo.)  Press,  and  Inland 
Newspaper  Representatives.  Inc.,  Altus 
(Okla.)  Times-Dcxnocrat. 


taken  of  the  King  and  the  Queen  dur¬ 
ing  their  Canadian  tour.  It  won  wide 
publication  in  dailies,  and  was  bought 
by  the  Toronto  Star  Weekly  for  its 
rotogravure  section  cover. 

Hundreds  of  persons  sought  to  buy 
prints  and  so  wide  was  the  demand 
that  the  Regina  paper  placed  it 
sale. 

Wtihin  a  few  weeks,  nearly  a  thou¬ 
sand  prints  had  been  sold  to  persons 
all  over  Canada. 

In  1935  Liddell  caught  with  his 
miniature  camera  the  killing  of 
Regina  policeman  by  maddened  relief 
camp  rioters. 

That  picture  won  Canada-wide 
attention,  and  later  formed  the  basis 
for  testimony  in  an  official  investiga¬ 
tion  into  the  riot. 

Liddell  was  first  a  reporter.  He 
began  his  camera  career  nine  years 
ago,  picking  up  his  knowledge  as  he 
went  along.  He  began  with  a  box 
camera  as  a  hobby,  the  camera  being 
a  premium  with  the  purchase  of  six 
rolls  of  film. 


Outstandinff  featurel 

XOW  —  and  through 


ALL  OF  1940! 


New  Lab  Index 

MORGAN  &  LESTER,  New  York,  have 
just  published  a  valuable  Photo-Lab- 
Index.  The  work  is  in  loose-leaf,  self- 
perpetuating  form  with  waterproof 
linen  cover  and  loop  rings  for  addi¬ 
tional  pages  to  be  issued  as  quarterly 
supplements.  It  is  a  practical  com¬ 
pilation  of  all  tables  and  formulas  is¬ 
sued  by  the  manufacturers  of  films, 
chemicals,  exposure  meters,  papers 
and  related  products.  In  some  re¬ 
spects  it  resembles  the  British  Journal 
of  Photography  but  is  simpler  in  its 
presentation  and  more  convenient  in 
format. 

Practically  every  approved  formula, 
from  the  so-called  fine  grain  composi¬ 
tions  to  the  processing  of  color  trans¬ 
parencies  and  carbros,  is  included  in 
its  288  p>ages.  Interesting  definitions 
and  descriptions  of  the  properties  of 


iS-b‘Jrbs'’\sr™ousry.  . .  -  vo„, 

each  side  of  the  camera,  thereby  even-  •■<*a»hM>  waul  to  know  it  llie  Frosident  will  seek  a  third  term 

ing  the  light  source  and  giving  more  we  can  expect  a  real  hnsiness  n|>turn  in  tin*  fall  ...  if  federal  impend' 
illumination. 

ing  IS  to  he  curtailed. 
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The  socket  is  constructed  somewhat 
differently  from  the  ordinary  store  I 
type.  It  is  more  rigidly  built  and  is 
insulated  with  a  rubber  or  bakelite 
composition  which  insures  against 
short  circuits.  The  collar  of  the 
socket  is  made  to  hold  the  new  adjust¬ 
able  reflector  which  Mendelsohn  re¬ 
cently  introduced. 


Ainl  hecausi*  they  r»*  f-o  eiirioiis  ahoiit  ha|tpenings  in  thi*  Capital 
City,  you  can  he  Mire  that  readers  will  look  forward  to  the  appear¬ 
ance.  in  ^  Ol  K  paper,  of 


Fortune 


COVERS  BUSINESS 


A.  T.  HENDERSON  COMPANY,  INC. 

SSI  Fifth  Avenue,  New  York 

Phone  VAnderbllt  S-4760 


TRAVEL  EXPERTS 


Bnropeui  Oruliee,  Toon  by  Stenmer, 
Sail  and  Air — AU-Expenae  Independent 
Itlnerarlea — Oharfe  for  Sorrlee 


Corepeoti  AaproeentoMooe 
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Petits-Cfaanipe,  PAKI8,  Pranee 
NORTHERN  TRANSPORT  TRAVEL 
SCREAU — 7  Oermrd  Street,  LONDON. 
W.  L,  Enylaad 


the  same  wa'y  a  news' 
paper  covers  its  city 
—by  assignments  to 
its  staff  of  63  editors, 
writers,  researchers 
and  assistants. 


PETTENGILL 

"^Thp  (rentlpinan  from  Indiana^ 


Pcttengill.  hrilliant  writer  and  former  congressman,  analyzes  vital 
developments  in  national  affairs.  His  uneannv  ability  to  predict 
and  describe  heliiml-the-seenes  activities 


liisidp  Your  CAtn^rpss 


will  lend  added  color  and  readability  to  his  twice-weekly  column 
as  politics  whirls  on  toward  the  critical  election  of  1940. 


May  we  send  you.  without  obligation,  specimens  of  recent  columns 
...  so  you  may  see  why  this  great,  new  circulation  builder  has  won 
national  recognition  in  a  few  short  months?  Write 
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Hustling  Boys 
Praised  by 
Herb  Graffis 

Chicago  Times  Columnist 
Gets  New  Slant  on 
Boy  Welfare 

By  GEORGE  A.  BRANDENBURG 


forge  the  last  link  in  selling  the  paper,  Across  Continent"  contest  in  which 
the  smarter  the  circulation  manager  Van  Dusen  “contributed”  $50  as  extra 
is.  Naturally,  then,  sales  education,  spending  money  for  the  News  carriers 
scholarships,  premiums  and  other  in-  who  earned  trips  to  the  New  York 
centives  are  employed  by  circulation  World’s  Fair, 
managers  in  proving  to  the  newspaper 

boys  that  getting  customers  is  an  art  Maclimes'  Successors 
wherein  the  loafer  can  t  get  by.  TWO  Ohio  circulators  are  affected  by 

Urges  Close  Contact  the  resignation  of  Eric  MacInnes 


j€ts  JNew  oianT  on  “There  has  been  some  maudlin  and  from  the  Chillicothe  (O.)  Scioto  Ga- 

loy  Welfare  cynical  stuff  written  about  the  news-  zette  and  News- Advertiser  to  become 

A  DDAkinckiDiiD/-  pupcr  busittcss  trying  to  take  an  out  circulation  manager  of  the  Tampa 
ly  GEOR  child  labor  laws.  That’s  the  malar-  (Fla.)  Times,  effective  July  1.  Z.  E. 

had  intended  making  this  week’s  key.  'The  newspaper  boys  get  the  McKee,  assistant  to  Mr.  MacInnes.  suc- 
in  an  echo  of  the  Indianapolis  treatment  given  star  salesmen.  ceeds  him  as  head  of  the  circulation 


CMA  convention,  starting  off  with  “After  being  sort  of  a  stool-pigeon  department  of  the  Chillicothe  news- 
,ne  of  many  stimulating  papers  read  for  the  kids  by  listening  in  on  the  Cir-  papers.  C.  Floyd  Wolfe,  circulation 
circulation  managers  at  that  meet-  culation  Managers  session,  I  know  that  manager  of  the  Lancaster  (O.)  Eagle- 
These  papers  will  follow  in  sub-  no  band  of  men  can  be  more  sincere  Gazette,  has  been  elected  to  complete 
<quent  issues  of  Editor  &  Publisher,  about  giving  the  kids  a  fine  start  as  the  term  of  Mr.  MacInnes  as  secretary- 
init  this  week’s  contribution  is  based  men  and  as  businessmen  than  the  fel-  treasurer  of  the  Ohio  Circulation  Man- 


the  remarks  of  Herb  Graffis.  Chi-  lows  who  have  to  answer  for  circula-  agers’  Association. 
xgo  Times  columnist,  who  accom-  tion  figures.  o  • 

panied  Jack  Shanahan,  Times  circu-  “Study  that  newspaper  kid  of  yours.  Newspaper  Boy  Senes 
ition  manager,  to  the  ICMA  conven-  Chances  are  he’s  already  had  better  ANNOUNCING  the  new  ICMA 
jon.  business  training  than  most  of  us  who  newspaper  boy  welfare  series  of 

Circulators  should  be  interested  in  past  the  40  mark  ever  got.  He  advertisements  now  available  to  U.  S. 

ae  reaction  of  an  “outsider”  to  the  might  teach  you  something  about  busi-  Canadian  dailies,  regardless  of 

fork  they  are  doing  in  training  car-  ness.  ICMA  affiliation,  (See  E  &  P  for  May 


ner  boys.  Mr.  Graffis’  comments  on  _  _  _ 

-.ewspaper  boy  welfare  and  its  rela-  369  Go  to  N.  Y.  Fair  mention  the  ads  were  prepai 

non  to  the  general  business  outlook  a.  SPECIAL  train,  containing  369  In-  Walter  G.  Andrews,  Ft.  Wayne 
i!t  worthy  of  repetition.  Mr.  Graffis  dianapolis  News  carriers  and  chap-  News-Sentinel.  Mats  of  the  s 
speaking:  ^  erons,  pulled  out  of  the  Union  Depot  can  be  obtained  for  $2.00  by  ’ 

In  Partnership  at  Indianapolis  last  Sunday,  bound  for  to  Mr.  Andrews  at  Ft.  Wayne 

.\fter  talking  with  newspaper  cir-  the  New  York  World’s  Fair.  The  party  ■ 

nlation  managers  who  regard  their  included  310  boys  and  40  girls  who  had  £ni'DloV6S  Aslc  Smi 
unior  merchants  as  the  smartest  of  earned  a  trip  to  the  fair  as  a  result  oi  ^  Y  .  ,  —n 

•jsinessmen,  I  learn  that  we  all  should  one  of  the  largest  circulation  promo-  To  StCIY  TVith  DqiIv 

d)  more  listening  to  the  alert  young-  tion  contests  ever  staged  by  the  News.  Emnloves  of  the  San  Fr 


ICMA  affiliation,  (See  E  &  P  for  May 
27),  we  inadvertently  neglected  to 
mention  the  ads  were  prepared  by 
Walter  G.  Andrews,  Ft.  Wayne  (Ind.) 


In  Partnership 

.\fter  talking  with  newspaper  cir- 


dianapolis  News  carriers  and  chap-  News-Sentinel.  Mats  of  the  six  ads 
erons,  pulled  out  of  the  Union  Depot  can  be  obtained  for  $2.00  by  writing 


d)  more  listening  to  the  alert  young-  tion  contests  ever  staged  b; 
ers.  Newspaper  circulation  managers 

on’t  regard  kids  as  just  so  many  fresh,  Dallas  “Feuders"  Win 


Oood  flash  Shots 
at  t/mo! 

Mew  G-E  Mazda  Photoflash  Lamps 

with  three  types  of  "peaks”  fit 
*11  your  needs  for  better  syn¬ 
chronized  shots: 

1  A  peak  for  high  speed  shots  (and 
*•  all  focal-plane  use)... in  the  new 

G-E  No.  I  and  30 . . .  designed  for 
curtain  shutter  use. 

2  ^  peak  for  all  around  use... in 
G-E  Synchro-Press  No.  16  and  7. 

3  A  peak  for  extra  covering  power 
•  ...in  G-E  Synchro-Press  No.  21 
and  1 1. 

^  few  shots  will  tell  you  more  than 
a  page  "ad."  TRY  SOMEI 

general  0  ELECTRIC 
I  .Mazda  photo  flash  lamps 


FAITHFUL  IMPRESSION 

WITH 

BURGESS  CHROME  MATS 

Smooth  surlace  and  strength  to  pre* 
serve  the  full  depth  of  impression 
malte  these  mats  superior  for  quality 
reproduction  of  the  original  type 
and  cuts. 

103  BURGESS 

CELLULOSE  COMPANY 

Monufocturtrs  and  Distributprs  of 
Burgess  C/trome  and  Tone-Tex  Mots 

FREEPORT  •  •  •  ILLINOIS 

Pacific  Coast  Representative 

RALPH  LEBER  CO 
k  426  Poison  Bldg.  Seattle.  Washington 


on  duty  in  the  main  plant  of  the 
Chronicle  at  the  time,  was  hastily 
prepared  and  presented  to  Mr.  Smit’n 
as  rumors  concerning  his  candidacy 
spread  throughout  the  city  with  in¬ 
creasing  volume.  The  plea  voiced  the 
belief  that  Mr.  Smith  could  do  as  much 
for  San  Francisco  in  the  Chronicle 
office  as  in  the  mayor’s  chair,  but  ad¬ 
mitted  that  “San  Francisco  needs  you.” 

The  presentation  was  made  as  the 
youthful  manager  of  the  Chronicle 
doubled  his  energetic  round  of  execu¬ 
tive  activities  for  his  paper  by  taking 
over  the  managing  editorship  in  the 
vacation  absence  of  William  D.  Chand¬ 
ler.  Mr.  Smith,  seated  in  the  glassed- 
in  office  in  the  Chronicle  editorial 
room  alternately  working  on  stacks  of 
business  correspondence  and  of  edi¬ 
torial  copy  when  not  answering  visi¬ 
tors’  questions  or  telephone  calls,  of¬ 
fered  no  comment  on  either  the  may¬ 
oralty  rumor  or  the  petition. 


JOBS 


Employes  Ask  Smith 
To  Stay  with  Daily 

Employes  of  the  San  Francisco 
Chronicle  have  presented  an  unani¬ 
mous  appeal  to  Paul  C.  Smith.  Chron- 


■iCtive,  irresponsible  nuisances.  The  remEMBER  the  cross-country  “feud’’  icle  general  manager,  that  he  reject  a 
.iriMmion  managers  are  m  business  between  Jack  Estes.  Dallas  News,  movement  seeking  his  candidacy  for 
uA  the  kids  It  s  a  mutually  profit-  Dusen,  Milwaukee  Sen-  mayor  of  San  Francisco, 

a e partnership.  You  admit  t  at  w  en  3^  reported  in  E.  &  P.  for  May  A  petition  signed  by  approximately 

v(iu  rwa  e  income  ax  gures  re-  0.>  jack’s  bovs  won  the  “Hands  300  persons,  virtually  every  employe 

ported  on  circulation  managers  and  _  ‘  _  _ _  _ _ _ _ 

ihen  you  see  how  the  newspaper  boys 
tablish  themselves  as  businessmen. 

**Evcn  thoUKh  this  prime  exhibit  of  success 
brating  a  shinip  in  the  nTtion*s  business  ha- 
«ii  showitif;  right  utwler  my  eyes.  I — the 
bea*!  I  am — ilidn’t  give  it  a  tumble.  But 
either  do  the  people  to  whom  the  kids  sell 
<  papers,  nor  do  some  newspaper  publishers, 

‘The  h<»s>fs  of  new-paiKT  circulation,  the 
emational  Circulatiim  Managers’  Assn., 

•■re  talking  in  their  ctmvention  alx.iit  news- 
per  boys*  welfare  when  I  edged  into  the  I 
'•‘1.  Circulation  managers  are  case-hard*  ' 

■ei  reali-t-  and  sui>er-psychnlogists.  They 
ked  about  kill  education,  supervision,  and  i 
^ard-N  in  a  way  that  w  mld  give  valuable 
to  ibirents  and  other  teachers.  Things 
e  chnngifl  a  lot  since  you  and  I  sold  papers. 

»  the  Ir.vw  are  trained  salesmen.  They 
ch  slants  on  news  stories  and  on  features 
really  {>eddle  the  merchandise.  You  don’t 
J  circulation  managers  in  any  of  the  llolly- 
films  about  newspaper-,  but  in  the  actual 
nduct  of  a  successful  metropolitan  newspaper 
■  circulation  manager  is  the  guy  editorial 
stives  depend  ui>on  to  make  uncanny  fore-  | 

'ts  of  reader  appeal. 

The  closer  contact  the  circulation  . 

■^.anager  maintains  with  the  kids  who 


with  a 


FUTURE 


June  14  th. 

19  3  9 

IVr>«nnel  Drpurtnient 
K.lilor  &  Piihlisher 

Kerenllv  I  had  orrUi-ioii  to  call 
on  \oii  and  a-k  >our  roopi-ration  in 
obtaining  a  few  good  ad  men.  i 
would  like  to  say  that  your  strong 
reeoinmendations  were  not  un¬ 
warranted  and  we  are  more  than 
ple:>^ed  with  those  who  were 
hired. 

J.  \Kin  Kugelina!.s.  Editor 


June  17  th, 

19  3  9 

IVrsonnel  Department 
Editor  &  Publisher 

1  am  glad  to  give  you  permission 
to  quote  from  my  letter.  The  ad 
men  chosen  from  five  who  were 
recommended  by  your  depaiT- 
ment  are  Mr.  (A)  and  Mr.  (B). 
Incidentally,  Mr.  (B)  has  been 
elevated  to  the  post  of  Adver¬ 
tising  Manager. 

J.  .-Mvin  Kiigelmass,  Editor 


If  you  seek  a  job  with  a  future 
ill  newspaper,  magazine,  adver¬ 
tising,  radio,  or  allied  fields,  let 
ns  help  yon.  Draft  a  four-time  ad. 
rounting  five  words  to  line,  40c 
per  line  per  issue,  and  mail  with 
payment  to  reach  us  by  Thursday. 
Personnel  Service  application  will 
he  sent  you  immediately.  More 
details  in  Classified  section. 


PERSONNEL  SERVICE 
Editor  &  Publisher 

Times  Building  New  York  City 


32-P  R  O  M  O  T  I  O  N 


EDITOR  &  publisher;f( 


NEWSPAPER  PROMOTION 
REVIEW 


By  T.  S.  mVIN 


Training 

SOME  TIME  AGO  we  deplored  the 

lack  of  newspaper  promotion  train¬ 
ing  in  journalism  school  curriculae. 
The  University  of  Idaho  seems  to  be 
doing  something  about  it.  From  Ken¬ 
neth  James,  a  student,  we  have  this  re¬ 
port: 

“Elmer  F.  Beth,  assistant  professor 
of  journalism,  working  with  a  small 
group  of  journalism  majors,  only  16, 
has  made  an  excellent  start  in  training 
his  students  for  the  business  side  of 
newspaper  work. 

“Groundwork  for  the  course  was 
laid  in  a  Fall  course  in  Problems  of 
Newspaper  Management,  in  which 
students  made  a  general  study  of  ad¬ 
vertising  and  circulation  promotion, 
studying  available  data  books — N.  W. 
Ayer  Year  Book.  Editor  &  Publisher 
Year  Book  and  Market  Guide,  Stand¬ 
ard  Rate  and  Data  Service.  Media 
Records. 

“This  was  followed  by  a  study  of  the 
promotion  material  of  many  of  the 
large  newspapers  —  Neic  York  Daily 
News.  Neir  York  Times,  St.  Louis  Post 
Dispatch.  Spokane  Spokesman-Review 
&  Chronicle.  Chicano  Trihune.  Chi- 
cnqo  Daily  News.  Milwaukee  Journal 
Home  Inventory  and  Scripps-Howard 
Pantry  Shelf  Inventory. 

Prepare  Ads 

“The  Spring  course  included  study 
of  proof  sheets  of  the  larger  cut  and 
mat  services  and  practical  work  in  lay¬ 
out  and  copy  for  local  merchants. 
Students  were  a.ssigned  to  particular 
stores  and  worked  with  the  store  man¬ 
ager  in  preparing  ads.  They  were  re¬ 
stricted  to  cut  and  mat  services  used 
by  the  two  local  daily  new.spapers. 
Many  of  the  student-written  ads  were 
used. 

“The  second  part  of  the  course  in¬ 
cluded  an  original  trade  survey  of 
Moscow.  Idaho,  and  immediate  vicin¬ 
ity.  Students  gathered  data  on  retail 
outlets,  buying  power  indices,  build¬ 
ing  progress,  agriculture,  potential 
wealth. 

“This  material  is  now  being  assem¬ 
bled  and  will  be  oubli.shed  by  the  two 
local  dailies  in  file  folder  form.  The 
class  will  be  divided  into  two  sections, 
each  to  write  the  promotion  material 
for  one  of  the  newspapers  to  be  in¬ 
cluded  in  the  folder. 

“Also  included  in  the  course  is  a 
two-day  field  trip  to  the  Spokane 
Spoke.sman-Review  &  Chronicle  where 
students  study  promotion  methods  and 
advertising  procedure  in  one  of  the 
large  advertising  agencies  one  day. 
and  the  mechanical  side  of  newspaper 
work  the  other. 

“An  encouraging  start  for  a  small 
school,  don’t  you  think?” 

Indeed,  we  do.  We  wish  Profe.ssor 
Beth  much  good  luck  with  his  course. 
We  hope  other  journalism  schools  take 
note. 


One  of  Them  Days 

EVER  HAVE  a  day  when  everything 
just  seems  to  go  cockeyed?  We  all 
do.  And  the  thing  that  seems  most 
cockeyed,  probably,  is  the  thing  we 
love  best.  One  of  our  friends  out  West 
seems  to  have  had  such  a  day  re¬ 
cently.  He  wrote  us  about  it. 

“It  seems  disheartening,”  he  said, 
talking  about  promotion.  “With  the 
exception  of  the  big  New  York  and 
Chicago  dailies,  the  stuff  I  get  mailed 
in  here  on  my  exchange  list  is  in  prac¬ 
tically  every  instance  weak,  ineffectual 
and  without  theme.  The  Montreal 
Star  seems  to  be  doing  an  outstanding 
job,  but  there  are  many  big  dailies  in 
this  class  that  produce  the  most  ama¬ 
teurish  kind  of  promotion.  It  seems  to 
me  that  if  advertising  agencies  are  to 
be  impressed  with  newspapers,  they 
will  have  to  be  told  the  story  in  a  pro¬ 
fessional  manner,  because  no  one  is 
more  critical  of  advertising  than  an 
advertising  man. 

Readjustment  Coming 
“I  think  newspapers  are  going  to 
have  to  readjust  their  production  staffs 
to  meet  the  changing  times.  The  aver¬ 
age  newspaper  advertising  artist  is 
mediocre  and  few  newspaper  promo¬ 
tion  men  (outside  of  the  aforemen¬ 
tioned  inner  circle)  have  the  feel  of 
trade  papier  and  direct  mail  media. 
Maybe  newspapers  would  be  better 
off  in  the  long  run  to  hire  an  adver¬ 
tising  agency  instead  of  a  promotion 
man,  as  several  dailies  are  now  doing. 

“Am  I  all  wet?  Or  do  you  think 
that  the  smaller  dailies — up  to  150.000 
circulation — are  in  the  main  doing  a 
rotten  promotion  job?” 

Which  kind  of  puts  us  on  the  .spot. 
But  here  goes: 

Of  all  media  promotion,  except  per¬ 
haps  trade  papier  promotion,  newspa¬ 
per  promotion,  generally  speaking,  is 
about  the  worst.  Radio  and  the  maga¬ 
zines  seem  to  be  doing  a  much  better; 
that  is,  a  much  more  professional,  and 
a  much  more  consistent  job.  We  can 
think  of  half  a  dozen  swell  radio  jobs 
to  only  an  occasional  fine  newspaper 
job.  We  can  think  of  half  a  dozen  out¬ 
standing  magazine  jobs — a  good  theme 
well  executed — to  only  an  occasional 
newspapier  job  that  even  begins  to 
stack  up. 

And  we  feel  pretty  bad  about  it.  too. 
But  we're  not  at  all  disheartened.  Be- 
cau.se  newspapiers,  we  honestly  be¬ 
lieve,  are  beginning  to  be  aware  of 
their  shortcomings  in  this  respect. 
They're  beginning  to  do  more  promo¬ 
tion.  and  as  they  do  more,  they  will 
do  better  promotion.  The  competition 
of  magazines  and  radio  is  going  to 
force  them  to  do  better.  Newspapier 
promotion  men.  too,  are  becoming 
more  aware  of  their  respionsibility — 
and  vdth  that  responsibility,  the  con¬ 
stant  challenge  that  is  theirs  to  do  a 
better  job.  Management,  too,  we  be¬ 


lieve,  is  beginning  to  realize  that  pro¬ 
motion  is  a  job  for  expierts — and  that 
experts  cannot  do  the  job  they  are 
being  paid  to  do  unless  they  are  given 
the  oppiortunity  to  do  it. 

Best  Not  in  Big  Cities 

Our  expierience  has  been  that  new's- 
paper  promotion  departments  gener¬ 
ally  do  a  better  job  for  their  newspa¬ 
pers  than  do  advertising  agencies,  par¬ 
ticularly  when  management  gives 
them  the  same  free  hand  —  and  the 
same  budget — agencies  get.  And  our 
observation  is — and  we  make  this  em¬ 
phatic  —  that  not  all  the  promotion 
brains  and  talent  are  in  the  big  cities 
working  for  the  big  papers.  Some 
of  the  best  and  most  original  promo¬ 
tion  ideas  we  have  seen  have  come 
from  small  town  newspapiers.  True, 
the  big  piapiers  have  more  money  to 
spend — and  so  they  can  dress  up  their 
stuff  a  lot  more  attractively.  But  it’s 
not  only  the  wrappier  that  counts;  it’s 
what’s  in  the  wrappier,  too. 

Sure,  things  could  be  a  lot  better — 
and  they  could  be  a  lot  worse.  But 
what  cheers  us  up  is  the  fact  that  good 
promotion  men  like  our  friend  are  dis¬ 
satisfied.  Out  of  that  will  come  the 
better  promotion  we  all  want. 


H.  Talbot,  Jr.,  promotion  manager  of  | 
the  New  Orleans  Times- Picayune 
chides  us  for  our  musical  ignorance' 
“The  Washington  Post,”  he  writes 
“may  have  been  the  first  newspaper  to 
have  a  theme  song  but  since  1937  the 
Times-Picayune  has  also  had  a  theme 
song.  The  Times-Picayune  Centen¬ 
nial  March  was  written  by  Taylor 
Branson,  conductor  of  the  United 
States  Marine  Band,  in  commemora¬ 
tion  of  our  100th  anniversary  on  Jan. 
25,  1937.  A  complete  orchestration  is 
enclosed.”  That’s  what  we’re  practic¬ 
ing  on. 


Scientific  Career  Tests  That  Show  You 

How  To  Get  Ahead  Faster 


These  Tests  Quickly  Help  You  To: 

1.  Discover  Your  Natural  Abilities. 

2.  Select  the  Work  Where  You  Can  Cash  Your  Talents. 

3.  Assure  Yourself  of  the  Best  Chance  for  Present  Advancement  and 
Future  Security. 

Send  for  the  FREE  booklet  that  proves  how  hundreds  ol  others  in 
advertising  and  sales  have  benefited  by  these  tests. 

Write  today  to 

WILLIAM  J.  REILLY,  Ph.D.,  Director 


THE  FOUNDATION  FOR  CAREER  PLANNING 

230  PARK  AVENUE  NEW  YORK  CITY 


Phila.  Ledger  Names 
New  Woman's  Editor 

Philadelphia,  June  26 — Mrs.  Haydie 
Yates,  writer,  lecturer,  artist  and  for¬ 
mer  editor  of  the  Sheridan  (Wyo.) 


Televising  It 

THE  Chicago  Times,  which  has  some 
neat  promotion  to  its  credit,  sends 
out  its  new  ABC  statement  in  an  at¬ 
tractive  folder.  "Television  via  A.  B. 
C.,”  it  says,  enables  you  clearly  to  “see 
what's  going  on  in  Chicago.”  Under 
the  green  cellophane  screen  of  a  tele¬ 
vision  receiver  apnears  their  new  cir¬ 
culation  figure  which,  when  you  flip 
the  cover,  turns  out  to  be  crackling  off 
a  radio  tower. 


Mrs.  Hayd  \e  Yates 


Daily  Press, 
today  was  named 
woman’s  page 
editor  of  the 
Phila  delphia 
Evening  Public 
Ledger.  She  suc¬ 
ceeds  Miss  Ce¬ 
celia  Lipschutz, 
who  resigned. 

The  announce¬ 
ment  was  made 
by  Stanley  Wal¬ 
ker,  editor  of  the 
Ledger,  who  said 
that  Mrs.  Yates 


Invitation 


THE  Huntington  (W.  Va.)  Herald- 
Advertiser  deserves  a  hand  for  a 
striking  invitation  to  readers  to  visit 
its  plant.  They  use  a  full-page  photo¬ 
graph  of  a  lady  with  a  charming  .smile 
sitting  at  a  typesetting  machine.  A 
line  across  the  bottom  of  the  page  ex¬ 
plains  that  she  is  Miss  Mary  Gorman, 
one  of  the  paper’s  165  employes,  opera¬ 
tor  of  one  of  their  18  typesetting 
machines.  Headline  reads.  “Ever  see 
your  new'spaoer  printed?”  And  the 
copy.  “It’s  a  fascinating  sight — the  in¬ 
side  of  a  newspaper  plant.  The 
world's  news  pulses  through  it  24 
hours  a  day.  Would  you  like  to  see 
how  we  get  out  your  newspapers?  We 
will  be  glad  to  show  you.”  Unusual, 
because  of  the  large  and  excellent 
photo — and  good. 


would  also  have  charge  of  a  contem¬ 
plated  plan  of  the  Ledger  to  develop 
and  expand  all  news  and  features  of 
interest  to  women. 

Mrs.  Yates,  wife  of  F.  L.  Yates  of 
New  York,  is  a  native  of  Hartford, 
Conn.  In  1917  and  1918.  she  was  a 
member  of  the  Red  Cross  Ambulance 
Corps  in  Washington.  Later  she  went 
West  and  operated  a  ranch  in  W^yom- 
ing.  returning  East  in  1925  to  be  on 
the  staff  of  the  New  Yorker.  After 
three  years  with  the  magazine,  Mrs. 
Yates  returned  to  her  ranch.  She  still 
had  the  yen  for  writing  and  editing, 
however,  and  she  became  editor  of  the 
Sheridan  Press.  She  also  edited  the 
Rocky  Monntain  Btdletin  and  the 
Wyoming  Pioneer,  weekly  publica¬ 
tions. 

Mrs.  Yates  was  appointed  managing 
editor  of  Today  in  19.34.  remaining  with 
the  publication  until  1937  when  it  was 
sold  and  merged  with  Newsweek. 
She  then  organized  Woman's  Day  and 
since  then  has  lectured  and  free 
lanced. 


McCAMBRIDGE  SAILS 


Off  Key 

LOOKS  like  w'e're  going  to  have  to 
wind  up  the  old  metronome  and 
start  practicing  our  music  again.  A. 


W.  J.  McCambridge,  assistant  gen¬ 
eral  manager.  Associated  Press,  sailed 
for  Europie  on  June  28  “on  business 
for  an  indefinite  period”  aboard  the 
liner  Normandie. 


In  IXNI'ICA^VI'I'^  flisit  irorks  l‘«»r  V4»ii:  Ii4‘lps 
V4»u  |4»  S4‘il  3IBBIKK  l4M*sil  liii;i^4^. 


We  will  iiroducc  it  for  you:  will 
furni'li  y.m  with  12  to  14  advertise- 
nieiits  monthly.  You  would  puh- 
h>1i  them  over  your  own  new>iia- 
per’.s  >i'*nature. 

For  just  a  tew  dollars  a  month 
you'd  huv  the  time  of  six  people 
with  lomr  experience  in  newsiiaper 
advertising. 


You'd  publish  advertisements 
with  the  finest  copy,  the  finest  illus¬ 
trations  and  layout,  the  finest 
typography  and  engravings  that  we 
can  hny.  You'd  have  a  comf'li'tc 
adverti'ing  campaign  tliat  has  the 
intent  luul  the  ahililY  to  sell  more 
local  linage.  /’/».?  the  ahilitv  to  teach 


lomorrozc'.'!  advertisers  that  their  ; 
sales  and  profits  come  most  snrel>  ; 
from  smart  aflvertisements  ...  in 
your  itac.ef'iil'cr. 

Here  i-  an  advcrti.uny  I'awtaiyx 
for  you  that  will  protect  your  huge 
investment  in  property  and  men; 
will  teach  those  advertising  funda¬ 
mentals  that  must  1x'  taught ;  will 
enable  yon  to  pay  higher  salaries: 
will  sell  ynur  newspaper  to  your 
advertisers  and  prospects  aii<l  read¬ 
ers.  Write.  We  will  send  our 
free  brochure. 
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(f^bituarp 

y.  T.  SEXSMITH,  bminess  manager, 
Enid  (Okla.)  News  and  Eagle  died 
there  June  26  of  a  heart  disease.  Sex- 
smith,  a  native  of  Canada,  had  lived 
in  Kansas  before  going  to  Oklahoma. 
He  became  associated  with  the  Enid 
newspapers  in  1903.  Survivors  in¬ 
clude  his  wife,  a  daughter,  and  a 
granddaughter. 

awARD  Everett  Brodie,  63,  editor 
and  publisher  of  Oregon  City  (Ore.) 
Morning  Enterprise  and  a  former  pres¬ 
ident  of  National  Editorial  Assn.,  and 
the  Oregon  State  Editorial  Assn.,  died 
suddenly  June  28  at  the  State  Capitol, 
Salem,  while  talking  to  Cecil  Edwards, 
private  secretary  to  Gov.  Charles 
Sprague.  His  wife  and  two  children 
survive. 

Aladar  Fonyo,  54,  managing  editor 
of  Nepszava,  New  York,  Hungarian 
daily  newspaper,  died  June  27  in  the 
Post  Graduate  Hospital,  New  York,  of 
pneumonia.  He  edited  Hungarian 
newspapers  in  Cleveland  and  Detroit 
before  coming  to  New  York. 

Shirley  H.  Olympius,  57,  former 
publisher  of  the  Rochester  (N.  Y.) 
Journal  and  at  one  time  with  King 
Features.  Inc.,  died  June  22  in  Chi¬ 
cago.  He  recently  served  as  an  as- 
stant  to  Emanuel  Levi,  former  pub- 
isher  of  the  Chicago  Herald  &  Exam- 
Mr.  Olympus  served  overseas 
during  the  world  war  and  was 
warded  the  Purple  Heart  for  bravery. 
His  wife  survives. 

Forest  P.  Hull.  63,  editor  of  the 
Boston  City  Record,  died  suddenly  of 
heart  attack  at  his  home  in  George- 
own.  Mass.,  June  26.  Before  joining 
City  Record  four  years  ago  he  was  on 
■Jie  Boston  Evening  Transcript  as  a 
writer,  for  25  years.  Previously  he 
had  been  with  the  Boston  Herald  and 
he  Journal.  Mr.  Hull  wrote  the  town's 
history  for  the  Georgetown  tercen¬ 
tenary  celebration  last  year,  and  also 
authored  the  pageant  featured  in  the 
event.  Mr.  Hull  was  unmarried.  A 
orother  survives. 

Harry  W.  Palmer.  66.  who  retired 
1934  after  serving  19  years  as  court- 
ouse  reporter  for  the  Hoboken  (N.  J.) 
Jersey  Oh.serrer,  died  June  23  at  the 
•ersey  City  Medical  Center,  following 
third  stroke  of  paralysis  suffered  the 
■ight  previous.  Prior  to  joining  the 
Observer  he  .served  the  Jersey  City 
ersey  Journal  for  12  years  in  a  similar 
pacity. 

•W  Patterson,  once  known  as  the 
Nellie  Bly  of  the  West"  and  one  of 
••  original  newspaper  “sob  sisters’ 
d  June  26  of  a  heart  attack  in  Sara- 
»  Fla.  She  started  with  the  Salt 
f  City  Herald  in  the  1890’s  and 
ter  was  a  feature  writer  on  the  San 
’tncisco  Caff,  old  St.  Lonis  Republic 


O  f  A  I  f 


WOOD  FLONG  CORPORATION 

Falis  N  I  w  Y  O  •  k 


and  several  Hearst  papers.  She  was 
drama  critic  of  the  New  York  Amer¬ 
ican  for  10  years  before  she  retired 
15  years  ago. 

Miss  Martha  Hoke,  78,  the  first 
woman  newspaper  artist  in  St.  Louis, 
died  in  a  hospital  there  June  22.  Her 
father,  Joseph  W.  Hoke,  invented  the 
first  successful  engraving  process  and 
it  was  first  used  in  April,  1885,  by  the 
old  St.  Louis  Republic  to  reproduce 
Miss  Hoke’s  drawing  of  a  murder 
scene  in  a  St.  Louis  hotel. 

William  Benjamin  Hotchkiss,  76, 
formerly  manager  of  the  Kansas  City, 
Mo.,  bureau  of  the  old  Associated 
Press  of  Illinois,  died  in  Salinas,  Cal., 
June  9. 

Peter  Mitchell  Wilson,  91,  a  former 
associate  editor  of  Raleigh  (N.  C.) 
Observer  and  for  40  years  a  legislative 
employe  in  the  state  senate,  died  June 
24  after  several  weeks’  illness. 

Fred  C.  Nash,  63,  former  cartoonist 
on  the  Detroit  Free  Press,  Detroit 
News,  and  the  old  Detroit  Journal, 
died  at  his  home  in  Highland  Park. 
Detroit  suburb,  June  19. 

Gardner  W.  Millett  Jr.,  23,  police 
reporter,  Bridgeport  (Conn.)  Post  and 
former  Yale  athlete  died  June  27  of 
injuries  suffered  several  days  previous 
in  an  automobile  accident  at  West- 
port. 

WILL  H.  MAYES 

Will  H.  Mayes,  former  publisher  of 
Brou'tiwood  (Tex.)  Bulletin  and  father 
of  Wendell  Mayes,  present  publisher, 
died  June  26  at  Austin  of  a  heart 
attack.  Mr.  Mayes,  who  was  founder 
and  first  dean  of  the  University  of 
Texas  School  of  Journalism,  was 
Lieutenant-Governor  of  Texas  from 
1912-14  and  had  served  as  president 
of  the  Texas  Press  Assn,  and  the  Na¬ 
tional  Editorial  Assn. 
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THE  GOLDEN  AGE 

The  author,  born  in  a  worker’s  home  in  ati  industrial 
city,  outlines  some  of  the  aims  of  Moral  Re-.lrmameut. 

Three  gre.at  tasks  confront  this  generation’  to  keep  the 
peace  and  make  it  permanent;  to  make  the  wealth 
and  work  of  the  world  available  to  all  and  for  the 
exploitation  of  none;  and  with  jieace  and  prosjierity  as  onr 
servants  and  not  onr  masters,  to  Imild  a  new  world,  create  a 
new  culture,  bring  in  the  Golden  .Age. 

Men  hate  always  dreamed  of  a  Golden  .\ge — in  the  future 
or  distant  past — in  which  all  would  be  hajipy.  Often  they 
have  believed  that  they  could  achieve  it  by  their  own  efforts. 
Hut  man’s  wisdom  has  proved  wanting.  Todav  we  are  at 
our  wit’s  end. 

Mor.m.  Re-Arm.\mem — M.R..\. — is  God's  supreme  offer 
to  this  generation.  We  in  this  generation  mat  bring  in  the 
Golden  Age,  the  new  civilization  built  here  and  now  on 
enduring  foundations.  It  will  come  not  by  our  own  wisdom. 
Init  bv  an  oliedient  co-operation  with  God  in  the  task  of 
.Moral  Re-.Armament. 

It  will  be  an  age  of  happy  homes  and  laughing  children, 
an  age  from  whicli  lear  has  lieen  lifted  like  the  smoke-pall 
from  an  industrial  titv,  when  we  shall  look  for  care-worn 
faces  and  find  none. 

It  will  l)e  an  age  in  wliidi  motliers  will  not  bar  that  the 
(hildren  then  aic  rearing  will  he  killed  in  the  next  war, 
and  husbands  will  not  fear  that  next  week  there  mav  he  no 
pav  en\eIo|»e  for  them  to  take  home  to  their  wi.es. 

It  will  lie  an  age  of  peace,  lasting  peaie  in  heart,  home 
and  between  nations — a  peace  whidi  will  lie  not  ;ilone  the 
alisence  of  war.  l)ui  the  lilieration  of  all  our  energies  to 
build  a  new  world. 

It  will  hv  a  woi  hi  Irom  which  the  cli.ch  misci\  ol  poverty 
and  inuin|)lo\ ment  will  he  wiiucl  awa\. 

It  will  Ik  a  world  in  which  art.  liierainre  and  nnisic  will 
blossom  into  new  lile:  where-  inventive  genius,  no  longer 
clouded  l)v  sdlishness  and  fear,  will  rise  to  new  heights  ol 
construe  t  iv c  gt  c  at  ness. 

li  will  he  a  world  where  voiiili  losc-s  its  clisillioion  and  he- 
coines  the  moral  hackhone  as  well  as  the  nerve-  .iiiel  sinew  oi 
everv  nation. 

world  in  which  soeielv  has  no  enemies  hecause-  soeieiv 
makes  no  enemies. 

.\  fear  Iree.  hate  Iree,  gte-ed-free  world. 

A  woi  lel  in  whic  h  emjilover  and  emplovee.  c  ii  v -worker  and 
larmei.  doctor  and  tcadier,  will  work  tooc-ilui  nndei  (iod's 
diiection  to  hring  health  and  jileniv.  wisdom  and  leisure, 
within  the-  reach  of  all. 

.V  world  in  which  we  can  lie  trusted  with  peaee-  heeause 
it  will  not  make  us  soft;  with  jirosperitv  heeaiise  it  will  not 
make-  ns  proud;  with  lihe-rty  heeanse  it  will  not  leael  to 
lieeiise;  with  liap|)incss  lieeaiise  it  will  not  make-  us  seKisli. 

A  world  in  vvhidi  the  luimhlesl  eili/en  anel  the  mightiest 
nation  shall  aeliieve-  the  greatness  wliidi  eonsists  in  making 
onr  greale-st  eontiihution  to  all. 

Have-  we-  the-  i  i”ht  to  elreain  these-  clieams-  W’e  have  the 
ri<j,Iit  t(»  elieam  ihc-m.  if  we-  have-  the  will  to  make  them  re-al. 

M.R.A.  points  the-  wav.  It  is  (ioel's  aiiswe-i  for  this  ge-nera- 
tion. 

It  is  on  the-  wav.  It  is  within  onr  grasp.  It  must  come. 
1  he  (.olcle-n  Age.  the-  tu  vv  eivili/alion  can  dawn  in  nivself 
todav.  in  mv  home  tonight,  and  in  the-  jilaee-  where-  I  work, 
tomorrow.  It  can  dawn  in  mv  contitiv  when  all  who  read 
this  he-'^in  to  re-aiin  morallv.  and  iti  the  world  when  my 
nation  is  it-aclv  to  give-  a  lead. 

For  thoiisatuls  w!io  have  tric-cl  it.  the  world  ove-i.  it  lias 
alre-aeiv  he-gitn. 

For  them  it  has  made  all  tltin<>s  lu-w. 

It  will  me  ati  se-ll  sac  l  iliee-?  So  elici  the-  last  wat :  so  would 
the  next.  Flu-  self-sac lilice-  of  this  generation  in  the-  cause-  of 
M.R.A.  will  mean  the  salvation  of  tlie  next. 

'Flu-  hattle  for  peaee-  is  h‘,-in<;  fought  here-  anel  now.  It  is 
he-ing  fought  each  clav  in  votir  heart  and  will. 

\\’iio  kttows  iiow  cpticklv  the  issue  can  he  decidc-cl  if  you 
re-arm  morallv  an.!  c-nter  the  fray? 

F.ditor  PuttUsher  /s  this  sjiiKC  free  for  Moral  t'c-.Jrmamcnt , 

u-hifh  ice  believe  to  hr  the  most  ( rmsfrur  live  >i/  u  s  of  the  da\. 
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England,  France 
Forming  Secret 
News  Centers 


Johnson.  U.P.  Chief,  Return¬ 
ing  from  Europe,  Says  They 
Will  Be  Used  in  Time  of  War 


England  and  France  have  set  up 
secret  government  communications 
centers  outside  of  London  and  Paris 
in  recent  months 


WILLIAMS  DUE  IN  N.  Y. 

Cranston  Williams,  who  assumes  the 
general  managership  of  the  American 
Newspaper  Publishers  Association 
July  1,  will  begin  his  new  duties 
Wednesday,  July  5  in  New  York,  be- 
hcause  of  the  long  Fourth  of  July  holi¬ 
day.  For  the  time  being  his  family 
will  remain  in  Chattanooga,  where  Mr. 
Williams  served  as  secretary-manager 
of  the  Southern  Newspaper  Publishers 
Association  since  1924.  He  is  being 
succeeded  as  SNPA  secretary-mana¬ 
ger  by  Walter  C.  Johnson. 


where  foreign 
correspondents 
will  be  quartered 
and  a  corps  of 
government  cen¬ 
sors  will  be  sta- 
t  i  o  n  e  d  in  the 
event  of  a  Euro- 
p  e  a  n  war,  ac¬ 
cording  to  Earl 
J.  Johnson,  gen¬ 
eral  news  man- 
ager,  United 

Earl  J.  Johnson  Press,  who  re¬ 
turned  from  a 
seven  weeks  European  trip  June  22, 
with  Mrs.  Johnson,  aboard  the  liner 
Saturn  ia. 

Mr.  Johnson  told  Editor  &  Publisher 
that  in  England  a  committee  of  the 
Foreign  Correspondents  Association 
has  been  formed  at  the  request  of  the 
Chamberlain  government  which  is 
meeting  with  the  Foreign  Office  to 
discuss  various  methods  and  phases 
of  war  news  coverage  with  govern- 
r.ient  co-op>eration. 

Building  Location  Is  Secret 

Only  the  British  Foreign  Office 
knows  where  this  secret  communica¬ 
tions  center  is  located,’’  Mr.  Johnson 
said.  “All  I  could  learn  was  that  it  is 
situated  somewhere  north  of  London. 
I  ve  heard,  also,  that  it  is  underground 
but  have  no  proof  of  that.  The  gov¬ 
ernment  censor  or  corps  of  censors 
will  be  quartered  there  as  will  be  the 
correspondents.” 

He  said  foreign  press  associations  and 
newspaper  representatives  have  been 
requested  by  the  British  government 
to  submit  data  relating  to  their  staffs 
and  coverage  in  war  time,  how  their 
staffs  will  be  utilized  and  facilities 
necessary  for  coverage. 

In  France,  Mr.  Johnson  said,  similar 
preparations  are  being  made  by  the 
government,  and  foreign  press  asso¬ 
ciations  and  newspaper  bureau  execu¬ 
tives  also  have  been  requested  by  the 
government  to  submit  a  similar  report 
lo  the  Foreign  Office. 

Report  Building  Underground 

"The  French  government  assured  us 
that  we’d  have  quarters  in  their  secret 
communications  building,”  he  said, 
"and  we  were  notified  that  the  govern¬ 
ment  censors  would  be  stationed  there. 
Arrangements  for  quarters  there  for 
the  foreign  press  corps  also  have  been 
made,  we  were  told.’’ 

Mr.  Johnson  said  foreign  corres¬ 
pondents  in  Paris  understood  that  the 
French  secret  center  "is  situated  about 
three  hours  automobile  drive  from 
Paris.”  He  said  one  report  has  it  that 
the  building  is  underground. 

Whether  there  will  be  war  in  Eu¬ 
rope  this  autumn  as  holds  a  school  of 
thought  here  and  abroad,  he  said,  “is 
anybody’s  guess. 

“It’s  all  on  and  if  and  when  basis 
over  there,”  he  commented.  “We  feel 
we’re  pretty  well  prepared  for  a  Eu¬ 
ropean  conflict  but  things  change  so 
rapidly  there  that  overnight  the  pre¬ 
parations  we’ve  made  up  to  today  will 
have  to  be  changed  tomorrow.” 

With  Mrs.  Johnson,  the  UP  execu¬ 
tive  visited  Germany,  Holland,  En¬ 
gland,  France,  Italy  and  Portugal. 


May,  June  Seen  Peak 
Months  on  Car  Linage 


By  HIL  F.  BEST 

Detroit,  June  27 — Here  in  Detroit 
as  the  first  day  of  July  nears,  the  talk 
is  that  it’s  a  fifty-fifty  break  that 
either  May  or  June  is  to  be  the  peak 
month. 

They  were  two  very  good  months 
right  in  a  row  in  automobile  selling — 
a  sort  of  a  camera  finish. 


General  Motors  Leads  in  Sales 

To  date  1939  has  been  a  good  year 
for  the  leader.  General  Motors,  with  a 
production  count  of  over  825,000. 
Ford  shows  500,000  against  350,000 
last  year  and  the  Chrysler  units  group 
their  production  to  show  450,000 
against  250,000  last  year,  with  Plym¬ 
outh  nearly  doubling  its  1939  produc¬ 
tion  over  1938  and  now  stands  at 
225,000  cars  for  1939  ...  a  great  trib¬ 
ute  to  newspaper  advertising. 

The  industry  as  a  whole  as  of  July 
1,  1938,  has  produced  2,100,000  cars 
since  January  1,  1939,  against  about 
1,300,000  for  the  same  period  of  last 


year. 

The  two  companies  that  have  fin¬ 
ished  up  their  1939  model  pro¬ 
duction  this  week  were  Pontiac  and 
Nash. 

Pontiac  reports  its  June  sales  66';'^ 
over  last  year. 

Hudson  reports  a  44%  gain  in  the 
June  period  over  last  year  and  the 
Nash  June  sales  are  reported  as  show¬ 
ing  an  80%  gain. 

July  Releases 

Newspaper  advertising  for  July  is 
expected  to  fall  off.  Most  of  the  com¬ 
panies  will  start  to  hold  back  co-op¬ 
erative  funds  so  that  every  dealer  in 
the  country  will  have  sufficient  money 
in  his  fund  to  allow  for  a  new  car  an¬ 
nouncement  in  the  fall.  This  is  true 
of  the  Chevrolet  dealer  point  checking 
which  was  released  earlier  this  week 
through  the  Campbell-Ewald  Agency 
and  will  run  down  through  all 
models. 

It  is  expected  that  Ruthrauff  &  Ryan 
will  release  Dodge  advertising  to  se¬ 
lected  points  throughout  the  month 
although  it  is  not  expected  to  be 
large. 

The  Arthur  Kudner  agency  is  releas¬ 
ing  a  limited  list  on  Buick  for  July 
and  complete  information  will  be 
made  available  to  newspaper  repre¬ 
sentatives  next  week. 

Oldsmobile  through  the  D.  P. 
Brother  agency  has  released  a  key 
city  checking.  Work  is  progressing 
on  the  dealer  point  checking  which 
will  be  made  available  the  latter  part 
of  this  week  to  representatives. 


PUBLlSHEfl 


CLASSIHED 

RATES 


"SITUATIONS  WANTED" 

(Cash  with  Order) 

I  time  —  .50  per  line 
4  times  —  .40  per  line 
“HELP  WANTED" 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

"BUSINESS  OPPORTUNITIES" 

(Cash  with  Order) 

I  Time  —  .90  per  line 
4  times  —  .75  per  line 

OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

Count  five  words  to  line,  box  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  and  other 
ads  involving  sale  of  property  or  goods. 

FORMS  CLOSE  THURS.  NOON 


A  four  times  "Situations  Wanted"  ad  car¬ 
ries  with  it  a  six-month  registration  in  the 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  in  this  manner. 


Agents  &  Adveritsers 


Any  time  you  need  highly  .s|)i>cializ<‘d  cheok- 
ing  or  survcyiiic  .'iorviep  in  any  pity  or 
town  in  the  United  States  and  Canada 
haviiiK  a  daily  newspaper — and  there 
are  more  than  1.500  sueh  markets — phone 
HR.vaiit  9  :i052.  and  ask  for  the  Man¬ 
ager,  Reader  Serriee,  and  we  will  be  Rlad 
to  assiftn  one  of  our  corresjiondents  to 
the  task  of  Ketting  for  yon  the  infor¬ 
mation  you  desire  and  on  a  fee  basis. 


Business  Opportunities 


Advertising  Man  or  Investor  with  $5,000- 
$10,000  wanted  as  associate  in  projected 
new  daily.  Almost  virgin  field :  city  of 
40.000.  Your  reply  confidential.  Rox 
0.532.  Kditor  &  Publisher. 


If  you  want  to  get  into  one  of  the  best 
newspaper  iiropositions  in  the  East, 
large  earnings,  great  potentialities, 
prosperous  town,  you  must  have  at  least 
$30,000  to  invest.  A  life  opportunity. 
Box  6537,  Kditor  &  Publisher. 


Public  Notice 


A.\  AUXll.I.^KY  .SEKVICE! 


■EDITOR  AND  PUBl.l.sHER”  is  a  ser 
vice  station  on  the  Journalistic  highways 
of  the  world.  On  our  permanent  library 
and  museum  files  will  be  found,  easily 
available.  important  basic  data  anent 
newspaper  markets,  ownership,  adminis 
tration.  management,  personnel,  features, 
eircnlations,  advertising  rates,  linage  sta 
tistics  and  mechanics  of  t>rodurtion.  as 
well  as  a  wealth  of  informative  material 
regarding  national  advertiser  and  agency 
Service.  A  specialist  on  the  daily  news¬ 
paper.  EDITOR  PUBLISHER.”  now 
in  its  fifty-fifth  years,  occupies  an  exclu¬ 
sive  field.  Snbseribers,  without  financial 
obligation  of  any  sort,  are  earnestly  urged 
to  call  iijion  ns  for  any  service  they  feel 
we  m.-iv  be  able  to  render. 


Circulation  Promotion 


ROLLIN  KIRBY  TO  POST 

Rollin  Kirby,  newspaper  cartoonist 
who  has  been  awarded  three  Pulitzer 
prizes  for  his  work  and  who  resigned 
from  the  editorial  staff  of  the  New 
York  World-Telegram  on  the  expira¬ 
tion  of  his  contract  last  April  1,  has 
been  signed  to  draw  daily  cartoons 
for  the  New  York  Post,  Editor  &  F*ub- 
LisHER  learned  this  week.  Kirby’s 
first  cartoon  will  appear  on  July  10. 
He  will  have  “complete  leeway”  in 
his  work,  it  was  stated. 


Direct-Maii  Snrvicet 


Newspaper  For  Sate 


For  Sale  —  Best  weekly  in  fast 
growing  jirosperous  Cnunly  .S-at  in 
the  South.  .$5,000.01)  all  needed. 
MURRAY  E  HILL  &  ASSOCLtTEsi 
Newspaper  Broker  at  Nashville.  Tennessee 


We  are  offering  exc  eptional  daily  and  week 
ly  properties.  Tell  us  in  detail  what  you 
are  looking  for.  Harwell  &-  Fell,  2026 


4th  Ave.,  Birmingham,  Ala.  Hroke'r- 
since  1910. 


Capable  handling,  buying,  selling,  mergers. 
No  bnises  or  trades.  Highest  refereiiee, 
LKN  KEK'.HNKR  AGENCY,  Navhville 
Mieh. 


Newspapers  bought  and  sold.  We  have  huy- 
ers  for  well-established  Jiroperties.  Con 
fiilentiul  negotiations.  Newspaper  Ap. 
pruisal  Corp.,  Brekers,  1707  Tunes  Bldit 
New  York. 


Newspapers  Wanted 


Substantial  cash  down  payment  will  lie 
made  on  midwest  daily  by  experienced 
newspa]ier  man.  Box  6529.  Editor  k 
Publisher. 


HELP  WANTED 


Executive  between  the  ages  of  30  and  Vi 
who  has  had  experience  in  the  news,  ad 
vertising  and  general  mamigcnicnt  of  a 
newspaper.  Must  be  a  college  graduate 
with  iileasing  personality.  The  positioi; 
available  is  with  u  publisher,  (not  ncwi! 
paper)  having  offices  in  several  large 
cities.  Applicant  must  be  willing  to  live 
in  city  designated  by  the  ]iublishcr. 
Write  fully  of  your  experience,  family, 
general  qualifications  and  salary  expect¬ 
ed  ;  also  send  photo.  All  information 
held  in  confidence.  Box  6430.  Editor  k 
Publisher. 


Experienced  advertising  man  with  good 
personality,  well  qualified  to  do  detailed 
sales  planning  and  execution  of  plans 
The  man  for  this  job  must  be  competent 
in  copy  writing  and  layout  and  have 
plenty  of  ideas  and  initiative  to  increaM- 
newspaper  advertising  in  ''Miscellaneous" 
classification.  In  confidence,  tell  all  about 
yourself  in  first  letter — age,  education, 
experience,  giving  nature  of  work  ban 
died,  compensation,  ete.  Enelose  photo 
graph.  Box  6425.  Editor  &  Publisher 


Real  opportunity  on  west  coast  nietropoli 
tun  newspnper  for  uggressive  advertising 
salesman  with  ideas  and  layout  ability 
Give  age,  experience,  salary  expected. 
Box  6435,  Kditor  &  Publisher. 


If  Iiooking  For 

A  JOB 

In  Any  of  These  Fields: 


Manager,  Reader  Service 


Successful  subscription  contests  for  over 
3(1  years  (’HARLES  PARTLOWK  CD. 
Oeeidental  Building,  Indianapolis, 


NEM'O  TYPED  LETTERS 
The  personal,  effective  means  of  selling 
more  prospects  bv  mail  —  inexpensively. 
NEW  ERA  LETTER  COMPANY.  INC. 
47  West  Street,  New  York,  Dlgby  4-9100. 


Advertising  Management 

Circulation  Mechanical 

Editorial  Publicity 

Utilize  These  Services 
t.  Draft  a  four-time  ad  setting  forth 
your  (lualifications,  and  send  it  •<> 
us  with  payment.  (Count  five  word' 
to  line;  -tOc  pi  r  line  jier  issue),  hef 
a  month  your  message  will  reach 
pro.spertive  employers  Many  have 
been  placed  directly  in  this  manner. 

2.  Fill  out  completely  (  i  ii  c  I  n  d  i  r  X 
photo)  the  Personnel  application 
that  will  be  sent  you  upon  receipt 
of  ad.  This  a|>pliration  will  be  kept 
in  oiir  files  for  six  months.  It  wm 
make  your  record  available  t®  * 
publishers  and  executives  calling 
upon  us  constantly  for  employees. 

3.  Better  act  now  to  catch  our  dead¬ 
line  of  next  Thursday. 


Our  Process  Letters  are  taken  for  personal 
eommunications.  Try  us.  Complete  mail¬ 
ing  service.  Perfect  Letter  Co.,  30  E. 
•21st  St  ,  N.  Y.  C. 


PERSONNEL  SERVICE 
Editor  &  Publislier 
1700  Times  Bldg.,  Times  Sq.,  N. 


I 


Wanted:  News  director  for  afternoon  paper 
in  one  of  America '•>  most  attractive  ci¬ 
ties.  Must  be  a  man  whose  sen.se  and  ex 
perience  will  enable  him  to  plan  his 
work  for  the  day  as  early  as  pos.siblc 
and  study  his  paper  iiaiiistakingly  for 
imiirovcmcnts.  Of  course,  he  must  know 
news,  must  have  cnlcrpri.-.e.  must  realize 
that  new  conditions  must  be  met  by  new 
methods  and  progressive  thought,  must 
be  able  in  a  quick  once  over  lo  .see  errors 
in  editions.  He  would  be  regarded  as 
no  account  if  he  did  not  read  all  the 
papers  in  the  city  in  question  methodic 
ally  and  compelled  everyone  under  him 
lo  do  the  same.  No  answers  are  wanted 
from  those  who  think  they  can  fill  this 
place.  We  want  to  hear  from  someone 
whose  experience  tells  him  that  he  can 
Box  6525,  Editor  &  Publisher. 


Wanted — Working  Foreman,  executive  abil 
ity.  Daily  with  small  composing  room  and 
job  shop.  Ability  to  obtain  proiluction 
foremost  qualification.  Good  position  for 
right  man.  Write  staling  age.  experience, 
qiialifiratinns  and  references  to  Box  650j 
Editor  &  Publisher 


fOR  JULY  1,  1939 
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SifuQtiont  Wonted 

Advertiiiiif 

lliBtn,  27;  ten  years’  in  advertising  and 
news  deiiartments ;  seeks  change  where 
opportunity  lies.  Box  6:i48.  Kditor  & 
Publisher. 


jjeertlslng — Sales,  copy  proiiiotions,  mer- 
thsndising.  Sixteen  years’  large  and 
small  dailies.  Go  anywhere  for  advan¬ 
tageous  opportunities.  Box  6388.  Editor 
a  Publisher. 

alTertlsiiig  Manager,  Salesman  -  3‘2,  9 

years  same  iiiid-West  jtaper.  executive 
ability.  National.  Classihed.  l.oral  Ex¬ 
perience.  Personable,  capable,  real 
worker,  merchandising  experience.  Seeks 
opportunity  for  advancement.  Address 
Box  6330,  biditor  &  Publisher. 


idTortlslng  Solicitor,  31.  Ten  years’  daily, 
radio  and  trade  paper  experience.  Em¬ 
ployed.  but  available  immediately. 
Princeton  graduate.  Box  6480.  Editor 
i  Publisher. 

GaMified  telephone  solicitor  desires  change. 
Pleasant  voice.  Producer.  Fifteen  years’ 
experience.  Reference.  Box  6.534,  Editor 
t  Publisher. 

MSPLAY  ADVERTISING  SALESMAN’S 
position  wanted  with  aggressive  news¬ 
paper  in  town  of  100,000  or  more  by 
capable,  per.sonable  young  w-oman,  with 
Ire  years’  experience  in  successful  sell¬ 
ing.  layout  and  servicing  daily-weekly 
rombination  middle-west.  Accounts  han- 
led  have  shown  jirogre.ssive  gains,  and 
special  emphasis  has  been  placed  on  cam¬ 
paigns,  contracts.  Hard  worker.  Now 
employed.  University  graduate.  Write 
Box  6495,  Editor  &  Publisher  for  infor¬ 
mation  or  interview. 

Duplay  Advertising  Manager  —  Sixteen 
years'  experience  with  Metropolitan 
newspapers.  Good  organizer.  Age  36; 
married.  Box  6535,  Editor  &  Publisher. 


SifHotlM*  Wmfetf 

CircnlatioB 


(  IRCULATIDN  MANAGER 
AVAILABLE 

bat  would  it  mean  to  you,  Mr.  Publisher, 
to  have  your  circulation  department  op¬ 
erating  i)rogressively  .  .  .  one  that  can 
get  results ;  Here  is  my  record  as  a 
rirrnlation  builder: — 

1  Recently  finished  three  years’  with  The 
Miiiiiiat>olis  Journal.  Brought  them  to 
all  time  top  with  twenty  five  thousand 
gain,  {'irculation  revenue  up  close  to 
Two  Hundred  Thousand  Dollars  a 
year. 

2  Six  years’  with  The  Duluth  (Miuiie- 
sota)  .VcTcr  Tribune  .  .  .  Circulation 
increase  up  15.000. 

2  Five  year.s’  with  The  Syracuse  (.V.  K) 
Herald  .  .  .  Circulation  jumped  from 
38.000  to  .54,000. 

t  Two  and  a-half  years’  with  The  Youngs- 
linen  (Ohio)  Findicator  .  .  .  Circula. 
lion  up  from  25,000  to  42,000. 

Qualified  to  cope  with  circulation  from 
Wy  angle.  Familiar  with  office  details, 
arcnlation  auditing  and  a  good  organ- 
lUT.  Diplomatic  with  employees  and 
bnblic,  and  enjoy  unusual  reyiutation  for 
iiirness  with  all  whom  I  contact. 

*"ul(l  like  tr)  hear  from  any  Publisher, 
"f  Owner,  who  wishes  to  tie  up  with  a 
®tn  "w  ho  knows  how.”  Am  forty  nine 
Para  of  age.  ,Size  of  paper  no  object, 
"illing  to  liack  all  statements  made  by 
•  personal  interview  at  my  expense. 

Barney  M.  Knight 
4527  Drexel  Avenue 
Minneapolis.  Minnesota 


'  ».auon  Manager — Unlimited  experience; 
■pecialist  in  l,oy  promotion  and  home 
whvery,  with  enviable  record  for  produc- 
':<>n.  Will  locate  anywhere.  Beat  of  refer. 
'Wm.  Box  6438,  Editor  A-  Publisher. 

dilation  Manager  —  If  your  circulation 
Ppariment  has  been  a  sore  spot  with 
D*  or  a  constant  annoyance,  please  take 
*“r»ntage  of  this  opportunity  to  put  an 
•od  to  your  worries. 

My 

experience  is  both  15  years  small- 
and  Metropolitan,  morning,  evening 
•J>d  Sunday,  and  covers  all  circulation 
'.Miifications. 

Jf  you  have  tried  man  after  man, 
after  scheme,  spent  money  hand 
Pr  fist  and  still  have  not  been  able  to 
^*e  the  grade,  and  you  have  an  honest- 
,^*®®dne8s,  sure  enough  dyed-in-the-wool, 
"*lh  nut  to  crack,  let  me  hear  from  you. 

It  »-ill  take  $75.00  to  move  me.  Age 
®“''ried.  Gilt  edge  references.  Box 
”«^Editor  &  Publisher.  _ _ 

®*Tculatlon  Manager  wants  connec- 

Lxiierience  from  newsboy  to  cir- 
^tion  manager.  Past  records  show 
^'7  lit  ability.  Can  meet  all  require- 
Address  Stanley  Swan,  2101 
pj'*®'>d  Ave.,  Baltimore,  Maryland, 
‘^"“e  Wolfe  5329. 


Situations  Wantud 

Editorial 


A-1  Telegraph,  copy  desk,  rewrite  man. 

Box  6530.  Editor  &  Publisher. 

Copy  desk,  sports,  general  reporting,  make¬ 
up.  Capable  and  fully  experienced.  29, 
single,  college  graduate,  widely  traveled. 
Highest  references.  Reasonable  salary; 
go  anywhere.  Box  6332.  hlditor  &■  Pub 
Ijsher. 

Cub  Reporter  -Limited  experience  as  com¬ 
munity  newspaper  writer  and  radio  news 
processor;  28,  single,  college  man.  Will 
go  anywhere,  work  hard.  Box  6434.  Edi¬ 
tor  &  Publisher, 

Editor  of  weekly  wants  job  with  Southern 
Daily.  University  graduate;  24:  experi¬ 
ence  in  daily  field.  Box  6374.  Editor  & 
Publisher. 

Editor,  36,  seeks  connection  with  small 
dail.v  or  weekly.  Ex|)erienced  desk,  re¬ 
write,  new'seasting.  general.  Metropolitan 
and  suburban  training.  Box  6444,  Editor 
&  Publisher. 

Editorial  department  of  a  newspaper,  maga¬ 
zine  can  use  me.  I  write  well,  think 
straight,  work  hard.  Was  University 
instructor,  am  copywriter  (success  at 
both).  Salary  secondary.  Single.  26. 
Box  6350,  Editor  A-  Publisher. 

Editorial  writer  or  mana^ng  editor;  talent¬ 
ed ;  30  years’  experience  editing  and 

publishing.  magazine  feature  writing, 
columnist.  Excellent  references.  Box  6445, 
Editor  &  Publisher. 

Experience  Metropolitan  daily,  reporting, 
rewrite,  telegraphs;  25;  |>nKition  outside 
Metropolitan  New  York.  Ambitious.  Box 
6428.  Editor  &  Publisher. 

Experienced  dally  deskman  and  editorial 
writer.  Republican.  .'steady  worker. 
Box  6385,  Editor  &  Publisher. 

Experienced  Newsman,  28.  married,  take 
charge  editorial  department  small  daily, 
large  weekly.  Box  6360,  Editor  A-  Pub¬ 
lisher. 

Experienced  reporter,  feature  writer.  Pub- 
lishe<l  own  magazine  and  weekly  new-s- 
paper:  reasonable  salary.  College  man. 
23.  Box  6524.  Editor  &  Publisher. 

Feature  Writer-Newsman.  University  grad¬ 
uate;  experienced  publicity.  Member 
Writer’s  Guild.  Former  Editor.  Box 
6432.  Editor  A-  Publisher. 

I’ve  Shot  Over  6,000  Pictures  in  past  three 
years.  Now  free  lance.  Want  newspaper 
job.  Own  complete  photo  equipment. 
Can  write.  L'niversity  graduate.  23.  Ag 
gressive.  Beat  references.  Box  6528, 
Editor  A  Publisher 

Job  as  small-daily  reporter;  age  24.  Yale 
’38;  two  years'  teaching  liackground. 
Writing  experii-nce.  Box  648,5,  Editor 
A  Publisher. 

Journalism  Graduate — Excellent  training  in 
makeup,  copy,  reporting,  feature,  proof¬ 
reading.  etc.  Willing  to  start  low  and 
travel  anywhere.  Box  6389.  F^ditor  A 
Publisher. 

Journalism  Graduate,  24.  Excellent  training 
in  reporting,  copy,  makeup,  feature  writ 
ing,  etc.  .Single,  travel  anywhere.  Best 
ri-ferences.  Box  6490.  Editor  A  Pub¬ 
lisher. 

Mana^ng  Editor,  38  nineteen  years’  ex¬ 
perience,  now  executive  Metropolitan 
paper,  seeks  mauaging.  news,  city  edi¬ 
torship  smaller  Eastern  daily.  Unexcelled 
references,  never  dismissed  from  news 
paper  position.  Box  6486.  Editor  A 
Publisher, 

Photographer  —  Fornn-rly  chief  of  staff, 
paper  suspended.  Five  years’  experience, 
26,  married,  car.  Seek  newspaper  job 
anywhere.  Box  6371.  Editor  A  Pub¬ 
lisher. 

Photographer;  newspaper  experience,  single. 
23,  desires  connections  anywhere,  have 
own  equipment,  prefer  syndicate.  Box 
6500.  Editor  A  Publisher. 

Press  Photographer,  age  23.  fifteen  months’ 
experience  on  progressive  daily:  interest¬ 
ed  in  straight  photngraf.hy.  Will  go 
anywhere  at  $20  to  start.  Box  6383. 
Editor  A  Publisher. 

Publicity  Writer  for  a  Federal  Farm  agency, 
25.  seeking  connection  w-ith  daily  new-s- 
paper  or  farm  publication.  University 
of  Minnesota  journalism  graduate.  Box 
6520.  Editor  A  Publisher.  , 

Reporter — daily,  weekly  and  magazine  ex 
perience.  Age  27;  .Scotch  Irish.  Writer, 
editor,  makeup  man.  Also,  extensive 
experience  as  publicist.  B.A.  degree 
Box  6364.  Editor  A-  Publisher. 

Reporter  and  writer,  age  32.  12  years’  ex- 
perience  metropolitan  pni>er,  employment 
on  midwestern,  western  daily  preferred ; 
nominal  salary.  Box  0333.  Editor  A 
Publisher. 

Reporter,  23,  who  looks  on  newspaper  work 
as  life's  vocation,  wants  to  meet  editor 
on  small  town  paper,  willing  extend  youth, 
intelligence  for  a  chance.  Advertising, 
selling  experience,  W.  Dworschak,  1695 
Hoe  Ave.,  Bronx.  N.  Y. 

(Mere  Situations  Next  Column) 


Shop  at—  THE  EQUIPMENT  MART  —And  Sovo 

Used  Eqaipment — New  Equipment  &  Supplieu  Prh^  Suurees,  Deedert,  Supply  Bemaeu' 


Compeiing  Room  Equipment  For  Sale 


(1)  Model  C-3SM  Intertype,  serial  number 
over  9700.  equipped  with  (3)  main  Maga¬ 
zines,  Tripod  Auxiliary,  (4)  Molds.  Mo¬ 
tor,  etc.  Practically  new.  Terms. 
PAYNE  A-  WALSH  CORPORATION.  82 
Beekman  St..  N,  Y.  C. 

Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co..  237 
Lafayette  St.,  N.  Y. 


Guaranteed  Rebuilt  Linotypes  A  Intertypes 
See  HOOD  FALCO  CORP.  First 

225  Varick  Street  New-  York.  N,  Y. 

LINOTYPE.  INTER’TYP^  MACHINES 
All  models.  Completely  Rebuilt. 
Linotype  Supply  Co. 

335  Canal  Street  New  Y'ork  City 


Linotype  Machines  Are  Rebuilt  much  more 
economically  thru  our  specialized  service. 
Modernization  possible,  only  thru  STAR 
improved  parts.  Ask  for  details.  Linotype 
Parts  Co.,  203  Lafayette  St.,  New  York 
City. 


Muchanical  Bquipmunf  Woutud 


Press — 16  page  used  with  stereotype  equip 
ment.  drive.  Give  description,  price, 
terms.  Box  6433,  Editor  A  Publisher. 

Wanted:  Curved  Router;  Duocooled  Cast¬ 
ing  Box:  Double  Tail  Cutter:  C.  Box. 
Shaver,  Block.  Heflfelman.  406  W.  Pico, 
Los  Angeles. 

Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy.  sell  and  trade.  Tell  us 
your  needs.  Montgomery  A  Bacon.  To- 
wanda,  Penna. 

Wanted:  Cutler-Hammer  newspaper  dis¬ 
patch  conveyors.  Give  full  description, 
price,  f.o.b.  point.  Box  6056,  Editor  A 
Publisher. 


Situations  Wanted 

Editorial  (Cont’d) 

Steamship  job  desired  by  ambitious,  capa 
hie  young  man  with  telegraph  desk, 
editorial,  linotype  experience. 
Box  6533.  Kditor  k  Publisher. 

TKLKGKAPH  OR  STATK  DKSK 

Yfiuiitf.  qualified.  Box  6325.  Kditor  k  Pub¬ 
lisher. 

Young  Newspaperman,  25,  .'ieeks  advHnee- 
inent  as  feature  writer  or  feature  editor. 
University  graduate  at  20.  Five  years’ 
experience  in  magazine,  radio  and  metro¬ 
politan  newspaper  work.  Copy  desk  ex¬ 
perience.  Now  employed,  seeking  better¬ 
ment.  Single,  ran  go  anywhere.  Box 
6360.  Kditttr  k  Publisher. 

Young  woman,  seven  years’  experience  gen- 
t‘ral  reporting,  editing:  court  coverage 
a  specialty:  interviews:  human  interest 
stories.  South  preferred.  Box  6464.  ?3di- 
tor  k  Publisher. 

Young  Woman,  24.  single,  college  graduate, 
weekly  editor,  wants  position  anywhere. 
Salary  secondary.  Kxcellent  references 
Box  6465.  Kditor  k  Publisher. 


Situations  Wanted 

Mechanical 

Experienced  Tubular  pressman  and  stereo¬ 
typer;  permanent;  references.  Color  ex¬ 
perience — -foremanship  ability.  BRUCE 
BRAND,  724  East  Maple,  Enid.  Oklahoma. 

Foreman  Composing  Room  -Desire.s  contact 
with  publisher  seeking  efficiency,  economy, 
reliability  and  co  operation.  Thorough 
knowledge  all  phases  composing  room 
operation.  Trade  25  yrs  Foreman  14  yrs. 
City  40,000  upward.  References.  Family 
man  age  39.  Union.  State  conditions, 
salary.  Box  6442,  Editor  A  Publisher. 

Photo-Engraver,  News-Photographer  desires 
to  contact  publisher  who  will  furnish 
floor  space  for  Engraving  Plant  and  con¬ 
tract  for  reasonable  amount  of  Engraving 
and  Photography.  Plenty  experience 
both  departments.  Write  Box  6510,  Edi¬ 
tor  A  Publisher. 

Web  Pressman-Stereotyper,  employed,  wants 
change  either  combination  or  straight 
press.  Twenty  years  as  foreman.  Refer- 
ences.  Must  he  permanent.  Union  or 
unorganized.  Box  6515,  Editor  A  Pub 
lisher. 


Situations  Wanted 

Pramotioa 


Promotion,  Advertising  man:  Journalism 
Grad.  22,  Now  with  promotion  staff  on 
large  N.  W.  daily.  References.  Go  any¬ 
where.  1606  Thomas  Ave.,  No.  Minneapo 
lis.  Minnesota. 


Mechanical  Equipment  For  Sole 


Latest  Bargain  List  Just  Out 
Big  savings  in  Liquidation  Pick  ups  on  Re¬ 
built  Linotypes.  Intertypes,  Ludlows; 
Newspaper.  Cylinder,  Job  and  Automatic 
Presses;  Saw  Trimmers;  Stereotype.  Com¬ 
posing  and  Bindery  Equipment.  Write 
for  copy  today.  CRAFTSMEN  MA¬ 
CHINERY  CO.,  307  ATLANTIC  AVE., 
BOSTON,  .MASS. 


We  have  closed  our  plant  and  will  sell 
1  -Michle  4  0  46x62 — $800,  1  Miehle  4  2 
roller  29x40 — $500,  1  Optimus  4-3  roller 
29x41 — $400.  1  Optimus  6-32x47 — $400. 
Model  5  linotypes  $500,  Miller  Saw  with 
router,  etc.,  .$250.  Proof  press  $85,  Maga¬ 
zines,  Matrices.  Galleys,  Racks,  Stones, 
Chases  and  other  equipment.  Bargain 
prices  for  quick  sale. 

THE  FINANCIAL  AGE 
132  Nassau  St.,  New  York 
Phone:  BEekman  3-6683 

All  sizes  cylinder  presses,  job  presses,  Kelly 
presses,  Kluge  Units.  John  Thompson 
presses.  Linotypes,  Intertypes,  complete 
plants  bought  and  sold.  GRAPHIC 
MACHINERY  EXCHANGE,  Inc.,  30  West 
24th  Street,  New  York  City. 

Junior  Autoplate  Caster,  Semi-Caster,  Os¬ 
trander- Seymour  Typehigh  planer,  circu¬ 
lar  router  in  good  condition.  Recent  used 
by  Nashville  Banner.  Very  cheap.  News¬ 
paper  Printing  Corporation,  Nashville, 
Tennessee. 

Six-ton  metal  pot  with  gas  burner. 
Located  Philadelphia.  Make  offer. 

Goss  High  Speed  Sextuple  21 
sheet  cut  $4,500.  Box  491,  Boise, 
Idaho. 


Nawipapar  Machiaitt 


Moving,  erecting,  dismantling  —  pressroom 
and  stereotype  equipment.  Call  BEekman 
3-5967.  H.  Ammon  A  Co..  136  Lafayette 
St.,  N.  Y.  C. 


Phete-Eagraviaq  Equipmaat  For  Sola 


CHEMCO 

I’hoto- Engraving  Equipment 
complete  film  plants 
Chemco  PhotoProducts  Company 
230  \V.  41st  Street  New  York  City 

Complete  Photo  Engravers  Equipment 
chemicals  and  supplies,  manufacturera 
and  distributors.  Send  for  catalogue. 

THE  DOUTHITT  CORPORATION 
650  W.  Baltimore  Ave.,  Detroit,  Mich. 

Photo-engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

110  Fulton  St.  538  S.  Clark  St. 

New  York,  N.  Y'.  Chicago,  Ill. 


Tasope’,  world’s  largest  builders  of  com¬ 
plete  photo  engraving  plants.  Precision 
built,  low  cost  equipment  for  daily  or 
weekly.  Complete  instruction.  Cash  or 
terms.  Catalogs  free.  Dept.  A,  TASOPE’ 
Bldg..  Aurora,  Mo. 


Pratt  Room  Eqaipnaat  Far  Sala 


For  Sale:  OS  Chandler  &  Price  Jobber,  re- 
ctMitly  rebuilt  by  Tompkins.  First-class 
condition,  xolid,  new’  gears,  cams.  Runs 
perfect.  Platen  solid.  $150.  This  is  a 
buy — no  junk.  Record  Printing  Co., 
Grand  Rapids,  Michigan. 

Practically  new  Hoe  Octuple  press,  com¬ 
plete  equipment  with  pony  auto  plate. 
South  Bend  NKWS-TIMES.  South  Bend, 
Indiana. 

Sixteen  or  twenty-four  page  Duplex  tubular 
press.  2  to  1  impression  cylinders,  ex¬ 
cellent  condition.  Kquipped  for  color 
printing.  Available  July  or  August.  For 
hirther  information  write  R.  HOK  &  (?0., 
IN(\.  910  E.  13«th  a^t.,  N.  Y.  C. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

AU  negotiations  confidential 


Palmer,  Suter  &  Palmer 

350  Madiioa  Ava.  Naw  York 
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EDITOR  &  PUBLISHER 


SHOP  TALK  AT  THIRTY 


ALMOST  EVERYBODY  who  makes 
his  living  by  specialized  professional 


activity  carries 

Professional 
Men  Critical 
of  Newspapers 


stout  paddle  which 
he  waves  occasionally 
in  the  direction  of  a 
journalistic  target. 
Many  physicians  de¬ 
clare  that  newspaper 
coverage  of  medical 
news  is  still  sensational  and  inaccu¬ 
rate.  though  concededly  several  hun¬ 
dred  per  cent  better  than  it  was  10 
years  ago.  For  that,  the  critics  accord 
the  press  all  of  the  blame  and  mighty 
little  credit.  Organized  law  cannot 
agree  that  the  news  camera  has  a 
proper  place  in  the  reporting  of  court 
room  news,  though  some  fairly  active 
members  of  the  legal  profession  move 
every  muscle  that  can  be  brought  to 
bear  when  it’s  a  question  of  getting 
their  own  faces  and  words  into  print. 

A  few  weeks  ago  we  had  a  call 
from  a  man  of  considerable  news¬ 
paper  experience  in  the  unofficial 
behalf  of  sociological  workers  who  be¬ 
lieve  that  there  is  too  much  emphasis 
on  crime  and  the  failings  of  humanity 
in  the  daily  news.  They  want  “con¬ 
structive”  news  of  what  is  being  done 
by  the  courts,  the  many  social  service 
organizations,  the  penological  groups, 
the  admini-strators  of  charity,  etc. — 
but  they  don’t  seem  to  have  the  ghost 
of  an  idea  of  how  to  make  this  in¬ 
formation  “news"  or  to  present  it  in  a 
way  that  might  forward  and  not  retard 
their  work.  Tlie  newspaper  is  ex¬ 
pected  to  solve  that  problem  satis¬ 
factorily  to  the  sociologists,  avoid  all 
possible  economic  pitfalls  and  still 
make  papers  that  the  commuter  will 
grab  for  at  the  breakfast  table  and 
the  rest  of  the  family  fight  for  before 
and  after  dinner. 

Fairly  active,  articulate,  and  often 
reasonable  have  been  those  who  criti¬ 
cize  American  newspapers  for  their 
negligence  of  religious  affairs.  From 
this  chair,  we  haven’t  been  especially 
conscious  of  this  neglect.  A  good  many 
newspapers,  tear  -  sheets,  clippings, 
from  all  parts  of  the  country,  and 
representing  all  sorts  of  opinion,  pass 
across  the  desk  every  week  of  the 
year,  and  in  an  amazing  number  of 
them  we  find  at  least  the  routine  re¬ 
spect  to  community  religion  in  the 
publication  of  a  quotation  from  the 
Old  or  New  Testaments,  or  a  little 
homily  in  the  form  of  a  Sunday  school 
lesson.  A  few,  like  the  Oakland  Trib¬ 
une,  have  sold  their  local  churches  on 
the  merits  of  straight  display  adver¬ 
tising  for  special  occasions,  avoiding 
the  dull  "write-ups”  which  make  so 
many  “church  pages”  unreadable  ex¬ 
cept  to  the  proofreaders.  The  press 
associations  and  the  metropolitan 
newspapers  now  give  expert  coverage 
of  national  and  regional  meetings  of 
religious  groups.  Anything  less  than 
“expert”  means  trouble,  especially  if 
the  conference  gets  into  a  political  or 
doctrinal  snarl,  as  happens  occasion¬ 
ally. 

*  *  * 

THE  APPARENTLY  least  expert 
work  on  religion  in  the  newspaper  is 
done  in  connection  with  weekly  ser¬ 
mons.  That  is  so  true 
on  many  newspapers 
and  in  such  marked 
contrast  with  other 
newspaper  perform¬ 
ance  that  one  can't 
help  suspecting  that  the  fault  isn’t 
altogether  in  the  city  rooms.  Ad¬ 
mittedly,  the  sermon  assignment  is  not 
one  that  is  generally  coveted.  Ad¬ 
mittedly,  it  is  not  usually  handed  to 
the  stars  of  the  street  and  rewrite 
staffs.  It  may  be  that  experience  has 


Handlinq  of 
Sermons 
Is  Routine 


By  ARTHUR  ROBB 

indicated  to  editors  that  the  run  of 
sermons  are  less  than  masterpieces 
and  that  the  application  of  the  best 
newspaper  brains  available  to  them 
could  not  transform  them  into  master¬ 
pieces.  There  has  been  testimony  to 
that  effect  from  the  clerical  side. 

This  viewpoint  will  not  find  a  sup¬ 
porter  in  Rev.  Guy  Emery  Shipler, 
who  was  a  good  newspaperman  before 
donning  the  robes  of  an  Episcopal 
priest  and  later  becoming  managing 
editor  and  then  editor  of  the  Church¬ 
man.  He  thinks  the  bulk  of  the  fault 
lies  with  the  press,  and  comments  on 
recent  news  as  follows: 

To  Editor  &  Publisher:  Let  me  ex¬ 
press  my  gratitude  for  the  splendid 
story  you  carried,  in  your  issue  for 
June  10.  on  the  work  of  my  good 
friend  Dr.  Albert  C.  Dieflenbach,  re¬ 
ligion  editor  of  the  Boston  Evetiing 
Transcript.  You  quoted  the  statement 
made  at  the  recent  meeting  of  the 
Associated  Church  Press  by  Dr.  John 
Haynes  Holmes,  when  he  cited  Dief- 
fenbach’s  Transcript  department  as 
“the  ideal  toward  which  papers  should 
work,”  but  I  wonder  if  some  of  your 
readers  would  not  be  interested  in 
knowing  some  of  the  other  things  said 
by  Dr.  Holmes.  He  flayed  the  daily 
press  for  its  inadequate  presentation 
of  religious  news,  calling  it  “a  first 
class  scandal.”  He  said  that  “the 
papers  won't  cover  a  sermon  unless  it 
looks  like  a  sermon  that  will  be  sensa¬ 
tional.  Then  they  send  a  reporter  who 
attends  the  service  exactly  as  he  would 
attend  a  prize  fight” — except  that  a  man 
skilled  in  sports  covers  the  fight,  where¬ 
as  the  man  who  covers  the  sermon 
usually  knows  little  about  the  church. 
In  contrast  to  the  men  untrained  in 
the  field  of  religion,  all  first  rate 
dailies,  he  piointed  out.  had  experts  in 
the  departments  of  drama,  music,  lit¬ 
erature,  art,  finance,  as  well  as  sports. 
He  particularly  indicted  the  Saturday 
religious  pages  for  their  lack  of  expert 
editing,  deploring  the  “rewrites  of 
paid  church  advertising”  of  which  they 
chiefly  consist.  And  then  he  added: 
"The  only  paper  that  has  decent  re¬ 
ligious  coverage  in  this  country  is  the 
Boston  Evening  Transcript.” 

If  Dr.  Holmes  was  somewhat  ex¬ 
treme  in  his  statements,  he  nonethe¬ 
less  hit  close  to  the  bull’s  eye.  I  have 
believed,  ever  since  the  days  when  I, 
too,  was  covering  religious  events  for 
the  daily  press  without  any  adequate 
equipment  for  doing  so,  that  news¬ 
papers  are  overlooking  a  rich  oppor¬ 
tunity  in  not  showing  more  intelli¬ 
gence  in  the  handling  of  religion.  If 
church  statistics  mean  anything — and 
they  are  carefully  compiled  and  pub¬ 
lished  each  year — at  least  one-half  the 
readers  of  the  daily  press  are  con¬ 
nected  with  the  organized  church. 
Isn’t  it  conceivable  that,  given  a  re¬ 
ligious  page  that  displayed  the  kind  of 
intelligent  editing  the  handling  of 
sports  departments  reveals,  the  page 
would  be  an  asset? 

As  a  parson  who  happens  to  have 
been  in  journalism,  either  secular  or 
religious,  most  of  his  life,  I  think  I 
know  the  problems  involved.  I  doubt, 
for  example,  if  there’s  any  other  pro¬ 
fession  so  difficult  for  a  reporter  to 
deal  with  as  that  represented  by  the 
clergy.  Clergymen  distrust  reporters 
and  reporters  distrust  clergymen.  But 
if  Dieffenbach  can  do  a  job  which  is 
known  and  admired  throughout  the 
religious  groups  of  the  United  States 
there  are  others  who  can  do  a  similar 
job — if  the  papers  want  it  done. 

Guy  Emery  Shipler. 

President,  Associated  Church  Press. 


Ministers  Not 
Always  Quali¬ 
fied  to  Write 

mere  difficulty. 


FROM  OUR  VICARIOUS  experiences 
with  the  editing  of  the  news  of  re¬ 
ligion  for  daily  newspapers,  we  aren't 
so  confident  as  Dr. 
Shipler  is  that  news¬ 
papers  can  find  men 
of  Dr.  Dieffenbach’s 
capacity  without  dif¬ 
ficulty.  More  than 
Unpleasant  experi¬ 
ences  have  not  been  uncommon  when 
publishers  have  nominated  ministers 
of  the  Gospel  to  write  in  the  fashion, 
say,  of  Dr.  Dieffenbach,  Dr.  Shipler, 
or  Dr.  Stanley  High,  to  name  three 
qualified  men.  The  quality  of  writing 
takes  a  genuine  feeling  for  journalism 
and  a  religious  feeling  that  transcends 
narrow  sectarianism. 

Such  men  usually  have  important 
duties  in  their  own  congregations,  or 
even  high  denominational  functions. 
They  are  often  busy  with  editorial 
work  for  the  religious  press.  Often, 
too,  their  editorial  and  ecclesiastical 
ability  is  matched  by  their  power  to 
command  earnings  far  above  those  of 
ordinary  clergymen.  So.  speaking 
candidly,  the  asset  value  of  a  religious 
page  seems  pretty  remote  to  metro¬ 
politan  journals  able  to  afford  these 
expert  services;  an  editor  who  is  al¬ 
ready  reaching  the  mass  of  his  pioten- 
tial  circulation  is  not  likely  to  jump 
eagerly  at  the  prospect  of  adding  to  a 
budget  which  the  business  office  al¬ 
ready  regards  with  a  fishy  eye.  Nor 
is  he  likely  to  accept  at  first  glance 
the  prospect  of  adding  two  editorial 
text  pages,  or  more,  weekly  to  a  space 
budget  which  is  equally  unpopular 
with  the  downstairs  folks. 

The  usual  result  is  that  the  job  is 
done  in  routine  fashion.  The  contro¬ 
versial  element  which  makes  any  de¬ 
partment  interesting  to  readers  is 
avoided  because  too  many  editors 
have  learned  from  experience  that  re¬ 
ligious  controversy  is  immediately 
expensive  to  newspapiers.  We  recall 
one  incident  about  20  years  ago.  A 
publisher  felt  the  desirability  of  a 
weekly  page  on  religion.  He  assigned 
its  compilation  to  a  minister  who  also 
wrote  occasional  pieces  for  the  edi¬ 
torial  page,  not  knowing  that  the 
minister  was  an  active,  if  secret,  mem¬ 
ber  of  the  Ku  Klux  Klan. 

Things  moved  in  routine  fashion 
for  several  months.  The  Klan  issue 
got  warmer.  When  rumors  reached 
the  publisher  that  his  aide  was  a 
Klansman,  he  asked  questions  and  re¬ 
ceived  emphatic  denials.  The  climax 
came  one  week-end,  in  the  publisher’s 
absence  from  the  city,  when  the  paper 
appeared  with  its  religious  page  article 
devoted  to  a  not  too  subtle  attack 
upon  all  of  the  Klan’s  pet  targets. 
There  was  an  immediate  change  in  the 
editorial  personnel,  but  it  was  10  years 
before  the  paper  recovered  the  good¬ 
will  of  people  who  regarded  the  ill- 
judged  piece  as  indicative  of  the 
paper’s  policy. 

Another  comment  which  cost  a 
newspaper  plenty  was  an  editorial 
based  on  a  misunderstanding  of  a 
Papal  encyclical  on  education.  The 
editorial  writer  read  it,  without  knowl¬ 
edge  of  its  purely  European  back¬ 
ground,  thought  it  an  attack  on  the 
American  school  system,  and  gruffly 
ordered  the  Pope  to  keep  his  hands 
off.  Again  the  editor  left  town,  and 
circulation  and  advertising  left  the 
paper  for  many  a  month.  And  the 
experience  of  several  editors  with 
what  they  meant  as  impartial  com¬ 
ments  on  the  recent  Spanish  war  are 
fresh  in  memory. 

That’s  pretty  negative  counsel,  we 
lealize,  and  we  don’t  believe  it  is  the 


last  word.  Religion  is  regaining  its 
importance  in  American  life,  after 
several  years  in  which  it  seemed  to  be 
waning.  It  has  a  vital  community  of 
interest  with  the  press,  which  should 
be  fostered  for  the  public  good.  We 
doubt  that  it  is  being  fostered  by  the 
200-word  reports  of  most  sermons  in 
Monday  papers.  Most  of  these  reports, 
it  strikes  us  (in  agreement  with  Dr. 
Holmes  and  Dr.  Shipley),  are  bad 
journalistic  jobs,  probably  based  on 
routine,  or  worse,  sermons. 

Our  suggestion  of  sermon  treat¬ 
ment  may  be  a  throwback  to  a  past 
journalistic  age,  but  if  we  are  going 
to  read  sermons  on  Monday  morning, 
we  should  prefer  to  read  one  or  two 
good  ones,  at  a  length  which  permits 
development  of  the  preacher's  thought, 
rather  than  20  or  30  condensations  of 
good,  bad,  and  indifferent  homilies,  of 
which  the  juice  of  all  is  impartially 
wasted.  And,  despite  the  happy  ex¬ 
perience  of  the  Boston  Transcript  with 
Dr.  Dieffenbach,  we  believe  that  the 
rewriting  of  sermons  can  be  ade¬ 
quately  done  by  an  intelligent  news¬ 
paperman  with  a  feeling  for  the  Word 
and  the  freedom  from  sectarian  parti¬ 
sanship  that,  unhappily,  characterizes 
toe  few  clergymen  of  any  denomina¬ 
tion.  A  newspaper  cannot  be  the 
spokesman  for  any  sect  or  cult  with¬ 
out  tremendous  possibility  of  damage 
to  its  influence. 

*  *  * 

RELIGION  doesn’t  seem  to  be  the 
only  “touchy”  topic  in  print.  Every 
time  we  go  down  the  line  with  a  su¬ 
perlative  on  some 

Sweeping  person,  place,  or 

Statement  Is  somebody  is 

Challenged  P°P  “P  f’’™” 

ambush  and  pomt 

out  our  insufficient 

observation.  A  couple  of  weeks  ago. 
for  example,  we  made  some  remark 
about  the  spectacular  populatimi 

growth  of  Oklahoma  City.  We  alsc 
made  the  entirely  gratuitous  state¬ 
ment  that  “things  like  that  don’t  hap¬ 
pen  anywhere  except  in  the  U.SA 
...”  It  seems  that  they  do. 

For  our  failure  to  look  into  the 
Canadian  figures  in  the  World  Al¬ 
manac  when  we  were  digging  out  the 
Oklahoma  City  facts  from  the  Amer¬ 
ican  census  summaries,  we  have  beer 
properly  rebuked  by  W.  W.  Southam 
production  manager  of  the  Vancouver 
(B.  C.)  Daily  Province. 

“Having  read  Shop  Talk  at  Thirty 
in  the  issue  of  June  17,”  he  writes,  “1 
feel  compelled  to  enter  a  mild  protesi 
against  your  statement  that  ‘Thing: 
like  that  don’t  happen  anywhere  ex¬ 
cept  in  the  U.S.A.  .  .  .  ’  While  such 
a  statement  may  do  little  harm,  it  it 
much  too  sweeping  to  go  unchallenged, 
Had  you  looked  only  a  few  miles  be¬ 
yond  the  borders  of  the  U.S.A.,  yoU 
would  have  perceived  that  ‘things  like 
that’  also  happen  in  the  other  half  of 
North  America.  Here  are  the  com¬ 


parative  figures 
and  Vancouver: 

Okfaltotna  City 
1S9II  4.t.ii 
1900-  10.0.17 

1910  04.20.^ 

1920  91.29.i 

19.10  — l«.i..IR9 
19.19-  226.000 


for  Oklahoma  City 


I'am'ou'.cr 
1S91  1.1."09 

1901  29.4.12 

1911  120.847 

1921  16.1.220 
19.11  246.59.1 

]9^9_267.000 


“I  think  you  will  admit  that  Van¬ 
couver,  which  celebrated  its  50th  an¬ 
niversary  only  three  years  ago,  1^ 
quite  equalled  the  progress  of  Okla¬ 
homa  City.  And  I  would  not  8°  ^ 
far  as  to  say  that  ‘things  like  that 
happen  only  in  North  America,  m- 
vestigation  might  reveal  that  other 
new  countries,  such  as  Australia, 
could  show  similar  examples.  Hoping 
that  in  future  you  will  keep  ® 
eye  toward  the  north,  I  am.  with  besi 
regards,  etc.”  . 

We  promise  also  to  beware 
“sweeping”  statements. 


